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INTRODUCTION
The rapid growth of artificial intelligence has significantly increased the use of conversational tools such as ChatGPT for information seeking and everyday problem-solving. ChatGPT, a widely used AI-based conversational system, enables users to interact through natural language and receive instant responses. Its ease of access, quick response time, and perceived usefulness have led to its widespread adoption. As the use of such AI tools continues to expand, understanding user trust and satisfaction has become essential, as these factors influence users’ willingness to rely on AI-generated information and their overall experience.
In the Erode District, increasing access to digital technologies has encouraged the adoption of ChatGPT among users for various purposes. This study adopts a descriptive research design and collects primary data through a structured questionnaire from users with prior experience of ChatGPT. It examines key factors such as perceived accuracy, ease of use, reliability, and privacy concerns that influence user trust and satisfaction. The study aims to provide insights into user perceptions and highlight the importance of transparency and user awareness in promoting the responsible and effective use of conversational AI systems.
STATEMENT OF THE PROBLEM
This study aims to analyse consumer attitudes toward ChatGPT, an AI-based chatbot developed by OpenAI. It examines key factors influencing user behaviour, including usability, response accuracy, speed, trust, and satisfaction. The study also explores the various purposes for which users engage with ChatGPT, such as education, content creation, and work-related tasks. By identifying the strengths and limitations of ChatGPT from the user’s perspective, the research provides insights that can help improve its features and performance to better meet user needs and expectations.
OBJECTIVES OF THE STUDY
· To know the awareness level of users regarding ChatGPT.
· To study the level of satisfaction with ChatGPT’s performance and features.
· To find out suggestions for further improvement of ChatGPT to enhance trust and satisfaction.



SCOPE OF THE STUDY
This study examines the impact of ChatGPT on consumer behaviour, usage patterns, satisfaction, and trust in AI-based platforms. It focuses on users’ opinions and experiences across purposes such as education, work, entertainment, and content creation. The study also evaluates user satisfaction with features like speed, accuracy, and ease of use, along with the level of trust in the reliability of ChatGPT’s responses.
RESEARCH METHODOLOGY
     Research means careful investigation or inquiry especially through search for new facts in any branch of knowledge.  Research involves collecting, organizing and evaluating data by making decisions, researching conclusions and at the last carefully testing the conclusion to determine whether they fit the formulating hypothesis.
DATA COLLECTION 
Data collection is the systematic and measuring information from a variety of sources to get the accurate picture of an area of interest. 
Two types of data are used in this study
                                    1 Primary Data
                                    2. Secondary Data
1. PRIMARY DATA
The first-hand information, which is being collected by the researcher, is called primary data. In this study, the primary data was collected through structured questionnaire method
2. SECONDARY DATA
Besides the primary data, the secondary data was also collected for the study through websites, books leading, journal and magazine referred for this purpose
SAMPLING
Sampling is a process used in statistical analysis in which a predetermined number of observations are taken from large population.
1. SAMPLING TECHNIQUES
             Convenient sampling is that type of sampling where the researcher selects the sample according to his or her convenient.
2. SAMPLE SIZE
           In this study 100 respondents have been taken as sample from the total population in Erode city.
REVIEW OF LITERTATURE
1. Davis et al. (2023) conducted a study on user acceptance of AI-based chat systems and found that perceived usefulness and ease of use play a major role in determining user satisfaction. The study revealed that users who found ChatGPT easy to interact with showed higher satisfaction levels.
2. Lee and Kim (2023) examined trust in conversational AI tools and reported that accuracy and consistency of responses significantly influence user trust. The study also noted that transparency in AI functioning improves user confidence in such systems.
3. Gupta and Sharma (2024) analysed user perceptions of ChatGPT in educational and informational contexts. Their findings showed that users trusted ChatGPT for general knowledge and learning support, but expressed concerns regarding incorrect or misleading information.
4. Rahman et al. (2024) explored privacy concerns related to AI chatbots and found that fear of data misuse negatively affected user trust. However, users continued to use ChatGPT due to its convenience and quick responses, indicating a balance between trust and satisfaction.
5. Kumar and Anand (2024) studied satisfaction levels among AI chatbot users in developing regions and concluded that prior experience and digital literacy positively influenced both trust and satisfaction. The study emphasized the need for user awareness to promote responsible AI usage.
PERCENTAGE TABLE
	FACTOR
	PARTICULAR
	NO. OF REPONDENTS
	PERCENTAGE

	Gender
	Male 
	40
	40

	
	Female
	60
	60

	Age
	Up to 20 Years
	30
	30

	
	21-30 Years
	52
	52

	
	31-40 Years
	10
	10

	
	Above 40 Years
	8
	8

	Education Qualification
	School level
	20
	20

	
	Diploma
	10
	10

	
	Under Graduate
	36
	36

	
	Post Graduate
	34
	34

	Occupational Status
	Student
	53
	53

	
	Business
	20
	20

	
	Professional
	15
	15

	
	Employee
	12
	12

	Source of Awareness
	Social media
	46
	46

	
	Friends/ Family
	28
	28

	
	School/ College
	21
	21

	
	Work Place
	5
	5

	Speed Level of Satisfaction
	Highly Satisfied 
	30
	30

	
	Satisfied
	48
	48

	
	Neutral
	16
	16

	
	Dissatisfied
	4
	4

	
	Highly Dissatisfied
	2
	2

	Satisfaction level of creative response
	Highly Satisfied 
	53
	53

	
	Satisfied
	29
	29

	
	Neutral
	9
	9

	
	Dissatisfied
	6
	6

	
	Highly Dissatisfied
	3
	3

	Accurate Information provide by ChatGPT
	Highly Satisfied
	34
	34

	
	Satisfied
	46
	46

	
	Neutral
	8
	8

	
	Dissatisfied
	7
	7

	
	Highly Dissatisfied
	5
	5

	Level of satisfaction in Multimedia capabilities (images, explanations, examples, etc.)

	Highly Satisfied 
	53
	53

	
	Satisfied
	23
	23

	
	Neutral
	15
	15

	
	Dissatisfied
	5
	5

	
	Highly Dissatisfied
	4
	4

	Security and privacy of your information while using ChatGPT
	Highly Satisfied 
	28
	28

	
	Satisfied
	37
	37

	
	Neutral
	25
	25

	
	Dissatisfied
	8
	8

	
	Highly Dissatisfied
	2
	2



INTERPRETATION
· From the above percentage table depicts that, 60% of the respondents are female and 40% of the respondents are male.
· From the above percentage table shows that, 30% of the respondents belongs to the age group of Up to 20 Years, 52% of the respondents belongs to the age group of 21-30 Years, 10% of the respondents belongs to the age group of 31-40 Years and 8% of the respondents belongs to the age group of Above 40 Years.
· From the above percentage table shows that, 20% of the respondents are school level, 10% of the respondents are diploma, 36% of the respondents are under graduate and 34% of the respondents are post graduate.
· From the above percentage table depicts that, 53% of the respondents are students, 20% of the respondents are business, 15% of the respondents are professionals and 12% of the respondents are employee.
· From the above percentage table shows that, 46% of the respondents are aware about ChatGPT through social media, 28% of the respondents are aware about ChatGPT through friends or family, 21% of the respondents are aware about ChatGPT through school or college and 5% of the respondents are aware about ChatGPT through work place.
· From the above percentage table shows that, 30% of the respondents are Highly satisfied in level of speed, 48% of the respondents are Satisfied in level of speed, 16% of the respondents are Neutral in level of speed, 4% of the respondents are Dissatisfied in level of speed and 2% of the respondents are Highly Dissatisfied in level of speed.
· From the above percentage table depicts that, 53% of the respondents are Highly satisfied in level of creative response, 29% of the respondents are Satisfied in level of creative response, 9% of the respondents are Neutral in level of creative response, 6% of the respondents are Dissatisfied in level of creative response and 3% of the respondents are Highly Dissatisfied in level of creative response.
· From the above percentage table depicts that, 34% of the respondents are Highly satisfied in accurate information provided by ChatGPT, 46% of the respondents are Satisfied in accurate information provided by ChatGPT, 8% of the respondents are Neutral in accurate information provided by ChatGPT, 7% of the respondents are Dissatisfied in accurate information provided by ChatGPT and 5% of the respondents are Highly Dissatisfied in accurate information provided by ChatGPT.
· From the above percentage table depicts that, 53% of the respondents are Highly satisfied in level of Multimedia capabilities, 23% of the respondents are Satisfied in level of Multimedia capabilities, 15% of the respondents are Neutral in level of Multimedia capabilities, 5% of the respondents are Dissatisfied in level of Multimedia capabilities and 4% of the respondents are Highly Dissatisfied in level of Multimedia capabilities.
· From the above percentage table depicts that, 28% of the respondents are Highly satisfied in security and privacy of your information while using ChatGPT, 37% of the respondents are Satisfied in security and privacy of your information while using ChatGPT, 25% of the respondents are Neutral in security and privacy of your information while using ChatGPT, 8% of the respondents are Dissatisfied in security and privacy of your information while using ChatGPT and 2% of the respondents are Highly Dissatisfied in security and privacy of your information while using ChatGPT.


WEIGHTED SCORE ANALYSIS
          The information was ascertained by the converting the rank order into numerical scores. Weighted score analysis is used for average ranking given by the respondents on different factors table to know whether the factor was considered as very important factor by the respondents. 
            For the purpose of the study, the factor influenced by the respondents to use the ChatGPT’s application has been classified into five categories namely Education, Content Creation, Problem Solving, Fun/Entertainment and Language Translation. The following table shows the ranks of factors that influenced the respondents to use ChatGPT's application.
FACTORS INFLUENCED BY THE RESPONDENTS
	WEIGHTED SCORE POINT
	5
	4
	3
	2
	1
	TOTAL SCORE
	WEIGHTED AVERAGE SCRE
	RANK

	RANK

ASPECT
	I
	II
	III
	IV
	V
	
	
	

	EDUCATION
	X
	46
	24
	16
	7
	7
	395
	20.7
	I

	
	WX
	230
	96
	48
	14
	7
	
	
	

	CONTENT CREATION
	X
	28
	44
	14
	10
	4
	382
	20.02
	III

	
	WX
	140
	176
	42
	20
	4
	
	
	

	PROBLEM SOLVING
	X
	35
	30
	23
	9
	3
	385
	20.1
	II

	
	WX
	175
	120
	69
	18
	3
	
	
	

	FUN/ ENTERTAINMENT
	X
	33
	32
	15
	12
	8
	370
	19.39
	V

	
	WX
	165
	128
	45
	24
	8
	
	
	

	LANGUAGE TRANSLATION
	X
	38
	25
	20
	9
	8
	376
	19.70
	IV

	
	WX
	190
	100
	60
	18
	8
	
	
	







INTERPRETATION
          It could be observed from the table 3.22, that the maximum of the respondents is ranked "Education" as the first with a weighted score of 20.7 points. The second rank is given to a "Problem Solving" as a weighted score of 20.1 points. The third rank is given to a "Content Creation" as a weighted score of 20.02 points. The fourth rank is given to a "Language Translation" as a weighted score of 19.70 points and the fifth rank is given to a "Fun/ Entertainment" as a weighted score of 19.39 points.
          It is concluded that the above analysis the maximum of the respondents is often and influenced by "Education".
FINDINGS
PERCENTAGE ANALYSIS
· Majority 60% of the respondents are Female.
· Majority 52% of the respondents belongs to the age group of 21-30 Years.
· Maximum 36% of the respondents are Under graduate.
· Majority 53% of the respondents are Students.
· Maximum 46% of the respondents are aware about ChatGPT through social media.
· Maximum 48% of the respondents are Satisfied in level of speed.
· Majority 53% of the respondents are Highly satisfied in overall satisfaction rating.
· Majority 46% of the respondents are Satisfied in accurate information provided by ChatGPT.
· Majority 53% of the respondents are Highly satisfied in level of Multimedia capabilities.
· Majority 37% of the respondents are Satisfied in security and privacy of your information while using ChatGPT.
SUGGESTION
· ChatGPT should make effort to clearly inform user about all its features tools, and additional services to increase awareness.
·  The quality of education and informational content provided by ChatGPT such as explanation, examples and guidance should be evaluated and upgraded regularly.
· ChatGPT can enhance user trust by offering more personalized responses and giving individuals attention to user’s preference.
· User satisfaction can be increased by introducing modern, interactive and user-friendly tools that support learning, creativity and problem solving.
· ChatGPT can offer lower cost subscription plans to attract more users and make premium service easily accessible

CONCLUSION
 This research provides valuable insights into user attitudes towards ChatGPT and shows how the platform contributes to building trust and satisfaction. ChatGPT is recognized for its ability to provide clear, accurate and helpful support across various areas, including education, content creation, problem solving and entertainment. By using advanced AI techniques such as natural language and interactive explanations, ChatGPT offers a supportive environment that helps user understand concepts easily and complete tasks efficiently. The study also finds that personalization greatly improves user satisfaction. When ChatGPT adapts to a user’s needs, level of understanding, or preferred style, users feel more supported and engaged. Overall, the combination of accuracy, clarity, and personalized communication makes ChatGPT a valuable tool that enhances user experience and builds strong trust in digital assistance.
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