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Abstract
The study assessed the prevalence of social media usage among undergraduate students of Obafemi Awolowo University (OAU). It investigated the level of social well-being of the students and examined the influence of social media usage on social well-being among undergraduates of OAU. The study adopted the descriptive survey research design. The sample for this study consisted of 300 undergraduates of Obafemi Awolowo University (OAU) in Nigeria. The sample was selected from the population of all undergraduates of OAU using a stratified random sampling technique. The result revealed that the prevalence of social media usage among students of Obafemi Awolowo University is high with a total mean of 1.89. The study also showed that there is a positive relationship between social media usage and social well-being (R = 0.672). The study further indicated that social media usage is a significant predictor of social well-being (F(1, 298) = 191.42, p < 0.001) .
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Introduction
	Modern technology has no doubt serve as a means of connecting people and as a means of interaction in the social and educational world. Social media has become an integral part of modern communication, particularly among this generation who were born in technology era.
 The use of social media has become global with the emergence of various social media platforms such as Facebook, Whatsapp, Twitter, MySpace, Instagram, LinkedIn and Goggle Plus, among others. Today, social media is used in higher education institutions as a platform where students connect with their instructors, fellow students and other scholars across the globe. Consequently, higher education has been exploring the exciting opportunities that technologies have brought to institutions, educators and students.
	While social media offer numerous benefits, including enhanced communication and social supports, concerns have been raised about its potential effects on mental health and overall social well-being (Primack et al., 2017). Among undergraduates, social media usage is pervasive, with many students spending significant amounts of time engaging with these platforms daily (Alahmar, 2016). Institutions and academics are continually exploring social media technologies for collaboration and knowledge construction. 
	Valkenburg (2022) emphasized that social media can have both positive and negative effects on the wellbeing of users Earlier research such as (Verduyn,2017 and Verduyn, 2020 ) ascertained association between social media pand wellbeing of users, the studies indicated that degree of usage determine users wellbeing it was proposed that active use (sending messages privately or broadcasting) was more associated with well-being, while passive use (browsing other people's posts and profiles) was more associated with ill-being. Shensa, (2016) also found that regular exposure to fanciful and false representations of emotions, lies, and connections on social media platforms can make individuals feel inferior and isolated compared to their peers, because it makes the feel less of themselves . 
However, the relationship between social media usage and wellbeing among undergraduates has emerged as a critical area of inquiry (Boniel-Nissim et al, 2022). Contemporary research presents a nuanced picture of social media's impact as some studies suggest that expanded social media usage correlates with improved mental wellbeing through enhanced connectivity and community building, others highlight substantial risks. Therefore, there is further need to ascertain the effect of social media use integration on student’s general wellbeing and specific area of wellbeing such as social wellbeing.
	Students’ social well-being is the extent to which they feel a sense of belonging and social inclusion in their academic environment (Pang et al, 2018). it means how students experience and evaluate their social relationships and sense of belonging, including perceived social support, connectedness, and quality of peer and community relationships (Keyes, 1998; Uchino, 2009)The importance of social well-being has been cited by different authors as one of the key factors in students’ school success (Wrigley, 2019). 
Social well-being influences students’ physical and psychological health, academic performance and personal development, among others (Cohen & Wills, 1985; Tinto, 1993). 
Research highlights that undergraduates’ social well-being is shaped by their degree of integration into campus life, students who form relationships with peers and teachers and feel fit into the academic and social environment are more likely to persist and thrive (Tinto, 1993). Researches that viewed social wellbeing as a feeling of sense of belonging suggests that when students feel excluded or socially isolated, engagement and well-being decline, whereas experiences of respect and inclusion support a stronger sense of community (Baumeister & Leary, 1995; Walton & Cohen, 2011).
Studies also view social well-being as the presence of supportive peer ties and the reduction of loneliness. Here, Social support has been consistently associated with better mental health outcomes, partly because it provides emotional comfort and practical assistance during stressful periods (Cohen & Wills, 1985; Uchino, 2009). Among undergraduate population, loneliness and weak social connections have been associated with poorer adjustment, lower life satisfaction, and increased risk for mental health difficulties (Qualter et al., 2015; Hawkley & Cacioppo, 2010). This study aims to measure social wellbeing as individual’s perceived quality of social relationships, sense of belonging, and overall social functioning.
Statement of the problem
	The increase in social media platforms use has fundamentally transformed how young adults communicate, study, and constructs their identities. For undergraduate students who constitute one of the most digitally connected demographics, platforms such as Instagram, TikTok, Snapchat, and  X (formerly known as Twitter) have become integral part of their daily life, serving functions ranging from academic networking and information access to social validation and entertainment . Research indicates that students spend more hours on social media (Ajike & Nwakoby, 2016). Contemporary research presents a conflicting data on social media's impact while some studies suggest that social media usage correlates with improved wellbeing others flagged substantial risks. Among undergraduates specifically, problematic social media use has been linked to elevated symptoms of depression and anxiety, decreased self-esteem, disrupted sleep patterns, and diminished academic engagement. Despite growing global research on this subject, there is limited empirical focus on how social media usage patterns influence social well-being among Nigerian undergraduates, particularly at OAU. Given that the university is a highly social academic environment, it is crucial to investigate how students’ social media habits influence their social well-being.
The specific objectives of the study are to:
(i)  assess the prevalence of social media usage.
(ii) investigate the level of social well-being of undergraduate students.
(iii) investigate the influence of social media usage on social well-being of undergraduates of OAU.
 Research questions
This study will address the following research questions:
(i) What is the prevalence and level of social media usage among undergraduates of OAU?
(ii) What is the level of social well-being of undergraduate students?
Research Hypothesis 
There is no significant influence of social media usage on social well-being among undergraduates of OAU. 
Methodology
Descriptive survey research design was adopted for the study. The population comprised undergraduates of Obafemi Awolowo University, Ile-Ife, Osun State, Nigeria. A sample size of 300 undergraduate students was selected using multistage sampling technique. Three faculties were randomly selected for the study, from the faculties two departments were randomly selected, from each department fifty (50) students were selected using convenience sampling method.
Instrumentation
One research instrument titled “Social Media usage and Social Wellbeing Questionnaire (SMUSWQ)”was used to elicit data for the study. This instrument contained three sections. section A sought the respondents' demographic data such as  level, sex, age, faculty, department, and favorite social media platforms. Section two comprised 10 items Social Media Use Integration Scale (SMUIS), developed by Jenkins-Guarnieri et al., (2013). The scale consists of two subscales: items 1-5 measure Integration into Social Routines (habitual use in daily life) while items 6-10 measure emotional Connection or psychological reliance on social media. Section three comprised a15 item Social Wellbeing Scale designed by Keyes, (1998) to measure individual perceived quality of social relationships, Both scales are measured with four points rating scale to indicate the respondent’s level of agreement or disagreement on the items. Strongly Agree (SA)= 4points, Agree (A)= 3points, Disagree (D)=2points, strongly Disagree (SD)= 1point. To determine the validity of the instruments, face and content validation were used. The test-retest method was also used to ascertain the reliability of the instruments which yielded 0.70 reliability coefficient. The gathered data were analyzed using descriptive statistics (frequency count and percentage mean and standard deviation) and inferential statistics (Pearson Product-Moment Correlation).
RESULTS 
Preliminary Analysis 
The demographic characteristics show that 58.0% (174) are female while 42.0% (126) are male. 3.3% (10) of the respondents are between the age of 15-18, 16.0% (48) are between the age of 19-21, 67.3% (202) are between the age of 22-27, 14.3% (24) are between the age of 28-35, least of the respondents. Majority of the respondents 38.2% (114) are in part 4 (400L), Finally, the order of the types of social media commonly used by the students are Whatsapp, Tiktok, twitter, instagram, Facebook, Snapchat and their combination. Majority of the respondents 59.9% (91) have 1-10 years working experience, 36.2% (55) have 11-20 years working experience, 3.9% (6) have 21 years and above working experience respectively. 

Research Question One: What is the prevalence of social media use among the undergraduates 
To answer this research question, the responses on section B which is based on social media usage were described and categorized; the result is presented in Table 1 
Table1: Prevalence of social media use among undergraduates of OAU
	S/N
	Statement
	Strongly Agree
	Agree
	Disagree
	Strongly Disagree
	M
	Remark

	1
	I prefer to communicate with others mainly through social media rather than face- to- face.
	111(37%)
	128(42.6%)
	52(17.3%)
	9(3.0%)
	1.86
	High

	2
	I use social media as part of my everyday routine.
	149(49.7%)
	140(46.6%)
	10(3.3%)
	1(0.3%)
	1.54
	High

	3
	I feel like part of a community when I use social media.
	107(35.7%)
	146(48.7%)
	40(13.3%)
	7(2.3%)
	1.82
	High

	4
	I would be disappointed if I couldn’t use social media. 
	90(30.0%)
	137(45.6%)
	59(19.7%)
	14(4.7%)
	1.99
	High

	5
	I enjoy using social media.
	129(43.0%)
	157(52.4%)
	12(4.0%)
	2(0.7%)
	1.62
	High

	6
	I have used social media to make myself feel better when I was down. 
	126(42.0)
	149(49.7%)
	22(7.3%)
	3(1.0%)
	1.67
	High

	7.  
	I have used social media to talk to others when I was isolated.
	122(40.7%)
	150(56.3%)
	22(7.3%)
	6(2.0%)
	1.70
	High

	8
	I sometimes feel I am a different person on social media than in real life.
	62(20.7%)
	122(40.7%)
	98(32.7%)
	18(6.0%)
	2.24
	High

	9
	I feel disconnected from friends when I have not logged in to social media.
	64(21.3%)
	126(42%)
	90(30%)
	20(6.7%)
	2.22
	High

	10.  
	I get upset when I cannot access social media.
	64(21.3%)
	124(41.3%)
	95(31.7%)
	17(5.7)
	2.22
	High


Source: Field Survey, 2025



	Table 1 revealed a high prevalence of social media usage among the respondents. The result revealed a universal agreement with Statement 2 (I use social media as part of my everyday routine), where 96.3% of respondents (Agree and Strongly Agree) which confirmed this habit. Similarly, in statement 5, a strong majority enjoy using social media (95.4% agreement, =1.62) and they use it for emotional regulation and connection, likewise statement 6 "to make myself feel better when I was down" has 91.7% agreement (=1.67) and Statement 7 "to talk to others when I was isolated" has 97% agreement (=1.70).  The result implies that the students has inculcated habitual use of social media in their daily life and also revealed high psychological reliance on social media.
Research Question 2: What is the level of social well-being of undergraduates of Obafemi Awolowo University (OAU)?
To answer the research question, responses to section three of the questionnaire, designed to measure social well-being, were analyzed and categorized. The mean and standard deviation of each item was calculated and the mean of each 3-item subscale was calculated to determine the level of social wellbeing among the respondents. Scores with ≤3.5 is adjudged as low, score of 3.6-5.4 is adjudged as Moderate social well-being while score below or equal to 5.5 is adjudged as high social well-being. The result is presented in Table2 and 3
Table 2: Descriptive statistics showing the level of social well-being of undergraduates
	S/N
	        Statement
	Strongly Agree
	    Agree
	Disagree
	Strongly Disagree
	Mean
	           SD

	 1.
	I feel like I belong to a community.
	83(27.7%)
	170(56.6%)
	41(13.7%)
	6(2.0%)
	3.01
	2.64

	2
	My community is a source of comfort.
	65(21.7%)
	181(60.4%)
	50(16.7%)
	4(1.3%)
	3.02
	2.56

	3
	I feel connected to others in my community.
	66(22.0%)
	192(64.3%)
	34(11.3%)
	7(2.3%)
	3.05
	2.59

	4
	People are generally kind.
	20(6.7%)
	116(38.6%)
	142(47.3%)
	22(7.3%)
	2.45
	2.02

	5
	People can be trusted.
	22(7.3%)
	96(32.0%)
	146(48.7%)
	36(12.0%)
	2.35
	1.94

	6
	Society has stopped improving.
	22(7.3%)
	104(34.6%)
	147(49.0%)
	27(9.0%)
	2.6
	2.17

	7
	I have something valuable to give the world.
	125(41.7%)
	150(50%)
	22(7.3%)
	3(1.0%)
	3.32
	2.85

	8
	Others value my contribution to the society.
	71(23.7%)
	194(64.6%)
	33(11.0%)
	2(0.7%)
	3.11
	2.63

	9
	My daily activities do not matter to society.
	39(13.0%)
	96(32%)
	131(43.7%)
	34(11.3%)
	2.47
	2.16

	10
	Society is becoming a better place.
	43(14.3%)
	172(57.3%)
	76(25.3%)
	9(3.0%)
	2.17
	2.38

	11
	Society’s institutions works well for all.
	41(13.7%)
	148(40.3%)
	97(32.3%)
	14(4.7%)
	2.28
	2.29

	12
	Society has made progress in the last decade.
	53(17.7%)
	190(63.3%)
	54(18.0%)
	3(1.0%)
	2.02
	2.51

	13
	The world is too complex for me.
	24(8.0%)
	103(34.3%)
	150(50%)
	23(7.7%)
	2.58
	2.15

	14
	I cannot make sense of society problem.
	20(6.7%)
	104(34.6%)
	151(50.3%)
	25(8.3%)
	2.61
	2.17

	15
	I understand how society works.
	54(18%)
	189(63%)
	51(17.0%)
	6(2.0%)
	2.03
	2.51


Source: Field Survey, 2025
The result in table 2 shows the level of social well-being among undergraduates at Obafemi Awolowo University. From the result, majority of students show profound sense of belonging and value within their immediate communities. This is evidenced by the high agreement rates for feeling like they belong to a community, finding comfort in their community and feeling connected to others. Importantly, students feel personally valued, with 91.7% agreeing they have "something valuable to give the world" and 88.3% agreeing that "others value my contribution" However, this positive self-perception sharply contrasts with a moderate to low level of well-being regarding broader societal trust and coherence. Students express significant skepticism about the wider world; less than half (45.3%) agree that "people are generally kind" and only 39.3% agree that "people can be trusted". Furthermore, students demonstrate moderate levels of confusion and pessimism about societal progress and their role within it. While they believe society has progressed and is becoming a better place a significant portion (45%) feel their daily activities do not matter to society. Many also find the world complex and difficult to understand indicating feelings of alienation from larger social structures and problems. This result was cumulated based on the scoring pattern of the scale and the result is presented in table3
Table 3: Descriptive statistics showing cumulative level of social well-being of undergraduates 
	
Social well-being(sub-scale)                  Mean                                  SD

	Social Integration
	            5.82
	    2.61

	Social Acceptance
	            7.19
	    3.84

	Social Contribution
	            6.09
	    2.86

	Social Coherence
	            6.47
	    2.99

	Social Actualization
	            7.20
	    3.44


The result in Table 2 reveals a high level of social well-being among undergraduate students with all the subscale having a r score of more than the mean threshold of 5.5 for high social well-being. This implies a high level of social integration with mean of 5.82, social acceptance with 7.19 mean score, social contribution with mean score of 6.09, social coherence is of 6.47 mean and the mean score of social actualization is also high at 7.20.
Hypothesis: There is no significant influence of social media usage on social well-being among undergraduates of OAU.
To test this hypothesis, responses on Social Media Use Integration Scale (SMUIS) in Section B and social well-being scale in Section C were cross-tabulated. The data were subjected to a multiple regression analysis the result is presented in table 4and 5
Table 4: Summary of Regression Analysis of the Influence of Social Media Use on Social Well-being
	Model           Sum of Squares       Df                    Mean Square             F                Sig. (p-value)

	 Regression
	28.634
	1
	28.634
	191.42
	0.000***

	Residual
	34.789
	298
	0.117
	
	

	Total
	62.423
	299
	
	
	


	R = 0.672, R² = 0.451, Adjusted R² = 0.449
p < 0.001, significant at 0.05 level.
Table 5: Coefficient for Social Media Usage on Social Well-being
	Predictor        Unstandardized B         Std.Error           Beta (β)                         T               Sig.

	   
	1.245
	0.118
	-
	10.551
	0.000

	Social Media Usage
	0.489
	0.035
	0.672
	13.837
	0.000


p < 0.001, significant at 0.05 level	

The regression result in table 4 indicates a moderate to strong positive relationship between social media usage and social well-being (R = 0.672). The R² value of 0.451 shows that, 45.1% of the variation in social well-being is explained by social media usage. The regression model is statistically significant. (F(1, 298) = 191.42, p < 0.001). This indicates that social media usage is a significant predictor of social well-being.
The coefficient in Table 5 revealed that social media usage with B = 0.489, and the standardized beta coefficient of β = 0.672, are both statistically significant (p < 0.001). This indicates that for every one-unit increase in social media usage, social well-being increases by approximately 0.489 units.
Discussion of Findings
[bookmark: _GoBack]	The findings from the first research question showed a high prevalence of social media use among the undergraduates. It also showed that social media usage is deeply embedded in the social and emotional daily routines of the undergraduates. This results is not surprising as social media is seen as a platform that fosters social connectedness (Smahel , et al., 2020) This finding supports Boniel-Nissim et al. (2022) study that found 78 % of a larger sample from 42 countries to be active users of social media.  Similarly, Ajike & Nwakoby, (2016) found the use of social networks/media to be prominent among students in Nigerian universities Idubor (2015) study also found social media usage and addiction level among undergraduates 
Findings from the second research question revealed a high social wellbeing among the students, 
Which showed that the student possess high social integration, social acceptance, social contribution, social coherence, and social actualization. It can be argued that the high social well-being reported by the students in this study probably points to the fact that social community joined through social media usage has improved their social connectedness and happiness. This finding corroborates with the findings of Ogungbaigbe & Omoteso (2023) who reported high level of subjective well-being among students in Nigeria and Dionne and Pruneau (2025) study on sustainable university campuses which found that students' social well-being thrived when there are places for socialization. Zhao and Hua (2025) in their study also suggest that communication skills, collaboration abilities, and intercultural competence (which can be acquired through social media) play a crucial role in shaping social wellbeing of undergraduate. The regression analysis showed a significant influence of social media usage on social well-being of the students (R² = 0.451, B = 0.489, p < 0.001). This positive relationship suggests that, on balance, the benefits of connection, support and community access afforded by social media outweigh its potential negatives for the students. It appears that, social media acts as a vital bridge that helps the undergraduates to cultivate and maintain the strong, close-knit social networks that form the foundation of their high social well-being. This finding supports the work of Boniel-Nissim et al. (2022) indicating that active engagement with social media benefits the mental and social wellbeing of students. On the contrary, this finding negates the finding of University of North Carolina UNC, 2024whch suggests that students who use social network platforms as a form of distraction rather than active connection, experience increased in anxiety and depression. 
Conclusion
Based on the results, it can be concluded that the study indicated a positive significant influence of social media use on social well-being of undergraduate.
Recommendations
Based on the findings of this study, the following recommendations are proposed:
i. The University should integrate mandatory digital wellness modules into orientation and general courses.
ii. Student affairs and departmental units should actively use dominant platforms like WhatsApp and Instagram to strengthen micro-communities. This includes creating official groups for academic support, peer mentoring and promoting extracurricular activities.
iii. Part Advisers and faculty should encourage student participation in offline clubs, societies and community service projects. 
iv. Policies should be developed to support the technology use among students 


References
Alahmar, A. T. (2016). The impact of social media on the academic performance of university students. Journal of Health and Medical Informatics, 7(3), 1–6.

 Baek Y. M., Bae Y., Jang H. (2013) Social and parasocial relationships on social network sites and their differential relationships with users’ psychological well-being. Cyberpsychology, Behavior and Social Networking .;16(7)

Baumeister, R. F., & Leary, M. R. (1995). The need to belong. Psychological Bulletin. 
 
Boniel-Nissim, M., van den Eijnden, R. J. J. M., Furstova, J., Marino, C., Lahti, H., Inchley, J., ... & Badura, P. (2022). International perspectives on social media use among adolescents: Implications for mental and social well-being and substance use. Computers in Human Behavior, 129, 107144. https://doi.org/10.1016/j.chb.2021.107144

Cohen, S., & Wills, T. A. (1985). Stress, social support, and the buffering hypothesis. Psychological Bulletin.  

Dionne, L., & Pruneau, D. (2025). Promoting the wellbeing of students and the sustainability of a university campus: Solutions from a design thinking experiment. International Journal of Sustainability in Higher Education, 26(1), 1–17. https://doi.org/10.1108/IJSHE-03-2025-0194

Eke, H. N., Omekwu, C. O., & Odoh, J. N. (2014). The use of social networking sites among the undergraduate students of University of Nigeria, Nsukka. Library Philosophy and Practice (e-journal), 1195. http://digitalcommons.unl.edu/libphilprac/1195

Hawkley, L. C., & Cacioppo, J. T. (2010). Loneliness matters. American Psychologist. 

Idubor, I. (2015). Investigating social media usage and addiction levels among undergraduates in University of Ibadan, Nigeria. British Journal of Education, Society & Behavioural Science, 7(4), 291–301. https://doi.org/10.9734/BJESBS/2015/15808

Keyes, C. L. M. (1998). Social well-being. Social Psychology Quarterly, 61(2), 121–140. https://doi.org/10.2307/2787065

Ogungbaigbe, T. S & Omoteso, B. A. (2023) Character strength and subjective well-being of boarding secondary school students in south western Nigeria. Journal of Educational Psychology &Research (JEPAR)3 (1)

Pang, A, Shin, W., Lew, Z & Walther, J. B. (2018). Building relationships through dialogic communication: Organisations, stakeholders and computer-mediated communication. Journal of marketing Communications, 24(1),68-82.https://doi.org/10.1080/13527266.2016.1269019

Primack, B.  A., Shensa, A., Sidani, J.  E., Whaite, E. O., Lin, L. Y., Rosen, D. & Miller, E. (2017). Social media use and perceived social isolation among young adults in the U.S. American Journal of Preventive Medicine, 53(1), 1–8. https://doi.org/10.1016/ j.amepre.2017.01.010

Qualter, P., et al. (2015). Loneliness across the life span. Current Directions in Psychological Science.  

Shensa A., Sidani J. E., Lin L., Bowman N., Primack B. A. (2016) Social media use and perceived emotional support among US young adults. Journal of Community Health .;41(3):541–549. doi: 10.1007/s10900-015-0128-8. 

Smahel, D., Machackova, H., Mascheroni, G., Dedkova, L., Staksrud, E., ´ Olafsson, K., Livingstone, S., & Hasebrink, U. (2020). EU Kids online 2020: Survey results from 19 countries. EU Kids Online. https://doi.org/10.21953/lse.47fdeqj01ofo Strasburger, V. C. (2007). Super-peer theory. In J. J. Arnett (Ed.), Encyclopedia of children, adolescents, and the media. Sage Publications, Inc. Subrahman

Tinto, V. (1993). Building community: Social theory and institutional change in student persistence.  Social Psychology Quarterly, 61(2), 121–140. https://doi.org/10.2307/2787065

Uchino, B. N. (2009). Understanding the links between social support and physical health. Perspectives on Psychological Science. 
Valkenburg P. M., van Driel I. I., Beyens I. (2022) The associations of active and passive social media use with well-being: A critical scoping review. New Media & Society .;24(2):530–549. doi: 10.1177

Verduyn P., Gugushvili N., Massar K., Täht K., Kross E. (2020) Social comparison on social networking sites. Current Opinion in Psychology .;36:32–37. doi: 10.1016

Verduyn P., Ybarra O., Résibois M., Jonides J., Kross E. (2017) Do social network sites enhance or undermine subjective well‐being? A critical review. Social Issues and Policy Review .;11(1):274–302. doi: 10.1111

Walton, G. M., & Cohen, G. L. (2011). A brief social-belonging intervention improves academic and health outcomes. Science. Psychological Bulletin.    

Zhao Y and Hua Y (2025) The prediction of student wellbeing and flourishing from university learning experiences. Front. Psychol. 16:1585058. doi: 10.3389/fpsyg.2025.1585058


oleObject3.bin

oleObject4.bin

image1.wmf
X


oleObject1.bin

oleObject2.bin

