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ABSTRACT
Corporate Social Responsibility (CSR) has evolved beyond philanthropic activities into a strategic instrument for promoting sustainable development and improving community welfare. Within the framework of Islamic social finance, CSR integrates economic, social, and spiritual values consistent with the objectives of maqashid sharia. Despite the growing implementation of Islamic Corporate Social Responsibility (ICSR), empirical evidence explaining the multidimensional determinants of CSR effectiveness remains limited, particularly from the perspective of program beneficiaries. This study aims to identify the underlying dimensions that determine the effectiveness of Islamic social finance-based CSR programs. A quantitative exploratory research design was employed using Exploratory Factor Analysis (EFA) as the primary analytical method. Primary data were collected through structured questionnaires administered to 140 beneficiaries of CSR programs implemented by Yayasan Hadji Kalla, Indonesia. Prior to factor extraction, the data were evaluated using the Kaiser–Meyer–Olkin (KMO) Measure of Sampling Adequacy, Bartlett's Test of Sphericity, communalities analysis, and reliability testing. The findings indicate that CSR effectiveness is a multidimensional construct comprising seven principal dimensions: program quality and integrity, transparency and communication, human resource development, economic impact, community participation, spiritual impact, and contextual conditions. Among these dimensions, program quality and integrity emerged as the strongest determinant of CSR effectiveness. The seven-factor solution explained 74.707% of the total variance, demonstrating substantial explanatory power. The findings further reveal that Islamic social finance-based CSR programs generate not only measurable economic benefits but also significant social and spiritual impacts that contribute to holistic community development in accordance with maqashid sharia. This study contributes to the literature by developing an empirical multidimensional model of Islamic CSR effectiveness and provides practical implications for improving CSR governance, transparency, accountability, and long-term sustainability within Islamic philanthropic institutions.
Keywords: Corporate Social Responsibility, Islamic Social Finance, Exploratory Factor Analysis, Maqashid Sharia, Program Effectiveness.

INTRODUCTION
Corporate Social Responsibility (CSR) has become an essential component of organizational sustainability by integrating economic, environmental, and social responsibilities into business operations. Modern organizations are increasingly expected to contribute not only to financial performance but also to social welfare and environmental sustainability. Consequently, CSR has evolved from voluntary philanthropic initiatives into a strategic instrument for creating shared value among organizations, stakeholders, and society.
Within the Islamic perspective, Corporate Social Responsibility extends beyond legal compliance and organizational legitimacy. Islamic Corporate Social Responsibility (ICSR) is grounded in the principles of justice ('adl), trustworthiness (amanah), accountability, balance (tawazun), and public welfare (maslahah). These ethical principles require organizations to fulfill both horizontal responsibilities toward society and vertical responsibilities toward Allah. Therefore, CSR is regarded not merely as a business strategy but also as an act of worship that contributes to comprehensive human development.
Islamic social finance strengthens this perspective by providing institutional mechanisms through zakat, infaq, sadaqah, and waqf (ZISWAF). These instruments aim to reduce inequality, alleviate poverty, and improve community welfare while simultaneously promoting sustainable development. Unlike conventional CSR, which generally emphasizes economic and social outcomes, Islamic social finance-based CSR incorporates spiritual values that reflect the objectives of maqashid sharia, including the protection of religion, life, intellect, lineage, and wealth.
In Indonesia, CSR implementation has been reinforced through Law Number 40 of 2007 concerning Limited Liability Companies, which requires companies operating in natural resource-related sectors to undertake social and environmental responsibilities. Nevertheless, legal compliance alone does not necessarily guarantee program effectiveness. Many organizations continue to evaluate CSR primarily through financial expenditures, sustainability reporting, or the number of implemented activities rather than the actual impacts experienced by beneficiaries.
Globally, sustainability reporting has become increasingly widespread. The KPMG Survey of Sustainability Reporting indicates that most of the world's largest corporations have incorporated sustainability reporting into their governance systems. However, higher reporting rates do not always correspond to better program effectiveness. Similar conditions are observed in Southeast Asia, where organizations often demonstrate high compliance with reporting standards while producing inconsistent social outcomes. This phenomenon indicates that administrative indicators alone are insufficient for evaluating CSR effectiveness.
Evaluating Islamic social finance-based CSR is even more challenging because its success encompasses economic, social, institutional, and spiritual dimensions simultaneously. Existing empirical studies have predominantly focused on CSR disclosure, governance practices, or normative Islamic perspectives, while relatively few studies have attempted to identify the latent constructs underlying CSR effectiveness from beneficiaries' perspectives. Consequently, empirical evidence explaining the multidimensional nature of Islamic CSR effectiveness remains limited.
Previous studies have highlighted various aspects of Islamic Corporate Social Responsibility. Febriyati and Arfah (2020) developed a conceptual framework emphasizing Islamic ethical values as the foundation of CSR implementation. Indriani et al. (2021) demonstrated that CSR practices in Islamic institutions generally comply with maqashid sharia principles. Jamaludin et al. (2023) further emphasized the integration of corporate zakat and CSR in strengthening community empowerment. Although these studies significantly enrich the theoretical understanding of Islamic CSR, they remain largely conceptual and descriptive, offering limited empirical evidence regarding the determinants of CSR effectiveness.
Exploratory Factor Analysis (EFA) provides a suitable statistical approach for identifying latent constructs represented by multiple observed indicators. Previous studies have successfully employed EFA to develop measurement constructs in Islamic research; however, its application to Islamic social finance-based CSR effectiveness remains very limited. This methodological gap provides an opportunity to develop a comprehensive empirical framework capable of explaining CSR effectiveness from the beneficiaries' perspective.
Accordingly, this study aims to identify the principal determinants of Corporate Social Responsibility effectiveness based on Islamic social finance using Exploratory Factor Analysis. The novelty of this research lies in integrating Islamic social finance principles into a multidimensional empirical model of CSR effectiveness that simultaneously incorporates institutional, economic, social, participatory, contextual, and spiritual dimensions. Unlike previous studies that primarily evaluate CSR from organizational or reporting perspectives, this study emphasizes beneficiaries' perceptions as the foundation for developing the effectiveness model.
The findings are expected to contribute theoretically by extending the literature on Islamic Corporate Social Responsibility through the development of a multidimensional empirical framework. Practically, the results provide strategic recommendations for Islamic philanthropic organizations, corporations, and policymakers to strengthen CSR governance, improve transparency and accountability, enhance community participation, and promote sustainable socio-economic development consistent with the objectives of maqashid sharia.

LITERATURE REVIEW
Corporate Social Responsibility in the Perspective of Islamic Social Finance
Corporate Social Responsibility (CSR) has developed into a strategic organizational commitment that integrates economic, environmental, and social responsibilities into corporate decision-making. Contemporary CSR emphasizes long-term value creation through responsible business practices that simultaneously improve organizational competitiveness and community welfare. According to Porter and Kramer (2006), CSR should be integrated into corporate strategy to create shared value rather than being limited to philanthropic activities.
Within the Islamic worldview, CSR possesses a broader meaning because it is closely associated with ethical and religious obligations. Islamic Corporate Social Responsibility (ICSR) is founded upon the principles of amanah (trustworthiness), 'adl (justice), ihsan (benevolence), maslahah (public interest), and ukhuwah (brotherhood). These principles require organizations to balance profitability with social responsibility while maintaining accountability before both society and Allah. Consequently, CSR is not merely an organizational obligation but also an expression of religious commitment aimed at achieving holistic welfare (falah).
Islamic social finance strengthens the implementation of CSR through financial instruments such as zakat, infaq, sadaqah, and waqf (ZISWAF). These instruments facilitate wealth redistribution, poverty alleviation, and community empowerment while promoting sustainable socio-economic development. Unlike conventional CSR, which generally evaluates success based on financial or social outcomes, Islamic social finance-based CSR incorporates spiritual dimensions as an integral component of program effectiveness. Therefore, assessing CSR effectiveness requires a multidimensional perspective that reflects the comprehensive objectives of maqashid sharia.
Program Effectiveness Theory
Program effectiveness refers to the extent to which organizational objectives are achieved efficiently and sustainably. Steers (1977) defines organizational effectiveness as an organization's ability to attain predetermined goals while adapting to environmental changes and maintaining organizational sustainability. Similarly, organizational effectiveness is viewed as the alignment between planning, implementation, outputs, outcomes, and long-term impacts.
Within CSR implementation, effectiveness extends beyond measuring the completion of activities or the amount of financial resources distributed. Effective CSR programs should generate sustainable improvements in beneficiaries' welfare, strengthen institutional credibility, encourage community participation, and create measurable social transformation. Therefore, CSR effectiveness should be evaluated using multiple dimensions rather than relying on a single performance indicator.
From the perspective of Islamic social finance, effectiveness encompasses both material and non-material achievements. Programs are expected to improve economic conditions while simultaneously strengthening ethical behavior, social solidarity, and religious awareness among beneficiaries. This holistic understanding differentiates Islamic CSR from conventional CSR evaluation models.
Maqashid Sharia as the Foundation of Islamic CSR
Maqashid sharia provides the normative foundation for Islamic Corporate Social Responsibility by emphasizing comprehensive human welfare. According to classical Islamic scholars, the objectives of Islamic law consist of preserving religion (hifz ad-din), life (hifz an-nafs), intellect (hifz al-'aql), lineage (hifz an-nasl), and wealth (hifz al-mal). Contemporary Islamic economists further argue that these objectives should guide socio-economic development, including CSR implementation.
The application of maqashid sharia within CSR encourages organizations to design programs that improve not only economic welfare but also educational opportunities, health conditions, social cohesion, ethical awareness, and spiritual well-being. Consequently, Islamic social finance-based CSR seeks to achieve falah, which represents balanced prosperity in both worldly and spiritual dimensions.
This perspective implies that successful CSR programs cannot be evaluated solely through financial indicators. Instead, effectiveness should also consider beneficiaries' perceptions regarding transparency, fairness, empowerment, participation, institutional integrity, and spiritual development.
Previous Studies
Research concerning Islamic Corporate Social Responsibility has expanded considerably during the last decade. Nevertheless, existing studies generally focus on conceptual discussions, governance practices, CSR disclosure, or institutional compliance rather than developing empirical models of CSR effectiveness.
Febriyati and Arfah (2020) proposed a conceptual framework explaining Islamic Corporate Social Responsibility from an ethical perspective. Their study emphasizes Islamic principles as the foundation of CSR implementation but does not empirically validate the proposed framework.
Indriani et al. (2021) investigated the implementation of maqashid sharia in Islamic Corporate Social Responsibility practices. Their findings indicate that Islamic financial institutions generally implement CSR activities consistent with Islamic principles. However, the evaluation mainly measures institutional compliance rather than beneficiaries' perceptions of program effectiveness.
Jamaludin et al. (2023) examined the integration of corporate zakat and CSR in Islamic financial institutions. Their study concluded that integrating Islamic social finance strengthens community empowerment and contributes to sustainable development. Nevertheless, the research focuses primarily on program implementation rather than identifying the latent determinants of effectiveness.
Putra and Juniwati (2024) demonstrated that governance quality and intellectual capital significantly improve maqashid sharia performance within Islamic banking institutions. Their findings emphasize the importance of institutional governance but do not specifically evaluate CSR effectiveness from the community perspective.
Misbach (2019) introduced Exploratory Factor Analysis as a useful statistical approach for developing Islamic research constructs. Although the study demonstrates the methodological advantages of EFA, it was not specifically designed to investigate Islamic Corporate Social Responsibility.
Overall, previous studies have substantially enriched theoretical discussions concerning Islamic CSR. However, empirical investigations capable of identifying the multidimensional structure of CSR effectiveness from beneficiaries' perspectives remain limited.
Table 1. Summary of Previous Studies
	Authors
	Focus
	Method
	Findings
	Research Gap

	Febriyati & Arfah (2020)
	Islamic CSR Concept
	Conceptual
	Developed Islamic CSR framework
	No empirical validation

	Indriani et al. (2021)
	Maqashid-based CSR
	Descriptive
	CSR aligned with maqashid sharia
	Effectiveness not evaluated

	Jamaludin et al. (2023)
	Corporate Zakat Integration
	Case Study
	CSR and zakat strengthen empowerment
	Latent dimensions unexplored

	Putra & Juniwati (2024)
	Governance and Maqashid
	Quantitative
	Governance improves maqashid performance
	CSR effectiveness not examined

	Misbach (2019)
	Construct Development
	EFA
	EFA suitable for latent construct development
	Not applied to CSR

	Present Study
	Islamic CSR Effectiveness
	Exploratory Factor Analysis
	Develops a multidimensional empirical model of CSR effectiveness
	Addresses both methodological and empirical gaps


Source: Author, compiled from various previous studies.

Research Gap
Although the literature on Islamic Corporate Social Responsibility has grown substantially, several important gaps remain.
First, existing studies predominantly emphasize conceptual discussions, governance mechanisms, or CSR disclosure practices while providing limited empirical evidence concerning the determinants of CSR effectiveness.
Second, previous evaluations generally rely on organizational reports or managerial assessments rather than beneficiaries' perceptions. Consequently, the actual impacts experienced by communities are insufficiently represented in existing CSR evaluation models.
Third, empirical applications of Exploratory Factor Analysis remain scarce within Islamic CSR research. Most studies employ descriptive, regression, or structural equation approaches without first identifying the latent dimensions that collectively explain CSR effectiveness.
Finally, previous research rarely integrates institutional, economic, social, participatory, contextual, and spiritual dimensions within a single comprehensive framework. This limitation restricts understanding of CSR effectiveness from a holistic Islamic perspective.
Accordingly, this study addresses these gaps by developing an empirical multidimensional model of Islamic social finance-based CSR effectiveness using Exploratory Factor Analysis.
Conceptual Framework
The conceptual framework of this study assumes that Corporate Social Responsibility effectiveness represents a multidimensional latent construct reflected by several observable indicators. Drawing upon organizational effectiveness theory, Islamic Corporate Social Responsibility, and maqashid sharia, CSR effectiveness is expected to emerge from seven interrelated dimensions:
· Program Quality and Integrity 
· Transparency and Communication 
· Human Resource Development 
· Economic Impact 
· Community Participation 
· Spiritual Impact 
· Contextual Conditions 
These dimensions collectively determine the perceived effectiveness of Islamic social finance-based CSR programs. The framework emphasizes that sustainable CSR outcomes are achieved when institutional governance, socio-economic empowerment, community engagement, contextual relevance, and spiritual development are integrated within program implementation.
Research Proposition
Because this study adopts an exploratory design using Exploratory Factor Analysis, formal hypothesis testing is not conducted. Instead, the study proposes the following research proposition:
Proposition
Corporate Social Responsibility effectiveness based on Islamic social finance constitutes a multidimensional construct composed of interrelated institutional, economic, social, participatory, contextual, and spiritual dimensions that can be empirically identified through Exploratory Factor Analysis.

RESEARCH METHODOLOGY
Research Design
This study employed a quantitative research approach using an exploratory research design to identify the latent dimensions underlying the effectiveness of Corporate Social Responsibility (CSR) programs based on Islamic social finance. Rather than testing causal relationships among predefined variables, the study aimed to develop an empirical measurement model by identifying the underlying factor structure perceived by program beneficiaries. Accordingly, Exploratory Factor Analysis (EFA) was selected as the primary statistical technique because it enables researchers to reduce a large number of observed variables into a smaller number of meaningful latent constructs.
The study adopted a cross-sectional survey design in which data were collected once from respondents who had participated in CSR programs implemented by Yayasan Hadji Kalla. The unit of analysis comprised individual beneficiaries whose perceptions reflected the effectiveness of the implemented programs.
Research Setting
The research was conducted at Yayasan Hadji Kalla, one of the largest philanthropic foundations in Indonesia implementing Corporate Social Responsibility (CSR) programs based on Islamic social finance principles. The foundation manages various community development initiatives, including education, economic empowerment, environmental conservation, social assistance, and humanitarian programs. These initiatives integrate Islamic values with sustainable community development, making the institution an appropriate setting for examining CSR effectiveness from an Islamic perspective.
Population and Sample
The target population consisted of beneficiaries who had participated in CSR programs administered by Yayasan Hadji Kalla. Since the study sought to evaluate program effectiveness from the beneficiaries' perspective, only respondents with direct experience of the programs were considered eligible.
A purposive sampling technique was employed to ensure that respondents possessed sufficient knowledge and experience to evaluate CSR implementation. Based on the established selection criteria, 140 beneficiaries were successfully recruited as respondents.
The adequacy of the sample size was evaluated based on recommendations for Exploratory Factor Analysis. According to MacCallum et al. (1999), sample adequacy depends not only on the number of observations but also on communalities and factor loadings. Hair et al. (2013) further suggest that sample sizes exceeding one hundred observations generally provide stable factor solutions when communalities are sufficiently high. Therefore, the sample used in this study was considered appropriate for EFA.
Research Instrument
Primary data were collected using a structured questionnaire developed from an extensive review of the literature on Corporate Social Responsibility, Islamic Corporate Social Responsibility, organizational effectiveness, Islamic social finance, and maqashid sharia. The questionnaire consisted of 42 observed variables representing several dimensions of CSR implementation.
All questionnaire items were measured using a four-point Likert scale, where:
	Scale
	Interpretation

	1
	Strongly Disagree

	2
	Disagree

	3
	Agree

	4
	Strongly Agree


Source: Primary data processed by the author, 2026.
The four-point scale was intentionally adopted to eliminate neutral responses and encourage respondents to provide clear evaluations of CSR program effectiveness.
Prior to large-scale data collection, the questionnaire was reviewed by academic experts and practitioners to ensure content validity and clarity of measurement items.
Data Collection Procedure
Data collection was conducted through direct distribution of questionnaires to beneficiaries participating in CSR programs. Respondents received information regarding the objectives of the study and were informed that participation was entirely voluntary. Before completing the questionnaire, each respondent provided informed consent confirming willingness to participate in the research.
To complement the primary data, secondary information was obtained from institutional reports, CSR documentation, government regulations, sustainability reports, and relevant academic publications concerning Corporate Social Responsibility and Islamic social finance.
Validity and Reliability Testing
The quality of the measurement instrument was evaluated through validity and reliability testing before conducting Exploratory Factor Analysis.
Item validity was assessed using the corrected item-total correlation method. Questionnaire items were considered valid when the correlation coefficient exceeded the minimum acceptable threshold of 0.30.
Internal consistency reliability was evaluated using Cronbach's Alpha coefficient. Following the recommendations of Hair et al. (2013), reliability values greater than 0.70 indicate acceptable internal consistency, while values above 0.90 demonstrate excellent reliability. The empirical analysis produced a Cronbach's Alpha coefficient of 0.974, indicating that the questionnaire possesses excellent reliability and is highly suitable for subsequent multivariate analysis.
Data Analysis Technique
Data were analyzed using IBM SPSS Statistics Version 31. The analytical procedure consisted of several sequential stages.
Descriptive Analysis
Descriptive statistics were initially performed to summarize respondents' demographic characteristics and provide an overview of their perceptions regarding CSR program implementation.


Assessment of Factorability
Before factor extraction, the suitability of the data for Exploratory Factor Analysis was evaluated using the following statistical tests:
· Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy; 
· Bartlett's Test of Sphericity; and 
· Anti-image Correlation Matrix (Measure of Sampling Adequacy). 
A KMO value greater than 0.50 together with a statistically significant Bartlett's Test (p < 0.05) indicates that correlations among variables are sufficiently strong to justify factor analysis.
Factor Extraction
Principal Component Analysis (PCA) was employed as the extraction method to identify latent dimensions underlying CSR effectiveness.
The number of retained factors was determined using three criteria:
· Eigenvalues greater than one (Eigenvalue > 1); 
· Examination of the Scree Plot; and 
· Cumulative percentage of explained variance. 
Following Hair et al. (2013), cumulative variance exceeding 60% is generally considered adequate in social science research.
Factor Rotation
After factor extraction, Promax Rotation with Kaiser Normalization was applied to obtain a simpler and more interpretable factor structure.
Promax rotation was selected because the dimensions of CSR effectiveness are theoretically expected to correlate rather than remain independent. Oblique rotation therefore provides a more realistic representation of relationships among latent constructs than orthogonal rotation methods.
Factor Interpretation
Latent factors were interpreted based on the rotated factor loading matrix.
Indicators with factor loadings of 0.50 or greater were retained for interpretation. Each factor was subsequently named according to the conceptual similarity of its constituent indicators and supported by existing theories of Corporate Social Responsibility, organizational effectiveness, Islamic social finance, and maqashid sharia.
Ethical Considerations
This study adhered to accepted ethical standards for research involving human participants. Participation was voluntary, and respondents were informed of the purpose of the research before completing the questionnaire. All respondents provided informed consent prior to participation.
Confidentiality and anonymity were maintained throughout the research process. Personal identities were not recorded in the dataset, and all information was analyzed exclusively for academic purposes.






Analytical Framework
The analytical procedure employed in this study is illustrated below.
Figure 1. Analytical Framework


	Source: Primary data processed by the author, 2026.

RESULTS AND DISCUSSION
RESULTS
Respondent Characteristics
A total of 140 beneficiaries participated in this study. All respondents had previously received benefits from Corporate Social Responsibility (CSR) programs implemented by Yayasan Hadji Kalla, ensuring that they possessed adequate experience to evaluate the effectiveness of the programs.
The respondents represented diverse demographic backgrounds in terms of gender, age, educational attainment, occupation, and duration of participation in CSR activities. This diversity provides a comprehensive representation of beneficiaries' perceptions and strengthens the generalizability of the factor structure identified in this study.
The demographic profile also indicates that the respondents had sufficient exposure to CSR implementation, enabling them to provide reliable evaluations of program quality, transparency, community participation, economic outcomes, and spiritual impacts.
Descriptive Statistics
Prior to conducting Exploratory Factor Analysis, descriptive statistics were calculated to obtain an overview of respondents' perceptions regarding the observed variables.
Overall, the descriptive analysis indicates that respondents expressed positive perceptions toward the implementation of Islamic social finance-based CSR programs. Mean scores for most indicators exceeded the midpoint of the measurement scale, suggesting that beneficiaries generally perceived the programs as beneficial, transparent, and responsive to community needs.
The relatively low standard deviations observed across variables indicate that respondents' perceptions were reasonably consistent, thereby supporting the suitability of the dataset for multivariate analysis.

Instrument Validity and Reliability
The validity of the questionnaire was assessed using corrected item-total correlation coefficients. All 42 observed indicators produced correlation coefficients exceeding the minimum acceptable value of 0.30, indicating satisfactory construct validity. Consequently, none of the questionnaire items were excluded from subsequent analyses.
Internal consistency reliability was evaluated using Cronbach's Alpha. The instrument achieved a Cronbach's Alpha coefficient of 0.974, demonstrating excellent reliability. This result indicates that the measurement items consistently represent the construct of CSR effectiveness and are therefore appropriate for Exploratory Factor Analysis.
Assessment of Data Suitability
Before extracting latent factors, the adequacy of the data for Exploratory Factor Analysis was examined using the Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy and Bartlett's Test of Sphericity.
The results are presented in Table 2.
Table 2. KMO and Bartlett's Test
	Statistic
	Value

	Kaiser-Meyer-Olkin Measure of Sampling Adequacy
	.912

	Bartlett's Test of Sphericity: Approx. Chi-Square
	5953.664

	df (Degree of Freedom)
	861

	Sig. (Signifikansi)
	<.001


Source: Primary Data, processed using IBM SPSS Statistics 31, 2026.
The KMO value of 0.924 exceeds the minimum recommended threshold of 0.50 and falls within the category of "excellent" sampling adequacy. Furthermore, Bartlett's Test of Sphericity was statistically significant (p < 0.001), confirming that sufficient correlations exist among the observed variables to justify factor analysis. These findings demonstrate that the dataset satisfies the statistical assumptions required for Exploratory Factor Analysis.
Communalities
Communality values were subsequently examined to determine the proportion of variance in each observed variable explained by the extracted factors. The majority of indicators produced communality values greater than 0.50, indicating that the extracted factor solution adequately explains the observed variables. No indicators exhibited exceptionally low communalities; therefore, all variables were retained for further analysis. These results confirm that the observed indicators contribute meaningfully to the multidimensional structure of CSR effectiveness.
Total Variance Explained
Principal Component Analysis initially extracted several latent dimensions. Based on the eigenvalue criterion (Eigenvalue > 1), seven factors were retained. The cumulative variance explained by these seven factors reached 74.707%, indicating that the retained factors account for nearly three-quarters of the total variation among the observed variables.


Tabel 3. Total variance explained
	Factor
	Eigenvalues (Total)
	% of Variance
	Cumulative %

	1
	21.225
	50.535
	50.535

	2
	2.814
	6.699
	57.234

	3
	1.976
	4.704
	61.937

	4
	1.573
	3.746
	65.683

	5
	1.417
	3.373
	69.056

	6
	1.315
	3.131
	72.187

	7
	1.058
	2.520
	74.707


Source: Primary Data, processed using IBM SPSS Statistics 31, 2026.
The cumulative variance substantially exceeds the minimum threshold commonly recommended for social science research, indicating that the extracted factor solution possesses strong explanatory capability.
Scree Plot Interpretation
The scree plot further supports the retention of seven latent factors. A distinct inflection point appears after the seventh component, after which subsequent eigenvalues decline gradually and contribute only marginally to explaining total variance. Accordingly, the seven-factor solution was considered the most parsimonious and theoretically meaningful representation of CSR effectiveness.
[image: ] Figure 2. Scree Plot
Source: Primary Data, processed using IBM SPSS Statistics 31, 2026.
Rotated Factor Matrix
To obtain a clearer interpretation of the extracted factors, Promax Rotation with Kaiser Normalization was performed. The rotated factor matrix revealed a simple and interpretable factor structure, with each indicator exhibiting high loadings on one dominant factor and relatively low cross-loadings on other factors. Factor loadings exceeding 0.50 were considered practically significant and retained for interpretation. The rotated solution demonstrates that the observed variables naturally cluster into seven coherent dimensions representing beneficiaries' perceptions regarding CSR effectiveness.


Identification of Latent Factors
Based on the rotated factor matrix and conceptual interpretation, seven latent dimensions were identified.
Factor 1. Program Quality and Integrity
As the strongest determinant in the model, Program Quality and Integrity represents the bedrock of beneficiary trust. The highest factor loadings on this dimension reflect the accurate distribution of mandate (penyaluran amanah, .754), goal attainment (capai tujuan, .740), tangible benefits (manfaat nyata, .739), and alignment with beneficiary needs (sesuai kebutuhan, .719).
From an Islamic perspective, this aligns with the core principles of amanah (trustworthiness) and 'adl (justice). When an institution demonstrates high governance quality and ensures that philanthropic resources (zakat, infaq, sadaqah, and waqf) reach the rightful recipients efficiently, the perceived effectiveness of the program increases substantially. This finding underscores that beneficiaries evaluate CSR not just by the volume of assistance, but by the integrity of the execution.
Factor 2. Transparency and Communication
The second factor captures institutional openness and the clarity of communication channels. It is driven by the foundation's openness (keterbukaan yayasan, .692), the beneficiaries' understanding of the processes (pemahaman proses, .652), and the availability of clear information (informasi jelas, .617).
In Islamic social finance, transparency relates directly to the concept of hisbah (accountability). Effective two-way communication reduces information asymmetry and mitigates public skepticism. When beneficiaries clearly comprehend how programs are structured and managed, a collaborative environment is fostered, directly boosting overall program legitimacy and effectiveness.
Factor 3. Human Resource Development
This dimension highlights the capacity-building element of the CSR initiatives, heavily loaded on improving skills (meningkatkan keterampilan, .714), supporting the learning process (dukung proses belajar, .687), and building self-confidence (percaya diri, .584).
This finding demonstrates that effective Islamic CSR shifts the paradigm from short-term consumptive aid to sustainable, productive empowerment. By prioritizing education and vocational growth, the programs align with the maqashid sharia aspect of preserving the intellect (hifz al-'aql), shifting beneficiaries from dependency toward self-reliance.
Factor 4. Economic Impact
The fourth factor explicitly measures material well-being, characterized by increased income (meningkatkan pendapatan, .830), reduced economic burdens (kurangi beban ekonomi, .799), and the creation of business opportunities (peluang usaha, .663).
While conventional CSR models often position economic impact as the primary goal, this model places it alongside governance and spiritual factors. Economic empowerment addresses the preservation of wealth (hifz al-mal) and poverty alleviation, proving that material improvements remain vital, yet incomplete on their own, when evaluating the ultimate success of Islamic social finance initiatives.


Factor 5. Community Participation
Community Participation emphasizes the grassroots involvement of the target audience, loading on providing constructive input (memberikan masukan, .720), ease of submitting suggestions (kemudahan saran, .642), and involvement in the planning phase (pelibatan perencanaan, .619).
Programs developed through participatory frameworks yield higher success rates because they leverage local knowledge. In Islamic jurisprudence, this reflects the principle of shura (mutual consultation). Engaging beneficiaries throughout the project lifecycle ensures that interventions are demand-driven rather than top-down, maximizing ownership and long-term sustainability.
Factor 6. Spiritual Impact
A unique and distinguishing dimension of this model is Spiritual Impact, anchored by heightened spiritual awareness (kesadaran spiritual, .823), religious understanding (pemahaman agama, .781), and disciplined worship practices (disiplin ibadah, .759).
The prominence of this factor clearly differentiates Islamic social finance-based CSR from conventional evaluation frameworks. Beneficiaries do not view these programs purely as secular economic interventions; they recognize them as mechanisms that nurture moral and spiritual well-being. This captures the ultimate goal of maqashid sharia—achieving falah (holistic success in this world and the hereafter) by preserving religion (hifz ad-din).
Factor 7. Contextual Conditions
The final dimension represents environmental and cultural alignment, specifically focusing on how well the initiatives suit local community conditions (sesuai kondisi masyarakat). Statistically, this indicator exhibited a complex cross-loading pattern, spreading into the seventh column while retaining a strong presence in the first.
This cross-loading implies that while contextual suitability operates as its own distinct dimension, it is tightly interwoven with the broader perception of program quality. A program cannot achieve high integrity if it ignores local norms, customs, or environmental realities. Aligning interventions with the socio-cultural fabric of the community ensures smooth field execution, minimal social friction, and enhanced institutional acceptability.
Summary of Findings
The Exploratory Factor Analysis successfully identified seven latent dimensions explaining the effectiveness of Islamic social finance-based CSR programs.
Together, these dimensions form a multidimensional empirical model comprising:
1. Program Quality and Integrity 
2. Transparency and Communication 
3. Human Resource Development 
4. Economic Impact 
5. Community Participation 
6. Spiritual Impact 
7. Contextual Conditions 
Collectively, these seven factors explain 74.707% of the total variance, demonstrating that CSR effectiveness extends beyond economic outcomes to encompass institutional governance, social participation, communication, contextual relevance, and spiritual development.
DISCUSSION
Program Quality and Integrity as the Dominant Determinant
The findings indicate that Program Quality and Integrity emerged as the most dominant determinant of CSR effectiveness. Beneficiaries primarily assessed program success based on transparency, accountability, fairness, consistency, and the credibility of program management rather than solely on the economic benefits received. This result demonstrates that effective CSR implementation requires strong institutional governance capable of building public trust.
From a theoretical perspective, this finding supports organizational effectiveness theory, which emphasizes alignment between planning, implementation, and outcomes. It also reinforces the concept of shared value proposed by Porter and Kramer (2006), where organizations create benefits for both society and themselves through responsible governance practices. In the context of Islamic social finance, program quality and integrity reflect the principles of amanah (trustworthiness) and 'adl (justice), which are fundamental elements of Islamic Corporate Social Responsibility.
Transparency and Communication
The second factor, Transparency and Communication, highlights the importance of organizational openness and effective information exchange between program managers and beneficiaries. Beneficiaries perceived CSR programs as more effective when information regarding objectives, procedures, beneficiary selection, and program implementation was communicated clearly and transparently.
This finding aligns with communication and governance theories emphasizing that transparency strengthens stakeholder trust and reduces information asymmetry. In Islamic ethics, transparency is closely associated with honesty, accountability, and social responsibility. Therefore, transparent communication not only improves administrative effectiveness but also reinforces the moral legitimacy of CSR programs.
Human Resource Development and Sustainable Empowerment
The emergence of Human Resource Development as a distinct factor indicates that beneficiaries value programs that enhance knowledge, skills, self-confidence, and personal capabilities. Educational support, training, mentoring, and capacity-building activities were perceived as generating more sustainable benefits than short-term assistance.
This finding supports human capital theory, which views investment in education and skills as a key driver of long-term socio-economic improvement. From the perspective of maqashid sharia, strengthening human capabilities contributes to the protection and development of intellect (hifz al-'aql), thereby promoting sustainable community welfare.
Economic Impact
Although Economic Impact remained an important determinant, its contribution was relatively lower than institutional and governance-related dimensions. Beneficiaries acknowledged improvements in income, business opportunities, and household welfare, but these outcomes alone were insufficient to explain overall CSR effectiveness.
This result suggests that Islamic social finance-based CSR programs are perceived as successful not merely because they provide financial assistance, but because they also create broader social and institutional value. The finding further implies that organizations should strengthen productive economic empowerment programs to enhance beneficiaries' long-term financial independence.
Community Participation
The identification of Community Participation as a separate factor demonstrates that beneficiaries consider involvement in planning, implementation, and evaluation processes as an essential component of effective CSR. Programs developed through participatory approaches were perceived as more relevant, responsive, and sustainable.
This finding is consistent with participatory development theory, which argues that communities should act as active subjects rather than passive recipients of development programs. In the Islamic context, participatory decision-making reflects the principle of shura (consultation), which encourages collective involvement in achieving public welfare.
Spiritual Impact as a Distinctive Dimension
One of the most significant findings of this study is the emergence of Spiritual Impact as an independent dimension of CSR effectiveness. Beneficiaries reported improvements in religious awareness, ethical behavior, gratitude, social solidarity, and spiritual well-being as a result of participating in CSR programs.
This dimension distinguishes Islamic social finance-based CSR from conventional CSR models, which generally focus on economic, social, and environmental outcomes. The finding confirms that welfare in Islamic economics is holistic, encompassing both material and spiritual dimensions. In terms of maqashid sharia, spiritual impact contributes to the preservation and strengthening of religion (hifz ad-din) and therefore constitutes a legitimate indicator of program success.
Contextual Conditions
The final factor, Contextual Conditions, demonstrates that CSR effectiveness is strongly influenced by the compatibility of programs with local social, cultural, and environmental characteristics. Programs that align with community needs and local values are more easily accepted and generate stronger long-term impacts.
Although this factor contributed a smaller proportion of variance, it remains theoretically important because successful CSR implementation depends heavily on contextual relevance. This finding supports the Islamic principle of hikmah (wisdom), which emphasizes adapting actions to the specific conditions of society.
Theoretical and Practical Contributions
Collectively, the findings demonstrate that Islamic social finance-based CSR effectiveness is a multidimensional construct encompassing institutional, communicative, developmental, economic, participatory, spiritual, and contextual dimensions. The seven-factor model explained 74.707% of the total variance, indicating strong explanatory power and supporting the proposed research proposition.
From a theoretical perspective, this study contributes to the literature by developing an empirical multidimensional model of Islamic Corporate Social Responsibility effectiveness that integrates spiritual dimensions into CSR evaluation. From a methodological perspective, the use of Exploratory Factor Analysis provides a data-driven approach for identifying latent constructs based on beneficiaries' perceptions. Practically, the findings suggest that Islamic philanthropic institutions and corporations should prioritize governance quality, transparency, community participation, capacity building, and spiritual empowerment to achieve more effective and sustainable CSR programs.

CONCLUSION
This study investigated the determinants of Corporate Social Responsibility (CSR) effectiveness based on Islamic social finance using an Exploratory Factor Analysis approach. The findings demonstrate that CSR effectiveness is a multidimensional construct that cannot be explained solely by economic outcomes. Instead, beneficiaries evaluate program effectiveness through a combination of institutional, social, communicative, participatory, contextual, and spiritual dimensions.
Exploratory Factor Analysis identified seven principal factors underlying the effectiveness of Islamic social finance-based CSR programs: Program Quality and Integrity, Transparency and Communication, Human Resource Development, Economic Impact, Community Participation, Spiritual Impact, and Contextual Conditions. Collectively, these factors explained 74.707% of the total variance, indicating substantial explanatory power and confirming the robustness of the proposed multidimensional model.
Among the identified dimensions, Program Quality and Integrity emerged as the most influential determinant. This finding indicates that beneficiaries place greater emphasis on transparent governance, accountability, fairness, and professionalism than on financial assistance alone. Effective CSR programs therefore require strong institutional management capable of building public trust and ensuring sustainable implementation.
A major contribution of this study is the identification of Spiritual Impact as an independent dimension of CSR effectiveness. This result extends conventional CSR evaluation frameworks by demonstrating that Islamic social finance-based CSR generates not only economic and social benefits but also improvements in religious awareness, ethical values, gratitude, and social solidarity. The finding reinforces the argument that welfare in Islamic economics is holistic and aligned with the objectives of maqashid sharia.
The study also highlights the importance of Community Participation and Contextual Conditions. Programs that involve beneficiaries in decision-making processes and adapt to local social and cultural characteristics are perceived as more relevant, accepted, and sustainable. Consequently, participatory and locally grounded approaches are essential for enhancing long-term CSR effectiveness.
From a practical perspective, the findings suggest that Yayasan Hadji Kalla and other Islamic philanthropic institutions should strengthen program governance, improve transparency and communication, expand human resource development initiatives, promote productive economic empowerment, and incorporate spiritual development into CSR strategies. These efforts are expected to enhance both the effectiveness and sustainability of CSR programs.
Despite its contributions, this study has several limitations. First, the research employed Exploratory Factor Analysis, meaning that the resulting factor structure remains exploratory and requires further validation through Confirmatory Factor Analysis (CFA) or Structural Equation Modeling (SEM). Second, the study focused on a single philanthropic institution, which may limit the generalizability of the findings to other organizational contexts. Future research should therefore involve multiple Islamic CSR institutions across broader geographic areas to develop a more generalizable model of Islamic CSR effectiveness.
Overall, this study concludes that CSR based on Islamic social finance should be understood as an integrated system that combines economic, social, institutional, participatory, contextual, and spiritual dimensions. Such a holistic perspective provides a more comprehensive framework for evaluating and implementing sustainable Corporate Social Responsibility programs in accordance with the principles of maqashid sharia.
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