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Abstract
This study explores the impact of digital poster competitions on fostering youth confidence as part of the Gerakan Nasional Pemuda Penggerak Pembangunan Desa (Gen-PeDe), or the National Youth Movement for Village Development in Indonesia. Positioned within the framework of Publipreneur-Based Language Learning (PBLL), the competition integrates creative design, entrepreneurship, and language learning practices, enabling youth to communicate ideas of rural development while cultivating digital and entrepreneurial literacy. The study highlights how the integration of PBLL with digital poster contests can serve as a foundation for scaling into Massive Open Online Courses (MOOCs), making youth empowerment and rural entrepreneurship training more accessible globally. Findings suggest that digital poster competitions function not only as creative outlets but also as experiential learning platforms, enhancing the three pillars of Gen-PeDe—confidence, competence, and contribution—while institutionalizing youth-led innovation within language learning ecosystems.
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1. Introduction
In the era of digital transformation and globalized education, youth empowerment requires innovative approaches that simultaneously enhance confidence, competence, and contribution. Indonesia, with its demographic dividend, recognizes young people as critical agents of change for achieving the Sustainable Development Goals (SDGs), particularly in rural development contexts.
The Gerakan Nasional Pemuda Penggerak Pembangunan Desa (Gen-PeDe) introduces a generational framework for mobilizing youth capacities. Its focus on confidence (percaya diri), competence, and contribution emphasizes the holistic development of young leaders capable of transforming their communities. Within this framework, digital poster competitions have emerged as a strategic activity to build communication skills, digital literacy, and entrepreneurial orientation.
[bookmark: _GoBack]What distinguishes this study is its integration of the competition into a language-learning model known as Publipreneur-Based Language Learning (PBLL). PBLL links publication and entrepreneurship activities with second-language learning, particularly English, positioning creative projects like poster design as vehicles for both linguistic and entrepreneurial growth. By producing and presenting digital posters in bilingual formats, students and youth simultaneously improve their language competence and entrepreneurial skills.
Furthermore, the scalability of PBLL activities into Massive Open Online Courses (MOOCs) represents a transformative opportunity. MOOCs provide a platform for democratizing access to training in youth entrepreneurship, creative communication, and village development, thus globalizing the local innovations of Gen-PeDe. This paper examines how digital poster competitions—when embedded in PBLL—foster youth confidence, strengthen entrepreneurship-based language learning, and lay the foundation for MOOCs that disseminate these practices at scale.

2. Methods
This study employs a qualitative-descriptive methodology designed to integrate conceptual analysis with exploratory evidence derived from emerging practices. The approach allows for an in-depth understanding of how digital poster competitions can function as confidence-building mechanisms within the broader framework of Publipreneur-Based Language Learning (PBLL) and its potential transformation into Massive Open Online Courses (MOOCs). The research design consists of four interconnected components:
1. Document Review
Primary and secondary documents were analyzed to provide contextual grounding. These include official guidelines for the Digital Poster Competition, archives from the Hizbul Wathan youth movement that emphasize the role of creative media in leadership development, and curricular frameworks on PBLL that outline how publication and entrepreneurship activities can be embedded into language learning. This stage provided an institutional lens for examining how the competition is situated within broader educational and organizational strategies.
2. Literature Review
A systematic literature review was conducted, drawing primarily from Scopus-indexed journals to establish theoretical and empirical grounding. Sources include research on entrepreneurship-oriented language learning (PBLL), youth empowerment in rural and urban contexts, and digital pedagogy through MOOCs. Key contributions such as Soleymani et al. (2021) on rural entrepreneurship indicators, Tabares (2022) on rural entrepreneurship challenges, and Kurniaty et al. (2023) on youth green entrepreneurship in Indonesia informed the analysis. This review ensured that the study is positioned within both global scholarly discourse and local empirical realities.
3. Case Illustration
Exploratory case evidence was drawn from pilot experiences in Tangerang District, where youth engaged in digital poster competitions linked to entrepreneurial language projects. This case served as a microcosm to demonstrate how creativity, entrepreneurship, and language learning intersect in practice. Although limited in scope, the case illustration provides valuable insights into how digital competitions contribute to confidence-building and skill acquisition among participants, while also highlighting contextual opportunities and challenges.
4. Analytical Framework
The analysis is guided by the **Gen-PeDe 3C model—confidence, competence, and contribution—**as the core evaluative framework. Confidence was examined through youth self-expression and recognition gained from competition outcomes. Competence was assessed via digital and entrepreneurial skills demonstrated through poster design and presentation. Contribution was analyzed through the extent to which posters addressed themes of village development and community transformation. These three dimensions were further integrated into PBLL principles and mapped against MOOC pedagogical design, creating a conceptual bridge between local practices and scalable global learning platforms.
By combining document analysis, literature synthesis, case illustration, and conceptual mapping, this methodological approach provides both theoretical rigor and practical relevance. It enables the study to link micro-level experiences of youth confidence-building with macro-level innovations in educational design and SDG-oriented rural development.


3. Results and Discussion
3.1 Digital Poster Competitions as Confidence Builders
One of the most significant contributions of digital poster competitions lies in their ability to cultivate youth confidence as an essential dimension of empowerment. The design process obliges participants to translate abstract ideas about rural development, sustainability, and community innovation into compelling visual and linguistic forms. This creative exercise requires not only technical skills in digital design but also the ability to articulate coherent messages, thereby positioning youth as communicators of change rather than passive observers.
By engaging in poster creation, young people confront the challenge of presenting complex issues—such as poverty reduction, green entrepreneurship, or digital inclusion—in a manner that is both accessible and persuasive. This process inherently strengthens self-expression and critical thinking. As Bandura’s theory of self-efficacy suggests, opportunities to successfully perform a task and receive validation build greater belief in one’s own capacity to act. In the context of Gen-PeDe, the act of designing and submitting posters becomes a confidence laboratory, where youth practice articulating visions of development while simultaneously receiving constructive feedback.
Furthermore, the competitive element of the activity adds an additional layer of recognition. Awards, certificates, and public exhibitions of winning works reinforce a sense of achievement, validating participants’ skills and creativity. This recognition is not only symbolic but also instrumental, as it legitimizes youth voices within institutional and community spaces. It fulfills the **first pillar of Gen-PeDe—confidence—**by ensuring that young people see themselves as capable contributors to the national development discourse.
In practice, participants often report increased willingness to engage in public speaking, leadership roles, and collaborative projects after competing in such contests. Thus, the digital poster competition serves as a low-barrier, scalable platform for enhancing self-efficacy, preparing youth to take on more complex roles within both academic and community development initiatives.
3.2 PBLL as a Language-Learning Accelerator
Integrating poster competitions into the Publipreneur-Based Language Learning (PBLL) framework transforms language learning from a passive activity into an active, publication-driven process. Participants are tasked with designing, writing, and presenting posters, which requires them to apply language skills in authentic, meaningful contexts. This experiential approach enhances not only vocabulary and grammar but also the ability to communicate ideas clearly and persuasively. Moreover, PBLL’s entrepreneurial orientation ensures that language learning is intertwined with practical, market-oriented projects, allowing participants to see the direct relevance of their English proficiency in real-world creative and business endeavors.

3.3 From Local Contests to MOOCs
The structured, experiential approach of PBLL naturally extends to the design of Massive Open Online Courses (MOOCs). Poster competitions, which initially engage participants at a local or regional level, can be transformed into online courses comprising modules on digital design, entrepreneurship, and bilingual communication. By digitizing these learning experiences, PBLL offers scalable access for youth across Indonesia and the broader Global South, effectively democratizing opportunities for both language development and entrepreneurial skill-building. This model ensures that the knowledge and creativity cultivated in local contests can reach a far wider audience, bridging geographic and socioeconomic barriers.
3.4 Synergies with SDG Localization
The poster competition within the PBLL framework aligns closely with the localization of the Sustainable Development Goals (SDGs). By embedding skill-based language learning into practical, publication-oriented tasks, the initiative directly advances SDG 4 – Quality Education, ensuring that youth acquire both linguistic and professional competencies. At the same time, the entrepreneurial focus of PBLL equips participants with the mindset and skills needed for SDG 8 – Decent Work and Economic Growth, fostering employability and innovative project creation. Furthermore, by transforming these activities into MOOCs and encouraging collaboration among universities, communities, and industry partners, the program strengthens SDG 17 – Partnerships for the Goals, promoting multi-stakeholder engagement and shared knowledge across local, national, and global contexts.

4. Conclusion
This study concludes that digital poster competitions, when embedded in PBLL, represent a powerful mechanism for cultivating a confident generation of youth leaders in Indonesia. By integrating creativity, language learning, and entrepreneurship, such competitions extend beyond artistic expression to become experiential platforms for self-efficacy and contribution.
The transition of PBLL into MOOC ecosystems amplifies this impact, making the model replicable at national and global levels. Theoretically, the study connects youth empowerment, entrepreneurship-based pedagogy, and digital learning innovation. Practically, it offers policymakers, universities, and civil society a roadmap for embedding poster competitions into scalable language-learning frameworks that prepare confident, competent, and contributing youth for sustainable development.
Future research should evaluate learning outcomes from PBLL-based MOOCs through longitudinal impact studies, measuring improvements in youth confidence, digital literacy, language proficiency, and entrepreneurial engagement.
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1. Introduction
Youth empowerment has become a central discourse in Indonesia’s sustainable development agenda, particularly in relation to the 2030 Sustainable Development Goals (SDGs). Across rural and peri-urban communities, young people face a dual challenge: the demand to embrace technological change while simultaneously addressing persistent structural inequalities such as poverty, unemployment, and limited access to quality education.
In this context, the Gerakan Nasional Pemuda Penggerak Pembangunan Desa (Gen-PeDe) introduces a generational model built on three key pillars: confidence, competence, and contribution. Confidence ensures that youth have the self-efficacy to lead; competence equips them with digital and entrepreneurial skills; and contribution emphasizes their role in advancing community well-being. Among various strategies to foster these capacities, digital poster competitions stand out as an innovative and culturally resonant tool.
Poster competitions serve as low-barrier entry points for youth to engage in creative expression, digital design, and message communication. As noted in previous research on visual literacy and participatory media (e.g., Tabares, 2022; Kurniaty et al., 2023), such contests can act as “confidence laboratories,” where young people test their ideas, receive recognition, and translate creative energy into collective action. For Gen-PeDe, the national poster competition—targeting participation from 167 Muhammadiyah universities and 85 villages—provides both symbolic and practical mechanisms for mobilizing youth.
This paper investigates the role of digital poster competitions in strengthening youth confidence and embedding their contributions within Indonesia’s village development framework. It seeks to connect micro-level impacts (individual confidence, creativity, and skill-building) with macro-level outcomes (institutional partnerships, SDG localization, and youth-led rural transformation).

2. Methods
This study applies a qualitative-descriptive approach combining conceptual analysis with emerging empirical illustrations. Four methods were employed:
1. Document Analysis: Review of competition guidelines, organizational frameworks from the Hizbul Wathan Scout Movement, and related policy documents from Muhammadiyah’s educational institutions.
2. Literature Review: Systematic exploration of Scopus-indexed studies on youth creativity, digital innovation, rural entrepreneurship, and confidence-building (e.g., Soleymani et al., 2021; Hutabarat & Pandin, 2014).
3. Case Study Illustration: Analysis of early pilot experiences from Tangerang and the Salingka Danau Singkarak region, where youth applied design and entrepreneurship skills to local development challenges.
4. Analytical Framework: Guided by the Gen-PeDe 3C model, linking confidence, competence, and contribution with the institutional mechanisms of incubators (IBU), digital platforms (IBUPANDU), and partnerships (pentahelix).

3. Results and Discussion
3.1 Building Confidence through Creative Expression
Poster competitions encourage self-expression, allowing participants to communicate visions of rural progress, sustainability, and youth leadership. Recognition through awards and exhibitions enhances self-efficacy, aligning with the first pillar of Gen-PeDe—confidence.
3.2 Enhancing Digital Competence
By engaging with design software, digital storytelling, and online submission systems, participants improve digital literacy and creative competence. This reflects broader national goals to strengthen youth capacity for the digital economy.
3.3 Contribution to Community Narratives
Each poster links artistic creativity with village development themes, embedding youth contributions into community narratives. In many cases, posters become advocacy tools used in local events, exhibitions, and awareness campaigns, directly supporting SDG localization.
3.4 Institutionalization through Gen-PeDe Framework
The competition is embedded within broader institutional structures—IBU (Inkubator Bisnis dan Usaha), KafePandu (youth social enterprise cafés), and IBUPANDU (digital platforms). These mechanisms ensure continuity beyond the contest, transforming creative exercises into sustainable youth-led initiatives.
3.5 Digital Competitions as Catalysts for SDGs
The poster competition aligns with multiple SDGs, notably SDG 4 (Quality Education), SDG 8 (Decent Work), SDG 9 (Innovation), and SDG 17 (Partnerships). As youth gain recognition and develop skills, they are better positioned to contribute to inclusive rural development.

4. Conclusion
The study concludes that digital poster competitions are more than artistic contests; they function as strategic mechanisms for cultivating youth confidence and embedding them as active contributors to rural development. By linking creativity with institutional support and digital platforms, the competitions act as triggers for broader participation in the Gen-PeDe movement.
From a theoretical perspective, the research bridges creative youth practices with generational competency mapping and SDG localization. Practically, it offers policymakers, universities, and community organizations an accessible model for engaging youth at scale.
Future research should expand empirical evaluation using surveys, interviews, and longitudinal studies to measure the sustained impacts of poster competitions on confidence, entrepreneurship, and community development outcomes.

