THE PROSPECTS AND CHALLENGES OF WOMEN ENTREPRENEURS    ENGAGED IN MICRO AND SMALL ENTREPRISE: INCASE OF WOLISO TOWN



[bookmark: _Toc516092201][bookmark: _Toc516219406][bookmark: _Toc516517188]ABSTRACT
[bookmark: _GoBack]The main objective of the study was to examine the challenges and prospects of women entrepreneurs engaged in MSEs in Woliso town. Structured questionnaires that comprise both open ended and close ended items were used to gather the required primary data from the study respondents. In addition, key informants interviews were held among 3 top officials (MSEs, TVET and Micro Finance) heads. After the data was set, it was analyzed using simple statistical techniques such as tables, frequency and percentages. The results of the study indicates that the availability of raw materials, technology, adequate infrastructure, premises (land), sufficient information, skills and financial access were the key economic factors that affect the performance of women entrepreneurs in MSEs.  The study also found that other responsibilities, gender and cultural influence and social acceptability were the major social factors that affect these entrepreneurs. Furthermore, the legal/administrative factors such as; unreasonable tax, unsuitable legal and administrative system and low level of assistance and supporting from government body are the most serious challenges for women entrepreneurs. 
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1. [bookmark: _Toc24323062]INTRODUCTION
Entrepreneurship is essentially creative activity that consists of doing things that are no generally done in the ordinary course of business. It is the propensity of mind to take calculated risk with confidence to achieve pre-determined business or industrial objective. Entrepreneurship is generally trait, skill and profession which must be developed. It would be considered as the personal quality that enables people to start a new business vigorously and innovation causal factor in the process of economic growth and development (Vansant Desai, 1983). Entrepreneurship is increasingly recognized as an important driver of economic growth, productivity, innovation and employment, and it is widely accepted as a key aspect of economic dynamism. Transforming idea into economic opportunities is the decisive issue of entrepreneurship. History show that economic progress has been achieved through pragmatic people who are entrepreneurial and innovative able to exploit opportunities and willing to take risks (Hirsch, 2013).
The role of entrepreneurship and an entrepreneurial culture in economic and social development has often been underestimated over the years. Entrepreneur have different role at community level as well as at national level. Entrepreneurship is important for economic growth, productivity, innovation and employment, and many countries have made entrepreneurship explicit policy priority. Entrepreneurial activities have been recognized as an important element in organizational and economic development, performance and wealth creation.  Entrepreneurship offers a greater possibility of achieving significant financial rewards than working for someone else, provides the ability to be involved in the total operation of the business from concept to design and creation, from sales to business operations and customer response. Entrepreneurship   offers the prestige of being the person in charge, they gives an individual the opportunity to build equity, which can be kept, sold, or passed on to the next generation. 



 Entrepreneurship also creates an opportunity for a person to make a contribution. Most new entrepreneurs help the local economy. A few—through their innovations— contribute to society as a whole.  Entrepreneurship is a catalyst for economic change and growth, to increase per capital output and income. By doing so it involves initiating and constituting change in the structure of business and society. As a result entrepreneurship contribute a lot in increasing countries output and productivity. However, it has become increasingly apparent that entrepreneurship ended contributes to economic development. Nevertheless, the significant number of enterprise where owned by men (ILO, 2014).
In other words, it was not common to see women owned business worldwide especially in developing countries like Ethiopia. The idea and practice of women income entrepreneurship is a recent phenomenon. Until the 1980’s little was research, which made it focus entirely on men. Scientific discourse about women’s entrepreneurship and women owned and run organization is just the development of 1980’s (ILO, 2006). Throughout the world it is acknowledged that micro and small enterprise play a vital role in socio economic development as a means for generating sustainable development. Furthermore the informal economy increasingly being recognized by government and donors apart of the wider economy in that it provide the breeding ground for micro and small enterprise and in the process of contributing to reduction of poverty.
Even though we observe a number of women entrepreneur in the business, recent studies shows that most of them are found in micro and small enterprise (MSEs). According to the Ethiopian Central Statistic Authority (2012), almost 50% of all new jobs created in Ethiopia are attributable to small business enterprise and roughly 49% of new business that were operational between 1991 and 2003 were owned by women .Micro enterprise is a need of significance up grading in the government of Ethiopia is to be successful in its effort to eradicate poverty and to strengthen the private sector as a creator of employment and economic growth. Small scale industry sector occupies a strategic position of unique importance in Ethiopia economy. Government of Ethiopia adopted a national policy on Ethiopia women with the express aim of eliminating gender and cultural biases that hinders women from participating equally in the economic and social development of the country to govern the women their human and democratic right.
[bookmark: _Toc515548724][bookmark: _Toc515552704][bookmark: _Toc516092205][bookmark: _Toc516154593][bookmark: _Toc516219413][bookmark: _Toc516146799][bookmark: _Toc515374200]The current population of Ethiopia (2018) shows that of the total population of country (106,534,107), 54,76,7053 were females. This shows that Ethiopia is among those African countries that are known by human resource potential. According to Federal Democratic Republic of Ethiopia’s Population Census Commission (FDREPCC 2009) of the 58,169,543 total population of Oromia Region, 24,202,525 are females. More than half of these females (50.09%) are within the age category of 15-64 years which is considered as a productive age. In order to make the country, the region and women themselves beneficiaries of this great potential, measures should be taken to reduce the bottlenecks/challenges that women entrepreneur in MSEs encounter. According to Towns Administrative and Governance Communication Affaires Office (TAGCAO, 2009) 93,339 total population of Woliso town, 49,214 are female. Women entrepreneurs engaged in MSEs were started in 1996 in woliso town. Those women entrepreneurs were cooperated on five sectors; Such as, urban agriculture (14.91%), construction (10.16%), manufacturing, (3.28%) service (24.91%) and trade (46.72%) women entrepreneurs are found in the town.
[bookmark: _Toc422009704][bookmark: _Toc485502882][bookmark: _Toc421392803][bookmark: _Toc422224702][bookmark: _Toc410594560][bookmark: _Toc472962562][bookmark: _Toc483949731][bookmark: _Toc1152605][bookmark: _Toc1184573][bookmark: _Toc511655066][bookmark: _Toc515552705][bookmark: _Toc516219414][bookmark: _Toc516517194]Statement of the Problem
Women have role in undertaking responsibility regarding household, social, political and economic issue. However, a number of challenges are responsible for the decrease in women working activities, such as socio-cultural challenges, lack of capital, access to information, access to available land, technical and economic factors (John Legg, 2012). 
According to Amah and Admassie (2014), there are a lot of obstacles that women entrepreneur in Ethiopia face, to establish a new business. These are gender related, social disadvantages (culture, religion and tradition) and lack of provision finance for women entrepreneurs.  Because of ease of entry and limited access of other opportunities, the majority of MSEs are operated by women (Rubio, 1991). Yet they are facing various challenges that hinder the development of their firms (Downing and Daniels, 1992). Among others disproportionate household gender specific responsibilities that limits their labor mobility is the dominant one. Even trained and degree holding women may fail to break the traditional path. Women’s work ability disruption also leads to the loss of aspiration in education and economic interest. Household income is being diversified with the increasing ownership of women owned MSEs.



This study was different from earlier researchers that their study focuses were in all entrepreneurs regardless of both sexes. Besides, they do not see the challenges with respect to the different personal, organizational, economical, socio–cultural and administrative matters. Similarly, they do not address women entrepreneurs in MSEs. But this study specifically emphasis on the prospects and challenges of women entrepreneur in MSEs particularly in woliso town.
Technical and Vocational Educational Training (TVETs) are targeted to produce entrepreneurs who are able to create owns jobs rather than seeking employment in any organization. This study would be deem to fill the gap by identifying specific challenges that are responsible for resilience in MSEs operates by women entrepreneurs and shed light on women specific challenges that affect their performance. Thus, in this study it is thought to assess the different challenges and prospects of women entrepreneurs in MSEs in town. 
To take appropriate measure for these problems, knowing the challenges associated with the problem is a precondition for a problem well stated is half solved. Therefore, the aim of this study is to identify the prospects and challenges of women entrepreneurs in MSEs in town running their own business and recommend the appropriate measures that would be taken. 
[bookmark: _Toc422224703][bookmark: _Toc472962563][bookmark: _Toc485502883][bookmark: _Toc422009705][bookmark: _Toc410594561][bookmark: _Toc421392804][bookmark: _Toc483949732][bookmark: _Toc1152607][bookmark: _Toc1184575][bookmark: _Toc511655068][bookmark: _Toc515552706][bookmark: _Toc516219415][bookmark: _Toc516517195]Objectives of the Study
[bookmark: _Toc422009706][bookmark: _Toc410594562][bookmark: _Toc485502884][bookmark: _Toc422224704][bookmark: _Toc472962564][bookmark: _Toc421392805][bookmark: _Toc483949733][bookmark: _Toc1152608][bookmark: _Toc1184576][bookmark: _Toc511655069][bookmark: _Toc515552707][bookmark: _Toc516219416][bookmark: _Toc516517196]General Objective	
[bookmark: _Toc1152609][bookmark: _Toc410594563]The main objective of the study was to examine the prospects and challenges of women entrepreneurs engaged in MSEs in Woliso town.
[bookmark: _Toc421392806][bookmark: _Toc422009707][bookmark: _Toc422224705][bookmark: _Toc483949734][bookmark: _Toc485502885][bookmark: _Toc472962565][bookmark: _Toc1152610][bookmark: _Toc1184577][bookmark: _Toc511655070][bookmark: _Toc515552708][bookmark: _Toc516219417][bookmark: _Toc516517197]Specific Objectives
The study has the following specific objectives 
· To examine the major characteristics of women entrepreneurs in MSEs and their enterprise.
· To identify the economic challenges and others such as socio cultural, legal and administrative that affects women entrepreneur in Woliso town. 
·  To assess the attitude of the society regarding to women entrepreneur activity.
· To assess the future prospects for women entrepreneur in MSEs of Woliso town.
[bookmark: _Toc485502902][bookmark: _Toc483949751][bookmark: _Toc515552709][bookmark: _Toc516219418][bookmark: _Toc516517198][bookmark: _Toc422224706][bookmark: _Toc421392807][bookmark: _Toc410594564][bookmark: _Toc483949735][bookmark: _Toc485502886][bookmark: _Toc422009708][bookmark: _Toc472962566]Research Question
· What are the major characteristics of women entrepreneurs in MSEs and their enterprise?
· What are the economic challenges and others such as social-cultural, legal and administrative that affects women entrepreneurs in Woliso town?
· What are the attitudes of the society regarding to women entrepreneur activity?
· [bookmark: _Toc422009713][bookmark: _Toc483949740][bookmark: _Toc485502891][bookmark: _Toc472962570]What are the future prospects for women entrepreneur in the town?
[bookmark: _Toc1152614][bookmark: _Toc1184581][bookmark: _Toc511655086][bookmark: _Toc515552726][bookmark: _Toc516219436][bookmark: _Toc516517215][bookmark: _Toc1152619][bookmark: _Toc1184586][bookmark: _Toc511655074][bookmark: _Toc515552714][bookmark: _Toc516219423]2. METHODOLOGY
[bookmark: _Toc1152615][bookmark: _Toc1184582][bookmark: _Toc511655087][bookmark: _Toc515552727][bookmark: _Toc516219437][bookmark: _Toc516517216]Description of the Study Area
[bookmark: _Toc1152616][bookmark: _Toc1184583][bookmark: _Toc511655088][bookmark: _Toc516219438][bookmark: _Toc516517217]The study will be conducted in Woliso town. Woliso town is the capital city of South west shoa zone and the biggest town among the thirteen districts found in the zone. The town is located at 114 kilometers south west of Addis Ababa, along the Addis Ababa-Jimma route. The coordinates of the town is 8°32′N latitude and 37°58′E longitude. It is characterized by temperate type of climate with daily temperature ranging from 18c and 27c, and is located 1900m above sea level. The area is well known by its rich natural resources like hot springs, fertile soil, and plain landscape (OUPI, 2010). 
Data Source
The study would be used both primary and secondary source of data. The primary data would be collected in order to get accurate information and to achieve the objective of the study.  The primary sources of data would be collected from a questionnaire distributes to women entrepreneurs and interviews conduct with MSEs, TVET and Micro finance leaders. The secondary source of data would be obtained mainly from reports, websites and literatures, which are relevant to the theme of the study. 
[bookmark: _Toc1152617][bookmark: _Toc1184584][bookmark: _Toc511655089][bookmark: _Toc515552728][bookmark: _Toc516219439][bookmark: _Toc516517218]




Sampling Techniques and Sampling Size
  The study would not applicable enough to cover the cost of the research to address all elements of the population who participate in entrepreneurs; the study would be conducted in selects (representative) sample of women entrepreneurs. The population of the study consists of women entrepreneurs differentiated by their work in different sectors of MSEs (manufacturing, construction, urban agriculture, trade and service).  The entrepreneurs are scattered in the city, the study would be used random sampling techniques because of its convenience and sufficiency to get accurate information and the sample takes from the total population of women entrepreneurs. In order to take a total sample size relevant to target study we would apply Yamane formula (1967) of n= N/1+N (e) 2. In addition to this, we are going to use proportionate sampling that was enabled us in taking samples by using random sampling techniques which are to be selected from the target population.

Where, N=the total number of household
      e= significance level at 10%
      n=sample size 	
n=610/1+610(0.1)2
n=86
[bookmark: _Toc1152618][bookmark: _Toc1184585][bookmark: _Toc511655090][bookmark: _Toc515552729][bookmark: _Toc516219440][bookmark: _Toc516517219]Methods of Data Analysis	
After the data would be collected it would code and fed to STATA sheet so as to simplify further tasks. The respondent’s scores would be summarized from the sheet and made ready for analysis. After that, it would be analyzed using simple statistical analysis such as percentage, frequency, tabular presentation and descriptive narration. The open ended questions (interview) were analyzed using descriptive narration.



[bookmark: _Toc17747325][bookmark: _Toc24323089]3. RESULT AND DISCUSSION
The data presentation and analysis of the study Was based on the primary data collected and discussed it accordingly. First, the demographic profiles of respondents was analysed and presented followed by the characteristics of women entrepreneurs engaged in MSEs. Both are analysed using frequency, tables and percentages. Thirdly, the data related to the challenges that affect the performance of women entrepreneurs is presented and analysed. 
[bookmark: _Toc515552731][bookmark: _Toc516219443][bookmark: _Toc516517222]3.1. Demographic Characteristics
[bookmark: _Toc516219444][bookmark: _Toc516517223]3.1.1. Age of the respondents
Age was also an essential element for the study in the sample respondents.  Because by identifying the age class of the respondents we can conclude that in which range is the productive household is concentrated in MSE.
[bookmark: _Toc516488148]Table 3.1. Age of respondents.
	  Age category
	Frequency
	Percentage (%)

	Below 24
	30
	34.88%

	25-35 
	46
	53.49%

	36-45
	9
	10.47%

	Above 46
	1
	1.16%

	Total
	86
	100 %


Source: Own Survey, 2025
As indicated from the table above, 53.49% of the respondents are belong to the age of 25-35 years, 34.88% of the respondents are belong to the age below 24 years,10.47 % of the respondents are belong to the age 36-45 years and the remaining 1.16% of the respondent is belong to the age of above 46 years. From this we conclude that most of women entrepreneur age is belong to 25-35 which is productive age.
[bookmark: _Toc516219445][bookmark: _Toc516517224] 3.1.2. Respondents Marital status
Marital status has its own impact in the progress of female entrepreneurs. Married women engaged in entrepreneurial activities to manage their family and improve their living standard also single women’s are highly engaged in entrepreneurial activity, because they have no family burden and can make their own decision without any interference.
[bookmark: _Toc516488149]Table 3.2. Marital status of respondents.
	Marital status
	Frequency
	Percentage (%)

	Married
	49
	56.98%

	Divorced
	9
	10.47%

	Single
	23
	26.74 %

	Widowed
	5
	5.81%

	Total
	86
	100%


Source: Own Survey, 2025
From the above table, 56.98% of the respondents are married, 26.74% of the respondents are single and the remaining 10.47%% of the respondents are divorced and 5.81% covers widowed. Married women are highly engaged in entrepreneurial activities to manage their family and improve their living standard also single women’s are highly engaged in entrepreneurial activity, because they have no family burden and can make their own decision without any interference.
[bookmark: _Toc516219446][bookmark: _Toc516517225]3.1.3 Education level of the respondents
Education levels have a vital role to run one business activities; educative women are more profitable than uneducated women in while running their business education help them how to run their business.
[bookmark: _Toc516488150]. Table 3.3. Respondents Education level
	Education level
	Frequency
	Percentage (%)

	No education
	4	
	4.65%

	Primary school
	20
	23.26%

	Secondary and preparatory school
	40
	46.51%

	Diploma and above
	22
	25.58%

	Total
	86
	100%


Source: Own Survey, 2025



As indicated from the above table, 46.51% of the respondents completed secondary and preparatory school, 25.58% of the respondents have diploma and above, 23.26% of the respondents have primary school complete and 4.65% of the respondents have no education. From this we can understand that education have a crucial role in that women can run their own business, because education creates women to have awareness about the importance of creating their own business rather than expecting job from the government and other sectors. An educated person can obtain different information a sense that educative women can calculate their cost and benefit of one own products and aware about the importance of engaging in entrepreneurial activities from different source like from media, news, magazines and books .
[bookmark: _Toc516219447][bookmark: _Toc516517226]3.1.4. Respondents house hold size
Family sizes have its own implication on running a business. Women who have large family size are less engaged than those women who have less family size.
[bookmark: _Toc516488151]Table 3.4. Family size.
	Household size
	Frequency
	Percentage (%)

	0-14
	113
	55.12%

	15-65
	72
	35.12%

	Above 65
	20
	9.76%

	Total
	205
	100%


Source: Own Survey, 2025
As indicated from table, 3.4, 55.12% of the respondents have family size 0-14, 35.12% of the respondent’s family size found between the interval of 15-65 and the remaining 9.76% of the respondents have family size above 65. Those women whose family sizes small are highly engaged in entrepreneurship as compared to those who have large family members. So family size have a negative impact in order to run once own business because those women who have high family size have also high consumption expenditure, so rather than run their own business, spend their money for consumption expenditure. But there are some women who have large family size that engaged in entrepreneurial activities because of they are at productive age.         
[bookmark: _Toc515552732][bookmark: _Toc516219448][bookmark: _Toc516517227]3.2. Characteristics of women entrepreneurs in MSEs and their enterprise
There are a number of distinct criteria that make women entrepreneurs and their enterprises different from that of men entrepreneurs even though there are common elements. The following table shows the characteristics of respondents.
[bookmark: _Toc516219449][bookmark: _Toc516517228]3.2.1 Sectors engaged by female entrepreneurs in MSEs
 Women entrepreneurs are engaged in sectors such as construction, agriculture, manufacturing trade and service.  
[bookmark: _Toc516488152]Table 4.5 Types of sectors engaged by female entrepreneurs.
	Sector	
	Frequency
	Percentage (%)

	Trade
	27
	31.40%

	Manufacturing
	10
	11.63%

	Service
	29
	33.72%

	Construction,
	10
	11.63%

	Urban agriculture
	10
	11.63%

	Total
	86
	100%


Source: Own Survey, 2025
[bookmark: _Toc516219450]It is clearly seen from the table, 3.5, most of the respondents 33.72% are engaged in the service sector, 31.40% of the respondents are engaged in the trade, 11.63%of the respondents are engaged in the manufacturing, 11.63% of the respondents are engaged in the construction and, 11.63% of the respondents are engaged in the urban agriculture. From this we can understand women entrepreneurs are engaged in all sectors, though the most of women entrepreneurial are engaged in service sector, but some of them are engaged in construction, agriculture and Manufacturing sector.
[bookmark: _Toc516517229]3.2.2 Work experience of female entrepreneurs in MSEs
Work experience has its own effects to run the business.  Women entrepreneurs who have more work experience are more productive than others.


[bookmark: _Toc516488153]Table 3.6 Work experience of female entrepreneurs.
	Work experience
	Frequency
	Percentage (%)

	Below 1 years
	20
	23.26%

	1-5 years
	48	
	55.81%

	6-10 years
	15
	17.44%

	Above 10 years
	3
	3.49%

	Total
	86
	100%


Source: Own Survey, 2025
As indicated in the table, 4.6, 55.81% of the respondents have a work experience belong to 1-5 years, 23.26% of the respondents have a work experience belong to less than 1 year and the remaining 17.44% and 3.49% of the respondents have a work experience belong to 6-10 years and above 10 years respectively. From this we can understand that the majority of women entrepreneurs engaged in MSEs have Work experience belongs to 1-5 years and the number of women entrepreneurs that have a work experience greater than10 years is small.
[bookmark: _Toc516219451][bookmark: _Toc516517230]3.2.3. Women entrepreneurs reasons to start their own business
[bookmark: _Toc516488154]Women entrepreneurs were start the business to be self-employed, to get high income and to change their living standards.
        Table 3.7 Respondents reasons to start their own business.
	Reason to start own business
	Frequency
	Percentage (%)

	Family tradition
	10
	11.63%

	To be self employed
	62
	72%

	To get high income
	11
	12.09%

	No alternative for incomes
	3
	3.49%

	Total
	86
	100%


                                     Source: Own Survey, 2025
As indicated from then above table, 72.09% of the respondents are becoming an entrepreneur to be self-employed, 12.79% of the respondents are became an entrepreneurs based on to get   high income, 11.63% of them by family tradition and the remaining 3.49% of the respondents are became an entrepreneurs because they don't have alternative income. Due to those reasons most of women entrepreneurs are started their own business.
[bookmark: _Toc516219452][bookmark: _Toc516517231][bookmark: _Toc516488155]3.2.4. Initiators to start their own business	
Table 3.8. Respondent’s initiators to start their business.
	 Initiators  	
	Frequency 
	Percentage (%)

	Myself alone
	59
	68.60%

	 My family 
	15
	17.44%

	Friends/partner
	4
	4.65%

	Others
	8
	9.30%

	Total 
	86
	100%


              Source: Own Survey, 2025
As indicated from above table, majority of the respondent 68.6 % start the enterprise with their own initiation, 17.44 % of the respondents start business with their family initiation. Some of the respondents, 4.65% start their business with friend /partner initiation and only (9.30%) of respondent starts their business with other motivators like neighbors.   
[bookmark: _Toc516219453][bookmark: _Toc516517232]3.2.5. The women Entrepreneurs Source of skill for starting enterprises.
Training play a great role in running one own business; it help to address employees weaknesses, improve work performance, ensuring worker satisfaction, increase productivity and improved quality service and products.
[bookmark: _Toc516488156]Table 4.9. Source of skill for starting their enterprises.
	Source of skills
	Frequency 
	  Percent (%)                                                                               

	Through formal training and education
	46
	53.49%

	From family  and friends
	25
	29.07%

	From past experience
	15
	17.44%

	Total
	86
	100%


Source: Own Survey, 2025
 As indicated from above table, 53.49 % of the respondents acquire the necessary skills through formal training and education, 29.07% of entrepreneurs acquire their skill from family and friends. And some of the entrepreneurs, 17.44% acquire the necessary skill from their past experience.

[bookmark: _Toc516219454][bookmark: _Toc516517233]3.2.6. Respondents Family Background	
[bookmark: _Toc516488157]Table 3.10.  Respondents' family background on business.
	Family background on business
	Frequency
	Percentage (%)

	Have family background
	28
	32.56%

	No have family background
	58
	67.44%

	Total
	86
	100%


[bookmark: _Toc516219455]Source: Own Survey, 2025As indicated from above table, 67.44% of respondents have no family background on business and 32.56% of respondents have family background on business.
[bookmark: _Toc516517234]  3.2.7. Family relationship
[bookmark: _Toc516488158]Table3.11. Respondents that have or have no family who is an entrepreneur and their relations with them.
	Family  relationship
	Frequency
	Percentage (%)

	Father
	8
	28.57%

	Mother 
	3
	10.71%

	Brother 
	12
	42.86%

	Sister 
	5
	17.86%

	Grandfather 
	-
	-

	Grandmother 
	-
	-

	Husband 
	-
	-

	Total 
	28
	100%


Source: Own Survey, 2025
[bookmark: _Toc516219456]As the above table shows those women who respond of having an entrepreneur family, 42.86 % of respondent said that their brothers are entrepreneurs. (28.57%) respond that their fathers are entrepreneurs. 17.86 % and10.71 % of respondents respond that their sister and mothers respectively. 



[bookmark: _Toc516517235]3.2.8. Source of start-up funding	
[bookmark: _Toc516488159]Table 3.12. Respondents source of start-up funding.
	Source of start-up funding	
	Frequency
	Percentage (%)

	Personal saving
	46
	53.49%

	Bank loan
	23
	26.74%

	Inheritance
	4
	4.65%

	Assistance from family or friends
	8
	9.03%

	Others
	5
	5.81%

	Total
	86
	100%


      Source: Own Survey, 2025
As indicated from table, half of the respondents 53.49 % use personal saving as a main source of start-up funding in financing their enterprises. It is also clear that 26.74 % of the entrepreneurs use bank loan as their main source of start-up funding. (9.03%) use assistance from family or friends as a main source of initial capital to start-up business and5.81% of the entrepreneurs use inheritance.4.65%of respondents use others such as assistance from government, borrowed from micro finance as main source of capital to start their entrepreneur. This show that half of women entrepreneurs engaged in MSEs obtained their main source of starting up funding from personal saving.
[bookmark: _Toc516219457][bookmark: _Toc516517236]3.2.9. Level of income before and after they start the business.
[bookmark: _Toc516488160]Table 3.13. Respondents income before and after they start the business.
	
	
	Before
	After

	Level of income
	Frequency
	Percentage (%)
	Frequency
	Percentage (%)

	Below 1000
	10
	11.63%
	-
	-

	1000-5000
	44
	51.16%
	10
	11.63%

	5000-10,000
	21
	24.42%
	23
	26.74%

	Above10,000
	11
	12.74%
	53
	61.63%

	Total 
	86
	100%
	86
	100%


Source Own Survey, 2025
As indicated from the above table, the women entrepreneurs before engaging in their business, 51.16 % of the respondent’s level of income were found  between interval 1000-5000, 24.42% of the women entrepreneurs  level of income  were found between interval 5000-10,000, (12.74%) and 11.63% of the respondents said that their level of income  were above 10000 and below 1000 respectively. Also clearly seen from the above table, 61.63% of the respondents gaining income  above 10,000 after starting their business, 26.74% of the women entrepreneurs level of income found between range of 5000-10,000 and 11.63% of the respondents level of income were within the range of 1000-5000 after they starting the business. From this we conclude that there is a dramatic increase in the level of income of the female entrepreneurs after their engagement in the business.
[bookmark: _Toc516219458][bookmark: _Toc516517237]3.2.10. Women entrepreneurs saving Institutions before and after start the business.
[bookmark: _Toc516488161]Table 3.14. Respondents where they save their money before & after the business.
	
	Before
	After

	Institutions 
	Frequency
	Percentage (%)
	Frequency
	Percentage (%)

	Bank
	48
	55.81%
	74
	86.05%

	MFI
	30
	34.88%
	12
	13.95%

	Never saved
	-
	-
	-
	-

	Other
	8
	9.3%
	-
	-

	Total 
	86
	100%
	86
	100%


Source: Own Survey, 2025
As indicated from the above table, half of the women entrepreneurs (55.81%) saved their money in bank before start the business, 34.88% of the respondents saved their money in microfinance institution, and 9.3% of respondents save their money in other institution like Equb. From the above table, we conclude that after engagement in business the majority of women entrepreneurs 86.05% saved their money in the bank and 13.95% of respondents saved their money in the microfinance institution. From this one we understand that women entrepreneurs engaged in MSEs Enterprise developed the habit of saving after they start the business



[bookmark: _Toc516219459][bookmark: _Toc516517238]3.2.11. Access to credit
[bookmark: _Toc516488162]This analysis used to point out how many of the respondents have getting access to credit and 
 Table 3.15. Respondents access to credit.
	Alternative
	Frequency
	Percentage (%)

	Access to credit
	15
	17.44%

	No access to credit
	71
	82.56%

	Total
	86
	100%


Source: Own Survey, 2020
As indicated from the above table, majority of the respondents (82.56%) have no access to credit and some of the respondents (17.44%) have access to credit.
[bookmark: _Toc516219460][bookmark: _Toc516517239]3.2.12    Problems on Credit Provision
[bookmark: _Toc516488163]Table 3.16. Respondents Problem on Credit Provision	
	Problem on credit provision
	Frequency
	Percentage (%)

	Lack of awareness
	3
	4.23%

	Lack of collateral
	15
	21.13%

	Inadequate loan money
	11
	15.49%

	High interest rate
	5
	7.04%

	I do not need
	37
	52.11%

	Other
	-
	-

	Total
	71
	100%


Source: Own Survey, 2025 
[bookmark: _Toc516219461]As indicated from the above table, half of respondents( 52.11%)  responded that   they do not need credit, 21.13% of women entrepreneur were respond that due to lack of collateral, 15.49% of respondents said that inadequate loan money, 7.04% of respondents respond that high interest rate and 4.23% of the respondents cover lack of awareness.

[bookmark: _Toc516517240]3.2.13 .Number of employees hired
[bookmark: _Toc516488164]Table 3.17. Respondents number of employees hired.	
	Number of employees in the enterprise
	Frequency
	Percentage (%)

	No education(Illiterate)
	19
	14.89%

	Primary school
	20
	31.38%

	Secondary & Preparatory
	40
	43.1%

	Diploma & above
	7
	10.64%

	Total
	86
	100%


Source: Own Survey, 2025
As we seen from the table, (43.1%) of the respondents hired employee that have secondary & preparatory education.(31.38%) they employ workers that attend primary school in their enterprise. The result also shows that (14.89%) of the respondents hire unskilled (illiterate) workers. Women entrepreneurs in MSEs provide a large numbers of employment opportunities to the society.
[bookmark: _Toc516219462][bookmark: _Toc516517241]3.3. Challenges affecting woman entrepreneur’s in MSEs
Even though, all the economic, social, legal and administrative affect the performance of entrepreneurs, this does not necessarily mean that all have equal impact.
[bookmark: _Toc516219463][bookmark: _Toc516517242]3.3.1. Economic challenges that affect women entrepreneurs in MSEs
The main economic challenges for women entrepreneurs, including problems such as existence of different liabilities (group lending) inflation of house and machinery rent and problem of saving.





[bookmark: _Toc516488165]Table 3.18. Respondents' economic challenges that affect women entrepreneurs.	
	Economics challenges
	Frequency
	Percentage (%)

	Inadequate infrastructure
	15
	17.44%

	Shortage of necessary technology and raw material
	16
	18.60%

	Shortage of finance
	22
	25.58%

	Lack of government support
	22
	22.58%

	Absence of land (premise)
	11
	12.79%

	Total
	86
	100%


Source: Own Survey, 2025
As indicated from table, the main potential economic challenges are shortage of finance (25.58%), lack of government support (22.58%), shortage of necessary technology and raw material (18.60%), inadequate infrastructure (17.44%), absence of the land (premise) (12.79%).
These challenges have also thematically explained by the interview conducted with 3 key informants (MSEs, TVET, and micro finance heads) as the main challenges for women entrepreneurs, including other problems such as existence of different liabilities (group lending) inflation of house and machinery rent and problem of saving. Infrastructure (like water, road, light), necessary technology or different operating machineries, finance or budget to business activities, managerial skill, stable market system, sufficient training skill to work and own land(premises ) permanent place for the enterprise activity all are highly tends or  associated with the business activities of women entrepreneurs. But the inaccessibility of these challenges hinder the performance of women entrepreneurs, also, increase the severity of each challenges would make women's out of the entrepreneur. Specially, new and younger parts of women entrepreneurs, because they have low   chance to exist these challenges.



[bookmark: _Toc516219464][bookmark: _Toc516517243]3.3.2 Socio-cultural challenges that affect women entrepreneurs in MSEs
Socio-cultural challenges such as low level of attitudes of society towards women entrepreneur, gender and cultural influence and class bias.
[bookmark: _Toc516488166]Table 3.19. Respondents socio-cultural challenges that affect women entrepreneurs.
	
	Socio- cultural challenges
	Frequency
	Percentage (%)

	Low level of society attitude towards their goods and service
	26
	30.23%

	Gender and cultural influence
	27
	31.40%

	Low relationship with other entrepreneurs
	8
	9.30%

	Other responsibility by gender role
	25
	29.07%

	Total
	86
	100%


Source: Own Survey, 2025
As indicated from above the table, the main socio- cultural challenges that affect  women entrepreneurs engaged in MSEs were gender and cultural influence (31.4%), low level of society attitude toward their goods and service (30.23%), other responsibility by gender role (29.07%) and low relationship with other entrepreneurs (9.3%). This challenges also thematically explained by the interview conducted with the 3 key informants (MSEs, TVET and Micro finance leaders) as a main challenges for women entrepreneurs. 
[bookmark: _Toc516219465][bookmark: _Toc516517244]3.3.3. Legal and administrative challenges that affect women entrepreneurs
The main legal and administrative challenges that affect women entrepreneurs are unsuitable legal and administrative system, low incentives of government body and low level of business assistance and supporter.






[bookmark: _Toc516488167]Table 3.20. Legal and administrative challenges that affect women entrepreneurs
	Legal and administrative challenges	
	Frequency
	Percentage (%)

	Unreasonable tax
	49
	56.98%

	Unsuitable legal and administrative system
	20
	23.26%

	Low level of business assistance and supports from government body
	17
	19.77%

	Total
	86
	100%


Source: Own Survey, 2025		
From the table, 3.20, the respondents show that the main legal and administrative challenges of women entrepreneurs engaged in MSEs were unreasonable tax (56.98%), unsuitable legal and administrative system (23.26%), and low level of business assistance and supporters from government body (19.77%). This challenges thematically explained by the interview conducted with the 3 key informants (MSE, TVET and Micro Finance heads).From the table we can understand that the tax rate levelled on women entrepreneur is not considered to their business, legal and administrative unsuitable, low incentives of government body and low level of business assistance and supporter are the main legal and administrative challenges that affect the performance of women entrepreneurs engaged in MSEs.
[bookmark: _Toc515552733][bookmark: _Toc516219466][bookmark: _Toc516517245]3.4. Attitude of the society to women entrepreneurs engaged in MSEs
According to the respondents idea (using ended question) we collected, the attitude of the society towards women entrepreneurs makes difficult to perform their work or there were problems like considering females as unproductive, classifying jobs for women and men and forcing women as a homemaker. There were also some problems between the entrepreneurs themselves like supplying homogenous/similar products in market with less quality and disagreement between group enterprises on some issues. But to settle this challenge women entrepreneurs call different officials and concerned body to give incentives like technological supply, training, sufficient and accurate information for the market condition and increase infrastructure facilities and some of the respondents does not take the measurement. We observe that mostly women entrepreneurs engaged in service and trade sectors.

[bookmark: _Toc515552734][bookmark: _Toc516219467][bookmark: _Toc516517246]3.5 .The future prospect of women entrepreneur in MSEs
The respondents  expect in the future they may face different problems such as, some institutions may fail to work well, budget problems, market concentration, homogeneity of products, shortage of raw materials for specific sectors like construction and manufacturing and lack of sufficient knowledge on the existence of another alternative sectors. And also the entrepreneurs need the government and other institutions gives them different incentives like technological supply, training, sufficient and accurate information for the market condition, market and production storage place and financial supports. 
[bookmark: _Toc515552735][bookmark: _Toc516219468][bookmark: _Toc516517247]3.6. Interview among (MSEs, TVET and Micro Finance) heads
The interview conducted with MSEs, TVET and Micro Finance heads thematically explained that the main challenges of entrepreneurs were economic, socio-cultural and legal challenges as shown from the above results. Economic challenges such as inadequate infrastructure (like water, light), shortage of necessary technology, unsuitable market condition, absence of own land or premise and budget and planning problem.
Legal and Administrative challenges low level of business assistance and supports from government body and legal, institutional and policy constraints. But to settle this problem the 3 key must work cooperatively. And also give some training, land, market concentration, aware the society and promote some technologies. However, this remedy is not sufficient to the women entrepreneurs engaged in MSEs.
[bookmark: _Toc516219471][bookmark: _Toc516517250]4. CONCLUSION	
The study was designed to assess the prospects and challenges of women entrepreneurs engaged in MSEs. A sample of 86 women entrepreneurs engaged in 5 sectors was taken for the study by using simple random sampling techniques. In the process answering the basic questions, a questioner that include demographic profiles, characteristics of women entrepreneurs and their enterprise and the challenges that affect the performance of women entrepreneurs engaged in MSEs. Moreover structured interviews were held with top officials of MSEs, micro finances and TVET office. After the data has been collected it was analyzed using descriptive analysis such as table, frequency and percentages. Based on 86 respondents and interview results acquired from the concerned officials the major presentations of this study are concluded as follows:

Demographic structure (family size, age, education and marital status) have an important role for women entrepreneur engaged in MSEs to run their enterprise effectively. In this study:
Most of the respondent’s women entrepreneurs engaged in MSEs are highly in productive age (25-35 years), half of respondent's women entrepreneurs engaged in MSEs Educations is secondary and preparatory completed and their marital status is married and majority of the respondents’ women entrepreneur engaged in MSEs Start their own enterprise for the reason that to be self-employed.
Most of the respondent’s women entrepreneurs engaged in MSEs Start their own enterprise by their own initiation and acquires the necessary skills through formal training and half of the respondents’ women entrepreneurs engaged in MSEs in Woliso town main source of start-up-fund is gained from personal saving. Most of respondents' women entrepreneurs engaged in MSEs Level of income were found between 1000-5000 before they start the business and increased their level of income to above 10,000. And majority of the respondent’s women entrepreneurs engaged in MSEs saved their money in banks before they started the business and also saved their money in banks after the start the business. 
The major social challenges that affect the respondents' women entrepreneurs engaged in MSEs in Woliso town to their severity order are gender and cultural influence (31.4%), low level of society attitude toward their goods and service (30.23%), other responsibility by gender role (29.07%) and low relationship with other entrepreneurs (9.3%) are a serious challenges that affect the performance of women entrepreneurs engaged in MSEs.
The major legal and administrative challenges that affect the respondents women entrepreneurs engaged in MSEs according to their severity order are unreasonable tax (56.98%), unsuitable legal and administrative system (23.26%) and low level of business assistance and supporters from government body (19.77%) are the main challenges those entrepreneurs engaged in MSEs. The attitudes of the society towards women entrepreneurs are difficult to perform their work or there were problems like considering females as unproductive, classifying jobs for women and men, and forcing women as a home maker. But to settle this challenges women entrepreneurs asked different officials and concerned body to give incentives like technological supply, training, sufficient and accurate information for the market condition and increase infrastructure facilities and some of the respondents does not take the measurement. 


[bookmark: _Toc485502918][bookmark: _Toc515552737][bookmark: _Toc516219472][bookmark: _Toc516517251]5. RECOMMENDATION
Based on the data presentation and analysis of the study the following recommendations are forwarded to enhance the performance of women entrepreneurs engaged in MSEs in woliso town.
· Women entrepreneurs engaged in MSEs should be engaged in constructions, manufacturing and urban agriculture to get more benefit or profit.
· The banking sector and others like government bodies should fund women entrepreneurs engaged in MSEs.
· The administrator and any concerned body should be facilitates adequate infrastructure, technology and land (premises) to women entrepreneurs engaged in MSEs.
· The agency should link women entrepreneurs’ product with central market to make them profitable and competent in the market.
· The administrators and any concerned body should be preventing gender and cultural influence.
· The municipality and women affair office of woliso town should design policies for women in a suitable condition on their work.
· The MSEs and TVET office of woliso town should consolidate provision of facilities like training women entrepreneurs to make them confidential and knowledgeable regarding their business enterprise.
· The lending institution should introduce special credit policy to women entrepreneurs engaged in MSEs rather than collateral.
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