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Absract
This study investigates the types of products sold by food and non-food vendors and examines the factors influencing their weekend net profits, including a comparative analysis of their earnings. The results reveal that food vendors primarily sell staple items, with bread (30%) dominating their offerings, followed by drinks, meals, and snacks (20% each). In contrast, non-food vendors focus on apparel, with clothes constituting 40% of their products, followed by crafts and footwear (20% each). An examination of factors affecting profits indicates that both food and non-food vendors regard consumer demand, product quality, and marketing activities as critical to their success, receiving mean scores of 3.3 (Strongly Agree). In terms of weekly net profit, food vendors reported an average of ₱14,760 with significant variability (SD = 14,556), while non-food vendors averaged ₱7,400 (SD = 5,481), indicating more stable earnings. Using an independent sample t-test, the study finds no statistically significant difference in average weekend profits between the two groups (t(18) = 1.50, p = 0.076), despite food vendors earning an average of ₱7,360 more than their non-food counterparts. The effect size (Cohen's d = 0.669) suggests a moderate practical difference, indicating that while the statistical significance is not confirmed, the earnings disparity may be meaningful in real-world contexts. Overall, the findings emphasize the differing product focuses of vendors and highlight the variability in food vendor profits compared to the stability observed among non-food vendors, contributing valuable insights into the operational dynamics of street vending in the local economy.
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INTRODUCTION
Night markets have become a vital component of local economies in many Philippine cities, acting as hubs for small-scale entrepreneurs who offer a diverse range of products, including ready-to-eat food, clothing, accessories, and household items (Jornales et al., 2024). These markets provide essential livelihood opportunities for local vendors and significantly contribute to tourism and community development. In Iligan City, the night market functions as a dynamic center of economic activity, particularly during weekends when local residents and tourists gather to enjoy food and shopping (Candidato et al., 2023).

Despite their popularity, vendors in night markets often encounter fluctuating profit levels due to various factors such as consumer demand, competition, product quality, marketing strategies, and promotional activities (Anwar & Karno, 2024). Among the vendors, food and non-food sellers are the two primary groups that sustain the market's operations. Food vendors typically attract a larger customer base due to the essential and consumable nature of their products, while non-food vendors rely heavily on customer preferences and purchasing power for non-essential goods (Recchi, 2021). Nonetheless, limited empirical data is comparing the average profits of these two groups, particularly during peak traffic periods like weekends (Adeosun et al., 2022).

This study aims to compare the average net profit of food and non-food vendors to uncover the differences in their income levels and identify the potential factors influencing their profitability. Such findings will provide valuable insights for aspiring entrepreneurs on product selection and guide market organizers in enhancing stall management, vendor support, and market operations (Giroux et al., 2021). By establishing which type of vending is more financially viable and sustainable in the Iligan Night Market context, the research adds to the existing literature on street vending in the Philippines and beyond, which often underscores the economic challenges these vendors face, including regulatory burdens and lack of access to infrastructure (Bara-Labitad, 2025; Recchi, 2021).

Numerous studies emphasize the significance of street vendors in economic growth and community resilience, especially in the Global South. For instance, Azahar and Abu Rahim (2025) highlight the role of night markets in Malaysia as vital income sources and cultural hubs, while also pointing out ongoing challenges like inadequate infrastructure and public health concerns. Moreover, Salamandane et al. (2023) illustrate that many vendors, often women with low educational backgrounds, operate under unsafe sanitary conditions, increasing risks of foodborne illnesses (Verma et al., 2022). 

Research indicates that informal vendors frequently face systemic challenges such as burdensome regulations, lack of designated selling spaces, and inadequate financial support (Jornales et al., 2024; Mahopo et al., 2022). Furthermore, studies suggest that targeted interventions—such as the establishment of training programs and access to financial resources—are crucial in alleviating these issues (Candidato et al., 2023).

While the existing literature provides a foundation for understanding the socioeconomic dynamics of food and non-food vending, notable gaps remain, particularly regarding comparative analyses of profits between these categories and income variations during peak market days (Adundo & Annys, 2025; Kakaza & Naude, 2025). This study aims to fill these gaps, thereby contributing to a more nuanced understanding of the financial viability of vendors engaging in different types of merchandise.
METHODS
This study employed a quantitative descriptive research design with the use of an independent t-test to compare the average net profits of food and non-food vendors at the Iligan Night Market. The descriptive approach was used to identify and analyze factors influencing vendors’ income, while the independent t-test allowed for a statistical comparison between the two groups. This design enabled the researchers to obtain measurable data and determine whether a significant difference exists in the profits of food and non-food vendors during weekends.
The respondents of the study consisted of 20 vendors, composed of 10 food vendors and 10 non-food vendors, operating at the Iligan Night Market in Iligan City, Lanao del Norte. The participants were selected using stratified random sampling, where vendors were grouped based on the type of products they sold. This sampling technique ensured equal representation of both food and non-food vendors, allowing for a fair and balanced comparison of their net profit.
The research was conducted at the Public Plaza, Iligan City, a known commercial area where the Iligan Night Market operates, particularly during weekends. This location was chosen because it hosts a large number of small-scale food and non-food vendors and attracts both local residents and visitors, making it an appropriate setting for examining vendor income and market dynamics.
Data were collected using a structured survey questionnaire designed to gather quantitative information on the vendors’ average net profit. The questionnaire included items related to sales, expenses, and factors affecting income such as consumer demand, product quality, marketing strategies, and competition. Likert-scale questions were used to measure the level of influence of these factors, while short-answer questions allowed respondents to provide additional details. The instrument was validated by experts to ensure clarity, reliability, and accuracy before distribution.
The data gathering procedure took place on weekends at the Iligan Night Market. Prior to data collection, permission was obtained from the vendors, and the purpose of the study was clearly explained. Respondents were assured of confidentiality and informed that their participation was voluntary and for academic purposes only. The questionnaires were distributed and retrieved personally by the researchers, with assistance provided when necessary to ensure correct responses. Collected data were organized, tabulated, and prepared for analysis.
For data analysis, descriptive statistics were used to summarize and compare the characteristics and income patterns of food and non-food vendors. Cronbach’s Alpha was applied to test the reliability of the research instrument. An independent t-test was then employed to determine whether there was a significant difference in the average net profit between the two groups of vendors. These statistical tools provided a clear and systematic analysis of the income differences and factors influencing vendor profitability in the Iligan Night Market.


RESULTS AND DISCUSSIONS
The results of the study present the characteristics of vendor product offerings, factors affecting weekend profits, and the comparison of net profits between food and non-food vendors in the night market.
The findings show that food vendors offer a variety of consumable products, with bread emerging as the most commonly sold item, accounting for 30% of the total offerings. Drinks, meals, and snacks each comprised 20%, indicating that these items are equally important in meeting regular consumer demand. Candy represented the smallest proportion at 10%, suggesting that sweets are not a major focus of food vendors. Overall, the results indicate that food vendors prioritize staple and frequently consumed items rather than non-essential goods. This pattern supports previous studies which emphasize that food vendors mainly provide everyday necessities rather than luxury items (Adeosun et al., 2022; Giroux et al., 2021).
Table 1: Type of product sold by food vendors
	Products
	Frequency
	Percentage

	
Bread
	
3
	
30%

	Candy 
	1
	10%

	Drinks 
	2
	20%

	Meals
	2
	20%

	Snacks
	2
	20%


In contrast, non-food vendors exhibited a different product distribution. Clothing dominated non-food sales, accounting for 40% of the products sold, highlighting apparel as the primary focus of non-food vending activities. Crafts and footwear each represented 20%, indicating moderate demand for these items, while toys accounted for 10%. Beauty products were the least sold at only 1%. These findings suggest that non-food vendors primarily specialize in clothing, with other goods serving as secondary offerings. This trend aligns with existing literature which notes that non-food vending in developing economies often centers on apparel and crafts (Recchi, 2021; Mahopo et al., 2022).




Table 2: Types of product sold by non-food vendors 
	Products 
	Frequency 
	Percentage 

	
Beauty products
	
1
	
1%

	Clothes
	4
	40%

	Crafts 
	2
	20%

	Footwear
	2
	20%

	Toy 

	1
	10%


Regarding the factors influencing weekend profits, food vendors strongly agreed that consumer demand, product quality, and marketing activities significantly affect their weekly net income. These factors all received high mean scores, indicating that vendors recognize their importance in sustaining sales and profitability. Competition was also acknowledged as a contributing factor, although to a slightly lesser extent. The consistency of responses and the high reliability score of the instrument suggest a shared understanding among food vendors regarding the drivers of profit. These findings are consistent with previous research emphasizing the role of demand and promotion in food vending success (Leite et al., 2020; Lustre, 2023).
Table 3: Factors affecting the weekly net profit of food vendors
	Factors 
	Mean
	Interpretation 

	1.Does consumer demand significantly affect my weekly profit?
	
3.3
	
Strongly Agree

	2.Does the quality of my products influence my weekly profit?
	
3.3
	
Strongly Agree

	3.Competition with other vendors impacts my weekly profit?
	
2.9
	
Agree

	4.Does marketing and promotional activities help increase the weekly profit?
	
3.3
	
Strongly Agree


Similarly, non-food vendors perceived consumer demand, product quality, competition, and marketing activities as important factors affecting their weekly net profits. All factors were rated as strongly influential; however, greater variability in responses—particularly regarding competition—was observed. This variability, coupled with the low reliability score, suggests differences in vendor experiences, possibly due to variations in product type, location, and market competition. Despite this limitation, the results still align with prior studies highlighting consumer demand and product quality as key determinants of vendor income (Anwar & Karno, 2024; Recchi, 2021).
Table 4: Factors affecting the weekly net profit of non-food vendors 
	Factors
	Mean
	Interpretation 

	1.Does consumer demand significantly affect my weekly profit?
	
3.3
	
Strongly Agree

	2.Does the quality of my products influence my weekly profit?
	
3.3
	
Strongly Agree 

	3.Competition with other vendors impacts my weekly profit?
	
3.2
	
Strongly Agree 

	4.Does marketing and promotional activities help increase the weekly profit?
	
3.2
	
Strongly Agree 


The analysis of weekend net profits further revealed clear differences between food and non-food vendors. Food vendors recorded net profits ranging from ₱1,000 to ₱50,000, with an average net profit of ₱14,760. The wide range indicates high variability in earnings, suggesting that while some food vendors perform exceptionally well, others earn significantly less. This disparity may be attributed to differences in capital, product demand, and operational scale. These findings are consistent with earlier studies that reported wide income disparities among food vendors (Abitria, 2024; Perez et al., 2020).
Table 5: Average Net Profit of Food Vendors
	Food Vendors 
	Net profit 

	1
	8,000

	2
	2,000

	3
	10,000

	4
	50,000

	5
	15,000

	6
	6,000

	7
	10,000

	8
	25,600

	9
	1,000

	10
	20,000

	Average Net Profit
	14,760


In comparison, non-food vendors earned net profits ranging from ₱2,000 to ₱20,000, with an average net profit of ₱7,400. The narrower income range suggests more stable but lower earnings among non-food vendors. This stability may be due to fixed pricing and lower daily demand compared to food products. These findings support previous research indicating that non-food vendors typically earn less but experience more consistent income levels (Anwar & Karno, 2024; Solidum, 2023).
Table 6: Average Net Profit of Non-Food Vendors 
	Non-Food 
	Net Profit 

	1
	5,000

	2
	3,000

	3
	5,000

	4
	11,000

	5
	10,000

	6
	10,000

	7
	3,000

	8
	20,000

	9
	2,000

	10
	5,000

	Average Net Profit
	7,400


To determine whether the difference in weekend net profits between food and non-food vendors was statistically significant, an independent samples t-test was conducted. The results showed that although food vendors earned a higher mean profit than non-food vendors, the difference was not statistically significant (t = 1.50, p = 0.076). Since the p-value exceeded the 0.05 significance level, the hypothesis that food vendors earn significantly more than non-food vendors was not supported. However, the effect size indicated a moderate to large practical difference, suggesting that the observed income gap may still be meaningful in real-world terms, despite the lack of statistical significance. This outcome may be influenced by the small sample size and high variability among food vendors.
	Table 7: Independent Samples T-Test

	 
	 
	Statistic
	 df
	   p
	Mean difference
	SE difference
	 
	Effect Size

	Net profit
	Vendor’s t
	1.50
	18.0
	0.076
	    7360
	               4918
	Cohen's d
	0.669

	Note. Hₐ μFood > μNon-Food


Descriptive statistics further revealed that food vendors had higher average and median profits but also exhibited much greater variability in earnings. In contrast, non-food vendors showed lower profits but more consistent income levels. These results suggest that food vending offers higher earning potential but involves greater financial uncertainty, while non-food vending provides more stable, though modest, returns. This pattern is consistent with previous studies highlighting income volatility among food vendors and stability among non-food vendors (Martínez & Young, 2022; Mahopo et al., 2022).
	Table 8: Group Descriptives

	 
	Group
	N
	Mean
	Median
	SD
	SE

	Net profit
	Food
	10
	14760
	10000
	14556
	4603

	
	Non-Food
	10
	7400
	5000
	5481
	1733


Overall, the findings demonstrate that both food and non-food vendors rely heavily on consumer demand, product quality, and marketing to sustain profits. While food vendors tend to earn higher net profit, their earnings are less predictable, whereas non-food vendors experience lower but more stable profits. These results highlight the need for targeted support, such as business training and market regulation, to enhance vendor sustainability and income stability
CONCLUSIONS
The findings from this study provide valuable insights into the operations of food and non-food vendors, particularly regarding their product offerings and profitability. As illustrated in Table 1, food vendors predominantly sell bread (30%), followed by drinks, meals, and snacks, each at 20%. Candy, with only 10%, represents the least sold item. This suggests that food vendors emphasize staple foods that cater to daily consumer demands, a finding consistent with Adeosun et al. (2022) and Giroux et al. (2021), who highlight the centrality of essential food items in vendor offerings. Conversely, non-food vendors primarily focus on clothing, which constitutes 40% of their sales, as shown in Table 2. Other items such as crafts and footwear each account for 20%, while beauty products are the least sold, making up only 1%. This pattern reinforces Recchi’s (2021) assertion that apparel tends to dominate non-food vending markets, particularly in the Global South.

In terms of profitability, the average net profit for food vendors was found to be ₱14,760, significantly higher than the ₱7,400 average for non-food vendors (Tables 5 and 6). The considerable differences in sales performance among food vendors, with profits ranging from ₱1,000 to as much as ₱50,000, reflect a notable variability within this group. This aligns with previous research that emphasizes the unpredictable nature of food vendor incomes (Abitria, 2024). Although non-food vendors demonstrate more stable earnings due to a narrower profit range, their average profits are still substantially lower, supporting findings from Anwar and Karno (2024) regarding income discrepancies between these vendor categories.

Statistical analysis, as shown in Table 7, revealed no significant difference in average weekend net profits between food and non-food vendors, with a mean difference of ₱7,360 that did not reach statistical significance (p = 0.076). Despite the lack of statistical confirmation, the effect size (Cohen’s d = 0.669) suggests a moderate to large practical difference, implying that while food vendors tend to earn more, the observed difference in profit may not be robust. The variability in food vendors' profits, as indicated by a high standard deviation of ₱14,556 (Table 8), suggests that their earnings are less predictable compared to the more consistent, albeit lower, profits of non-food vendors. These findings outline the landscape of vendor profitability, underscoring the need for further research to explore the underlying factors that contribute to income variability and stability across vendor types.
	
It is recommended that food and non-food vendors in the Iligan Night Market review their business strategies by considering pricing, product selection, and expense management to improve income stability. Local government units and market organizers are encouraged to provide training programs and improve market facilities to support vendor sustainability. Aspiring entrepreneurs should carefully assess income variability and business capacity when choosing products to sell. Future researchers are also encouraged to expand this study by including larger samples and additional factors affecting vendor income.
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