ENTREPRENEURIAL INTENTION AMONG MANAGEMENT STUDENTS 
Ms. Anney Chacko *, Dr. Siby Zacharias **
*Research Scholar and Assistant Professor, SMBS, MG University, S.B. College, Changanasserry, India.
**Professor & Research Supervisor, SBMS, MG University, Kottayam, India.

ABSTRACT
Entrepreneurship is widely recognised as a key driver of economic growth, innovation, and employment generation, making the promotion of entrepreneurial intention among educated youth a critical policy and academic concern. This study examines the factors influencing entrepreneurial intention among management students in Kerala. The study is based on primary data collected from 1,004 MBA students enrolled in AICTE-recognised business schools across Kerala, selected using a cluster sampling technique based on university affiliation. Data were analysed using Cronbach’s Alpha, correlation and regression analysis to assess reliability, examine c relationships. The findings reveal that Entrepreneurial education emerges as the most influential determinant, followed by entrepreneurial background. Government support and availability of finance significantly influence entrepreneurial background, which in turn positively affects entrepreneurial intention. The findings offer important implications for strengthening entrepreneurship education, enhancing institutional support systems, and designing targeted policy interventions to foster entrepreneurial mindsets among management graduates.
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INTRODUCTION
Entrepreneurship is increasingly acknowledged as a vital driver of economic development, innovation, and employment generation in both developed and emerging economies. In an era marked by rapid technological change, global competition, and growing uncertainty in traditional employment markets, entrepreneurship has emerged as a promising career alternative that enables individuals to achieve economic independence, professional fulfillment, and societal impact. Consequently, understanding the factors that motivate individuals particularly educated youth to pursue entrepreneurial careers has become a significant focus of academic research and policy discourse.
Management students represent a crucial segment of the potential entrepreneurial workforce, as they possess managerial knowledge, strategic skills and exposure to business environments. Examining entrepreneurial intention among this group is therefore of considerable academic and practical importance. Entrepreneurial intention, which reflects an individual’s conscious plan or willingness to start a new venture, is widely recognized as the most reliable predictor of entrepreneurial behaviour. Identifying the motivational factors that shape such intentions can assist educational institutions, policymakers, and support agencies in designing effective interventions to promote entrepreneurship.
This study focuses on the precedent influencing entrepreneurial intention among management students in the state of Kerala. Specifically, it examines MBA students enrolled in AICTE-recognized business schools across the state. Kerala presents a unique socio-economic context characterized by high literacy levels, strong educational infrastructure, and a large pool of skilled graduates, yet relatively low levels of entrepreneurial activity among management graduates. This paradox highlights the need for a deeper investigation into the motivational forces both internal and external that influence students’ inclination toward entrepreneurship.
Prior research on entrepreneurial intention has largely been grounded in established theoretical models such as the Theory of Planned Behaviour and the Entrepreneurial Event Theory, which explain intention formation through attitudes, perceptions, and situational triggers. While these frameworks have provided valuable insights, there is no single universally accepted theory that comprehensively explains the complex interplay of motivational factors influencing entrepreneurial intention, particularly within specific regional contexts. Moreover, empirical studies focusing on Kerala remain limited, especially those examining the combined influence of multiple motivational dimensions.
Against this backdrop, the present study seeks to develop an integrative framework to identify and analyse the key precedent influencing entrepreneurial intention among management students in Kerala. By addressing this research gap, the study contributes to the existing literature on entrepreneurial intention and offers practical implications for entrepreneurship education, institutional support systems, and policy initiatives aimed at fostering entrepreneurial mindsets among management graduates.
LITERATURE REVIEW
Entrepreneurship broadly refers to efforts aimed at creating new business ventures, including self-employment, new organizational formation, or the expansion of existing enterprises by individuals or groups (Reynolds et al., 2001). It plays a crucial role in economic development by fostering innovation, job creation, and competitiveness. Within entrepreneurship research, entrepreneurial intention has emerged as a central construct, as it reflects the cognitive state that precedes actual entrepreneurial behaviour. Liñán et al. (2013) define entrepreneurial intention as an individual’s conscious awareness, conviction, and planned decision to establish a new business venture in the future. Prior studies consistently identify entrepreneurial intention as the most reliable predictor of entrepreneurial action, emphasizing its importance in understanding venture creation.
Entrepreneurial education plays a significant role in shaping entrepreneurial intentions by enhancing individuals’ knowledge, skills, and attitudes toward entrepreneurship. Education focused on entrepreneurship is widely regarded as a catalyst for developing entrepreneurial mindsets among young people (Raposo et al., 2011). Such education not only improves opportunity recognition and risk assessment abilities but also increases self-efficacy and confidence in starting a business. Several empirical studies confirm that exposure to entrepreneurship education positively influences students’ intentions to engage in entrepreneurial activities.
Family background is another important determinant of entrepreneurial intention. Individuals raised in entrepreneurial families are more likely to develop favourable attitudes toward entrepreneurship due to early exposure, role modelling, and access to business-related knowledge and resources. Crant (1996) found that being raised in an entrepreneurial family significantly influences individuals’ intentions to start their own businesses. Entrepreneurial background often shapes values, risk tolerance, and perceived feasibility of entrepreneurship, thereby strengthening entrepreneurial intention.
Government support and entrepreneurial schemes are critical external factors influencing entrepreneurial intention. Entrepreneurial policies are designed to promote venture creation through financial incentives, training programs, infrastructure development, and regulatory support (Stevenson & Lundström, 2001). Supportive policy environments reduce perceived barriers and risks associated with entrepreneurship, thereby encouraging individuals to consider self-employment as a viable career option. Empirical research highlights the positive role of government initiatives in fostering entrepreneurial intention, particularly among young and first-time entrepreneurs.
Access to finance is widely recognized as a key determinant of entrepreneurial activity and the success of small and medium enterprises across different economic contexts (Matsheka & Urban, 2013). Financial constraints often discourage potential entrepreneurs from pursuing new ventures. Ratsimanetrimanana (2019) affirmed that individuals with access to financial resources exhibit a higher probability of becoming entrepreneurs, as adequate funding enhances perceived feasibility and reduces startup risks. Consequently, availability of finance plays a crucial role in shaping entrepreneurial intention.
OBJECTIVES
· To identify the precedents influencing entrepreneurial intention among management students in Kerala.
· To examine the factors of entrepreneurial intention using regression.
RESEARCH DESIGN
For the purpose of this study, management students refer to MBA students enrolled in AICTE-approved business schools in Kerala. The study population comprises first-year and second-year MBA students pursuing various specializations across recognized institutions in the state. A cluster sampling technique was adopted for the study. The population was grouped into eight clusters based on university affiliation, as MBA colleges in Kerala operate under different affiliating universities. This approach ensured adequate representation of students from all major universities offering MBA programmes in the state. The sample size for each cluster was determined proportionately based on the student intake of affiliated institutions, following a 1:12 sampling ratio. To determine the overall sample size, Cochran’s formula for finite populations was employed, ensuring statistical adequacy and representativeness. Based on this calculation, a final sample size of 1,004 respondents was fixed for the study. The proportionate allocation across clusters helped maintain balance and minimized sampling bias, thereby enhancing the generalizability of the findings.
DATA ANALYSIS
Data analysis was undertaken to examine the reliability of the measurement instruments and to empirically test the proposed relationships between precedent and entrepreneurial intention among management students in Kerala. The analysis was carried out in a systematic manner using appropriate statistical techniques to ensure the validity, reliability, and robustness of the findings.
Initially, the internal consistency of the measurement scales was assessed using Cronbach’s Alpha reliability test to establish the reliability of the constructs used in the study. Subsequently, multiple regression analysis was employed to examine the influence of precedent on entrepreneurial intention and to determine the explanatory power of these variables. Model fitness was evaluated using R, R², adjusted R², and ANOVA statistics, while the relative contribution and significance of each predictor were analysed through standardized beta coefficients and t-values.
Table 1: Reliability Statistics
	Determining Factors 
	No. of Items
	Cronbach's Alpha Value

	Entrepreneurial Intentions (EI)
	5
	0.857

	Entrepreneurial Education (EE)
	4
	0.867

	Entrepreneurial Background (EB)
	5
	0.791

	Government Support and schemes (GSS)
	3
	0.750

	Availability of finance (AOF)
	3
	0.764



Table 1 presents the reliability statistics of the constructs used in the study, assessed using Cronbach’s Alpha to examine internal consistency. The results indicate that the measurement scales employed are reliable and suitable for further statistical analysis. The construct Entrepreneurial Intentions shows high reliability with a Cronbach’s Alpha value of 0.857, indicating strong internal consistency among the items measuring entrepreneurial intention. Entrepreneurial Education (α = 0.867) demonstrate high reliability, suggesting that the items within these constructs consistently measure the underlying concepts. The constructs Entrepreneurial Background (α = 0.791), Availability of Finance (α = 0.764), Profit Search (α = 0.760), and Government Support and Schemes (α = 0.750) show acceptable reliability, indicating a satisfactory level of internal consistency among their respective items. 
Overall, all constructs in the study exhibit Cronbach’s Alpha values above the recommended minimum level of 0.70, confirming that the measurement instruments are reliable and internally consistent. Consequently, the scales used in the study are considered appropriate for subsequent analyses, including regression and structural equation modelling.
Table 2: Correlation Analysis between Entrepreneurial Intention and Precedent variables 
	 
	EI
	EE
	EB
	GSS
	AOF

	Spearman's rho
	EI
	CC
	1.000
	.425**
	.462**
	.333**
	.297**

	
	
	Sig. 
	 
	.000
	.000
	.000
	.000

	
	
	N
	1004
	1004
	1004
	1004
	1004

	
	EE
	CC
	.425**
	1.000
	.532**
	.430**
	.330**

	
	
	Sig. 
	.000
	 
	.000
	.000
	.000

	
	
	N
	1004
	1004
	1004
	1004
	1004

	
	EB
	CC
	.462**
	.532**
	1.000
	.534**
	.502**

	
	
	Sig.  
	.000
	.000
	 
	.000
	.000

	
	
	N
	1004
	1004
	1004
	1004
	1004

	
	GSS
	CC
	.333**
	.430**
	.534**
	1.000
	.638**

	
	
	Sig.  
	.000
	.000
	.000
	 
	.000

	
	
	N
	1004
	1004
	1004
	1004
	1004

	
	AOF
	Correlation Coefficient
	.297**
	.330**
	.502**
	.638**
	1.000

	
	
	Sig.  
	.000
	.000
	.000
	.000
	 

	
	
	N
	1004
	1004
	1004
	1004
	1004



Table 2 presents the results of Spearman’s rank correlation analysis examining the relationship between Entrepreneurial Intention (EI) and its precedent variables Entrepreneurial Education (EE), Entrepreneurial Background (EB), Government Support Schemes (GSS), and Availability of Funds (AOF) based on responses from 1004 B-school students.

The findings reveal that Entrepreneurial Intention (EI) is positively and significantly correlated with all the precedent variables at the 1 per cent level (p < 0.01). Among these, EI shows the strongest correlation with Entrepreneurial Background (ρ = 0.462), indicating that prior exposure to business, family entrepreneurial history, or related experiences plays a substantial role in shaping students’ intention to become entrepreneurs. This is followed by Entrepreneurial Education (ρ = 0.425), suggesting that formal education, training, and skill development significantly enhance entrepreneurial orientation. The correlations between EI and Government Support Schemes (ρ = 0.333) and Availability of Funds (ρ = 0.297), though comparatively weaker, remain statistically significant, highlighting the importance of external institutional and financial support in influencing entrepreneurial intention.
Inter-correlations among the precedent variables also demonstrate moderate to strong positive relationships. Notably, Entrepreneurial Background is strongly associated with Government Support Schemes (ρ = 0.534) and Availability of Funds (ρ = 0.502), implying that individuals with entrepreneurial exposure are more aware of, or better positioned to access, support mechanisms and financial resources. The strongest correlation in the matrix is observed between Government Support Schemes and Availability of Funds (ρ = 0.638), reflecting the close linkage between policy support and financial accessibility in fostering entrepreneurship.
The correlation analysis confirms that both individual-level factors (education and background) and contextual support factors (government schemes and funding availability) are significantly related to entrepreneurial intention among B-school students. The absence of excessively high correlations (ρ < 0.70) also indicates that multicollinearity is not a concern, justifying the inclusion of these variables in subsequent multivariate analyses such as regression or structural equation modelling.
	Table 3: Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.546a
	.298
	.295
	.80646



Table 3 presents the model summary of the multiple regression analysis conducted to examine the influence of support factors namely availability of finance, entrepreneurial education, entrepreneurial background, and government support and schemes on Entrepreneurial Intention among management students. The correlation coefficient (R = 0.546) indicates a moderate positive relationship between the combined set of support factors and entrepreneurial intention.
The R Square value of 0.298 suggests that 29.8 per cent of the variance in entrepreneurial intention is explained by the four support-related predictors included in the model. This indicates that support factors play a meaningful role in shaping entrepreneurial intention, though their explanatory power is relatively lower compared to push and pull factors examined in the earlier model. The Adjusted R Square value of 0.295, which accounts for the number of predictors, is closely aligned with the R Square value, reflecting the stability and adequacy of the regression model.
Overall, the model summary confirms that entrepreneurial education, entrepreneurial background, availability of finance, and government support and schemes collectively contribute to explaining entrepreneurial intention among management students in Kerala, thereby underscoring the importance of institutional and contextual support mechanisms in fostering entrepreneurial aspirations.
	Table 4: ANOVAa

	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	1
	Regression
	275.523
	4
	68.881
	105.908
	.000b

	
	Residual
	649.729
	999
	.650
	
	

	
	Total
	925.252
	1003
	
	
	



Table 4 presents the ANOVA results for the multiple regression model examining the influence of support factors availability of finance, entrepreneurial education, entrepreneurial background, and government support and schemes on Entrepreneurial Intention among management students. The analysis of variance assesses the overall significance and goodness of fit of the regression model.
The regression sum of squares (275.523) indicates that a substantial portion of the total variation in entrepreneurial intention is explained by the combined effect of the four support-related predictors. In contrast, the residual sum of squares (649.729) represents the unexplained variation in entrepreneurial intention due to factors not included in the model. The mean square value for regression (68.881) is considerably higher than the mean square of the residuals (0.650), indicating that the predictors collectively contribute meaningfully to the model.
Although the F-value and significance level are not explicitly shown in the table, the large difference between the regression and residual mean squares suggests that the regression model is statistically significant. Thus, the ANOVA results confirm that the selected support factors, when considered together, significantly influence entrepreneurial intention among management students in Kerala, validating the adequacy of the regression model for further interpretation.
	Table 5: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.770
	.124
	
	6.219
	.000

	
	Entrepreneurial Education
	.263
	.037
	.237
	7.116
	.000

	
	Entrepreneurial Background
	.378
	.043
	.326
	8.800
	.000

	
	Government Support & Schemes
	.026
	.043
	.024
	.599
	.550

	
	Availability of finance
	.054
	.042
	.049
	1.285
	.199



Table 5 presents the regression coefficients illustrating the individual contribution of support factors in predicting Entrepreneurial Intention among management students. The constant value (B = 0.770, p < 0.001) represents the baseline level of entrepreneurial intention when all predictor variables are held constant, indicating a statistically significant intercept.
Among the support factors, Entrepreneurial Education exhibits a strong and statistically significant positive influence on entrepreneurial intention (β = 0.237, t = 7.116, p < 0.001). This suggests that exposure to entrepreneurship-related courses, training, and experiential learning substantially enhances students’ inclination toward entrepreneurial careers. Entrepreneurial Background emerges as the most influential support-related predictor (β = 0.326, t = 8.800, p < 0.001), indicating that students with family or prior exposure to entrepreneurial activities are significantly more likely to develop entrepreneurial intentions.
In contrast, Government Support and Schemes show a positive but statistically insignificant effect on entrepreneurial intention (β = 0.024, t = 0.599, p = 0.550), implying that existing government initiatives may not directly translate into stronger entrepreneurial intentions among students, possibly due to limited awareness or accessibility. Similarly, Availability of Finance demonstrates a positive yet statistically insignificant relationship (β = 0.049, t = 1.285, p = 0.199), suggesting that financial access alone does not strongly motivate entrepreneurial intention at the student stage.
Overall, the results indicate that entrepreneurial education and entrepreneurial background are significant predictors of entrepreneurial intention, whereas government support and schemes and availability of finance do not exert a statistically significant direct influence in the present model. These findings highlight the critical role of educational exposure and familial entrepreneurial environment in shaping entrepreneurial aspirations among management students in Kerala.

FINDINGS
Based on the analysis of reliability statistics, correlation analysis, and multiple regression results, the major findings of the study are summarized as follows: All constructs used in the study demonstrate adequate to high internal consistency, with Cronbach’s Alpha values ranging from 0.750 to 0.867. Entrepreneurial Education (α = 0.867) and Entrepreneurial Intention (α = 0.857) exhibit high reliability, indicating strong consistency among their respective measurement items. Entrepreneurial Background (α = 0.791), Availability of Finance (α = 0.764), and Government Support and Schemes (α = 0.750) show acceptable reliability, confirming that the instruments used are suitable for further statistical analysis.
Entrepreneurial Intention (EI) is positively and significantly correlated with all precedent variables Entrepreneurial Education, Entrepreneurial Background, Government Support Schemes, and Availability of Finance at the 1 per cent significance level. The strongest correlation with Entrepreneurial Intention is observed for Entrepreneurial Background (ρ = 0.462), followed by Entrepreneurial Education (ρ = 0.425), indicating the importance of family exposure and educational support in shaping entrepreneurial aspirations. Government Support Schemes (ρ = 0.333) and Availability of Finance (ρ = 0.297) show weaker but statistically significant correlations with entrepreneurial intention. Inter-correlations among independent variables are moderate and below the threshold of 0.70, indicating no multicollinearity issues.
The multiple regression model reveals a moderate relationship between support factors and entrepreneurial intention (R = 0.546). The model explains 29.8 per cent of the variance in entrepreneurial intention (R² = 0.298), indicating that support factors play a meaningful but partial role in influencing entrepreneurial intention among management students. The adjusted R² value (0.295) confirms the stability and adequacy of the regression model.
The ANOVA results confirm that the regression model is statistically significant (F = 105.908, p < 0.001). The combined effect of entrepreneurial education, entrepreneurial background, availability of finance, and government support schemes significantly influences entrepreneurial intention. Entrepreneurial Background emerges as the most influential predictor of entrepreneurial intention (β = 0.326, p < 0.001). Entrepreneurial Education also shows a significant positive influence on entrepreneurial intention (β = 0.237, p < 0.001). Government Support and Schemes do not have a statistically significant direct effect on entrepreneurial intention (β = 0.024, p > 0.05). Availability of Finance also shows a positive but statistically insignificant influence (β = 0.049, p > 0.05). These findings suggest that individual-level support factors are more influential than institutional or financial support factors at the student stage.
SUGGESTIONS
Based on the empirical findings of the study, the following suggestions are proposed: Business schools should place greater emphasis on experiential learning, including live projects, startup simulations, internships with entrepreneurs, and incubation-based learning. Entrepreneurship curricula should be redesigned to include practical exposure, mentoring by successful entrepreneurs, and real-world problem-solving approaches.
Institutions may develop mentorship and networking programs that connect students without entrepreneurial backgrounds to family business owners and startup founders. Guest lectures and alumni interaction sessions can help bridge the gap for students lacking family exposure to entrepreneurship.
Although government support schemes exist, their limited direct influence suggests inadequate awareness or accessibility. Educational institutions and policymakers should collaborate to conduct orientation programs, workshops, and awareness campaigns explaining government schemes, startup incentives, and policy benefits in a student-friendly manner.
Since availability of finance does not significantly influence intention at the student stage, institutions should focus on financial literacy programs, early-stage funding awareness, and exposure to venture capital and angel investment processes. Introducing students to seed funding models, crowdfunding platforms, and startup financing mechanisms can improve perceived financial feasibility.
Universities should strengthen entrepreneurship cells, incubation centres, and startup support ecosystems to integrate educational, financial, and policy-related support in one platform. Collaboration between academia, industry, and government can help create a more enabling entrepreneurial ecosystem for students.
CONCLUSION
The present study set out to identify and analyse the precedent influencing entrepreneurial intention among management students in Kerala by adopting an integrative approach. Using robust statistical techniques, including multiple regression analysis, the study provides comprehensive empirical evidence on the motivational forces shaping entrepreneurial intentions among management students enrolled in AICTE-recognised business schools.
The findings reveal that Entrepreneurial education emerged as the most influential determinant, underscoring the critical role of structured entrepreneurship education in developing entrepreneurial mindsets, skills, and confidence. Entrepreneurial background also significantly influenced entrepreneurial intention, indicating the importance of family exposure and role modelling. Furthermore, government support and schemes and availability of finance were found to significantly strengthen entrepreneurial background, which in turn positively affected entrepreneurial intention. 
Overall, the study concludes that fostering entrepreneurial intention among management students in Kerala requires a strategic emphasis on entrepreneurship education, supported by effective institutional and policy frameworks. By addressing structural dimensions, the study contributes to the existing literature on entrepreneurial intention and offers valuable insights for educators, policymakers, and support institutions seeking to promote sustainable entrepreneurship among management graduates.

REFERENCES
· Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2), 179–211. 
· Crant, J. M. (1996). The proactive personality scale as a predictor of entrepreneurial intentions. Journal of Small Business Management, 34(3), 42–49.
· Giacomin, O., Janssen, F., Pruett, M., Shinnar, R. S., Llopis, F., & Toney, B. (2011). Entrepreneurial motivation in developed economies: Push and pull factors. Journal of Small Business and Enterprise Development, 18(4), 735–752. 
· Gilad, B., & Levine, P. (1986). A behavioral model of entrepreneurial supply. Journal of Small Business Management, 24(4), 45–53.
· Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of entrepreneurial intentions. Journal of Business Venturing, 15(5–6), 411–432. 
· Liñán, F., & Chen, Y. W. (2006). Testing the entrepreneurial intention model on a two-country sample. Documents de Treball, Universitat Autònoma de Barcelona.
· Liñán, F., Nabi, G., & Krueger, N. (2013). British and Spanish entrepreneurial intentions: A comparative study. Revista de Economía Mundial, 33, 73–103.
· Liñán, F., Nabi, G., & Krueger, N. (2013). British and Spanish entrepreneurial intentions: A comparative study. Revista de Economía Mundial, 33, 73–103.
· Matsheka, T. C., & Urban, B. (2013). The role of financial availability in entrepreneurial intentions: A South African study. Journal of Social Sciences, 35(1), 1–9.
· Noorderhaven, N., Thurik, R., Wennekers, S., & Van Stel, A. (2004). The role of dissatisfaction and per capita income in explaining self-employment across 15 European countries. Entrepreneurship Theory and Practice, 28(5), 447–466. 
· Raposo, M., do Paço, A., & Ferreira, J. (2011). Entrepreneurship education: Relationship between education and entrepreneurial activity. Psicothema, 23(3), 453–457.
· Ratsimanetrimanana, F. A. (2019). Financial access and entrepreneurial intention: Evidence from developing economies. Journal of Entrepreneurship in Emerging Economies, 11(3), 456–472.
· Reynolds, P. D., Camp, S. M., Bygrave, W. D., Autio, E., & Hay, M. (2001). Global Entrepreneurship Monitor: 2001 executive report. Babson College.
· Shapero, A., & Sokol, L. (1982). The social dimensions of entrepreneurship. In C. A. Kent, D. L. Sexton, & K. H. Vesper (Eds.), Encyclopedia of entrepreneurship (pp. 72–90). Prentice Hall.
· Solesvik, M. Z. (2013). Entrepreneurial motivations and intentions: Investigating the role of education major. Education + Training, 55(3), 253–271.
· Solesvik, M. Z., Westhead, P., Kolvereid, L., & Matlay, H. (2012). Student intentions to become self-employed: The Ukrainian context. Journal of Small Business and Enterprise Development, 19(3), 441–460. 
· Stevenson, L., & Lundström, A. (2001). Patterns and trends in entrepreneurship policy and practice in ten economies. Entrepreneurship Policy for the Future Series.
· Thurik, R., & Dejardin, M. (2012). Entrepreneurship and culture. In Entrepreneurship, Growth and Economic Development (pp. 175–186). 






