TRENDS AND STATUS OF AYUSH ENTREPRENEURS UNDER PUBLIC PRIVATE PARNERSHIP MODEL- A Study With Reference To South Karnataka.
 INTRODUCTION
Ayush is a term used in India's traditional system of medicine, Ayurveda. Ayurveda is based on the belief that health and wellness depend on a delicate balance between the mind, body, and spirit. Ayurvedic practices include herbal remedies, dietary changes, meditation, massage, and yoga, among others. The term "Ayush" is used by the Indian government to refer to the Ministry of Ayurveda, Yoga & Naturopathy, Unani, Siddha, and Homoeopathy. It is based on the belief that each person is made up of five elements earth, water, fire, air, and ether and that the balance of these elements is what determines a person's health and well-being. Ayurvedic practitioners believe that illness is caused by imbalances in these elements, and that restoring balance can help to alleviate symptoms and promote healing.
 The Concept of AYUSH
The concept of AYUSH is based on India's traditional system of medicine, which includes Ayurveda, Yoga & Naturopathy, Unani, Siddha, and Homoeopathy. These practices have been used in India for thousands of years and are considered to be a valuable part of the country's cultural heritage. The term AYUSH was coined by the Indian government in 2003 to promote the use of traditional healing practices and to integrate them with modern medical practices. 
History of AYUSH
[bookmark: _Hlk147211113]The history of AYUSH dates back thousands of years, to the ancient Indus Valley Civilization in India. The Indus Valley Civilization, which existed from approximately 2600 BCE to 1900 BCE, was one of the world's first urban societies and is considered to be the birthplace of many of India's cultural and intellectual traditions, including Ayurveda. Ayurveda, which means "the science of life" in Sanskrit, is a traditional system of medicine that originated in India over 5,000 years ago. The earliest known texts on Ayurveda, including the Charaka Samhita and the Sushruta Samhita, were written around 1,500 BCE and provide detailed descriptions of various diseases, their causes, and their treatments. Over the centuries, Ayurveda continued to evolve and expand, incorporating new treatments and remedies. In addition to Ayurveda, other traditional healing practices, such as Yoga & Naturopathy, Unani, Siddha, and Homoeopathy, also developed in India. During the British colonial period, from the mid-18th century to the mid-20th century, traditional Indian healing practices were suppressed in favor of Western medicine. However, in the decades following India's independence in 1947, there was renewed interest in traditional healing practices, including Ayurveda. In 1995, the Indian government established the Department of Indian Systems of Medicine and Homoeopathy (ISM&H) to promote the use of traditional Indian healing practices. The department was later renamed the Department of Ayurveda, Yoga & Naturopathy, Unani, Siddha, and Homoeopathy (AYUSH) in 2003. Since its establishment, the AYUSH system has gained popularity in India and around the world. There are a growing number of Ayurvedic clinics and practitioners, as well as educational institutions and research dedicated to the promotion of traditional healing practices.
Significance of AYUSH
The AYUSH system is significant because it offers a holistic, individualized approach to healthcare that draws on time-tested treatments and remedies. By integrating traditional healing practices with modern medicine, the AYUSH system has the potential to provide a more comprehensive approach to healthcare, promoting overall health and well-being for individuals and communities.
The significance of AYUSH can be summarized as follows: 
1. Spiritual well-being of the individual: The AYUSH system takes a holistic approach to healthcare, focusing on the physical, mental, and spiritual well-being of the individual. This approach emphasizes the prevention of disease through lifestyle changes and the promotion of overall health and well-being.
2. Time-tested treatments: The AYUSH system is based on time-tested treatments and remedies that have been used for thousands of years. These treatments are often derived from natural sources, such as herbs and minerals are believed to be safe and effective.
3. Individualized treatment: The AYUSH system emphasizes the importance of individualized treatment, taking into account the unique needs and circumstances of each individual. 
4. Integration with modern medicine: The AYUSH system recognizes the importance of integrating traditional healing practices with modern medicine. This approach can lead to a more comprehensive approach to healthcare, combining the best of both traditional and modern medical practices.
Composition of AYUSH 
AYUSH is an acronym for Ayurveda, Yoga and Naturopathy, Unani, Siddha and Homeopathy and are the six Indian systems of medicine prevalent and practiced in India and some of the neighboring Asian countries with very few exceptions in some of the developed countries.
Ayurveda: Ayurveda is a traditional system of medicine that originated in India over 5,000 years ago. It is based on the concept of balancing the body, mind, and spirit, and uses a combination of herbal remedies, massages, and dietary changes to promote health and well-being. The concept of Ayurveda is rooted in the idea that each person is a unique individual with their own unique set of health needs.
[bookmark: _Hlk147144340]Yoga: Yoga is a practice that originated in ancient India and encompasses a wide range of physical, mental, and spiritual practices. At its core, yoga is a system of beliefs and practices designed to promote health and wellbeing, both physically and mentally. 
Naturopathy: Naturopathy is a system of medicine that emphasizes natural remedies and non-invasive treatments, such as diet and lifestyle changes, massage, and hydrotherapy. Naturopathy is a holistic approach to healthcare that focuses on natural healing techniques and the body's ability to heal itself. It is based on the principle that the body has an innate ability to heal it and those natural remedies and therapies can help to support this healing process.
Unani: Unani is a traditional system of medicine that originated in ancient Greece and was later developed and refined by Muslim physicians and scholars during the Islamic Golden Age. The term "Unani" is derived from the Arabic word "Unan," which means "Greece."
[bookmark: _Hlk147145776]Siddha: The concept of Siddha is closely tied to the Siddha system of medicine, which originated in the Tamil-speaking region of South India. 
Homeopathy: Homeopathy is a system of medicine that is based on the principle of "like cures like." It uses highly diluted substances to stimulate the body's natural healing processes. Homeopathy is a holistic system of medicine that is based on principle that "like cures like." 
Ayush Entrepreneurs
Ayush Entrepreneur is someone who has an idea and who works to create ayush product or service that people will buy, as well as an organization to support that effort. Ayush entrepreneur takes on most of the risk and initiative for their new business, and is often seen as a visionary or innovator in the area of Ayush Industry.  Development of Ayush Entrepreneurs
Department of AYUSH, Ministry of Health and Family Welfare, Government of India has launched National AYUSH Mission (NAM) during 12th Plan for States/UTs. 
The development policy for Ayush Entrepreneurs can be summarized as follow: 
Development Ayush Entrepreneurs
Scheme of Fund for Regeneration of Traditional Industries (SFURTI)
Centre for Agro Rural Technology (CART)
Assistance to Training Institutes (ATI)
Entrepreneurship and Skill Development Programme (ESDP) and Incubation
Testing Centres for Quality Improvement
Ayush Start-ups
Ayush Enterprise Development
Industrial Motivational Campaign
Mega Events to promote Auysh Enterprises
Entrepreneurs Capacity Building 
Skill Development for Ayush Entrepreneurs
Provide Competitive Skills to operate in the market
Ayush in Rural Development 
Climate Awareness Campaigns
Farmer Producer Organizations (FPO) 
Linkage with Government Schemes
Quality Planting Materials for Ayush Industry
Sustainable Ayush Industries 
Marketability of products of clusters 
Marketing Infrastructure
Scheme for Rural Industries Service Centre
Models of Public-Private Partnerships
Cost effective and equitable Ayush Enterprises
Strengthen the Ayush Systems Making 
Imparting quality Ayush education
Adoption of Quality standards of Ayush drugs 
Sustained supply of Ayush raw-materials






















[Fig.1 Shows the Development Policy for Ayush Entrepreneurs]

 Public-Private Partnership in AYUSH Industry
Public-Private Partnership (PPP) has gained significant attention in the AYUSH industry in India, especially in the areas of research and development, manufacturing, and promotion of AYUSH products and services. The Ministry of AYUSH has launched a scheme for setting up AYUSH clusters in collaboration with the private sector. The main objective of this scheme is to promote the cultivation of medicinal plants, development of AYUSH infrastructure, and support the AYUSH industry through various interventions. Several private companies have collaborated with the government agencies to set up joint ventures for the manufacturing of AYUSH products. For instance, the Council of Scientific and Industrial Research (CSIR) has partnered with several private companies for the manufacturing of AYUSH products. PPP in AYUSH research: Several public-private partnerships have been established to promote research and development in the AYUSH sector. The AYUSH Ministry has set up a Central Council for Research in Ayurvedic Sciences (CCRAS) that works in collaboration with private research organizations. PPP for promoting AYUSH services: The government has initiated PPP projects for promoting AYUSH services. 
Trends of Ayush Entrepreneurs under PPP Model in South Karnataka.
The vision of the ministry is to position AYUSH systems as the preferred systems of living and practice for attaining healthy nation. The ministry has identified its mission in terms of seven broad thematic functional areas of AYUSH activities. 
Global Acceptance of Ayush Products: There has been a growing awareness and acceptance of Ayush practices not only in India but also globally. This has created opportunities for entrepreneurs to tap into a larger market both domestically and internationally.
Integration of Ayush and Modern Medicine: Some entrepreneurs have been exploring ways to integrate Ayush therapies and medicines with modern medical practices. This approach, known as integrative or complementary medicine, aims to provide holistic healthcare solutions.
Ayush products in Online Platforms: Ayush products, including herbal supplements and traditional medicines, have seen increased demand through e-commerce platforms. Entrepreneurs have capitalized on this trend by setting up online stores and marketplaces.
Ayush Education and Implementation: Entrepreneurship in the Ayush sector isn't limited to product-based businesses. Many entrepreneurs have started Ayush training institutes and wellness coaching programs to meet the demand for skilled Ayush practitioners.
Quality Assurance of Ayush Products: Consumers are becoming more discerning about the quality and authenticity of Ayush products. Entrepreneurs are focusing on obtaining certifications and ensuring their products meet quality standards.
Investment in Research and Innovation: Some entrepreneurs are investing in research and development to innovate and create new Ayush products and therapies. This includes modernizing traditional practices and developing evidence-based treatments.
Health and Wellness Consciousness: The global shift toward health and wellness consciousness has boosted the Ayush sector. Entrepreneurs are catering to consumers seeking natural and holistic health solutions.
Personalized Ayurveda: Ayush entrepreneurs are leveraging technology to offer personalized Ayurvedic consultations and treatment plans. This combines the principles of Ayurveda with data-driven insights.
Status of Ayush Entrepreneurs under PPP Model in South Karnataka
India is a land of great ecological, cultural, political and economic diversity. Its healthcare system reflects this diversity, both in its plural systems of health knowledge and practice and in its range of healthcare that begins from a host of basic home remedies and culminates in the most recently developed technologies of modern tertiary care through a vast array of hospitals.
Government Initiatives: The Government of India have been promoting Ayush entrepreneurship through PPP initiatives. These programs aim to provide financial support, infrastructure, and training to individuals or organizations interested in starting Ayush-related businesses.
Infrastructure Development: PPP initiatives often involve the development of infrastructure such as Ayush clinics, wellness centres, and research facilities. Entrepreneurs may have the opportunity to operate within or partner with these facilities.  
Entrepreneurship Support: Under the PPP model, entrepreneurs in the Ayush sector may receive support in the form of grants, subsidies, or low-interest loans to establish Ayurveda clinics, yoga centres, herbal product manufacturing units, and more.
Increased Investment: Increasing investment in Ayush (Ayurveda, Yoga and Naturopathy, Unani, Siddha, and Homeopathy) entrepreneurship involves creating an environment that attracts both public and private capital while fostering the growth of businesses in this sector.
Training and Skill Development: To ensure the quality of Ayush services and products, entrepreneurs may receive training and skill development through government programs. 
Market Access: PPP models may help Ayush entrepreneurs gain better access to markets by facilitating partnerships and collaborations with private sector entities.
Public Awareness regarding Ayush Products: PPP models may include provisions for public awareness campaigns and promotional activities to educate consumers about the benefits of Ayush practices and products. This can help Ayush entrepreneurs attract more customers.
Export Promotion: The PPP models may focus on promoting Ayush products and services in international markets. Entrepreneurs may receive support in meeting export requirements and expanding their businesses globally. 
Review of Literature:
Concept related to AYUSH 
Ahmed, M., & Haji, A. M. (2022) describes about the Ayush which is becoming more important in the present scenario because of changes in disease spectrum and notion that prevention of disease could be equally significant thing to achieve. This has bought new scientific insight to the basic theories of ayurveda. 
Vaidya Rajesh (2022) examines about the incentives are provided to Ayush drug manufacturers/entrepreneurs/AYUSH institutions, AYUSH drugs and hospitals etc. for participating in international exhibitions/ conferences/workshop/seminars/road shows/trade fairs etc. for generating awareness among the participating public about the AYUSH systems of medicine. 
The above research works examine the important in the present scenario because of changes in disease spectrum and notion that prevention of disease could be equally significant thing to achieve. The literatures emphasize the importance of building specialist practices in Ayurveda. Ayurveda is an ancient Indian system of medicine that focuses on maintaining balance and harmony within the body. 

Related Literature of Ayush Industry
Saraswati, N. L. (2021) examines the basic principles of a major Ayush system like Ayurveda may be valid even today, research for newer applications is needed. The nature of disease has changed. Human behavior, life-style and genetics have changed. 
Meulenbeld, G. J. (2020) discussed about the ayurvedic industry in Indian market. The business operations can identify the new market opportunities in India and other countries. 
The above research works examine the important in the present scenario because of changes in disease spectrum and notion that prevention of disease could be equally significant thing to achieve. The literatures emphasize the importance of building specialist practices in Ayurveda. Ayurveda is an ancient Indian system of medicine that focuses on maintaining balance and harmony within the body. 

Ayush Entrepreneurs
Ramachandran, S., & Suresh, M. (2022) "Entrepreneurial Opportunities in Ayurveda: A Review", this article discusses the entrepreneurial opportunities and challenges in the Ayurveda sector. It explores various aspects such as Ayurvedic product development, marketing strategies, and regulatory for Ayush entrepreneurs. 
Nandram, S. S., & Borden, W. (2021) "Entrepreneurship and Innovation in the Indian Ayurveda Industry", the research article focuses on the role of entrepreneurship and innovation in the Indian Ayurveda industry. It highlights successful Ayush entrepreneurs, and strategies for promoting entrepreneurship in Ayurveda. 
The above research works examine the important in the present scenario because of changes in disease spectrum and notion that prevention of disease could be equally significant thing to achieve. The literatures emphasize the importance of building specialist practices in Ayurveda. Ayurveda is an ancient Indian system of medicine that focuses on maintaining balance and harmony within the body. 
The Public-Private Partnership (PPP) Model
The Public-Private Partnership (PPP) model is a collaborative arrangement between the public sector and the private sector to jointly finance, develop, operate, and maintain infrastructure projects or public services. 
P.S. Malik and S.C. Mahapatra. (2022) “Public-Private Partnership: A Literature Review" this article provides a comprehensive literature review on the PPP model, exploring its historical development, key concepts, benefits, challenges, and various sectors where PPPs have been implemented.  
Anup Kumar Das, et al. (2021) "Public-Private Partnership Models for Infrastructure Development in Developing Countries" this article examines different PPP models used for infrastructure development in developing countries. 
The above articles offer a comprehensive literature review on the PPP model, covering its historical development, key concepts, benefits, challenges, and sectors where PPPs have been implemented. It provides a broad overview of the PPP framework. It likely discusses case studies and examples of successful PPP projects in improving infrastructure in these regions. 
Ayush Industry under PPP Model
Michael Ebelechukwu Nwachukwu and Irene Nwachukwu (2021) Public-Private Partnership Models in Healthcare Services Delivery in Developing Countries, this paper provides an overview of the PPP model in healthcare services delivery. 
Anne Mills, Sophie Witter, and Freddie Ssengooba (2021) The Role of Public-Private Partnerships in Health Systems Strengthening. It provides case studies of successful PPP initiatives in countries and suggests ways to promote effective PPPs in health sector.
These articles provide valuable insights into the role, effectiveness, challenges, and opportunities of PPPs in healthcare service delivery, particularly in developing countries and the African region. They contribute to the understanding of how PPPs can be utilized to strengthen health systems and improve access to quality healthcare services. It analyzes factors such as governance structures, financing mechanisms, and stakeholder engagement in promoting successful PPPs in healthcare.
 Scope of the Study
(i) The stakeholders of Ayush products in South Karnataka  are the major concern.  
(ii) The respondents include Ayush Entrepreneurs, employees, service providers and customers of Ayush Industries from 10 Districts of10 Districts (Bengaluru, Chamarajanagar, Hassan, Kodagu Shivamogga, Kolar,  Davanagere, Tumakuru, Mysuru, and Bengaluru South-(Ramanagara) of South Karnataka.
(iii) The principal outcomes of the research study will be implemented to broader area of entrepreneurship activities especially in the Ayush Industry. 
(iv) The young entrepreneurs will become motivated and inspired by the existing Ayush Entrepreneurs in South Karnataka. 
(v) The positive impact of Ayush Entrepreneurs under PPP Model encourages the investors to initiate for more investment that may create the sustainable business environment in South Karnataka.    
(vi) With the initiatives and curiosity of researcher, the present study will bring the futuristic business strategy in the Ayush Industry. 
Research Objectives
Based on the research gap, research problems and the curiosity of researcher, the following objectives were derived: 
1. [bookmark: _Hlk185489927]To understand the concept of AYUSH. 
2. To study the trend of AYUSH during the specified period.
3. [bookmark: _Hlk146778868][bookmark: _Hlk146660697]To analyze the Status of Ayush Entrepreneurs under PPP Model.
4. To analyze the Trends of Ayush Entrepreneurs under PPP Model. 
5. To analyze the association between Age Group and Trends of Ayush Entrepreneurs.
6. To evaluate the impact of causal factors on effect factors that signify the trends of Ayush Entrepreneurs under PPP Model. 
7. To analyze the association between Age and Status of Ayush Entrepreneurs.
8. [bookmark: _Hlk146779031]To evaluate the impact of causal factors on effect factors that indicate the Status of Ayush Entrepreneurs under PPP Model. 
Hypothesis Formulation
Trends of Ayush Entrepreneurs under PPP Model
Null Hypothesis: H05: There is no significant association between Age and Trends of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha5: There is a significant association between Age and Trends of Ayush Entrepreneurs under PPP Model.
Null Hypothesis: H06: There is no significant level of impact of causal factors on effect factors that signify the Trends of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha6: There is a significant level of impact of causal factors on effect factors that signify the Trends of Ayush Entrepreneurs under PPP Model.

Status of Ayush Entrepreneurs under PPP Model
Null Hypothesis: H02: There is no significant association between Age and Status of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha2: There is a significant association between Age and Status of Ayush Entrepreneurs under PPP Model.
Null Hypothesis: H03: There is no significant level of impact of causal factors on effect factors that indicate the Status of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha3: There is a significant level of impact of causal factors on effect factors that indicate the Status of Ayush Entrepreneurs under PPP Model.
RESEARCH METHODOLOGY
The theme of research is dynamic one and based on the appropriate method. The methodology is selected judiciously and accommodate. The subsequent paragraphs are presented in a logical manner and it starts from the research concepts which are generated out of the curiosity of the researcher. The subsequent paragraphs have elaborated the detailed methodology adopted which satisfies the curiosity of researcher.
The research methodology consisted of identification of key categories of Trends and Status of Ayush Entrepreneurs under PPP Model. Collection of primary data is done through the questionnaire, semi-structured interview schedule and observation methods. Secondary data was collected from published reports of the business magazines, newspapers, company websites and direct benefit transfer related literature. At first the pilot survey was conducted on a small sample size of 10 respondents, before conducting the full- fledged survey. This has been done to know the respondents’ clarity of questions in questionnaire, to avoid further problems of interpretation by respondents. Finally, the pilot survey was conducted on a sample size of 80.  The concurrent validity is a method of calculating validity with comparable samples. Reliability is the degree to which scale provide the repeated result from same type respondents. Cronbach’s Alpha is employed for Reliability test. 
Normality Test
Normality test is performed to verify whether the data involved in the research have a normal distribution. The normality test has executed for samples of questionnaire distribution with reference to both for the independent and dependent variables.  

Table No. 1
Summary of normality tests of responses to causal factors that influences Ayush Entrepreneurs questionnaire for the pilot-test sample 
	Sl. No.
	Causal Factors that influences Ayush Entrepreneurs
	SHAPIRO-WILK TEST (SW TEST) 
	KOLMOGOROV-SMIRNOV TEST (KS TEST) 

	
	
	SW Statistic
	SW P-Value
	KS Statistic
	KS  P-Value

	1
	Capital
	1.667
	0.704
	0.188
	0.772

	2
	Market Demand
	1.678
	0.789
	0.171
	0.787

	3
	Cultural and Social Influence
	1.684
	0.758
	0.197
	0.747

	4
	Professional Networks
	1.685
	0.736
	0.191
	0.790

	5
	Government support and policies
	1.662
	0.778
	0.190
	0.848

	6
	Technological Advancements
	1.704
	0.749
	0.186
	0.757

	7
	Collaborations
	1.750
	0.842
	0.180
	0.791

	8
	Supportive Ecosystem
	1.651
	0.882
	0.193
	0.814



The value of the Shapiro-Wilk Test is greater than 0.05 that indicates the data is normally distributed. If the P-Value of the KS Test is larger than 0.05, we assume the data is normal distribution.

Table No. 2
Summary of normality tests of responses to effect factors that influences Ayush Entrepreneurs questionnaire for the pilot-test sample
	Sl. No.
	Effect  Factors that influences Ayush Entrepreneurs
	SHAPIRO-WILK TEST (SW TEST) 
	KOLMOGOROV-SMIRNOV TEST (KS TEST) 

	
	
	SW Statistic
	SW P-Value
	KS Statistic
	KS  P-Value

	1
	Functional Effects
	1.221
	0.872
	0.236
	0.702

	2
	Demographic Effects
	1.378
	0.817
	0.207
	0.717

	3
	Opportunity Effects
	1.484
	0.768
	0.257
	0.757

	4
	Financial Effects
	1.485
	0.833
	0.229
	0.719


The value of the Shapiro-Wilk Test is greater than 0.05 that indicates the data is normally distributed. If the P-Value of the KS Test is larger than 0.05, we assume the data is normal distribution.

Table No. 3
Summary of normality tests of responses to trend related factors that influences Ayush Entrepreneurs questionnaire for the pilot-test sample 
	Sl. No.
	Trend Related  Factors that influences Ayush Entrepreneurs
	SHAPIRO-WILK TEST (SW TEST) 
	KOLMOGOROV-SMIRNOV TEST (KS TEST) 

	
	
	SW Statistic
	SW P-Value
	KS Statistic
	KS  P-Value

	1
	Quantity Related Factor
	1.4641
	0.187
	0.198
	0.882

	2
	Quality Related Factor
	1.478
	0.117
	0.179
	0.922



The value of the Shapiro-Wilk Test is greater than 0.05 that indicates the data is normally distributed. If the P-Value of the KS Test is larger than 0.05, we assume the data is normal distribution.

3.6 Validity and Reliability Test
In this research study the concurrent validity test is employed and shown in details. The concurrent validity is a method of calculating validity with comparable samples. Cronbach’s Alpha is employed for Reliability test. 
Table No. 4
Analysis related to causal factors that influences Ayush Entrepreneurs questionnaire 
	Sl. No.
	Causal factors that influence Ayush Entrepreneurs
	Mean
	Standard Deviation
	Number of Items
	Mean Inter Item Correlation
	Cronbach’s Alpha

	1
	Capital
	6.321
	1.805
	6
	0.785
	0.856

	2
	Market Demand
	5.102
	1.881
	4
	0.742
	0.920

	3
	Cultural and Social Influence
	5.601
	1.196
	2
	0.790
	0.883

	4
	Professional Networks
	6.076
	1.307
	2
	0.730
	0.844

	5
	Government support and policies
	5.772
	1.479
	2
	0.792
	0.884

	6
	Technological Advancements
	5.319
	1.624
	2
	0.821
	0.902

	7
	Collaborations
	6.345
	1.665
	2
	0.812
	0.896

	8
	Supportive Ecosystem
	5.726
	1.095
	2
	0.882
	0.907

	Scale Details

	7
	Alpha Odd Items
	0.894
	-
	-
	-
	-

	8
	Alpha Even Items
	0.874
	-
	-
	-
	-

	9
	Alpha All Items
	0.842
	-
	-
	-
	-

	10
	Spearman-Brown
	0.867
	-
	-
	-
	-

	11
	Guttman Coeff.  
	0.879
	-
	-
	-
	-

	12
	Split-Half Coeff.
	0.923
	-
	-
	-
	-

	13
	Mean Concurrent Validity
	0.879
	
	
	


Table shows the result of reliability and validity test of Questionnaire. The mean inter item correlation and Cronbach’s Alpha test has employed for questionnaire reliability test. 

Table No. 5
Analysis of Effect factors that influences Ayush Entrepreneurs
	Sl. No.
	Effect factors that influences Ayush Entrepreneurs
	Mean
	Standard Deviation
	Number of Items
	Mean Inter Item Correlation
	Cronbach’s Alpha

	1
	Functional Effects
	5.435
	1.227
	2
	0.785
	0.881

	2
	Demographic Effects
	5.576
	1.391
	2
	0.742
	0.852

	3
	Opportunity Effects
	5.781
	1.258
	2
	0.790
	0.883

	4
	Financial Effects
	6.099
	1.412
	2
	0.730
	0.844

	SCALE  DETAILS

	5
	Alpha Odd Items
	0.883
	-
	-
	-
	-

	6
	Alpha Even  Items
	0.852
	-
	-
	-
	-

	7
	Alpha All Items
	0.892
	-
	-
	-
	-

	8
	Spearman-Brown
	0.868
	-
	-
	-
	-

	9
	Guttman Coeff.  
	0.867
	-
	-
	-
	-

	10
	Split-Half Coeff.
	0.893
	-
	-
	-
	-

	11
	Mean Concurrent Validity
	0.875
	
	
	



Table shows the result of reliability and validity test of Questionnaire. The mean inter item correlation and Cronbach’s Alpha test has employed for questionnaire reliability test. 

Table No. 6
Analysis of trend related factors that influences Ayush Entrepreneurs
	Sl. No.
	Trend Related Factors that influence Ayush Entrepreneurs
	Mean
	Standard Deviation
	Number of Items
	Mean Inter Item Correlation
	Cronbach’s Alpha

	1
	Quantity Related Factor
	6.121
	1.377
	3
	0.785
	0.916

	2
	Quality Related Factor
	5.686
	1.532
	3
	0.742
	0.896

	SCALE  DETAILS 

	3
	Alpha Odd Items
	0.892
	-
	-
	-
	-

	4
	Alpha Even  Items
	0.891
	-
	-
	-
	-

	5
	Alpha All Items
	0.866
	-
	-
	-
	-

	6
	Spearman-Brown
	0.897
	-
	-
	-
	-

	7
	Guttman Coeff.  
	0.897
	-
	-
	-
	-

	8
	Split-Half Coeff.
	0.927
	-
	-
	-
	-

	9
	Mean Concurrent Validity
	0.902
	
	
	



3.7 Research Design
The exploratory, descriptive and causal research design was adopted due to the nature of the study. The study was limited to the beneficiaries in rural and urban districts in South Karnataka.

3.7.1 Sample Design
Sample design is a means of structuring the sample to select a subset of units from a target population for the purpose of collecting required information. The respondents were ensured by conducting the survey at the place of Ayush Entrepreneurs, Employees, Service providers and Customers of Ayush Industries from 10 Districts ( Bengaluru, Chamarajanagar, Hassan, Kodagu Shivamogga, Kolar,  Davanagere, Tumakuru, Mysuru, and Bengaluru South-(Ramanagara) of South Karnataka. 

3.7.2 Sample Size
The population related to the present research study included the beneficiaries (Regular Employees, Decision-makers, and Ayush Entrepreneurs) in southern Karnataka. In the financial year 2024-25, there are at present over 1,00,654 registered AYUSH practitioners in Southern Karnataka. The requisite sample size was calculated by employing Raosoft Sample size calculator with a 95 percent level of confidence and 5 percent margin of error. After arriving at total population, the Raosoft software for sample size calculator was adopted. With the consideration of fair representative of population from urban and rural districts 400 samples were selected from Ayush Entrepreneurs, and 420 samples were selected from Practitioners of Ayush Industry in Southern Karnataka.   

3.7.3 Sampling Technique
At first the population were identified through the database of government of Karnataka regarding the Ayush Entrepreneurs and Practitioners of Ayush Industry. The samples were randomly selected from the official database. The use of a comprehensive database ensures a complete sampling frame, a critical component of Simple Random Sampling. The structured questionnaires were distributed among the 400 samples were selected from Ayush Entrepreneurs, and 420 samples were selected from Practitioners of Ayush Industry in southern Karnataka. The questionnaires were verified and 384 samples were randomly selected for Ayush Entrepreneurs and 384 samples were identified as Practitioners of Ayush Industry.  

3.8 Data Collection 
Collection of primary data was done through the questionnaire methods. Secondary data were collected from published reports of the business magazines, newspapers, company websites and Government Websites for related literatures. 

3.8.1 Primary Data Collection
The present research is empirical in nature and data are collected through experience and observation. Tools for primary data collection involved structured and pilot-study validated questionnaire, semi-structured interview schedules and observation methods.
Questionnaire is the series of questions asked to the respective stakeholders to obtain statistically useful information related to the given topic. The interview schedule is prepared for collecting data, opinion and suggestions from the professionals associated with Ayush Industry. Observation method has employed to go for silent observation of the experience related to Ayush Entrepreneurs in South Karnataka. 

3.8.2 Secondary Data Collection
To get a picture about the context of the research questions, data was also collected from secondary sources such as business magazines, newspapers, company websites and Government Websites for related literatures. 
 Significance 
(i) Ayush industry under PPP model emphasizes a holistic approach to health and well-being, considering physical, mental, and spiritual aspects. Research can contribute to understanding and validating the effectiveness of this holistic perspective.
(ii) Ayush is an integral part of the cultural heritage of many societies. Research helps in documenting and preserving this cultural identity and knowledge for future generations.
(iii) The Ayush industry has economic significance, including the production of herbal medicines, wellness products, and the promotion of medical tourism. Research can assess the economic impact of the Ayush sector and identify opportunities for growth.
(iv) Research can help establish the credibility of Ayush practices under PPP model on a global scale. It can contribute to the integration of Ayush into mainstream healthcare systems and facilitate cross-cultural exchanges in the field of traditional medicine.
Limitations of the Study 
(i) The study is restricted to the Ayush Enterprises in Karnataka but can be considered other states also.
(ii) The data collection is restricted to the 10 Districts (Bengaluru, Chamarajanagar, Hassan, Kodagu Shivamogga, Kolar,  Davanagere, Tumakuru, Mysuru, and Bengaluru South-(Ramanagara) of South Karnataka. 
but can be selected some other districts in Karnataka to gather more experience and expectations. 
(iii) The present study is constrained by the limitation of time and availability of suitable responses. 
 DATA ANALYSIS AND INTERPRETATION 

This chapter intends to accomplish the objectives of the study by holistically investigating Trends and Status of Ayush Entrepreneurs Under PPP Model and what extent the independent variables have effect on dependent variables. Not only variables have identified but also found out the maximum possible solutions for the better performance of Ayush Entrepreneurs Under PPP Model.  The collected data were arranged systematically with required tables. The arranged data were analyzed by employing the statistical techniques of Normality Test, Descriptive Statistics, Chi Square Test, and Multiple Regression Analysis to obtain the hidden patterns with respect to Ayush Entrepreneurs under PPP Model for establishing hypotheses and achieving objectives of the research. 
Address the Objective : To analyze the association between Age Group and Trends of Ayush Entrepreneurs
The analysis related to the Trends of Ayush Entrepreneurs under PPP Model in South Karnataka.  Analysis related to summary of Chi-square test (Association between Age and Trends of Ayush Entrepreneurs).  
Null Hypothesis: H02: There is no significant association between Age and Trends of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha2: There is a significant association between Age and Trends of Ayush Entrepreneurs under PPP Model.
Table No. 7 shows the association between Age * Global_acceptance

	Chi-Square Tests

	
	Value
	df
	Asymptotic Significance (2-sided)

	Pearson Chi-Square
	21.436a
	12
	.034

	Likelihood Ratio
	21.945
	12
	.032

	Linear-by-Linear Association
	.089
	1
	.046

	N of Valid Cases
	384
	
	


Analysis
The above table presents the association between Age and government initiatives towards the encouragement of Ayush entrepreneurs in South Karnataka.  There was a significant association between Age and government initiatives at 5% significance level. The p-value 0.034 which is less than the commonly accepted level of 0.05. So, the Null Hypothesis is rejected.  
Interpretation 
There is a significant association between Age and Trends of Ayush Entrepreneurs under PPP Model. Many Ayush entrepreneurs have ventured into the manufacturing of herbal and Ayurvedic products. The government has provided support for research and development, quality control, and marketing of these products to boost the Ayush industry. Ayush entrepreneurs are exploring international markets. Partnerships with foreign governments and healthcare institutions are being forged to promote Ayush practices globally.

Address the Objective : To evaluate the impact of causal factors on effect factors that signify the trends of Ayush Entrepreneurs under PPP Model.
Ayush offers a wide range of entrepreneurial opportunities, including Ayurvedic clinics, wellness centers, Ayurvedic pharmaceuticals, herbal product manufacturing, Ayurvedic spas and resorts, yoga studios, and more. Ayush entrepreneurs are investing in research and development to create innovative products and treatments. This has led to the modernization of traditional Ayush practices and the development of new formulations. Ayush entrepreneurs are exploring the trends of Ayush industry such as: Global acceptance, Integration medicine, Online platform, Ayush education, Quality assurance, Investment research, Health consciousness, and Personalized ayurveda.

Null Hypothesis: H03: There is no significant level of impact of causal factors on effect factors that indicate the Trends of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha3: There is a significant level of impact of causal factors on effect factors that indicate the Trends of Ayush Entrepreneurs under PPP Model.
Ayush Entrepreneurs were the respondents who have given the valuable impressions regarding the influence of Ayush Entrepreneurs under PPP Model in Karnataka.  
Table No. 8
Summary of Multiple Regression Analysis (Ayush Entrepreneur)
	Dep Var: Functional Effect, N: 384, Multiple R: 0.612,   Squared multiple R: 0.375, Adjusted squared multiple R: 0.376,   Standard error of estimate: 0.756

	Causal factors that influence Ayush Entrepreneurs
	Coeff
	Std  Error
	Std  Coeff
	Tolerance
	t
	p

	Constant
	3.302
	0.609
	0.000
	-
	4.064
	0.00

	Capital
	0.254
	0.029
	0.116
	0.256
	3.829
	0.00

	Market Demand
	0.327
	0.066
	0.307
	0.271
	4.682
	0.00

	Cultural and Social Influence
	0.766
	0.074
	0.739
	0.201
	5.332
	0.00

	Professional Networks
	0.314
	0.060
	0.304
	0.304
	6.225
	0.00

	Government support and policies
	0.342
	0.054
	0.386
	0.275
	7.314
	0.00

	Technological Advancements
	0.515
	0.049
	0.599
	0.314
	4.268
	0.00

	Collaborations
	0.275
	0.044
	0.248
	0.263
	5.968
	0.00

	Supportive Ecosystem
	0.368
	0.057
	0.298
	0.482
	6.041
	0.00

	 Significant at 0.05 level

	  Analysis of Variance (ANOVA)

	Source
	Sum-of-Squares
	df
	Mean-Square
	F-ratio
	p

	Regression
	415.136
	8
	51.891
	29.602
	0.00

	Residual
	657.624
	375
	1.753
	
	



Analysis
The t-test values with reference to Capital, Market Demand, Cultural and Social Influence, Professional Networks, Government support and policies, Technological Advancements, Collaborations, and Supportive Ecosystem are significant at 0.05 level. The individual significant p values are less than 0.05 and 5% level of significance.  
Test of Hypothesis 
The calculated F-value (Fstat) is 29.602 and the critical F-value (Fcritical) with numerator degree of freedom (8) and the denominator degree of freedom (375), Fcritical (8, 375) = 1.938. Since the (Fstat) is greater than (Fcritical), so the Null Hypothesis is rejected.  The p-value is 0.000 which is less than 0.05 at the 5% level of significance. Again, the Null Hypothesis is rejected. Both the results (F-value and p-value) lead the same decision regarding the validity of regression model. So, the analysis can be concluded that the overall regression model is significant and valid. There is a significant level of influence of Causal Factors on functional effect factor that influence Ayush Entrepreneurs in Karnataka.      
Interpretation
Capital plays a crucial role in entrepreneurship as it provides the financial resources necessary to start and grow a business. Strong market demand creates opportunities for entrepreneurs to establish a wide range of businesses in the Ayush sector. These can include Ayurvedic clinics, yoga centers, herbal product manufacturing, Ayush wellness resorts, and more. Market demand drives product innovation and development. Ayush entrepreneurship is often rooted in centuries-old traditional practices deeply embedded in the culture. Entrepreneurs in this field draw upon these traditions to develop and market their products and services. Based on the responses related to the Professional Networks, t-test value is 6.225. The result of t-test indicates the positive influence of causal factors on functional effect factor. Government funding for research in Ayush can accelerate innovation and the development of new products and treatments. Collaborations can provide access to valuable resources, including funding, expertise, infrastructure, and technology. This support can be critical for the growth and development of Ayush startups and businesses. The result of t-test indicates the positive influence of Causal factors that influence Ayush Entrepreneurs on functional effect factor. 

[bookmark: _Hlk145998006]Address the Objective: To evaluate the association between Gender and Status of Ayush Entrepreneurs
The analysis regarding the association between Gender and Status of Ayush Entrepreneurs.  Analysis related to summary of Chi-square test (Association between Gender and Status of Ayush Entrepreneurs).  
[bookmark: _Hlk146041217]Null Hypothesis: H01: There is no significant association between Gender and Status of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha1: There is a significant association between Gender and Status of Ayush Entrepreneurs under PPP Model.  



Table No. 9 shows the association between Gender * Government_initiatives
	Chi-Square Tests

	
	Value
	df
	Asymptotic Significance (2-sided)

	Pearson Chi-Square
	.964a
	4
	.915

	Likelihood Ratio
	.956
	4
	.916

	Linear-by-Linear Association
	.267
	1
	.605

	N of Valid Cases
	384
	
	



Analysis
The above table presents the association between Gender and Government initiatives towards encouraging Ayush entrepreneurs in Karnataka. There was no significant association between Gender and Government initiatives at 5% significance level. The p-value 0.915 which is much higher than the commonly accepted level of 0.05. So, the Null Hypothesis cannot be rejected. 

Interpretation 
There is no significant association between Gender and Status of Ayush Entrepreneurs in Karnataka. Ayush entrepreneurs have tapped into the potential of health tourism by offering holistic health packages that include Ayurvedic treatments, Yoga, and wellness programs but there is no significant difference of performance related to gender. 

Address the Objective: To evaluate the association between Age and Status of Ayush Entrepreneurs

The analysis related to the Status of Ayush Entrepreneurs under PPP Model in Karnataka.  Analysis related to summary of Chi-square test (Association between Age and Status of Ayush Entrepreneurs).  
Null Hypothesis: H02: There is no significant association between Age and Status of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha2: There is a significant association between Age and Status of Ayush Entrepreneurs under PPP Model.


Table No. 10 shows the association between Age * Government_initiatives

	Chi-Square Tests

	
	Value
	df
	Asymptotic Significance (2-sided)

	Pearson Chi-Square
	23.436a
	12
	.024

	Likelihood Ratio
	23.945
	12
	.021

	Linear-by-Linear Association
	.089
	1
	.766

	N of Valid Cases
	384
	
	



Analysis
The above table presents the association between Age and government initiatives towards the encouragement of Ayush entrepreneurs in Karnataka.  There was a significant association between Age and government initiatives at 5% significance level. The p-value 0.024 which is less than the commonly accepted level of 0.05. So, the Null Hypothesis is rejected.  
Interpretation 
There is a significant association between Age and Status of Ayush Entrepreneurs under PPP Model. Many Ayush entrepreneurs have ventured into the manufacturing of herbal and Ayurvedic products. The government has provided support for research and development, quality control, and marketing of these products to boost the Ayush industry.

Address the Objective: To analyze the impact of causal factors on effect factors that indicate the Status of Ayush Entrepreneurs under PPP Model
Ayush offers a wide range of entrepreneurial opportunities, including Ayurvedic clinics, wellness centers, Ayurvedic pharmaceuticals, herbal product manufacturing, Ayurvedic spas and resorts, yoga studios, and more. Ayush entrepreneurs are investing in research and development to create innovative products and treatments. This has led to the modernization of traditional Ayush practices and the development of new formulations. 
Null Hypothesis: H03: There is no significant level of impact of causal factors on effect factors that indicate the Status of Ayush Entrepreneurs under PPP Model.
Alternative Hypothesis: Ha3: There is a significant level of impact of causal factors on effect factors that indicate the Status of Ayush Entrepreneurs under PPP Model.
Multiple Regression Analysis was employed and the summary of the results is shown in the Table. Ayush Entrepreneurs were the respondents who have given the valuable impressions regarding the influence of Ayush Entrepreneurs under PPP Model in Karnataka.  


Table No. 11
Summary of Functional Effect - Causal Factors Multiple Regression Analysis (Ayush Entrepreneur) 
	                                    Highlights of Multiple Regression Analysis

	Dep Var: Functional Effect, N: 384, Multiple R: 0.632,   Squared multiple R: 0.395, Adjusted squared multiple R: 0.386,   Standard error of estimate: 0.956

	Summary of Multiple Regression Analysis

	Causal factors that influence Ayush Entrepreneurs
	Coeff
	Std  Error
	Std  Coeff
	Tolerance
	t
	p

	Constant
	4.302
	0.609
	0.000
	-
	7.064
	0.00

	Capital
	0.054
	0.029
	0.116
	0.256
	2.829
	0.00

	Market Demand
	0.327
	0.066
	0.307
	0.271
	3.682
	0.00

	Cultural and Social Influence
	0.766
	0.074
	0.739
	0.201
	9.332
	0.00

	Professional Networks
	0.314
	0.060
	0.304
	0.304
	[bookmark: _Hlk134774473]6.225
	0.00

	Government support and policies
	0.342
	0.054
	0.386
	0.275
	7.314
	0.00

	Technological Advancements
	0.515
	0.049
	0.599
	0.314
	4.268
	0.00

	Collaborations
	0.175
	0.044
	0.248
	0.263
	8.968
	0.00

	Supportive Ecosystem
	0.368
	0.057
	0.298
	0.482
	7.441
	0.00

	 Significant at 0.05 level

	  Analysis of Variance (ANOVA)

	Source
	Sum-of-Squares
	df
	Mean-Square
	F-ratio
	p

	Regression
	430.136
	8
	53.767
	30.671
	0.00

	Residual
	657.624
	375
	1.753
	
	



Analysis
The t-test values with reference to Capital, Market Demand, Cultural and Social Influence, Professional Networks, Government support and policies, Technological Advancements, Collaborations, and Supportive Ecosystem are significant at 0.05 level. The individual significant p values are less than 0.05 and 5% level of significance.  


Test of Hypothesis 
The calculated F-value (Fstat) is 29.602 and the critical F-value (Fcritical) with numerator degree of freedom (8) and the denominator degree of freedom (375), Fcritical (8, 375) = 1.938. Since the (Fstat) is greater than (Fcritical), so the Null Hypothesis is rejected. 
The p-value is 0.000 which is less than 0.05 at the 5% level of significance. Again, the Null Hypothesis is rejected. 
Both the results (F-value and p-value) lead the same decision regarding the validity of regression model. So, the analysis can be concluded that the overall regression model is significant and valid. There is a significant level of influence of Causal Factors on functional effect factor that influence Ayush Entrepreneurs in Karnataka.      

Interpretation
Capital plays a crucial role in entrepreneurship as it provides the financial resources necessary to start and grow a business. Strong market demand creates opportunities for entrepreneurs to establish a wide range of businesses in the Ayush sector. These can include Ayurvedic clinics, yoga centers, herbal product manufacturing, Ayush wellness resorts, and more. Market demand drives product innovation and development. Ayush entrepreneurship is often rooted in centuries-old traditional practices deeply embedded in the culture. Entrepreneurs in this field draw upon these traditions to develop and market their products and services. 
Based on the responses related to the Professional Networks, t-test value is 6.225. The result of t-test indicates the positive influence of causal factors on functional effect factor that influence. Government funding for research in Ayush can accelerate innovation and the development of new products and treatments. Collaborations can provide access to valuable resources, including funding, expertise, infrastructure, and technology. This support can be critical for the growth and development of Ayush startups and businesses. The result of t-test indicates the positive influence of causal factors on functional effect factor that influence. 
 FINDINGS, SUGGESTIONS AND CONCLUSIONS
Findings based on the Objective 1. To understand the concept of AYUSH. 
AYUSH contributes to addressing the healthcare needs of rural and underserved populations due to its cost-effectiveness and accessibility. It promotes sustainable global trends in preventive and natural medicine.
Findings based on the Objective 2. To study the trend of AYUSH during the specified period.
The trends of AYUSH increased the acceptance of preventive healthcare practices such as Yoga, meditation, Ayurveda-based diets and enhanced rural healthcare delivery through AYUSH centers, particularly in underserved areas.
Findings based on the Objective 3: To evaluate the Status of Ayush Entrepreneurs under PPP Model
The common factors were identified related to the status of Ayush entrepreneurs under PPP model. The Government of India have been promoting Ayush entrepreneurship through PPP initiatives. These programs aim to provide financial support, infrastructure, and training to individuals or organizations interested in starting Ayush-related businesses. PPP initiatives often involve the development of infrastructure such as Ayush clinics, wellness centers, and research facilities. Entrepreneurs may have the opportunity to operate within or partner with these facilities. Under the PPP model, entrepreneurs in the Ayush sector may receive support in the form of grants, subsidies, or low-interest loans to establish Ayurveda clinics, yoga centers, herbal product manufacturing units, and more. Increasing investment in Ayush (Ayurveda, Yoga and Naturopathy, Unani, Siddha, and Homeopathy) entrepreneurship involves creating an environment that attracts both public and private capital while fostering the growth of businesses in this sector. PPP models may help Ayush entrepreneurs gain better access to markets by facilitating partnerships and collaborations with private sector entities. 
Findings based on the Objective 4: To evaluate the Trends of Ayush Entrepreneurs under PPP Model
There has been a growing awareness and acceptance of Ayush practices not only in India but also globally. This has created opportunities for entrepreneurs to tap into a larger market both domestically and internationally. The entrepreneurs have been exploring ways to integrate Ayush therapies and medicines with modern medical practices. Ayush products, including herbal supplements and traditional medicines, have seen increased demand through e-commerce platforms. Entrepreneurs have cap
Findings based on the Objective 5: To evaluate the association between Age Group and Trends of Ayush Entrepreneurs
italized on this trend by setting up online stores and marketplaces. Entrepreneurship in the Ayush sector isn't limited to product-based businesses. Many entrepreneurs have started Ayush training institutes and wellness coaching programs to meet the demand for skilled Ayush practitioners. 
Findings based on the Objective 6: To analyze the impact of causal factors on effect factors that signify the trends of Ayush Entrepreneurs under PPP Model
 PPPs were investing in public awareness campaigns to educate the public about the benefits of Ayush systems and promote healthy lifestyles. Government of Karnataka was working on establishing or refining regulatory frameworks to govern Ayush practices and products in partnership with private sector stakeholders. Ayush offers a wide range of entrepreneurial opportunities, including Ayurvedic clinics, wellness centers, Ayurvedic pharmaceuticals, herbal product manufacturing, Ayurvedic spas and resorts, yoga studios, and more. There is a significant relationship between the dependent variable and at least one of the independent variables. There is a significant level of influence of Causal Factors on functional effect factor that influence Ayush Entrepreneurs in Karnataka.      
Findings based on the Objective 7: To evaluate the association between Age and Status of Ayush Entrepreneurs
The age of an Ayush entrepreneur can influence their ability to identify and respond to changing market trends. Younger entrepreneurs may have a better grasp of emerging consumer preferences and digital marketing strategies, while older entrepreneurs may rely on their established reputation and clientele. Age can impact an entrepreneur's network and ability to collaborate. Older entrepreneurs may have more extensive networks within the Ayush community, while younger entrepreneurs may seek to build connections with peers and professionals. 
The impact of Ayush entrepreneurs operating under a Public-Private Partnership (PPP) model can be significant and beneficial for various stakeholders, including the government, private sector, and the public. PPPs in the Ayush sector can lead to the establishment of more healthcare facilities, clinics, and wellness centers, making Ayush treatments and therapies more accessible to a broader segment of the population. This can help improve healthcare equity and reduce the burden on public healthcare infrastructure. 
SUGGESTIONS
1. Creating a supportive ecosystem for Ayush entrepreneurs involves collaboration among government agencies, industry associations, educational institutions and the private sector. 
2. The state government should initiate for statewide campaigns to educate the public about the benefits of Ayush systems and their potential role in holistic healthcare. 
3. Gender disparities in access to resources, such as capital, education, and networking opportunities, can affect the ability of women to become Ayush entrepreneurs. 
4. The younger entrepreneurs, may start Ayush businesses early in their careers. They may be drawn to the field due to a passion for holistic health, wellness, or an interest in traditional healing systems. 
5. The impact of Ayush entrepreneurs operating under a Public-Private Partnership (PPP) model can be significant and beneficial for various stakeholders, including the government, private sector, and the public
CONCLUSIONS
[bookmark: _GoBack]The future of Ayush entrepreneurs in South Karnataka holds promising opportunities as the demand for holistic and alternative healthcare continues to grow. As people become more health-conscious and seek natural and holistic healthcare solutions, the demand for Ayush therapies and products is on the rise. Ayush entrepreneurs can tap into this growing market. Ayush systems are gaining recognition and acceptance on the global stage. This opens up opportunities for Indian entrepreneurs to export Ayush products and services to international markets.  There is increasing investment in research and innovation in Ayush. Entrepreneurs can leverage scientific research to develop new and evidence-based Ayush products and therapies. The growth of telemedicine and digital health platforms presents opportunities for Ayush entrepreneurs to offer online consultations, tele-therapy, and wellness programs to a broader audience.
Ayush entrepreneurs can explore product development in areas such as herbal medicines, dietary supplements, and Ayurvedic cosmetics, which have a growing demand both domestically and internationally. Collaboration between Ayush and allopathic healthcare providers is increasing. Entrepreneurs who bridge the gap between these two systems can offer comprehensive healthcare solutions. There is a need for skilled Ayush practitioners and therapists. Entrepreneurs can establish Ayush training centres and educational institutions to meet this demand. As awareness of Ayush benefits grows, consumers are becoming more discerning. Entrepreneurs who prioritize quality, transparency, and safety in their offerings can build trust and loyalty. The government is working on strengthening the regulatory framework for Ayush products and services. This can provide clarity and quality assurance, benefiting entrepreneurs who comply with regulations. Entrepreneurs can innovate in how Ayush services are delivered, including franchising, online platforms, and mobile apps for booking appointments and accessing information.
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