ABSTRACT
This study examines “The influence of Buy Now, Pay Later (BNPL) services on the credit behaviour of Millennials and Generation Z in India”. With The rapid growth of digital financial services and increasing use of online payment systems, BNPL has became as a popular option. customers are also able to shop and pay in installments or over a set period of time, in most cases, without interest. This has predisposed BNPL to be especially appealing to young consumers. The primary aim of the study is to comprehend the consequences of BNPL in terms of responsible usage or spending impulsively. the study also identifies the adoption of BNPL services. This study uses a descriptive research design and is based on both primary and secondary data. Structured questionnaire was used to gather primary data among 200 respondents who belong to Millennials and Generation Z. The questions included in the questionnaire will be related to awareness, usage patterns, spending behaviour, repayment habits, and perceptions of BNPL services. The Secondary data is collected on the reports, research papers and industry reports of digital finance. The data shows that BNPL services are widely known and mostly used among young consumers. The findings reveal that BNPL influences the buying habits by promoting increased expenditure and impulse purchases. Although the majority of users settle their dues in good time, others users report to pay their dues late, which implies the existence of risks associated with the financial discipline. Such aspects as zero interest, convenience, and flexible options to repayment contribute significantly to the adoption of BNPL.
INTRODUCTION
Introduction
Over the past few years, the financial market in India has undergone a transformation because of the swift technological change and the growing use of digital payment systems. The increased development of fintech innovations has transformed the manner in which individuals access and handle credit. The Buy Now, Pay Later (BNPL) is one of the latest and rapidly expanding digital credit products, particularly among young consumers. Buy Now, Pay Later (BNPL) is a digital payment model where a consumer is allowed to immediately purchase goods or services but later make payments over a certain timeframe, which is usually interest-free. contrasted with traditional credit systems, such as credit cards, BNPL systems typically require minimal documentation, are offered with fast approvals, and often interest-free in terms of payment as long as the payments are made within a specified period. This convenience and ease has made BNPL highly appealing, primarily to Millennials and Generation Z, who are more attracted to fast, flexible, and digitally-focused financial solutions. As the number of smartphone users grows, internet connectivity and e-commerce solutions, BNPL services have become a great popularization in India. Simpl, LazyPay, ZestMoney and Amazon Pay Later are platform providers, which have been instrumental in facilitating the adoption of BNPL. These platforms have simplified the process of borrowing money and helped consumers to make purchases without causing an immediate strain on their finances.
Background of the Study :Over the last ten years, there has been a drastic change in India towards digital financial services. The rapid digitization of financial transactions has been aided by the initiatives introduced by the Government such as Digital India as the Unified Payments Interface (UPI), mobile wallets and online banking grow. This has provided a good context to allow fintech innovations such as BNPL to thrive.
Significance of the Study: From the perspective of consumers,mainly Millennials and Generation Z, this study helps in understanding how BNPL services affect their spending habits and financial discipline. It increases awareness about their credit usage and encourages them about financial decision-making. For fintech companies and BNPL service providers the study provides valuable data into consumer behaviour, including spending patterns and repayment trends. These results can help companies to design better products, improve their experience, and implement measures to reduce default risks.
LITERATURE REVIEW
This study focuses on the following key areas
· Growth and adoption of BNPL services 
· Impact on consumer spending behaviour 
· Role of BNPL in financial inclusion 
· Psychological and behavioural factors influencing usage 
BNPL Adoption and Growth
adoption of BNPL services has grown rapidly in recent years mainly among young consumers. Many Studies suggest that this growth is driven by digital transformation, increasing internet uses and the rise of e-commerce platforms. Key factors for BNPL adoption include:
· Rapid growth of digital payment infrastructure 
· Expansion of e-commerce platforms 
· Demand for instant and flexible credit options 
These literature indicates that Millennials and Gen Z are the main users of BNPL services due to their familiarity with digital technologies and their preference for convenience.
Influence of BNPL on Spending Behaviour
Here are Some key behavioural impacts identified in the literature
· The rise in impulse buying behaviour 
· Higher transaction frequency 
· Preference for non-essential products 
· low sensitivity to product prices 
· ready to spend beyond budget 
These findings shows that while BNPL increases purchasing power it may also contribute to unplanned and over spending.
BNPL and Financial Inclusion:some benefits of BNPL in terms of financial inclusion are:
· easy Access to credit without traditional credit history 
· increase of young and first-time borrowers 
· Reduced dependency on formal banking systems 
· There is Increase in participation in digital economy 
the literature also tells that financial inclusion through BNPL must be accompanied by financial awareness to avoid misuse and over borrowing.
RESEARCH OBJECTIVES
· To know the influence of BNPL services on the spending behaviour of Millennials and Generation Z 
· To analyze the repayment patterns of BNPL users
· To find the key factors which are the reasons for the acceptance of BNPL services
· To study the role of convenience, zero interest, and flexibility of BNPL 
· To find whether BNPL result in impulse buying behaviour
· To measure the impact of BNPL on overall credit behaviour of users
· To compare the behaviour of Millennials and Gen Z in terms of BNPL usage 
HYPOTHESIS
Hypothesis 1 (Spending Behaviour) 
· H₀  (Null Hypothesis);
BNPL services have no impact on the spending behaviour of Millennials and Generation Z.
· H₁ (Alternative Hypothesis):
BNPL services have a impact on the spending behaviour of Millennials and Generation Z. 
Hypothesis 2 (Repayment Behaviour / Financial Discipline)
· H₀(NullHypothesis):
BNPL usage does not affect financial discipline or repayment behaviour among Millennials and Generation Z. 
· H₂(AlternativeHypothesis):
BNPL usage affects financial discipline and increases delayed repayments among Millennials and Generation Z. 
RESEARCH METHODOLOGY
Research Design:My study uses a descriptive research design to examine the impact of BNPL services on consumer behavior.The descriptive research design is mainly suitable for this study as it focuses on describing the current behaviour  of consumers towards BNPL services. It does not involve manipulation of variables but rather observes and analyzes existing patterns of consumers.
Data Collection Methods:
Primary Data: I have colledcted my Primary data through a structured questionnaire designed specifically for achieving my objective. The questionnaire was distributed using an online platform (Google Forms), making it easy to reach a large number of respondents.
Secondary Data: I have collected Secondary data from various reliable sources like
· Research reports (RBI, KPMG, Accenture) 
· Academic journals and articles 
· Industry publications 
· Online resources related to fintech and BNPL 
Sampling Technique:I have used a purposive sampling technique as it involves selecting respondents based on specific characteristics who are relevant for my research.
My respondents were selected on the basis of
· Belonging to Millennials or Generation Z 
· Awareness or usage of BNPL services 
· Access to digital payment platforms 
Sample Size: The total sample size for my study consists of 200 respondents. 
Tools and Techniques of Data Analysis: Here are some following techniques I have used for data analysis
· Percentage analysis 
· Frequency distribution 
· Pie charts and bar graphs 
DATA  ANALYSIS AND INTERPRETATION
The study focuses on the analysis and interpretation of data collected through a structured questionnaire to understand the influence of Buy Now, Pay Later (BNPL) services on the credit behaviour of Millennials and Generation Z in India.
Objective 1: To study the impact of BNPL on spending behaviour:
This section shows the analysis of data based on the objectives of the study. This objective-wise approach helps in understanding different aspects of Buy Now, Pay Later (BNPL) usage and its impact on consumer behaviour
Question 1: Which categories do you mostly use BNPL for?

Figure 1: Distribution of BNPL usage by categories
Interpretation:
Based on the obtained data, it can be observed that the most frequented categories by the people using BNPL are electronics (23%), and fashion (22%). these are the most popular categories, meaning that BNPL is mostly utilized in the context of lifestyle purchases.The use of BNPL in travel (20% among many respondents) demonstrates that BNPL is used in higher-value transactions.Conversely, other categories such as groceries (13%), and food delivery (9%), are less used. This means BNPL is less commonly used for daily or essential expenses. Also, 13% of respondents selected other categories, which shows that usage varies among consumers
Question 2: What is the usual amount you spend using BNPL?

	Figure 2: Typical BNPL transaction value
Interpretation:
The results shows that most respondents use Buy Now, Pay Later (BNPL) services for small to medium transactions amounts, mailnly between ₹500–₹1999. Many  respondents also use BNPL for transactions below ₹500,which further  indicates its use foe low value spending.On the other hand, less respondents use BNPL for higher-value transactions such as ₹2000–₹4999 and above, suggesting that consumers are relatively cautious when it comes to larger financial commitments. This trend shows that BNPL is primarily utilized for managing everyday or moderate expenses rather than high-value purchases.
Question 3: Does BNPL make you more likely to purchase?

Figure 3: Impact of BNPL on purchase likelihood
Interpretation:
From the data It can be seen that the impact of Buy Now, Pay Later (BNPL) have an  impact on the purchasing behaviour of respondents. Most  respondents feel that BNPL increases their likelihood of making purchases, either to a large extent or to some extennt. This shows that the option to pay later encourages people to spend more than they initially planned.A smaller number of respondents reported that BNPL does not affect their purchasing decisions, while very few felt it has a negative impact. Overall, This suggests that BNPL primarily mainly encourages higher spending rather than limiting it.
Question 4: Has BNPL ever led you to buy something you didn’t plan to buy?

	Figure 2: Typical BNPL transaction value
Interpretation:
The chart shows whether Buy Now, Pay Later (BNPL) services influence respondents to make unplanned or impulsive purchases. Most  respondents have admitted that BNPL has led them to buy things they had not planned earlier. overall, the results indicates that BNPL plays a role in encouraging impulse buying among users.
(Conclusion of Objective 1)
According to the analysis Buy Now, Pay Later (BNPL) service has influence on the spending behaviour of Millennials and Generation Z. The results shows that BNPL is mainly used for lifestyle and discretionary purchases such as electronics and fashion, which reflects a tendency towards non-essential spending. The results also indicate that the majority of the respondents use BNPL to make small to medium transaction values, showing that BNPL is a convenient short-term credit option.
Objective 2: To understand the repayment behaviour and financial discipline of BNPL users:
Question 1: How regularly do you pay your BNPL installments on time?

		Figure 6: Timelines of BNPL repayments
Interpretation:
The data shows that repayment behaviour of respondents using Buy Now, Pay Later (BNPL) services. Most  respondents pay their BNPL installments on time, either always or most of the time. This reflects a fairly good level  of financial discipline among users.However some respondents reported that they sometimes or rarely make payments on time. This shows that while many users manage their repayments responsibly, delays still occur in some cases.these delays may be due to reasons such as forgetfulness, financial constraints, or lack of awareness.Only a small number of respondents said that they never pay on time, which indicate that consistent default behaviour is relatively low.
Question 2: Have you ever paid a late fee while using BNPL?

Figure 7: Experience of late fee in BNPL usage
Interpretation:
The data shows whether respondents have ever paid a late fee while using Buy Now, Pay Later (BNPL) services. a smaller number of respondents that they have paid a late fee, which shows that delayed payments do occur among some users.On the other hand most respondents said that they have not paid any late fees.this indicates that many users are able to manage their repayments on time and maintain financial discipline. But the ones who have paid late fees underlines the dangers of using BNPL in particular when a payment is late.
Question 3: In case you delayed your payment, what was the primary cause?

	Figure 8: Reasons for delay in BNPL repayments
Interpretation:
The chart demonstrates the key causes of delayed among the respondents who use Buy Now, Pay Later (BNPL) services. The most common report of many respondents was that delays occur because of forgetfulness, implying that there are no reminders or proper following up of due dates. Another frequent cause of delays, indicating that certain users might experience difficulties with their repayment capacity. whilst using BNPL services. This underscores the need of financial planning and budgeting. Other reasons why delay occurred have also been mentioned by some respondents as hidden charges and technical or system related problems. (Conclusion of Objective 2): The results of the repayment behaviour indicate that the majority of the respondents have a relatively good financial discipline when using Buy Now, Pay Later (BNPL) services. Many of those who were users said that they paid their installments on time always or most of the time.
	Objective 3: To investigate the essential aspects that influence the use of BNPL services:
The section is devoted to determining the key factors that can influence the usage of Buy Now, Pay Later (BNPL) services among Millennials and Generation z in India
Question 1: What is the main reason you choose BNPL?

	Figure 12: Primary Reasons for choosing BNPL services
Interpretation:It can be seen that  the main reasons why respondents choose Buy Now, Pay Later (BNPL) services are convenience, zero interest, and cash flow support. these are the most important factors influencing the adoption of BNPL. A Few respondents also prefer BNPL because of discounts, cashback offers, and the option to try products before making full payment. This tells that promotional benefits and added value play an important role in attracting users.On the other hand a smaller proportion of respondents selected other reasons, suggesting that individual preferences and unique financial needs also contribute to BNPL adoption. Overall, the findings indicate that convenience . financial flexibility are the major driving factors behind the growing popularity of BNPL services among young consumers.
Question 2: Which factor influences you most when selecting a BNPL provider?

	Figure 13:Key factors influencing selection of BNPL providers
Interpretation: The above chart illustrates the key factors that influence respondents when selecting a Buy Now, Pay Later (BNPL) provider. It is observed that factors such as zero interest, flexible repayment options. instant approval are the most significant determinants in choosing a BNPL service. These features enhance the convenience and affordability of BNPL, making it more attractive to users.minimal documentation requirements also play an important role, as they simplify the process of accessing credit. promotional offers while selecting a BNPL provider, indicating that incentives can further influence consumer decisions.
(Conclusion of Objective 3)
The analysis shows that convenience, zero interest, and cash flow support are the primary reasons for choosing BNPL services. overall factors such as flexible repayment options, instant approval, and minimal documentation further enhance their attractiveness. 
HYPOTHESIS TESTING
Hypothesis 1: Impact on Spending Behaviour
Interpretation:The analysis shows that BNPL affects how people spend. The flexibility of paying later creates a psychological perception of affordability which encourages consumers to make purchases. It encourages users to make more purchases and sometimes leads to implulse buying.Based on the results it is evident that BNPL services have a substantial impact on consumer spending behavior and BNPL supports the rejection of the null hypothesis.Therefore, the null hypothesis (H₀) is rejected, and the alternative hypothesis (H₁) is accepted, confirming that BNPL services significantly influence the spending behaviour of Millennials and Generation Z.
Hypothesis 2: Impact of BNPL on Repayment Behaviour
Interpretation:
The results suggest that BNPL usage has a mixed impact on repayment behaviour and financial discision. While some users shows responsible repayment habits The role of behavioural factors such as forgetfulness highlights a lack of proper financial planning among some users. These patterns indicate that the ease of access to BNPL may sometimes lead to reduced financial discipline.Based on the findings it is clear that BNPL usage does affect repayment behaviour and financial discipline among users. The delayed payments, late fees, and varying levels of financial discipline supports the rejection of the null hypothesis.Therefore,the null hypothesis (H₀) is rejected, and the alternative hypothesis (H₂) is accepted, confirming that BNPL usage has a significant impact on repayment behaviour among Millennials and Generation Z.
DISCUSSION OF FINDINGS
Introduction:My study presents a detailed discussion of the findings that are derived from the data analysis in relation to my research objectives and existing literature
Discussion on Spending Behaviour:
The outcomes of the study tells that BNPL services have a significant impact on the spending behaviour of consumers. A majority of respondents tells that using BNPL for purchases such as electronics, fashion, and travel. This aligns with the previous studies which suggested that BNPL encourages lifestyle oriented spending rather than essential purchasing.
Discussion on Repayment Behaviour:The study shows that the repayment behaviour among BNPL users is mixed. The majority of the respondents indicated that they normally make their installments at the right time which is an indicator of a certain degree of financial discipline. Nevertheless, so too there are numerous users who have had to withstand delays and have had to pay late fees.
Discussion on Adoption Factors:
The study findings indicate that a number of factors affect the uptake of BNPL services among millennials and generation Z. most respondents prefer BNPL due to its convenience, no-interestlater options, and the assistance in managing the cashflows.
Comparison with Existing Literature:
The results of my study are largely matched with existing literature on BNPL services. Previous studies have highlighted both the benefits and risks associated with BNPL usage, and similar patterns have been observed in my research as well.
FINDINGS OF THE STUDY
Detailed Findings on Spending Behaviour:
· BNPL usage is mainly done for non essential categories products which indicates that there is a shift in consumer priorities towards comfort and convenience rather than necessity of products
· my data suggests that BNPL creates a psychological ease of spending, where delayed payment may reduces the perceived cost of purchase at the time of using the service. 
Detailed Findings on Repayment Behaviour:
· Although many of my respondents maintained timely repayments but there exists a gap between usage and repayment by them which is indicating over reliance on easy credit. 
· The late fees suggests that users may underestimate repayment thing while making their purchases. 
Detailed Findings on Adoption Factors:
· High awareness about BNPL indicates that BNPL services have achieved strong market penetration among young consumers in india
Behavioural Insights from the Study:
· BNPL usage shows a shift towards instant buying behaviour where consumers prioritize immediate consumption not delayed financial responsibility. 
SUGGESTIONS AND RECOMMENDATIONS
Suggestions for Consumers:
· I recommend Consumers should use BNPL services more responsibly and avoid excessive dependence on short term credit. 
· It is also important to plan purchases carefully and avoid impulse buying, especially for non-essential items. 
· Users should maintain a proper record of due dates to ensure timely repayment and avoid late fees which will help them in using service properly. 
· Increase in financial awareness help consumers manage BNPL usage effectively.
Suggestions for BNPL Service Providers:
· I think BNPL providers should ensure transparency in terms of fees, interest rates, and repayment policies. 
· Companies should introduce better reminder systems for the users  (SMS, notifications) to reduce delayed payments. 
· Providers should focus on proper lending practices to avoid overburdening consumers with credit. 
Suggestions for Policymakers and Regulators:
· Regulatory authorities should establish clear guidelines and policies for BNPL services to ensure consumer protection. 
· There should be monitoring of hidden charges and unfair practices by BNPL providers. 
· Implementing stricter norms for data protection and transparency can improve trust in BNPL services. 
CONCLUSION
Conclusion of the Study
This study focuses to examine the influence of Buy Now, Pay Later (BNPL) services on the credit behaviour of Millennials and Generation Z in India so With the rapid growth of digital digital services BNPL has came as a popular and convenient payment option particularly among young consumers.My outcomes from the study states that BNPL services have a important impact on consumer spending behaviour. The availability of deferred payment options encourage higher spending, lifestyle related purchases such as electronics, fashion, and travel. This study also indicate that BNPL increases the likelihood of making purchases and promotes impulse buying behaviour, indicating a shift in consumer decision making patterns.In terms of repayment behaviour, the study shows a mixed pattern among users. 
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Total	No change	Reduces purchase likelihood	Somewhat	Yes, much more	66	20	61	40	

Total	No	sometimes	Yes	85	34	68	
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