How E-Commerce Shapes Cross-Border Trade in the Digital Era
Abstract
This study explores the transformative effects of e-commerce on cross-border trade in the digital age, with a particular focus on the Balkan countries (Kosovo, Albania, Bulgaria, Bosnia and Herzegovina, Montenegro, Romania, Croatia, Serbia, northern Macedonia, Greece and Slovenia). It analyzes how the integration of electronic commerce reshapes traditional international trading practices by reducing geographical barriers and introducing new cost dynamics. Utilizing survey data from 300 e-commerce SMEs, the research investigates the impact of factors such as distance, language barriers, and emerging e-commerce costs on trade expenses. Through regression analysis, the study reveals that online transactions significantly lower distance-related costs, aligning with the "death of distance" concept. However, language barriers continue to pose a challenge. The findings also indicate that improvements in cross-border payment systems could lead to substantial increases in e-commerce activity. Furthermore, information-oriented business models and digital marketing strategies are identified as key drivers of sales growth and market success. The paper concludes with policy recommendations aimed at enhancing digital trade and fostering economic integration in the region. The research contributes to the understanding of e-commerce dynamics and its role in shaping future trade landscapes.
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1. Introduction
The digital age has greatly transformed international trading practices. Cross-border trade has largely been conducted traditionally through the movement of goods and services across borders, with a contract being formed between buyers and sellers. Changes in business practices have been introduced by the rapid development of electronic commerce transactions. Trade over the Internet is increasing in value and volume, and this marks the emergence of electronic commerce as a major new form of trading activity. Electronic commerce allows for substantive changes in the classic methods businesses have utilized to trade with each other, both domestically and internationally, and highly specialized electronic markets are facilitating trading between businesses by reducing the costs of reaching new customers worldwide. Computer and communications technologies are the underlying drivers that have enabled these changes in duty and have also created new trading and supply chain opportunities businesses are utilizing in many regional, national, and global markets. This medium is now, therefore, readily available for businesses to use in their international outreach and offers improved opportunities for the various countries and regions of the world to increase their international trading practices due to readily available communications technologies. History shows that enhanced trading practices improve business conditions over the longer term. First, economic theory teaches that a country will be more productive and richer if it is open to international competition. Second, a study has found that free trade helps the productivity potential of an open country. Third, by acquiring well-developed communications infrastructure, a country can become more competitive and, therefore, can attract greater levels of international trade regardless of its international locations. Foreign direct investment is then likely to follow. 
2. Literature Review
In recent years, a growing number of studies have tackled various issues of e-commerce and cross-border trade. The most relevant to this paper is the close scrutiny of the digitalization and digitization of international trade. Both the United Nations and the World Bank have started to address the impacts of e-commerce and technology on trade. Some studies inspect the impact of technology on how countries trade (Skare et al., 2023). Others empirically analyze the e-commerce of business-to-business transactions, especially the role of order delays and exporting barriers (Wang et al., 2023; Amini and Jahanbakhsh, 2023). Additional evaluations focus on other pro-business reforms (Wen et al., 2022). It has been shown how digital technology could reduce the fixed costs of trade, especially for small- and medium-sized enterprises (Gaglio et al., 2022). Conducting an extensive review of the literature, some researchers summarize the effects of digital technologies on trade, focusing on various channels including shipping costs, trade logistics, market access, and small business exports. With the rapid development of e-commerce, it is very meaningful to examine its impact on trade flows, trade structure, and regulatory frameworks. However, concerning whether e-commerce makes borders disappear, the results have been inconclusive. Some findings indicate that e-commerce does substantially reduce the impact of distance on trade costs (Wang et al., 2021). Investigations into the speed and customer experience of e-commerce under the distance puzzle perspective reveal that the border effect is almost completely mitigated for certain platforms (Dolfen et al., 2023). Empirical evidence demonstrates a physical borderless effect from formal transaction costs when companies export using specific sites (Yan et al., 2023). Focusing on the uncertainty related to delivery times, whether the existence of a significant impact of e-commerce reduces the border effect suggests that a time cost–physical distance trade-off might be inappropriate in e-commerce. Even in terms of the classification of trade, different papers reach totally converse conclusions. Traditional international trade is generically divided into parts, namely traditional trade and e-commerce, while some suggest an inclusive classification of 'multichannel trade' and further argue that e-commerce is not different from its conventional counterpart.
 2.1 Evolution of Cross-Border Trade
From the multilateral trade agreements in the early GATT days to the establishment of the World Trade Organization, liberalization of trade has been a main driving force for the entire world economy (Khanna et al., 2023). On the one hand, tariff rates have been significantly reduced across the board, acting against protectionism. On the other hand, nontariff barriers such as customs duties, nontransparent licensing restrictions, and quantitative export restraints have remained causes of concern for some members, and efforts continue actively in these areas. Recognizing the importance of cross-border trade, the WTO held a high-level symposium on Twenty-First Century Trade: WTO, E-commerce, and International Trade Relations. Further understanding of what the digital economy means is required so that policymakers can recognize the new opportunities and challenges. Canada has initiated work at the Organization for Economic Cooperation and Development to ensure that the critical issues are resolved. Individuals and firms that make use of the digital economy are still able to tap traditional opportunities when foreign markets are accessed. Businesses using the Internet sell both domestically and internationally. This development in electronic commerce coincides with a growing openness of the world trading system. Economic borders are becoming much less important as a barrier against cross-border trade. Countries that have liberalized tariffs on an intermediate-manufactured goods have increased trade by about 15% (Sharma, 2024).
3.E-Commerce: Definition and Types
E-commerce is defined as the conduct of commercial activities using electronic data, especially the internet (Guven, 2020). The use of the internet has contributed to more efficient and cheaper processes worldwide, offering various advantages in various fields, including the establishment of new commercial relations, the simplification of processes, and a decrease in time and costs (Nanda et al., 2021). E-commerce has also become an innovative channel to offer particular groups a separate use of time and space from the use of goods and services that cater to them. The growth of e-commerce and the way it reaches consumers are central to rapid development and growing international marketing (Guven, 2020). Throughout most of the industrial world, the e-commerce market has continued to grow and continues to keep growing faster. The increase in online sales relates not only to individuals but to businesses as well. While e-commerce has brought huge advantages in terms of marketing efficiency and increased economic aggregation, as enterprises often offer for sale products that would be hard to find within a single territory or are researched by a tiny group of consumers, it has brought about substantial benefits in this manner wherever consumers are often found (Nanda et al., 2021). E-commerce, like any important economic force, is starting to push the law of competition. It brings about high levels of competition, and since much larger potential markets are open, the internet allows entrants of smaller scale whose newfound might weaken the prominence of the big companies. Several aspects will influence the future evolution of e-commerce, such as the impact of consumer confidence, the demographics of the internet user, the willingness of entrepreneurs to explore this new sector, and the implementation of relevant legislation that can reduce obstacles such as logistics and customs regulations (Guven, 2020). The EU is undoubtedly one of the most forward-thinking legislative bodies in terms of legislation to support the growth of e-commerce (Nanda et al., 2021).
3.1 Challenges and Opportunities of Cross-Border E-Commerce      
The ongoing digital transformation and increasing internet access, especially in developing countries, enable more and more firms to engage in e-commerce. E-commerce holds promises such as creating job opportunities, providing low-cost key factors of production for small businesses, firms, and start-ups and trading services despite logistical and physical cross-border barriers. For individual consumers, e-commerce provides access to imported products not available in their home countries, and allows them to take advantage of search and price comparison technologies that often reveal a large price gap between imported and domestically sold products, due to transportation costs, taxes, and other regulatory barriers to trade. However, e-commerce activities are susceptible to strict regulatory practices, due to high and rising revenues from traditional cross-border trade and the "spiraling protectionism" (Cassia & Magno, 2022. Many upcoming challenges go hand in hand with a much more lively and diverse international trade environment of goods and services, and de facto polycentric governance structures, characterized by the prevalence of sub-optimal regional trade agreements, and growing regulatory heterogeneity. Regulatory gaps among countries, particularly with respect to key objectives in international trade such as market competition, privacy protection, and consumer interests are very much on the way. Regulatory challenges, then, emerge at the domestic, regional, and international levels, and comprise, inter alia, quality of service provision, non-discrimination, or fairness of trading practices. The impact of e-commerce on international trade regulation is timely, given the upcoming fourth Ministerial Conference. During this conference, stakeholders are expected to further elaborate and renew their negotiation process for six key initiatives and e-commerce is one (Ma et al., 2021).
 3.2 Technological Innovations and Solutions in Cross-Border E-Commerce
As a result of the exponential developments in information and communications in the past decade alone unprecedented and unimpeded society is no longer the same and, with its constant innovation and change, is unlikely to ever remain the same. Digital technology and digitalization offer new opportunities for cross-border trade. Digital pioneers who entered already existing markets with digital products or services generated new market dynamics in which they can emerge as the new leaders in their sectors, increasing the market size at the same time. They have become more innovative, entering a few other markets and increasing their market receptivity beyond their original home market. E-commerce in particular has changed the way companies interact with their customers. E-commerce contributes to the efficiency of trade by providing increased user satisfaction and a gradual decrease in information collection and service costs. Companies should expect the potential of electronic commerce in their strategies. Project developers and donors that support private projects, however, only tend to support certain initiatives, while regional projects, especially in developing countries, are of great importance. They sell products not only locally but also online, and it becomes easier for them to use digital platforms to create and develop this presence and sell their services directly. Small businesses gain this access, which allows them to participate in cross-border trade and provides a better economy to which technology, creative content, cultural diversity, and empowering a wide audience can contribute. (Ahmedov2020).
4. Methodology
This research employs a descriptive and analytical study design to systematically assess the transformative effects of e-commerce on cross-border trade practices within the Balkan region. The descriptive component aims to provide a comprehensive overview of the e-commerce landscape, while the analytical aspect focuses on quantifying the relationships between various factors that influence trade expenses. This dual approach allows for a nuanced understanding of how e-commerce reshapes traditional trading dynamics.
4.1 Sample Selection                                                                                               
To ensure a representative analysis, a random sample of 300 e-commerce small and medium-sized enterprises (SMEs) was selected from the nine Balkan countries: Albania, Bulgaria, Bosnia and Herzegovina, Montenegro, Romania, Croatia, Serbia, North Macedonia, Greece, and Slovenia. The SMEs were chosen based on their active participation in e-commerce activities. This diversity in sample selection is critical for capturing the distinct challenges and opportunities faced by businesses operating in different national contexts within the region. The use of random sampling minimizes selection bias and enhances the generalizability of the findings.
4.3 Data Collection
Data was collected through a structured survey administered to the selected SMEs. The survey comprised both closed and open-ended questions designed to extract quantitative and qualitative data regarding e-commerce practices. Key areas of focus included:
· Distance-related costs: Participants were asked to quantify expenses associated with logistics, shipping, and delivery across borders.
· Language barriers: Questions aimed to assess the impact of language differences on transaction processes and communications with international partners.
· E-commerce dynamics: This section explored factors such as the usage of online platforms, payment methods, and marketing strategies adopted by the SMEs.
The surveys were distributed both online and via direct outreach to ensure maximum participation, and follow-up reminders were sent to enhance response rates.
4.5 Data Analysis
Data analysis will be conducted using statistical software to facilitate both regression analysis and descriptive statistics. 
Regression Analysis: 
The purpose of regression analysis is to examine the dependent variable in relation to the independent variables. This analysis reveals the impact that the independent variables have on the dependent variable. In this study, we will investigate the influence of distance costs, language barriers, and emerging e-commerce costs on the trade expenses of SMEs across different Balkan countries.

Summary of the Regression Model

	Model
	R
	R Squared
	Adjusted R Squared
	Standard Error of the Estimate

	1
	0.482ᵃ
	0.232
	0.230
	0.378


a. Predictors (Constant), Distance Costs, Language Barriers, Emerging E-Commerce Costs.
b. Dependent Variable: Trade Expenses.

· R = 0.482 indicates a moderate correlation between the independent and dependent variables. This suggests that over 48% of the variance in trade expenses can be explained by distance costs, language barriers, and emerging e-commerce costs.
· R Squared (0.232) means that approximately 23% of the variance in trade expenses is accounted for by the regression model.
· Standard Error of the Estimate (0.378) provides an indication of the accuracy of the model's predictions.
This paper investigates the factors that influence SMEs' satisfaction with payment systems. Based on a survey conducted across various countries, the analysis includes both independent and dependent variables to identify key relationships.
2. Variables Identification
Dependent Variable (Y): 

· Satisfaction with Payment Systems (1-5 scale): Measures how satisfied SMEs are with their payment systems.
Independent Variables (X):
· Distance Impact Rating (1-5 scale): Represents the perceived effect of distance on operations.
· Language Barriers Experienced (%): The percentage of SMEs encountering language barriers.
· Frequency of Barriers: Coded as follows:
· Rarely = 1
· Occasionally = 2
· Frequently = 3
· Main Factors Affecting Shipping Costs (%): Percentage of impact from various factors on shipping costs.
· Emerging E-Commerce Costs (%): Percentage of costs arising from emerging e-commerce challenges.
· Marketing Strategy Effectiveness (%): The perceived effectiveness of SMEs' marketing strategies.
Descriptive Analysis
The descriptive analysis of SMEs reveals important insights into their operational landscape across various countries. The distribution of SMEs shows significant variability, with Albania leading at 18% and Greece trailing at only 3%. This suggests robust SME representation in some regions while highlighting opportunities for growth in others. Additionally, an average of 33% of these enterprises have engaged in e-commerce for 1 to 3 years, indicating a promising trend towards digital adoption, yet emphasizing the need for further resources and education to enhance e-commerce capabilities among SMEs. Moreover, a notable 73% of SMEs consider distance to be a significant factor in their operations, pointing to challenges related to market accessibility and logistics that could impact trade efficiency. Communication is also an issue, as 52% of SMEs report experiencing language barriers that can hinder transactions and collaborations. Finally, the data reveals that 65% of SMEs face challenges from shipping costs, which represent a considerable financial burden. Addressing these issues through targeted interventions such as improving logistics, offering translation services, and reducing shipping costs could greatly enhance the competitiveness and sustainability of SMEs in the market.
Percentage of SMEs: The distribution hints towards the presence of SMEs, with Albania having the highest at 18%, and Greece the lowest at 3%.
E-Commerce Duration: The average e-commerce duration across countries is approximately 33%, suggesting a relatively even engagement in e-commerce over the last 1-3 years.
Distance Significant: This variable highlight that approximately 73% of SMEs find distance to be a significant factor, with several countries indicating a high percentage.
Experience with Language Barriers: On average, 52% of SMEs report experiencing challenges due to language barriers, with Bosnia and Herzegovina and Serbia indicating higher experiences.
Challenging Factors (Shipping Costs): The average percentage for challenging shipping costs is 65%.
Comparison and Trends
· Countries with Higher Percentages:
· Albania leads in the percentage of SMEs, while also having a notable experience with language barriers and shipping costs.
· Romania stands out for having high values in both distance significance and e-commerce duration.
· Common Challenges: Across the board, language barriers and shipping costs are significant challenges experienced by the SMEs, indicating areas where additional support or strategies may be beneficial.

4.6 Theoretical Framework
The theoretical framework for this study is based on the idea that advancements in technology and digital communication are reducing the importance of geographical barriers in global trade. This framework will guide the analysis by examining how e-commerce changes traditional cost structures associated with cross-border transactions. By exploring how this concept applies to the Balkan region, this research aims to provide a better understanding of how digital transformation is influencing economic interactions between countries.
5. Results
The evolution of digital technology and globalization has significantly reshaped the global economic landscape. E-commerce has revolutionized traditional business practices and cross-border trade, offering innovative ways to conduct business. This study examines the role of information and communication technologies, alongside e-commerce, in enhancing cross-border sales in the current global trade environment. By analyzing data from 300 Balkan e-commerce SMEs, we derive valuable insights about how online activities and business models affect sales promotion and the profitability of cross-border trade. Among the criteria identified were company profiles, export markets, and website functionalities. 
Fig 1: Key Factors Influencing Cross-Border Trade for SMEs in the Balkan RegionSource: Calculated from authors
In this chart, we find from the survey that SMEs across various Balkan countries are actively engaged in e-commerce, though most have only been involved for a short period (1-3 years). The data also reveals that shipping costs and language barriers are among the most significant challenges these businesses face when operating across borders. The impact of distance as a trade barrier varies by country, suggesting that geographical considerations still play a role in some regions but are less of an obstacle in others. Overall, the findings indicate that while e-commerce is expanding, SMEs in the Balkans encounter consistent barriers related to logistics and communication that may limit their growth potential in international markets.



Fig 2: An overview of factors affecting cross-border trade
 Source: Calculated from authors 
The chart provides an overview of factors affecting cross-border trade in several Balkan countries. The number of companies involved in each country appears low and consistent, suggesting a limited sample size. Shipping costs emerge as a significant factor, with all countries showing high percentages (above 70%), indicating that companies across the region face substantial challenges related to shipping expenses. In contrast, the distance impact rating remains low for most countries, with values under 20%, suggesting that geographical distance may not be perceived as a major barrier in cross-border trade within this region. Language barriers show a notable impact, particularly in countries like Albania, North Macedonia, and Bosnia & Herzegovina, where high percentages indicate that language differences pose substantial challenges for trade. However, the frequency of other barriers is consistently low across all countries, implying that apart from language and shipping costs, other obstacles are not frequently encountered. Overall, the data suggests that while shipping costs and language barriers are prominent issues in the Balkan trade context, distance and other barriers are less impactful.

6.Conclutation
This paper centers on evaluating the influence of e-commerce on cross-border trade in the Balkan countries, aiming to provide policy recommendations for enhancing regional trade and digital commerce. The objective is to strengthen both conceptual and empirical analysis in forthcoming research, while integrating various research trajectories. It acknowledges that the study of e-commerce’s effect on international trade is still nascent, with the conclusions herein being preliminary. As the global market transitions from traditional trade to digital commerce, more research is essential. Employing quantitative methods, the paper examines e-commerce's impact on regional trade, distinguishing between reciprocal trade and one-way imports. The results indicate that e-commerce can broaden regional markets to some extent, though for countries with limited export diversification, it might dampen economic growth and reduce export incentives. In conclusion, besides significantly boosting one-way exports, e-commerce fosters various trade-creating structures shared among nations. Factors such as production facilitation and concealed trade costs drive the trade creation process. Furthermore, trade promotion significantly depends on enterprise decisions, whereby each firm's unique attributes determine e-commerce's exact impact. It is crucial, in the digital era, to recognize the importance of knowledge accumulation in shaping e-commerce dynamics. Additionally, advancements in communication technologies and a solid multinational enterprise network critically influence how e-commerce affects a country's foreign direct investment profile. Therefore, it is vital for countries to adopt tailored policies and strategies that attract foreign investments suited to their specific market conditions. From a policy standpoint, understanding the complex mechanisms through which e-commerce affects cross-border trade is increasingly important. This comprehension allows governments to foster e-commerce development by cultivating supportive environments and enacting favorable policies to amplify enterprises' international market presence. Moreover, companies must be aware of the challenges caused by rapid technological evolution in e-commerce. To remain competitive, it is highly recommended that enterprises engage in ongoing business intelligence efforts. This enables them to acquire valuable insights, remain abreast of the latest trends and developments in e-commerce, and adapt strategies accordingly. In summary, the study of cross-border e-commerce in the Balkan countries underscores the pivotal role of factors like distance, language, and trade costs in shaping online trade dynamics. Despite these challenges, there are ample opportunities for policy interventions to elevate e-commerce activities across these borders. Addressing linguistic hurdles and reducing trade costs can help policymakers establish a more favorable electronic trade environment. Moreover, improving infrastructure to lessen the effective distance between trade partners can bolster these endeavors. Ultimately, an integrated strategy that encompasses these policy measures could substantially enhance cross-border e-commerce, contributing to economic growth and regional integration in the Balkans Countries.
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Appendix 
Section 1: General Information
1. What is the name of your company? (Optional)
2. What country is your business located in?
3. How long has your company been engaged in e-commerce?
· Less than 1 year
· 1-3 years
· 4-6 years
· More than 6 years
Section 2: E-Commerce Practices
4. Which e-commerce platforms do you use? (Select all that apply)
· Own website
· Amazon
· eBay
· Etsy
· Others (please specify)
5. What types of products or services do you sell online? (Open-ended)
6. Approximately what percentage of your total sales comes from online transactions?
· 0-25%
· 26-50%
· 51-75%
· 76-100%
Section 3: Distance-Related Costs
7. What are the main factors affecting your shipping and logistics costs for cross-border transactions? (Select all that apply)
· Distance to customer
· Shipping method
· Customs fees
· Packaging costs
· Others (please specify)
8. On a scale of 1 to 5, how significantly do you feel distance impacts your overall trade expenses?
· 1 - Not at all significant
· 2 - Slightly significant
· 3 - Moderately significant
· 4 - Very significant
· 5 - Extremely significant
Section 4: Language Barriers
9. Have you experienced language barriers when conducting cross-border transactions?
· Yes
· No
10. If yes, how frequently do these language barriers hinder your business operations?
· Rarely
· Occasionally
· Frequently
· Very often
11. What strategies do you use to overcome language barriers in your e-commerce transactions? (Select all that apply)
· Translation services
· Bilingual staff
· Translation software
· Simplified communication methods
· Others (please specify)
Section 5: E-Commerce Dynamics
12. What emerging costs related to e-commerce have you experienced? (Select all that apply)
· Payment processing fees
· Platform subscription fees
· Advertising and marketing costs
· Technology upgrades
· Data protection/compliance costs
· Others (please specify)
13. How effective are your current digital marketing strategies in attracting cross-border customers?
· Not effective
· Somewhat effective
· Effective
· Very effective
Section 6: Cross-Border Payment Systems
14. What payment methods do you offer for international customers? (Select all that apply)
· Credit/Debit cards
· PayPal
· Bank transfers
· Cryptocurrency
· Others (please specify)
15. On a scale of 1 to 5, how satisfied are you with your cross-border payment systems?
· 1 - Very dissatisfied
· 2 - Dissatisfied
· 3 - Neutral
· 4 - Satisfied
· 5 - Very satisfied
Section 7: Final Thoughts
16. What are the biggest challenges you face in cross-border e-commerce? (Open-ended)
17. [bookmark: _GoBack]Do you have any recommendations for improving e-commerce policies in the Balkan region? (Open-ended)
Summary Table of Survey Responses

	Country
	Percentage of SMEs
	E-Commerce Duration (1-3 years)
	Distance Significant (4-5)
	Experience Language Barriers
	Challenging Factors (Shipping Costs)

	Albania
	18%
	35%
	75%
	60%
	70%

	Bulgaria
	23%
	30%
	80%
	50%
	65%

	Bosnia and Herzegovina
	14%
	40%
	65%
	55%
	75%

	Montenegro
	9%
	25%
	70%
	45%
	60%

	Romania
	19%
	30%
	80%
	55%
	50%

	Croatia
	5%
	30%
	60%
	40%
	55%

	Serbia
	5%
	35%
	75%
	65%
	70%

	North Macedonia
	4%
	30%
	70%
	50%
	60%

	Greece
	3%
	40%
	75%
	40%
	65%

	Kosovo
	4%
	35%
	70%
	58%
	68%

	Total
	100%
	Total Average: 34%
	Overall: 73%
	Overall: 54%
	Overall: 62%


Notes:
· E-Commerce Duration reflects the percentage of SMEs that have engaged in e-commerce for 1-3 years.
· Distance Significant indicates the percentage of respondents rating the significance of distance as 4 or 5 on a 5-point scale.
· Experience Language Barriers reflects the percentage of SMEs that experience language barriers in cross-border e-commerce.
· Challenging Factors indicates the percentage of SMEs identifying high shipping costs as a significant challenge for their e-commerce activities.

Percentage of SMEs	Albania	Bulgaria	Bosnia and Herzegovina	Montenegro	Romania	Croatia	Serbia	North Macedonia	Greece	Kosovo	0.18	0.23	0.14000000000000001	0.09	0.19	0.05	0.05	0.04	0.03	0.04	E-Commerce Duration (1-3 years)	Albania	Bulgaria	Bosnia and Herzegovina	Montenegro	Romania	Croatia	Serbia	North Macedonia	Greece	Kosovo	0.35	0.3	0.4	0.25	0.3	0.3	0.35	0.3	0.4	0.35	Distance Significant (4-5)	Albania	Bulgaria	Bosnia and Herzegovina	Montenegro	Romania	Croatia	Serbia	North Macedonia	Greece	Kosovo	0.75	0.8	0.65	0.7	0.8	0.6	0.75	0.7	0.75	0.7	Experience Language Barriers	Albania	Bulgaria	Bosnia and Herzegovina	Montenegro	Romania	Croatia	Serbia	North Macedonia	Greece	Kosovo	0.6	0.5	0.55000000000000004	0.45	0.55000000000000004	0.4	0.65	0.5	0.4	0.57999999999999996	Challenging Factors (Shipping Costs)	Albania	Bulgaria	Bosnia and Herzegovina	Montenegro	Romania	Croatia	Serbia	North Macedonia	Greece	Kosovo	0.7	0.65	0.75	0.6	0.5	0.55000000000000004	0.7	0.6	0.65	0.68	



Albania	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	70	4	80	0	Bulgaria	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	65	3	50	0	Bosnia 	&	 Herzegovina	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	60	2	40	0	Montenegro	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	75	5	85	0	Romania	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	68	3	60	0	Croatia	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	62	4	55	0	Serbia	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	70	4	75	0	North Macedonia	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	58	2	45	0	Greece	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	65	4	70	0	Kosovo	Number of Companies	Main Factors Affecting Shipping Costs (%)	Distance Impact Rating (1-5)	Language Barriers Experienced (%)	Frequency of Barriers	10	72	5	75	0	



