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Abstract
          In today’s world women entrepreneurs play a significant role and have made vital contributions to the economic growth and poverty reduction. In the traditional Indian culture, women were restricted to four walls. In modern India they come out and take an interest in a wide range of activities including Entreprenurship. Despite the fact that they are assuming a key function in the general public, however, their entrepreneurial capacity has not been appropriately tapped due to judgemental social orders. In India, business is mainly dominated by menfolk only but women have now realized the criticality of survival and the need of coming at par with men. This study aims at  understanding the challenges and opportunities faced by women entrepreneurs .It also highlights recent developments in the growth of women entrepreneurship & the key solutions for women entrepreneurship problems. 
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Introduction
                                     Women entrepreneurs may be defined as the women or a group of women who set up and operate her own enterprise. Woman Entrepreneurship is an act of business ownership and business growth that empowers women to strengthen their economic strength as well as their role in society There is a increasing knowledge of the need for women to set up their own companies for the socio-economic advancement of the country. It is an significant aspect of the global journey to sustainable economic growth and social change However, despite significant progress, gender disparities persist in the entrepreneurial landscape. There is a increasing recognition of the need for women to establish their own businesses for the socio-economic growth of the country. Women entrepreneurs face unique challenges that hinder their ability to start, grow, and sustain successful businesses. According to the Global Entrepreneurship Monitor (2020), women's entrepreneurship rates lag behind men's in most countries, with significant variations across regions and industries.
                          Research has shown that gender differences in entrepreneurship are not solely due to individual characteristics, but also result from systemic and structural barriers. Women entrepreneurs encounter obstacles such as limited access to finance, networks, and markets, as well as societal expectations and stereotypes that constrain their entrepreneurial aspirations.
This paper aims to explore the gender differences in entrepreneurship, examining both the obstacles that women entrepreneurs face and the opportunities that they can leverage to achieve success. 
Women Entreprenureship-Indian Scenario
India has 63 million micro, small, and medium enterprises (MSMEs), of which around 20% are women- owned, employing 22 to 27 million people. India ranked 57th among 65 countries in the Mastercard Index of Women Entrepreneurs12 (MIWE, 2021). . Despite this, the financial commitment to women-led startups showed a commendable increase, with funding escalating to 18% of the overall in 2022.Today, women entrepreneurs are excelling in sectors such as e-commerce, fashion, education, healthcare, and technology. These women entrepreneurs serve as key drivers, not only creating job opportunities but also spearheading growth in vital industries. India is witnessing a rise of women in entrepreneurial roles, and it's gradually leading to business and economic growth in the country. Women-owned enterprises are actively contributing to societal evolution by creating employment opportunities, instigating demographic transformations, and serving as inspirations for the upcoming generation of business women .
Some of the successful women entrepreneurs are as under: 
1.Falguni Nayar 
2 Radhika Ghai Aggarwal 
3. Shahnaz Husain
4. Naina Lal Kidwai 
5 Kiran Mazumdar Shaw 
6. Indu Jain
Significance  of the Study 
              This study contributes to the ongoing discussion on gender and entrepreneurship, providing insights for policymakers, practitioners, and scholars. By understanding the challenges and opportunities faced by women entrepreneurs, we can develop targeted strategies to promote inclusive entrepreneurship, economic growth, and social development
Objectives of the Study
1.To identify the obstacles faced by women entrepreneurs in starting and growing their businesses.
 2.⁠ ⁠To examine the opportunities leveraged by women entrepreneurs to overcome these obstacles. 
3.⁠ ⁠ To study the government policies to encourage women entrepreneurs • To deduct and offer suggestions for advanceme
.Methodology  of the Study
                The study is based both primary data and secondary data.For the collection of primary data Survey Questionnaire consisting of   Demographics, entrepreneurial experience, obstacles, opportunities, policy, and support initiatives  administered online.Sample frame is  Women Entrepreneurs from various industries and sectors.⁠ ⁠Sample Size is fixed at  100 .⁠ ⁠For data Collection, Questionnaires are   distributed to omen entreprenures .Also Semi-structured interviews via phone  and  or video conferencing through social media, entrepreneurship networks.
                Data was analysed  using Descriptive statistics  like mean ,frequencies and percentages. ANOVA  is used for Examining differences in obstacles and opportunities across industries.⁠ ⁠Regression Analysis is used for  Modeling relationships between variables..For validating data Data Validation  pilot survey was conducted using survey questionnaire. Cronbach's alpha for reliability, content validity through expert review  was used for ⁠ ⁠Reliability and Validity: 
.Review   of Literature 
Research on gender differences in entrepreneurship has gained significant attention in recent years, highlighting the unique challenges and opportunities faced by women entrepreneurs. This literature review synthesizes existing studies on the obstacles and opportunities encountered by women entrepreneurs, examining the intersection of gender, entrepreneurship, and economic development. 
  Problems of Women Entrepreneurs in India
 Women have suffered a lot of problems in the past. She was a part of various social evils like sati pratha, child marriage, jauhar(mass suicide), purdah system, restriction on widow remarriage, etc. Though she has come out of these evils , still it is believed that her role is confined to maintaining of homely affairs like rearing children, cooking and fetching water. A desirable atmosphere is lacking for to inculcate in business dealings as mentioned below :
 1.Male Dominating Society The main issue to women entrepreneurs is that they are women. The male dominated society considers them weak and inefficient and hinder the smooth progression of their business. They are also hesitant in financing the ventures run by women. 
2.Family Obligations Family obligations also prevent women entrepreneurs from becoming successful. They have primary duties towards their children and other family members. In such a way very few women are able to denote all their time and energy towards their business ventures. Also, financial institutions believe that they may drop the idea of business anytime and become housewives again. Thus, they have no choice than depending on their own savings and borrowing loan from relatives. 
3.Scarcity of Raw Materials The shortage of required raw materials is a serious issue faced by them. They find it hard to secure the necessary raw material and other fundamental contributions necessary for production in adequate amount and quality, on the grounds that the costs of raw materials are very high and vary. 
4.Marketing They face marketing challenges asrivalry from less expensive and substitute item, deferred payment and liberal credit terms. Women entrepreneurs neither have information nor access to market, consequently they sell their product through a middle man who in turn expliots them. 
 ⁠5.Access to Finance: Women entrepreneurs face significant barriers in accessing financial resources, including loans, venture capital, and angel investments (Brush et al., 2017; Greene et al., 2018). 
6. ⁠Social and Cultural Expectations: Societal norms and expectations can limit women's entrepreneurial aspirations and opportunities (Eagly & Karau, 2002; Hughes et al., 2012). 
7. ⁠Networking and Mentorship: Women entrepreneurs often lack access to influential networks and mentorship opportunities (Aldrich & Zimmer, 1986; Neergaard et al., 2016). 
8. ⁠Regulatory Barriers: Women entrepreneurs may face regulatory hurdles, including limited property rights and restrictive labor laws (World Bank, 2020). 
Opportunities and Strengths of Women Entrepreneurs 
 1.⁠ ⁠Innovative Thinking: Women entrepreneurs are more likely to introduce innovative products and services . 
2.⁠ ⁠Social Entrepreneurship: Women entrepreneurs are more likely to engage in social entrepreneurship, addressing social and environmental issues .
3.⁠ ⁠Emotional Intelligence: Women entrepreneurs tend to possess higher emotional intelligence, enhancing their leadership and management skills .
4.⁠ ⁠Resilience and Adaptability: Women entrepreneurs demonstrate remarkable resilience and adaptability in overcoming obstacles .
 Policy and Support Initiatives 
 1.⁠ ⁠Government Programs: Targeted programs, such as training and mentorship initiatives, can enhance women's entrepreneurial capabilities (OECD, 2019). 
2.⁠ ⁠Access to Finance: Innovative financing models, such as crowdfunding and impact investing, can bridge the financial gap (Manyika et al., 2016). 
3.⁠ ⁠Networking and Collaboration: Encouraging women's entrepreneurship networks and collaborations can foster support and growth (Neergaard et al., 2016). 
 Key Policy Recommendations 
1.Tune in to the voice of women entrepreneurs: The development of government workplaces for women business proprietorship is one approach to encourage this. Such workplaces could have program duties, for example, giving ladies' business bases, putting together data workshops and gatherings, and additionally giving online training to those needing to begin and grow a business. 
`2.Tax advanage :In the previous financial years, ladies have been given tax rebatement. However, since 2013-14, they have been given no such advantage which discourages them. They should be given more tax exemption than men. 
3. Improve the real and anaylytical underpinnings of our comprehension of the role of women entrepreneurs. This requires reinforcing the factual reason for doing sexual orientation related cross-country investigations and longitudinal analysis of the effect of significant improvements and approaches, particularly over a long period of time
Conclusion
All though Indian women contribution as entrepreneur increased in the past decade. But still a long way is yet to cover. As per the Economic Census conducted by the IMF, only 16 % Indian women inclined toward starting their own business This study contributes to understanding gender differences in entrepreneurship, highlighting obstacles and opportunities faced by women entrepreneurs. The findings inform policy and practice, promoting inclusive entrepreneurship ecosystems.
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