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INTRODUCTION
In the present competitive business environment, innovation and entrepreneurship have become essential for survival and growth of business organizations. Rapid technological development, changing consumer preferences, and globalization have increased the need for innovative ideas and entrepreneurial initiatives. Entrepreneurs act as change agents by introducing new products, services, and processes. Innovation enables businesses to improve efficiency, reduce costs, and gain competitive advantage. This study attempts to analyze the role of innovation in entrepreneurial development using primary data collected from entrepreneurs and small business owners.
OBJECTIVES OF THE STUDY
1. To understand the importance of innovation in entrepreneurship.
2. To analyze the level of innovative practices adopted by entrepreneurs.
3. To study the impact of innovation on business performance.
4. To identify the challenges faced by entrepreneurs in adopting innovation.
5. To offer suitable suggestions based on the findings
STATEMENT OF PROBLEM
In recent years, many businesses have failed due to lack of innovation and inability to adapt to changing market conditions. Though entrepreneurship is encouraged, several entrepreneurs face difficulties in implementing innovative ideas due to financial, technological, and managerial constraints. The problem of the study is to examine whether innovation plays a significant role in entrepreneurial success and to identify the issues faced by entrepreneurs in adopting innovative practices.


SCOPE OF THE STUDY
The scope of the study is limited to small and medium entrepreneurs operating in selected business areas. The study focuses on innovation practices such as product innovation, process innovation, and marketing innovation. The findings of the study are based on primary data collected from a limited number of respondents and hence cannot be generalized universally.
SAMPLING	
	Considering the time constraint the sample size was fixed as 50 for the study. Convenient random sampling technique was used to identify the sample respondent across the study area.
FRAME WORK OF ANALYSIS	
	The information collected through was analyzed and tabulated. A master table was prepared for analyzing data. Percentage analysis was used to analyze the data.
FINDINGS
· 60% of the respondents are aware of the concept of innovation in business.
· 68% of the entrepreneurs strongly agree that innovation is essential for business survival in a competitive market.
· 40% of the respondents have adopted product innovation as their primary innovation practice.
· 56% of the entrepreneurs have introduced new or modified products to attract customers.
· 30% of the respondents have adopted process innovation to reduce cost and improve efficiency.
· 48% of the entrepreneurs use marketing innovation such as digital marketing and online promotion.
· 56% of the respondents feel that innovation has a highly positive impact on business growth.
· 52% of the entrepreneurs report an increase in sales after adopting innovative practices.
· 36% of the respondents identify lack of finance as the major problem in adopting innovation.
· 28% of the entrepreneurs face difficulty in adopting new technology due to high cost.
· 20% of the respondents report shortage of skilled labour as a barrier to innovation.
· 42% of the entrepreneurs have not participated in government-supported innovation or training programs.
· 58% of the respondents agree that innovation helps in facing market competition effectively.
· 54% of the entrepreneurs who adopted innovation show better overall business performance.
· 62% of the respondents believe that continuous innovation is necessary for long-term sustainability of business.
SUGESSTIONS
· Financial institutions should provide easy credit facilities to innovative entrepreneurs.
· Government should offer training programs on innovation and technology.
· Entrepreneurs should invest in skill development and digital tools
· Awareness programs on innovation benefits should be conducted.
· Collaboration with technology providers can reduce innovation risks.
CONCLUSION
Innovation and entrepreneurship are closely linked and play a crucial role in business development. The study reveals that most entrepreneurs are aware of innovation and recognize its positive impact on business growth. However, financial and technological constraints act as major barriers. With proper support from government, financial institutions, and training agencies, entrepreneurs can effectively adopt innovation and achieve sustainable growth. Encouraging innovation-driven entrepreneurship is essential for economic development.
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