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Abstract:-Urbanization is a process of expansion of cities to areas
which were previously rural. Street vending is a type of small
business practiced by petty traders who are either static or
mobile within and/or along streets. This particular type of
business dominates many of the developing world cities Dar es
Salaam inclusive, where statistics indicate the presence of about
700,000 street vendors. Since Dar es Salaam is among the fastest
growing cities of Africa, it is of interest investigating and
unveiling the perceptions of street vendors on the city regarding
its urbanization, a phenomenon concomitant with expansion of
petty businesses. At this juncture, it is of significance to underpin
the critical need to establish the street vendor’s perceptions on
the urbanization of Dar es Salaam. The major findings of the
study indicated that urbanization is characterized by rapid
spatial expansion coupled with expansion of street vending
business into urban fringes. Moreover, urbanization was not
commensurate with expansion of social services delivered by
Local Government Authorities (LGAS), i.e. social service delivery
tended to lag behind the pace of urbanization. The influence of
LGAs on street vendors was observed fading with increasing
distance away from the city centre and vice versa; while the same
pattern was observed for typology of industrial and agricultural
products offered for sale by street vendors.. Thus the findings
provide an insight indicating the way the city expands, while
transforming urban fringe areas into urban, this needs to be
appreciated by the inhabitants of respective areas, the actual key
players and beneficiaries of the observed spatial change and
development. We, therefore, recommend that respective LGAS
be pro-active in the planning and executing of the urban
development agenda. Social service delivery and administration
of urban areas be uniformly applied while addressing issues in
the entire areas of jurisdiction.

Key words: Urban transition, Street vendor’s perceptions, social
Services.

I. INTRODUCTION

ompared to other countries of Sub Saharan Africa (SSA),

Tanzania is urbanizing rapidly at the rate slightly higher
than the SSA’s average, but not as high as that of East Asia
countries (Collier and Jones, 2016). Since year 1967, cities of
Tanzania have become home to over 30 million new residents
(Wenban-Smith, 2014). Dar es Salaam, Tanzania’s
commercial capital, experiences the largest increase in
population (Collier and Jones, 2016).

Street vending as a global phenomenon forms the most
important part of informal sector (Adhikari, 2011). The

activity widely covers cities and villages all over the world,
with millions of people earning a living by offering for sale a
wide range of goods and services (Adhikari, 2011; Bromley,
2000). Dar es Salaam is recorded to have the largest number
of street vendors in Tanzania which amounts to about 700,000
people (Lyons and Msoka, 2008). No wonder its city primacy
tends to culminate into this aspect of logical truism. Between
2002 and 2012, its population increased by more than 6%
annually; while over 70% of the population was accounted for
by in-migration from other regions (Wenban-Smith, 2014).
Collier and Jones (2016) profoundly document that though
Dodoma is the capital Dar es Salaam is the largest city of
Tanzania, with the largest population and harbouring the
largest volume of business, street vending inclusive. At this
point we may, apparently, observe the linkage between
urbanization and business activities; meaning the spatial
coexistence between the fastest growth in urban population
and the largest volume of business that include street vending.

Tanzania’s current population is 30% urban; and it is expected
to increase to 50% by the year 2030. Moreover, the
Tanzanian urban population is expected to triple in the coming
34 years. It means that currently only 30% of the urban
infrastructure needed by 2050 is already in place, implying
that it has taken about a century to put in place only one third
of the required urban infrastructure (Collier and Jones, 2016).
One would be enticed to think of the status of a corresponding
growth in terms of business and the national economy, an
aspect which directly touches people’s lives.

There is a strong assertion that Tanzania’s urbanization, to-
date, has not generated the physical conditions in which
ordinary workers can be productive and ordinary households
can live in descent surroundings. One may surely need to
know what went wrong to-date (Collier and Jones, 2016;
Raich, 2009). However, no detailed analysis has been
conducted regarding the perceptions of the street vendors, i.e.
people who are the main factor for urban population growth,
as they are a product of in- migration; and the actors within
businesses which are said to have expanded.

The main issue tackled by this paper is how street vendors,
key actors in a sector that characterize most of the urban
centres of the developing world,, perceive urbanization in
terms of their characteristics, implying their expansionism and
status of social services offered. The main hypothesis here is
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that understanding street vendors’ perceptions on the nature
and character of urbanization, within their respective cities
would likely produce inputs for evaluation of city authorities’
performance, an aspect critical for development and execution
of better urban development planning.

Il. LITERATURE REVIEW

Graaff and Ha (2015) studied various practices and policies of
a marginalized economy with a focus on street vending in the
context of Tunisia, where Mohammed Bouazizi torched
himself to death demonstrating in protest against inhumane
treatment at the hands of the police. Repeated harassments,
regulatory fines and confiscation of street vendors’ goods by
local authorities’ officers triggered the Tunisia’s revolution.
This state of affairs confirms that street vending is illegal in
that context. Street vending, all over the globe, is exposed to
government attempts to restrict or ban their businesses (Graaff
and Ha, 2015; Chen and Skinner, 2014; Malefakis, 2015).

The current government of Tanzania, particularly of president,
his excellence John Pombe Magufuli, has a sympathetic eye to
activities of the street vendors. In several presidential
speeches, he demonstrated personal support to small
businesses, street wvending inclusive. Such speeches
embodying inter-alia presidential directives include that made
at Mwanza Morogoro on 6" December 2016, preceded by the
one issued at Dar es Salaam on 10" August 2016, in which he
reiterated “no disturbance to the street vendors of Mwanza
and of other towns countrywide till when designated areas
were set aside, in collaboration with the street vendors” was
proclaimed (Tanzania-today, 2016), Magufuli, 2018). Despite
the trends by the president of Tanzania, de jure, street vending
remains illegal since no changes in restrictive local
government rules and regulations have been officially
enacted.

The informal sector represents an important part of the
economy and labour market in many countries, especially
those in developing countries. It plays an important role in
employment creation, production and income generation
(Adhikari, 2011; Raijman, 2001). It is estimated that more
than two thirds of employment; and one third of Gross
Domestic Product (GDP) of Asia comes from the informal
sector, hence attracting the interest of policy makers not only
in Asia but all over the world.

In the case of Mexico, the informal sector plays an important
role in the economy, though its contribution remains largely
invisible as most of the participants attribute themselves to
being outside the labour market (Raijman, 2001).Whether
policy makers develop policies and/or evaluate
implementation basing on perceptions of the street vendors or
not, is an aspect of critical importance for -effective
engagement and development of both urban centres and the
respective population.

Being small in terms of size, their invisibility and high rate of
entry and exit, informal sector enterprises do not enter into
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registers or list frames maintained by national statistics
offices. Thus limited surveys conducted in developing
countries do actually target on such business entities, in this
way their contribution to GDP is often times understated
(Adhikari, 2011; Raijman, 2001), or totally omitted. Since the
sector is mentioned to have a substantial contribution, it is
imperative that the views of the actors in the sector should be
taken on-board for better planning and development of
projects earmarked for respective areas.

In accordance with Graaff and Ha (2015) street vending is
found being situated between avoiding and complying with
governmental interference. The basic question at this point is
as to how street vendors perceive urbanization process in
terms of status and services offered to the street vendors by
respective local authorities.

Street vending refers to small scale businesses that deal with
the offering for sale of food and other types of goods or those
offering services which involve cash and market transactions.
However, the sector is commonly considered to manifest
urban poverty though it is fast growing due to rural urban
migration (Adhikari, 2011; Raijman, 2001). Street vending is
termed as informal since it is evaluated basing on the global
economic analysis (Graaff and Ha, 2015). Small businesses
which contribute vast part of informal sector is logically of
great significance in reducing unemployment, evading risk of
low wages paid in formal sector as it provides supplementary
income and alternative to lack of economic opportunities in
the formal economy (Raijman, 2001).Briggs and Mwamfupe
(1999) term street vending in Dar es Salaam as a coping
strategy for survival; the term used, in the same sense, by
Raijman (2001). The situation explained above represents a
general perception which is a product of an external evaluator,
i.e. evaluator, most of the time, is not a street vendor. How the
street vendors perceive the trends of urbanization and the
social services provided to them and to the community in
general, by the respective LGAS may provide a more impartial
status of the urban area under review.

In Tanzania, urban centres generate more than 50% of the
Gross Domestic Product (GDP). Basing on this fact, it is
envisaged that as Tanzania get more urbanized, both the rate
of urban economic growth and rate of urban population
growth will continue to outpace the national average (Raich,
2009). How much the street vending sector contributes to the
GDP of Tanzania remains largely unclear. The question of
service delivery, for specific items such as water, garbage
collection and electricity in major urban centres such as Dar
es Salaam remains quite a paradox within national
development (Raich, 2009). The rating of social status of
service delivery, according to the perception of the street
vendors, is the main issue that the paper tries to establish.
Whether the report concedes the findings by Raich (2009)
which demonstrate that the provision of services was not in
keeping with urbanization rate; and that level of access to
some services such as piped running water has actually
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declined needs to be ascertained for this case study of Dar es
Salaam city, in Tanzania.

Since urbanization is characterized by the changing character
in terms of land use (Macconachie and Binns, 2006), it is
imperative evaluating such changes from the dwellers of the
peri-urban areas. These are the ones caught between rural and
urban interface. In fact those are the agents for the transition
process. In such areas, commonly called poor suburbs, street
vendors are always suppressed by local authorities and city
planners (Chen and Skinner, 2014). Briggs and Mwamfupe
(1999) appreciate the current expansion of businesses in peri-
urban areas; however, determining the status of urban service
delivery and contribution of such businesses to respective
areas remains critical for more active engagement of the small
business community, based on the understanding of
stakeholders’ perceptions. Logic dictates that stakeholders are
people on-the-ground, who are considered able to produce
more effective evaluation report on the prevailing state of
affairs.

One would tend to be logically moved by the fact that street
vendors have low levels of education (Chen and Skinner,
2014; Begari, 2017), yet very experienced, as compared to
those they find in the area, that had made their businesses for
ages demonstrate their ability to assess the service delivery
status of their respective LGAs. Since street vending
contributes significant proportion revenue to the same
authorities, why shouldn’t their voices be heard regarding
status of their own working and living environments?

International Journal of Research and Innovation in Social Science (JRISS) |Volume Ill, Issue I, February 2019 | ISSN 2454-6186

I1l. CONCEPTUAL FRAMEWORK AND CONCEPTUAL
MODEL

Conceptual Framework

The study conceptualizes urbanization as the process of
growth of cities caused by population increase which is
predominantly contributed by in-migration. The fact is that
human population growth results into expanded human
settlements into areas which were previously rural.

It is hereby formally admitted that the newly occupied areas
within the urban fringes_tend to generally have poor social
service delivery as compared to those areas close to the city
centre; but have relatively better services as compared to the
adjacent and other rural areas.

Assessment of the impact of urbanization, in terms of its
nature and character, need to involve the street vendors for
two main reasons since they are the ones who contribute into
urban growth (as most of them are in-migrants) and are the
ones who actually own and conduct businesses which
characterize the majority of urban settings world-over.

The reality that street vendors are the key players for both
urban expansion and urban economy through facilitating the
continuous product supplies to the population accentuates
their position as the “right people” for appraising urban
development issues.

Figure 1. Conceptual Model
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Source: Researcher’s Own Construct, 2018
METHODOLOGY:

A survey was conducted in Dar es Salaam region, along the
main road from towards Morogoro; whereby ten bus stops
located along the same road were selected for data collection.
The centres and respective distances (in kilometres from Dar
es Salaam city centre) in brackets are Kimara Mwisho (15),
Kimara Temboni (18), Mbezi Mwisho (22), Kibamba (27),

Kiluvya (32), Kibaha (36), Kwa Matias (42), Kongowe (49),
Visiga (57) and Mlandizi (64). Both quantitative and
qualitative data were collected and used in the analysis.

Data collection covered a total of 100 street vendors, 10 from
each locality. The data collected were on street vendors’
perceptions on urbanization, their contribution to development
and the status of social service within their respective areas.
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Semi-structured questionnaires were used as tools for data
collection in the survey. The same data were processed using
the Statistical Package for Social Scientists (SPSS) and
descriptive statistics were used to conclude the findings.
Qualitative data were collected using in-depth interviews
which made use of interview guides. These data were
processed manually through content analysis. Qualitative data
provides details on behaviour of the survey data.

IV. PRESENTATION AND DISCUSSION OF THE
FINDINGS

Demographic Characteristics of the Respondents:

Survey data in Table 1 indicate that majority of the
respondents were aged 21 and above, 4% were aged 18 to 20
years. The street vendors aged 15 to 17 constituted 2%,
demonstrating existence of child labour in the activity. Among
the street vendors interviewed, males constituted the majority
of them, i.e. 54% (see Table 2). In terms of levels of
education, the majority, i.e. 66% attained primary education,
while about 7% completed secondary education; and that only
4% reached tertiary level (See Table 3). Another small
proportion, i.e. 4% indicated to have not attended school at
all. Moreover, of the 100 interviewed street vendors 38 were
single and 62 were married (see Table 4). Having a larger
majority as married underlines the role of street vending as an
economic activity dependable for livelihoods. The above data
demonstrate that involvement in street vending transcends
demographic qualities.

The Nature and Character of Urbanization of Dar es Salaam

According to survey data summarized in Fig 2, the
respondents indicated several qualities of respective urban
sectors in terms of the infrastructure and social services. The
majority of respondents, i.e. 86% indicated not dealing with
farming, while only 14% owned farms with average size of
3.5 acres most of which were located 5 kilometres away from
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their homesteads (See Table 5). Predominance of non-farming
population, small farm size located away indicates
urbanization within localities, whereby farms have dwindled
as most of them turned into built up areas. This implies that
urban features tended to replace rural characteristics have
turned the rural areas into towns.

The reported land dispute tends to underline land shortage
caused by the increased pressure brought about by expansion
of non-farming activities, settlement areas in particular. The
city of Dar es Salaam is geographically sprawling at a fast rate
occupying peri-urban areas of Dar es Salaam. With current
call towards industrialization, expansion of the city of Dar es
Salaam is expected to be faster, hence calling for the adoption
of more effective land use planning for sustainable urban
development.

Street vendors’ Perceptions on Urbanization within their
Locations

All the respondents were interviewed on their opinion about
their localities on several issues pertinent to urban
infrastructure and social services. Figure 2 demonstrates the
presence of diverse respondents’ views, with majority of them
pointing at some necessary improvements be done on roads,
water services, market buildings and bus stand. The analysis
of data in Table 6 indicates that 28% of the respondents saw
the need for improvement of infrastructure at the market and
bus stand facilities. Out of them 26% were of the opinion that
roads and water need an improvement, while about 21%
indicate the need to improve market and health facilities. For
further improvement of the urban centres, other important
issues raised include the need for land use planning (9%),
establishment of more banks and schools (5%), a call for more
industries be built (3%), and supply of a wider variety more
product types for the market (1%) and some bushes found
around be cleared (1%). However, 2% of the respondents had
no comment on the issue at hand. Figure 2 below presents the
visual impression of the urban situation.

Figure 2.

Perceptions on Changing Locality towards Improved Urban centres
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The Urban Services Available in the Area

On the perceptions on urban services available and the status
of social services delivered to the study area, survey data
demonstrated by Fig. 2 indicate that of the 100 respondents,
34% rated the level of social service delivery as good and that
it sufficed their needs. It implicitly means, to them, that
urbanization had brought up an improvement in social
services as needed by the in situ population.

A sizeable proportion of respondents, i.e. 16% showed the
need for improved roads as most of the feeder roads were not
in a good condition. Most of the roads were dry weather roads
with loose surface which connected to the main road from Dar
es Salaam to Morogoro, passable mainly in dry seasons. A lot
of transport problems were observed during rainy seasons.

Health and other social services also found not being well
developed, as 18% of the respondents were not satisfied with
them. This implies that dispensaries and health services were
far less developed for the existing demand. It implies that such
social services needed to be improved for more appreciable
life systems expected for the urban population.

The study area appears to have no permanent local market
buildings, where petty traders can conduct their businesses.
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This was mentioned by 10% of the respondents; while 7% of
the respondents saw the environment of the area being
degraded mainly by the scattered urban waste. This apparent
negative impact of urbanization, particularly the excessive
dispersion of plastic bags and other un-biodegradable
materials, augment the dominance of poisonous waste
materials commonly found in the newly urbanizing areas of
Dar es Salaam. Some poisonous items such as cell phone and
computer batteries are found being thrown in normal
households’ garbage disposal pits. Such trends are likely to
cause water pollution with fatal consequences to the large
human and animal population.

A small proportion of the street vendors of the area, i.e. 1%,
were apparently those operating in isolation, meaning that
they were not organized in groups who could enjoy access to
loans from banks and other development partners, showed the
need to re-organize into such groups for gaining financial
support through credit and/or grants.

Of the 100 respondents, 17% saw the need to organize
themselves in groups so that they may be considered for
getting loans for boosting their business capital. The
distribution of the above data may be viewed in Table 7.

Figure 3

Respondents” Views on the Status of Social Services in the Area
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Street Vendors’ Suggestions on Improved Urbanization and
Promotion of their Business

Survey data demonstrated in Fig 4 indicate that about 16% of
the respondents reported harassment by LGAs. This observed
sour relationship between street vendors and LGAs seem to
have emanated from the laws which restricted street vendors

to operate in some areas not specified to them. The restricted
areas, in view of the street vendors, were the most lucrative in
terms of customers and profit. This contradictory relationship
was the inert basis for failure of both urban planning and
profitability of street vendors. It is this kind of relationship
which benefitted none of the two parties. One wonders as to
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whether such laws should be termed as repressive or not. Data
in Table 8 portray this state of affairs.

Of the 100 respondents, 4% were of the opinion that the taxes
and duty they paid to LGAs was mentioned being too high.
This, to them, implies a reduction in terms of net income the
street vendors obtained from their business. In the study area,
each street vendor had an average daily income of Tshs
136.965 (USD 16.7) indicated to daily pay about Tshs 5000,
approximately (USD 2) a day for the business; hence making
a monthly cumulative total of Tshs. 140,000, equivalent to
USD 64 in a month. Since the average monthly household
income was Tshs. 1,034,600 (USD 470), it means that the
amount payable to LGAs as levy paid constituted about1.4%
of the total household income. Under such circumstances,
street vending and other forms of business contribute
significantly to the LGAs as compared to the social services
put in place for them by the same LGAs; in that way, likely to
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raise dissatisfaction among street vendors, as part of the local
communities.

The suggestion that two bus stands at Kongowe and Mlandizi
be relocated to another area was supported by 2% of the
respondents. This suggestion emanated from the fact that
those street vendors who conducted their business at the bus
stand had to pay duty for operating in the same locations.
Being centrally located, with a big number of potential
customers, made the street vendors think of the bus stand area
as prime for their businesses. The same people, for some
reasons, could not see the reality that a larger number of
people, i.e. the actual and potential customers were attracted
by the bus stand not by their business. One would think in
concrete and logical terms that a shift of the bus stand shall at
the same time result into a shift in customers, hence rendering
the respondent conception being redundant and totally
meaningless.

Figure 4

Respondents Views on Urbanization and Street vending in their Specific
Localities
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Street Vendors Perceptions on the Transformation of their
Areas towards Urban by

Levels of Urbanization

In this study context, levels of urbanization refer to the
changing characteristics in terms of housing density and
supply of social services with distance from the city centre.
The basic assumption is that as the area becomes more
urbanized the housing density increases; and that the delivery
of social services becomes better off. More urbanization also
refers to less people’s engagement in agriculture. It is
generally thought logical treating those centres far away from

the city centre as less urbanized with exception to Kibaha
Town, which is the regional headquarters for the Coast
Region, located 36 km away, spatially between Kiluvya and
Kwa Matias centres.

i) The Services that Needed Improvement

When sorted by levels of urbanization, according to
observation on data presented in Table 6, it is evident that
more urbanized areas had their roads in poor condition, their
businesses were small in size, lack of designated market areas
and health service, and respective market areas required more
permanent and descent buildings. This demonstrates the
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conspicuous need for improvement in infrastructure and
capital provision for enhancing street vending business.
However, the need for specialized market buildings and
improved roads and health centres were given high priority.

ii) The Status of Social Services Available and Demanded for
Development

The general status of social services available in the area, by
respective levels of urbanization, as demonstrated by survey
data in Table 7, portrayed a general picture that they were
poorly developed. The majority of the respondents, i.e. 52%,
observed the existence of poorly developed social services
which include roads, health and education. This translates into
an understanding that social services delivery was satisfactory
in the per-urban areas, an aspect that demonstrates growth
recognition of peri-urban areas which draw attention of
LGAs.

Another aspect mentioned by a significant proportion of the
respondents was lack of public toilet facilities mentioned in
more urbanized localities of Kimara Mwisho and Kibaha,
accounting for 3%. Among peri-urban localities, only
Kongowe had this problem, whereby 2% of the respondents
reported it.

The majority of respondents from the peri-urban areas wanted
newly designated market areas with requisite market buildings
for small businesses, street vendors inclusive. This idea was
supported by all those living in localities from Mbezi Mwisho
to Visiga. This demonstrates that such services were
developed in some areas, irrespective of its status of being
more or less urbanized.

Among other issues that emerged include high electrification
tariffs. This aspect mainly covered those living in peri-urban
areas, i.e. Kiluvya and Kwa-Matias which, when put together,
constituted 2%. This demonstrates the existing trends in
growing need for energy in various productive activities
taking place in the sprawling cities, particularly within newly
built up areas of the urban fringes.

Some of the street vendors saw the need for organizing
themselves into groups so that they may amalgamate their
capital for more profitable business undertakings. Such street
vendors® organizations are likely to have better access to
capital in terms of bank loans and grants. This was
phenomenal applicable for 1% of street vendors of the rural
setting, particularly those living at the Mlandizi locality. This
supports the rural psychology of “togetherness is strength”
which is still found being predominant to-date particularly in
rural Tanzania, previously a socialist oriented economy.

Survey data in Table 8 presents the main concerns on
environmental problems observed in the study area were two-
fold. One is on the lack of garbage collection services, which
was mostly experienced in urban areas of Kimara Mwisho and
two was extensive and rampant throwing and dispersion of
single-use plastic bags and plastic bottles mostly reported in
rural localities located from Kwa Matias centre to Mlandizi,
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with Kongowe and Visiga located in between. While the
former case indicated less attention by LGAs on discharging
urban services, the later indicated irresponsibility of the
inhabitants to their respective local environment. This
accounted for 2% and 2% for the above mentioned urban and
rural settings respectively. Pollution caused by dispersion of
plastic materials, over land and water, is mentioned to result
into fatal effects to both the environment and human life
(Reddy et al., 2014). It may be noted that both urban and peri-
urban are likely to suffer from the consequences of
environmental degradation. At this stage, it is important
conceding to the fact that urbanization has some negative
environmental consequences which need to be addressed as a
precondition for attaining urban sustainable development in
Tanzania.

Areas of Emphasis Regarding Urbanization and Urban
Transition in Dar es Salaam

When asked about their views on the trends in development of
street vending business and urbanization in their respective
areas, responses captured in data in Table 6 indicates that the
majority, i.e. 75%, had nothing to say. About 16%, hailing
from all the localities except three, namely Kongowe, Visiga
and Mlandizi thought that the street vendors were not liked by
their respective LGAs. This noted linear ever-mounting of
hatred against LGAs, with increasing distance from the city
centre portrays that the power and influence of LGAs tended
to fade away from the city centre outwards, i.e. towards the
urban fringes. Harassments by LGAs laws and personnel, to
street vendors were far less or non-existent in distant peri-
urban and rural areas.

Complaints on high tax rates administered by LGAs on small
businesses were re-emphasized by the respondents of two
locations, namely those living in peri-urban Kiluvya and rural
Mlandizi. The duo localities accounted for 4% of the
respondents. This may translate that those conducting their
businesses in urban areas were aware of the operating tax
regimes and systems, unlike their rural counterparts. High
product-prices at the source areas and/or supplier outlets were
mentioned to affect more those living in peri-urban areas of
Kiluvya. It means that street vendors could not manage getting
higher profit since the rate of profit technically depends on the
price difference between the supplier’s and that set by the
street vendors. The reality observed at this point may be
summarized as “the higher the price at supplier’s outlet, the
less the profit the street vendor is likely to get”. As a street
vendor cannot fix the price below that at wholesale, the
possibility is for street vending business to be resolved; hence
adversely affecting a sizeable number of households whose
livelihoods depend on it.

The need to relocate the two bus stands to new locations was a
point raised by people living in peri-urban localities of
Kongowe and Mlandizi rural. Street vendors of the areas
thought the respective bus stands being inhibitive to them
from conducting businesses; while overtly forgetting the fact
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that it was the LGA laws and regulations which actually
excluded them from using the same areas. Bus stands were
characterized by big numbers of people, a ready market for
the street vendors. Low levels of education and training, 70%
with the dominance of people with primary education and
below might have resulted into such a way of thinking. Such
people, the street vendors, failed to grasp the fact that
relocating bus stands would at the same time mean relocating
human population that use to congest in the area; thus
automatically shifting the potential market.

On environmental improvement, i.e. cleanliness was given
priority only at Kimara Temboni, an urbanized area. Two
percent of the respondents held this stand-point. They
proposed that their market centres be cleaned every week,
particularly on Saturdays. This was basically with reference to
poor garbage collection services, an aspect attributed to
shortage of requisite facilities to be delivered by LGAs.
Environmental cleanliness is considered critical since it is a
precondition for making such locations like market areas
clean, more hygienic and aesthetic. The wuncalled for
behaviours of throwing some single use items, which are
materials and the like, make it difficult for achieving thorough
cleanliness by LGAs and/or even by local community
members. Excessive dumping of plastic waste materials has
turned to be an international agenda, which calls for
collaborative efforts world over. It is a global agenda with
trans-boundary nature and character, hence necessitating for
trans-boundary solutions.

V. CONCLUSIONS AND RECOMMENDATIONS
Conclusions

It is evident that the urbanization of Dar es Salaam, in spatial
terms, is found to be characterized by the expansion of street
vending businesses to peri-urban areas, Existence of a variety
of street vending businesses into the peri-urban area tends to
justify and support this status.

It is further established that the observed process of
urbanization is not in keeping with the expansion of social
services delivered to various urban sectors, particularly for
those centres located far away from the city centre. This
indicates that the urbanization process is highly unplanned
hence takes place naturally, with a type of spatial
transformation which is rudimentary and with abrupt pattern.

It has been glaringly and obviously observed that management
influences of LGASs fades away with increasing distance away
from the city centre and vice versa. Issues of relocation of the
two bus stands, lack of market facilities and the problem of
dirty environment which mainly reported in localities situated
far away, tends to underline this very fact.

The rise in commodity prices of products was noted to
increase with increasing distance away from the city centre
and vice versa. This phenomenon raised the price of products
in the hands of street vendors, hence lowering the rate of

International Journal of Research and Innovation in Social Science (JRISS) |Volume Ill, Issue I, February 2019 | ISSN 2454-6186

profit. This situation culminated into a general shift of street
vendors from selling industrial goods to the selling
agricultural products that normally fetched from the same
locality. In the long run, as reported by street vendors, even
agricultural products had their prices raised; since the bulk of
such products, obtained from rural areas, had to be offloaded
at the Kariakoo Market, located in the city centre. In this way
street vendors were left with no alternative, except to suffer
losses.

Recommendations

Requisite social services be expanded to peri-urban and rural
areas of Dar es Salaam so as to effectively accommodate the
sprawling urban population. Such services should be part of
the land-use planning for settlements which has to take into
account presence of all the necessary social services and
infrastructure for better urban life and effective businesses
undertakings, street vending inclusive.

LGAs’ power and authority should be equally extended while
discharging their duties within their entire areas of
jurisdiction. This should include both equitable service
delivery to the entire population irrespective of physical
distance involved and application of laws to control spatial
and social affairs pertinent administration of respective LGA
areas. We urge that let pace of development planning be
equivalent to the rate of urbanization, for emergence and
growth of more sustainable urban centres.

The establishment and locating of wholesale and large scale
distribution outlets in urban fringes and rural areas is
considered effective in order to curb the un-necessary cost
rises hence likely to positively support street vending ventures
in terms of fostering their economic performance. Under such
circumstances the potential customers are likely be in a better
position of timely receiving products and at relatively lower
prices; hence optimizing profit margins for both industrial and
agricultural goods.

It is imperative, at this juncture, reiterating that for the above
scenario to be vindicated, it demands for the city authorities to
adopt a well planned development agenda which
accommodate ideas and suggestions from various
stakeholders of respective urban economies, with a dimension
on the street vendors’ views. This is, hereby, considered to be
among the critical components towards a sustainable urban
development systems as the drivers of urban economies in
most of third world cities, i.e. petty traders should be in
mainstreamed urban planning drawing boards.
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