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Abstract: The purpose of the study was to establish the effect of 

women and youth entrepreneurship on the sustainability of rural 

livelihood through honey and other products value addition. The 

aim of this paper is to determine factors that influence the honey 

value addition by women and youth entrepreneurs. The paper 

looked at some of the factors that affect women and youth 

entrepreneurship and suggested the ways these factors can be 

solved to enhance women and youth entrepreneurship. 

The review paper established that youth and women 

entrepreneurship is mostly motivated by push and pull factors 

as well as driven by extrinsic and intrinsic factors for an 

individual. It was also established that women and youth 

entrepreneurs were affected mostly by social attitudes towards 

women and youth in business, access to credit, poor networking, 

expectations of women and youth and education level of women 

and youth when trying to sustain their livelihoods. These 

challenges are faced by youth and women. For the youth, human 

capital developed at early stage forms the base for future success 

in business and reduces the chances of unemployment at above 

the youth age. Youth and women Entrepreneurship is a driving 

force which helps to reduce poverty in rural areas and help to 

grow the economy of the country. 

Youth and women are two different groups of entrepreneurs 

that have to be approached carefully and have different 

dynamics. Unemployment rate in Zimbabwe is at an alarming 

level among young people, while at the same time women are 

viewed as inferior in business community as compared to men 

entrepreneurs. Youth and women in Zimbabwe have similar 

problems to start and operate own business. The top problems 

are poor access to finance to start and grow the business, poor 

business management skills and lack of specialized support 

entrepreneurial programs. High level of corruption in 

Zimbabwe strengthens these problems and causes brain drain to 

other countries to start businesses in foreign land. Women and 

youth need a strong support from policy makers and 

government institutions in order to increase their 

entrepreneurial ability. 

Key  words- women and youth entrepreneurship, sustainable 

rural livelihoods  

I. INTRODUCTION 

ees are important pollination agents for many commercial 

crops. In addition, economic sectors like processed food, 

food services, and pharmaceuticals use apiculture products as 

input. Recently, this intertwined relation became more explicit 

in Europe and the United States with the puzzle of 

disappearing bees (Tapparo, et al., 2014; Henry, et al., 2013). 

More fundamental problems in apiculture, however, are 

commonly found in countries that are major producers and 

exporters of honey: weak market linkages, low pricing 

transparency, inadequate labor skills, limited access to credit, 

inability to perform quality requirement tests, and lack of 

value addition to their honey (Ajao & Oladimeji, 2013). 

Many of the beekeeping activities in developing countries in 

the past have been oriented towards honey production. Wax 

usually was a by-product and other possible products have 

rarely found consideration. Such neglect of other products has 

a variety of reasons among which an easily accessible market 

or the lack of knowledge about production and further use are 

of major importance. While production methods of other 

primary products can be adapted from common beekeeping 

texts, the further elaboration and use of the same products can 

rarely be found (Hinton, et al., 2020). 

Beekeeping is one of the enterprises within the Zimbabwean 

economy, contributing an average of 1% of the total Gross 

Domestic Product of Zimbabwe. This enterprise employs 

about 0.3% of the working age and generates about 2% of the 

total export income (Crane, 1990).  Beekeeping programs in 

Zimbabwe have increasingly been implemented in recent 

years and have been established in almost every province of 

the country with minimum adoption (Bradbear, et al., 2002; 

Bradbear, 2004; Wagner, et al., 2019). Beekeeping offers 

opportunities for economic development while providing 

several livelihood benefits to national economies and local 

rural communities (Schouten, 2020). 

This enterprise is an important activity that helps rural 

communities to raise additional income to improve their 

standard of living and sending their children to school. In 

addition, it is a sustainable form of agriculture beneficial to 

the environment. In Africa, traditional beekeeping is more 

common than modern beekeeping (Antonios, et al., 2017) 

B 
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In most dry parts of Manicaland  beekeeping has been passed 

from generation to generation for half of the population in the 

semi-arid regions like Nyanyadzi, Wengezi, Gudyanga, 

Bumba and Chaseyama in Chimanimani West and Chibuwe, 

Checheche, Rimbi, Musani and Mutema in the Lowveld of 

Chipinge district. The trade has over the years mostly been 

confined to subsistence farming level, where families just sell 

surplus to earn a few dollars, (Chazovachii, et al., 2013). 

Beekeeping enterprise has big potential to contribute to the 

growth of the economy of the country due to its products’ 

growing demand across the world. In Zimbabwe, the demand 

for honey is expected to increase from 1,625 tons in 2018 to 

13,789 tons by 2020 (Zimstart, 2020). Honey production in 

Zimbabwe contributes to five sectors of the economy which 

include income development, forests conservation, food 

security, crop yield improvement due to cross pollination 

improvement and livestock development. In 2018 beekeepers 

were 26,748 farmers of whom 18,250 were men, 6,127 

women and 2,371 youth. In other words, apiculture which is 

part of food production, technically known as beekeeping, is a 

self-sufficiency enterprise which will assist in reducing 

economic hardships, unemployment levels and other societal 

vices (Ajao & Oladimeji, 2013) 

The price at which honey is being bought in Zimbabwe is not 

encouraging other farmers to join the honey industry (Girma 

& Gardebroek, 2015). The most of agricultural food producers 

have suffered from low agricultural commodity price for 

many years. This is common, particularly in smallholder 

farmers in developing countries, who do not get subsidized 

inputs. This ends up causing food insecurity and poverty in 

most of the rural farmers in most parts of Zimbabwe, yet 

farming is considered as a business in Zimbabwe. The income 

from the agricultural products may discourage the young 

generation to join the elders in the farming sector (Ceyhan, 

2017). In Zimbabwe someone who is working in other 

industries is better off than those in farming sector. Farmers 

can use many strategies to improve their market power. These 

strategies rank from collective to individual. The collective 

strategies are based on ideas such as market discipline, thus 

reducing the quantity of the products on the market by 

releasing the products in small quantities. This will help the 

farmers to negotiate the sale of their products together, since 

they have created demand on the market. Individual strategies 

help the farmers in searching for market niches for them to 

have direct access to consumers (Duah, et al., 2017). 

Processing more of the produced volume internally in the 

stream and selling part of this volume as differentiated, 

premium-priced products can lead towards a relatively high 

value-added in the stream (Carroll & Kinsella, 2013). 

Honey production as a business has many challenges. These 

include, rural families living off the sale of honey have very 

little savings. Smallholder farmers living in remote areas face 

difficulties accessing markets. The techniques and equipment 

used by smallholder farmers to harvest honey and to make 

beehives are relatively inefficient, and always produce low 

yields.  Most of the farmers have no title deeds to the land on 

which they farm, lack basic market information, lack basic 

any form of training on beekeeping (Hinton, et al., 2020). 

Farmers are in many cases at the exposure of middlemen, 

known by predatory name as makorokoza, in Shona or 

amakorokoza in Ndebele. Weather patterns are becoming 

more unpredictable, plants which provide flowers which bees 

rely on in making honey are affected. This makes smallholder 

farmers more increasingly vulnerable (Chazovachii, et al., 

2013). Despite this picture, there are reasons for farmers to 

remain optimistic. The adoption of good beekeeping practices 

throughout the production of honey process can have a lasting 

impact on harvests. Chipinge farmers sell raw honey as 

opposed to processed honey, of which this is a gap which can 

be closed for the farmers to earn a living out of what they 

produce in beekeeping enterprise.  

Zimbabwe has a total number of 152 794 beehives and 80% 

are traditional hives. Midlands province has the highest 

number of modern bee hives and Matabeleland South 

province has less beekeeping activities (Agritex, 2017). Bee 

farming is seen as an activity that can improve both standard 

of living of farmers as well as the environment since there is a 

need for bee forage conservation. Langstroth hives has the 

lowest number in the country which is 22 215 hives. The 

statistics given by Agritex (2015) shows that Zimbabwe has 

an average 35 967 beekeepers and has the ability to produce 

727 105kg per year of honey.  The current production is 569 

730 kg per year. For the past years, bees have been beneficial 

in improving crop yields through crop cross pollination. The 

Ministry of Lands Agriculture and Rural Development plays a 

very important role in beekeeping extension and creating an 

enabling environment, which other supporting organizations 

such as the Forestry Commission and some NGOs 

complement the Ministry effort by promoting bee farming. 

Problems faced by farmers in beekeeping are, low bee swarm 

density, low honey yield per hive, poor bee hive management 

and limited markets (Agritex, 2017).  

Beehives are common on trees in most rural areas in 

Zimbabwe, the farmers harvest the honey and sell straight 

away to the consumers. The locals never thought of value 

addition to their honey. They limit themselves to road side 

marketing of honey, sell the honey to Makorokoza as raw 

honey and sell the honey to locals without any value addition, 

in turn earning very little profits because of limited knowledge 

of how to increase value to their honey (Chazovachii, et al., 

2013).  

Although honey buyers appreciate pure organic honey from 

rural areas, most buyers complain about the packaging with 

the concerns about hygiene and their methods of extracting 

the honey. These farmers sell the extracted honey in recycled 

containers which they buy and clean them without using 

modern technology. In shops, 375ml bottle of processed pure 

honey is bought at $5.20 to $5.90 and yet some farmers sell 
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their unprocessed honey for $2 per kilogram and on a bad day 

they can sell at $1 just to make a few cents to make a living.  

The Zimbabwe Government targeting to create more jobs by 

2030 under its National Development Strategy 1, 

Government Policy, and value addition in the rural sector 

economy has been considered as a key driver for employment 

creation for both the youth and the old age citizens (Duah, et 

al., 2017). Zimbabwe’s vision of becoming a middle income 

economy by year 2030 is largely depending on the active 

participation of women and youths in the economic 

improvement of the country. From independence to date, the 

role of women and youth in Zimbabwe has been at the 

peripheral which has led to their marginalization manifested 

in the form of unemployment today, drug abuse, passive 

involvement in developmental programmes and crime (Rori, 

et al., 2011). Entrepreneurship and self-employment in 

Zimbabwe can be a source of new jobs and economic 

development and can improve women and youth standard of 

living and economic independence of individuals. For women 

and youths in the informal sector, micro-entrepreneurism is a 

bottom-up way for generating income for active members of 

the society, self-reliance, new creative and innovative route to 

earning a better living (Maxwell, 2002). A big number of 

women and young people are taking up the challenge of 

initiating their own businesses in Zimbabwe and much is 

being studied on how the challenges for success can be 

solved (Schoof, 2006). For the past, entrepreneurship 

development in Zimbabwe was aimed at youth in technical 

training centers and as at now is being included in 

universities. The course introduce youth to SME startup 

programs with the aim of introducing them to self-

employment after the course. The youth are taught to analyze 

the employment situation in Zimbabwe and are encouraged to 

be self-employed (Kaburi, et al., 2012). 

Manicaland Province beekeepers are facing the challenges of 

changing to a more market-oriented approach. Most honey 

producers are not export oriented. Honey is generally sold at 

the farm gate to a collector who sells it to wholesalers or 

retailers in urban areas. Very little honey is exported and low 

entry barriers present a threat to less competitive farmers. The 

lack of knowledge of consumers requirements, coupled with 

the demanding and strict phytosanitary requirements measures 

of the EU discourage many farmers. Nevertheless, as a 

diversification strategy, some larger honey farmers are trying 

to venture into the export market and use quality, origin and 

good packaging as a means of differentiating their produce in 

the competitive market. Honey imported into Zimbabwe has 

an average import of 39 528kg per year (Zimstat, 2020). 

The identified gaps include lack of beekeepers training, 

creation of markets, honey value addition, research and 

development in beekeeping industry in Zimbabwe, 

surveillance and control for bees’ diseases and pests. This 

shows that Zimbabwe has a honey business opportunity and if 

seriously taken, there is an opportunity for creating 

employment in the country’s beekeeping sub-sector 

(Katsande, 2020) 

However, there is a need to establish forces of 

entrepreneurship mindset, driving business people into value 

addition. Different researchers have studied the influencing 

factors of entrepreneurship behavior and mindset and can be 

grouped into different groups. Zimmerman & Chu (2013) 

explained that one area of interest in the study of 

entrepreneurship is what encourages individuals to become 

entrepreneurs specializing in a particular area. The 

entrepreneur’s motive for starting a business is a key element 

in predicting business performance and its future course 

(Hechavarria & Ingram, 2016). Therefore there is need of 

establishing factors encouraging beekeepers and other 

entrepreneurs to develop entrepreneurial mindset which help 

them to get into product value addition, and to know 

challenges being faced along the process of sustaining their 

livelihoods there by coming up with strategies to reduce them. 

This paper seeks to determine factors that influence 

entrepreneurship, ascertain factors that hinder 

entrepreneurship in beekeepers and to suggest strategies to 

enhance beekeepers entrepreneurship (Irene, 2017).  

II. THE CONCEPT OF YOUTH AND WOMEN 

ENTREPRENEURSHIP. 

Youth-hood is considered as a specific stage between 

childhood and adulthood when individuals have to make 

complex decision of both personal and socio-economic 

developments in order to change from dependence to being 

independent, assume social responsibility and manage their 

own lives (UNESCO, 2010). A research by Chingunta, 

Schnurr & James-Wilson (2005), the United Nations (UN) 

and the Commonwealth of Nations have respectively defined 

African youth as individuals of the population between 15-24 

and 15-29 years of age. The Africa Youth Charter by the 

African Union (2006) (in Chingunta et al., 2005) defined 

youth as people between ages of 15 and 35 years. The 

individuals who are 18 years old and above under 

Zimbabwean law are permitted to make legal contracts. 

Zimbabwe adopted a definition by the African Union (2006). 

Since the African Union indicated that individuals younger 

than 18 have no contractual right, Zimbabwe is considering 

youth as individuals between 18-35 years old. 

It is known that when a woman plan to become an 

entrepreneur, she do it with excitement, prestige, happiness, 

wealth and freedom. These feelings may change into fears of 

getting into over debt, stress, unpaid invoices and 

uncertainties. Most women, being more agile than 

competitors get into business without aware following 

business trends that they are going to take risks, make 

decisions, clashing with rivals, capturing new opportunities 

before, negotiating risky scenarios and being better than the 

competition. For a woman to be successful as an 

entrepreneur, she should receive a business education, 

continued professional business development programmes 
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should be organized, and patience and emotional intelligence 

should be cultivated within the woman entrepreneur. Women 

who are supported in their entrepreneurial activities have 

positively affected the economy of their countries. Women 

entrepreneurship is affected by individual characteristics 

which are mainly cultural, technological, legislative, social, 

and historical developments (Kiymet Tunca Caliyurt, 2021). 

1). Factors Influencing women and youths entrepreneurs into 

honey value addition in Manicaland province, Zimbabwe 

Beekeeper entrepreneurs’ motivation for engaging in honey 

value addition is not always driven by positive factors but 

also due to negative circumstances encountered by the 

beekeeper. Thom (2015) defined entrepreneurial mindset 

motivation as the process that triggers entrepreneurs to apply 

high effort levels to achieve their entrepreneurial goals and 

there are several factors motivating the honey producers. 

(a) Extrinsic and intrinsic factors 

Extrinsic motivation is pressure from outside. This pressure 

drive more women and youth to start and improve their 

businesses. Idrus, Pauzi& Munir (2014) noted that extrinsic 

motivation encourages self-employment, drive to avoid 

unemployment, business expansion, increasing income and 

creating a job for the family and this was supported by Igwe, 

et al. (2018) and Kirkwood (2009). Low salaries, low price of 

primary product, desire of customers encourages product 

value addition to improve income (Kirkwood, 2009). Watkins 

& Watkins (1984) noted that product value addition is a 

strategy of business minded people to increase income. 

Intrinsic factors covers the desire for independence, internal 

control and self-realization, interest of developing the new 

product and perseverance in improving the product. The 

factors also involve the opportunity to develop personal skills, 

experience and the chance of growing their business (Bandura 

& Schunk, 1981). 

According to Kirkwood & Campbell-Hunt (2007) 

entrepreneurship motivation is considered coming from two 

areas which are economic and psychological (Fosić, &Trusić, 

2017). The psychological intrinsic motivation is viewed to be 

the main factor that encourages the ability of individuals to 

achieve their goals in business. This covers the ability to 

evaluate entrepreneurial mindset, which is an attitude built out 

of objective and subjective components (Estrin, et al., 2013).  

Women and youth in Zimbabwe generally are expected to 

provide income for the family and they get to be in charge of 

the innovative, creativity and development, which triggers the 

decision to get into product value addition (Kontos, 2003). 

The desire for most entrepreneurs to take an active part in 

product value addition is to achieve family’s comfort due to 

the availability of necessities (Bradbear, 2004).  

 

Figure 1. : Extrinsic and intrinsic 

Beekeeping is doing well in cities across the world driven by 

young boys and girls who are taking beekeeping as a hobby, 

commercial beekeepers and green entrepreneurs (Adjare, 

1990). Beekeeping is being done to promote diversification in 

agriculture and reduce poverty in Zimbabwe, beekeeping is 

one of the agricultural activities that women and youth use as 

a tool to reduce poverty in Zimbabwe rural areas. The reason 

why the youth develop a desire to do honey value addition is, 

it offers a great potential for income generation with 

minimum sweat, poverty reduction, sustainable use of forests 

and diversifying the export base of forest products. There is 

availability of market for bee products both locally as well as 

internationally which motivates women and youths to add 

value to bee products such as honey, royal jelly and beeswax. 

Besides the availability of market for bee products, 

beekeeping is not an expensive agricultural business.  

Women and youth make choices to decide how they will 

spend their time in income generating activities. Income from 

a business activity motivates and helps youth to choose 

activities in which they engage. Youth normally choose 

activities that incorporate existing interests (Csikszentmihalyi, 

et al., 2005; Evrim, 2015; Moez, 2017) and can influence 

their businesses choices. In Zimbabwe, Ministry of Small and 

Medium Enterprise (SME), provide opportunities for youth 

and women to develop skills and knowledge through short 

course. These short courses are designed to motivate people 

and encourage them to get into self-reliance activities 

(Chikura, 2018). Although many studies have researched on 

youth and women motivation in multiple agricultural 

businesses and several competitive contexts (Fox & Cater, 

2015) few studies have looked at why women and youth 

chose to participate in agricultural business such as 

beekeeping business. Other studies have looked at level of 

participation as perceived by the society (Radhakrishna, et al., 

2006) and demographics of women and youths participants in 

agriculture.   

 (Thieman, et al., 2010). A gap exist on why honey value 

addition is not much practiced in Manicaland province.  
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(B) Push and Pull Factors 

According to Aaron (2016); Thomas & Douglas (2018); 

Lungu (2019) and Jennings & Brush (2021) entrepreneurs get 

into entrepreneurship with the support of push and pull 

factors. Push factors are defined as factors that drive an 

individual to start a new business or improve the existent 

business due to dissatisfaction in their income (Cabrera & 

Mauricio, 2017). Similarly, Guan (2014) consider pull factors 

as associated with needs, such as low income from business, 

poor business turnover, unemployment. Women get into the 

business motivated by push factors, mainly, the need to reduce 

poverty, improve family income (Meyer, 2018; Wagner, et al., 

2019). On the same note, (Hayrapetyan, 2016) and 

International Labor Office (2018) are using the terms, 

opportunity-driven, to describe the pull factors and necessity-

driven, to describe the push factors. Men are very courageous 

to start livelihoods given an opportunity and have a desire to 

grow their business, Women mostly start livelihoods out of 

necessity and have no strength and plan to stay in and develop 

the business venture (Irene, 2017). Push factors are developed 

by income needs (Jesurajan, et al., 2011) and unhappy with 

the current employment, challenges in finding better job and 

the need for easy work (Chelliah & Lee, 2011). However, 

Ummah &Gunapalan (2012), noted that push factors can be 

poor family income, unemployment, death of the family male 

bread winner whom they used to depend on. Some authors 

.Apergis & Pekka-Economou (2010) argued that women 

entrepreneurial activities are not developed by only push or 

pull factors alone, but are also developed by a combination of 

the two factors (push and pull).  

According to Vossenberg (2013) women and youth 

entrepreneurs get into entrepreneurship for the need to 

survive. In Zimbabwe, women entrepreneurship is motivated 

by the idea that self-employment gives a good balance 

between work and family care duties. Women have several 

duties whereby they are expected to spend their time with the 

family and on the other side they are to be at work in order to 

provide food for the family. In most cases women end up 

forced into entrepreneurship when the situation allows them to 

work within a flexible plan. Sometimes, this can affect the 

effectiveness of women entrepreneurs’ businesses since more 

time and effort can be spend by the family care, compared to 

time spend on business.  

Research by Bullough et al. (2015) indicates that women 

entrepreneurs get into entrepreneurship in order to effectively 

make value, reduce poverty and improve societal and 

economic improvement. The findings of Benzing et al. (2009) 

shows that income levels and employment opportunities are 

the driving forces for women and youths to get into 

entrepreneurship. These authors observed that increasing 

income has effect on providing income for the unemployed 

youth provide security for women entrepreneurs and their 

family members. Therefore, if women and youth are not 

employed, they end up creating employment for themselves, 

by getting into product value addition to overcome poverty 

and meet self and family basic needs. This type of driver is 

taken as push factor as women and youth get into 

entrepreneurship due to the desperation of the present status 

position. 

Women and youth entrepreneurs in developing countries like 

Zimbabwe are motivated into entrepreneurship for the need of 

daily food and for free time benefits. They engage into 

business activity as a survival strategy out of a need than out 

of an opportunity because there are no jobs in Zimbabwe or 

any other activity to generate income (Hayrapetyan, 2016). In 

developed countries women and youth start a business when 

they see opportunities or want to be managers of their own 

(Thom, 2015). 

Studies by Langowitz & Minnitti (2007) discovered that 

women and youth desire to get into livelihoods activity is 

positively related to their awareness to available opportunities 

and self- relevant skills and knowledge the person has. 

However, Cromie (1987) noted that women are less concerned 

with making money and generally select entrepreneurship as a 

result of job dissatisfaction. Women entrepreneurs see 

entrepreneurship as a way of satisfying their own job needs, 

their children and wider family needs (Brush, et al., 2010,;) 

(Brush, 2010). 

Studies by Langowitz and Minnitti (2007) shows that women 

and youth with a high level of education are more likely to 

engage in personal business. It was also found out by Wit 

&Van Winden (1989) that people with work experience, 

higher level of education, knowledge of market and business 

practice are likely to identify opportunities for starting a new 

business venture. From the discussion above, one can draw a 

conclusion that women and youth with lower level of 

education have difficulties in finding a good paying job, the 

chances of getting into poor small livelihoods are high. At the 

same time Bhola et al. (2006) posted that highly educated 

people have more chances to pursue opportunity-based 

businesses, while less educated people are more likely into 

necessity businesses. Therefore it shows that level of 

education is a differentiating factor in the women and youth 

entrepreneurial choice. 
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Women and youth are influenced into honey value addition by 

resource availability, labor availability, type of technology 

used, consumer preferences, infrastructure available and 

equipment used (Ngore, 2011). However (Omari, 2010) 

posted that the highest number of traditional beekeepers do 

not add value to their honey. The pull factors are mainly 

because they take honey value addition as a difficult activity. 

Omari (2010) also ranked the different honey value addition 

activities by level of difficult to implement. The highest 

ranked levels were quality testing and packaging which were 

considered as the most tedious operations. Honey value 

addition targeted by traditional beekeepers are, packaging, 

filtering and quality testing were considered the most common 

(Omari, 2010). The women and youth also discovered that 

there is little incentive to add value to honey as it provides less 

income as compared to unprocessed honey due to a high 

demand by the locals for raw honey for making honey beer by 

the locals. The locals consider processed honey as adulterated 

honey, as a result the locals prefer raw honey. The other pull 

factors which withdraw women and youth from adding value 

to their honey, is the cost of equipment used to extract honey 

from combs, which is beyond the reach of the poor rural bee 

farmers. Lack of knowledge on how to process and package 

honey are also deterrent factors. Against this background 

several studies show that the decision to add value to honey 

reduces poverty levels and has a high positive contribution to 

household income and food security to the locals (Berem, et 

al., 2010). The same information is concurred by Gyau, et al., 

(2014) when they posted that in South Africa there is a high 

demand for hive products and value can be added to honey in 

several ways, and better benefits for value addition are found 

from hive products such as beeswax (Krell, 1996). There is 

limited information with regards to factors that condition 

women and youths beekeepers honey value addition 

innovation selection choices. However Berem et al (2010), 

revealed that the idea to add value is influenced by a number 

of factors such as age of the beekeeper, group decision, 

number of hives the farmer has, household size and amount of 

honey to be value added.  

(2) Challenges Faced by Women and Youth Entrepreneurs in 

Adding Value to Their Products 

(a) Access to credit 

access to affordable credit ensure that women and youth 

entrepreneurs benefit from the  loan facilities to start and 

grow their enterprises and also take advantage of available 

opportunities (Kamau, et al., 2014) .However, receiving 

credit is a serious problem to the growth of small and 

medium enterprises (SMEs) and also to poor rural households 

(Mwangi & Shem, 2012) . Studies carried out in Africa also 

supported that lack of finance is a big challenge for women 

and young aspiring entrepreneurs. A research conducted in 

Zambia found that the majority of women and youth 

entrepreneurs cited lack of finance as the major reason why 

they were not adding value to their products (Chigunta, et al., 

2005). Inadequate capital is the principal factor affecting 

entrepreneurship in Nigeria to add value to their products.  

Accessing finance for women and youth entrepreneurs is a 

global challenge and Zimbabwe is not spared. Most financial 

institutions avoid lending to youth due to their relative failure 

to comply with the high interest costs, inability to assess and 

manage their risk profile, and lack of financial documentation 

and collateral security. In Zimbabwe we have the Women’s 

Bank and the Youth’s Bank. Women’s Bank support women 

with loans and business management trainings. Youth’s bank 

support youth with loans and business management trainings. 

Both banks give short period to repay the loan. The amount 

given as loan is very little for fear that the borrower will may 

fail to pay back the loan. Most of the youth and women fail to 

 

 VALUE ADDITION DECISION 

FARMER AND FARM CIRCUMSTANCES 

Gender,   Number of Hives, Annual Honey 
Output, Farm size, off farm income, Social 
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MARKET AND OTHER 

INSTITUTIONAL ARRANGEMENTS 

Credit, Price, Distance to Market, Training, 

Technical Advice/extension service and 

Market transaction costs 
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Figure 2. : Conceptual framework 
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produce collateral security for the amount they want to 

borrow. This will affect the women and youth to get long 

term loans. Most of them get short term loans, which is 

between US$250.00-500.00. This amount is supposed to be 

paid within three months. Therefore these banks do not trust 

their clients (Moraa New Hope Foundation, 2015).   

Education 

A high number of governments around Africa have shown a 

growing interest in giving support that promote 

entrepreneurial success in the continent, they have made a 

significant investment in entrepreneurship education and 

training (EET)in their countries (Valerio, et al., 2014). 

Although primary and secondary education is accessible for 

all Zimbabweans, there is a limited access to skills training 

institutions, and alternative forms of education are lacking 

expensive in Zimbabwe. There is a need for practical skills 

training in the education curriculum of Zimbabwe, instead of 

training students to pass exams only (Kaburi, et al., 2012).  

Expectations of women and youth 

What the women and youth of today cherish as important is 

access to better paying employment opportunity 

(Chitukutuku, 2014). In Zimbabwe, society’s expectations of 

women and youth are to see the women and youth in white 

collar jobs (Kaburi, et al., 2012). A gap in expectations has 

opened between what older generations expect of today’s 

youth, on the one hand, and the expectations of youth 

themselves. There is also an assumption that white-collar jobs 

are best and little encouragement is offered to youth and 

women to take up blue collar jobs (Kimando & Njogu, 2012). 

Women are expected to be able to provide the family needs, 

especially when the father is no more. In this situation the 

woman is left with the responsibility to take care of the 

family. This will force women to get into businesses which 

help to bring income for the family, such as gardening, 

poultry production. Some societies may consider beekeeping 

as a male business (Ajao & Oladimeji, 2013). 

Society’s attitude towards women and youth in business 

Views of the African Economic Outlook (2016), one of the 

most powerful of these barriers to employment opportunities 

for several women and youth is negative attitudes towards 

inexperienced women and young workers. Women are viewed 

as people who produce substandard work as compared to men. 

Youth are considered as inexperienced. This is supported by 

Kaburi et al. (2012), when he said “the attitudes of African 

society towards youth and women is legitimatized by beliefs 

that wisdom comes with age only and youth in business are 

considered merely as people at transition period”. The African 

society also perceives women and youth as irresponsible 

people. The youth are taken as troublemakers and this 

perception contribute much to difficulty in African youth to 

obtain credit from money lenders. Women are considered as 

easy people to repay the loan and they easily get credit as 

compared to youth and men. Women are considered as poor 

and weak business managers. Their businesses do not grow 

into big companies. Women businesses remain small and do 

not employ several workers. In most cases women businesses 

remain as family businesses (Chitukutuku, 2014). However, 

patience is a unique attribute of women which help them to be 

accountable and credible in business.  Research has proved 

that women are more reliable and accountable in business 

financial recordings than men and youth (Okafor, 2009). 

Grameen Bank of Bangladesh reported that the bank has over 

two million members and 94% of the borrowers are women 

who have paid their loans, which is a three times better credit 

risk than men (Khandker, 1998). 

Networking  

 Entrepreneurship is rooted in network of business social 

relationships. Networking is very important in helping women 

and youth entrepreneurs to perform well in business (Aldrich, 

et al., 1986). Within such networks, women and youth 

entrepreneurship is supported by connections between aspirant 

women and youth entrepreneurs. The performance of women 

and youth entrepreneurs is influenced by the networks, such as 

affiliation to some organizations, which is important for the 

sustainability of rural livelihoods interventions. However, 

certain sectors and problems can limit youth and women’s 

access to networks, which can cause significant consequences 

for the performance of female and youth entrepreneurs 

(Aldrich, 1989). 

Ways to improve women and youth entrepreneurship in 

Zimbabwe 

The top factors affecting youth and women entrepreneurs in 

Zimbabwe are lack of infrastructure, missing policies and high 

poverty levels in rural areas (Hundera, et al., 2020). Research 

by (Hundera, 2019) supports that sub-Saharan African 

countries have less supporting conditions for youth and 

women entrepreneurship. Therefore, the paper is going to 

discuss ways which can help improve youth and women 

entrepreneurship in Zimbabwe.  

Capacity building for youth and women entrepreneurs  

Training for the rural youth and women is important for 

building entrepreneurial capacity (Hechavarria & Ingram, 

2016). Entrepreneurial training is the involvement of a trainer 

into a group of individuals parting them with the successful 

skills to succeed in entrepreneurial operations (Chimucheka, 

2014; Bashir & Verma, 2016; Benzing, et al., 2005; Bryceson, 

2002). Foluke & Akanji (2006) reveal that entrepreneurship 

training is set to improve entrepreneurial competencies of 

entrepreneurs, which are combinations of several 

entrepreneurial skills, knowledge and attitudes towards 

business development. Chinomona & Maziriri (2015) 

described entrepreneurship training as designed to help 

women and youth entrepreneurs to be self-reliant, enable 

women and youth to be creative and innovative in growing 

their businesses and in any business venture. Evidence from 

research shows that entrepreneurs who were trained have 
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higher commitment to grow the business and they show a high 

level of confidence in their business (Prochazkova, 2015). 

According to Mutanana & Bukaliya (2015), the government 

should have a mandate to provide  training to entrepreneurs in 

areas such as new technology which enhance product 

production, financial and strategic management, marketing 

and business planning to help the entrepreneurs to carry out 

their duties professionally (Meyer, 2018). Women and youth 

entrepreneurs should be in a position to write bankable 

business proposals, keeping business records. Most of the 

youth and women fail to access loans due to failure to write 

specific, realistic, attainable and measurable goals when 

applying loans to run their businesses (Pinkovetskaia, et al., 

2019). The  idea that youth and women should always have 

workshops and trainings on new technology is supported by 

Van der Merwe (2002) when he said that it is imperative to 

focus on the training of entrepreneurs, especially the rural 

youth and women since they are disadvantaged individuals. 

The research by Bajpai (2014), reveals that women and youth 

entrepreneurs are supposed to be given pre-entrepreneurial 

training to enable them to plan and organize their business 

ventures professionally before they start major operations 

(Botha, 2006). The idea of youth and women training is 

supported by Bashir & Verma (2016) when they argued that 

there is a need for training programs organized for women and 

youth entrepreneurs. The skills training and business 

education give positive enterprise performance (Cabrera & 

Mauricio, 2017).  

Additionally, Meyer(2018) suggested that business training 

should be taken as a promoting policy to help women and 

youth to start enterprises and improve the management and 

profitability of the existing businesses. In developed countries, 

several organizations support youth and women's 

entrepreneurship.  

Access to business loans  

In order to alleviate the financial problems faced by women 

and youth entrepreneurs, it is important for the government of 

Zimbabwe. The government of Zimbabwe should 

acknowledge the importance of youth and women 

entrepreneurship to the growth of the country’s economy. The 

Zimbabwe government should give women and youth enough 

financial support required to run businesses. If the 

Zimbabwean government support youth and women 

entrepreneurs, the government will achieve some of its 2030 

National Development Strategies goals (NDS1) (Chinomona 

& Maziriri, 2015). The African government leaders should 

come up with policies which enable women and youth 

entrepreneurs to get funds at low interest rates so that they are 

able to quickly payback the loans with little pain. The 

government should create special funds, which can be 

accessed by youth and women entrepreneurs without too 

much strings which make it difficult to borrow the money. 

The Zimbabwean government can also provide group loans 

for the rural poor and marginalized women and youth 

entrepreneurs to support and grow their businesses 

(Rodrigues, 2018). Other writers Antonios, et al. (2017) 

explain that it is important for the local government and 

financial institutions to come forward to help women women 

and youth entrepreneurs in rural areas should have simple 

access to loans to help them to run their businesses.   

However, Duah, et al. (2017) suggested that financial support 

from government institution might be in grant form, 

subsidized loans or tax free credits. The loan should be given 

to a registered entrepreneur, which shows seriousness. 

III. CONCLUSION 

Women and youth entrepreneurs have a potential of 

improving livelihoods to many nations. Factors that motivate 

youth and women entrepreneurship into honey value addition 

differ from region to region and country to country. In 

developed countries youth and women have opportunities to 

do product value addition entrepreneurship to improve their 

income from a value added product. Women and youth get 

into product value addition because there is high 

unemployment in Zimbabwe, need for more income to look 

after the family, lack of enough education among peers, 

therefore dissatisfaction of their status quo in the society 

pushes them into business. Women and youth entrepreneurs 

also meet different challenges which affect the success of their 

businesses.  

The top challenges faced by the Zimbabwean women and 

youth entrepreneurs in Zimbabwe as they start and grow 

businesses in the multi-currency era (American dollar, pula, 

rand, bond, pound and real time gross settlement (RTGS). The 

Zimbabwean women and youth face a lot of challenges similar 

to other disadvantaged groups in other parts of the world. 

Problems that are faced by youth mostly include: a lack of 

financial capital to run the business, inadequate skilled human 

capital, inadequate network structures to share ideas, such as 

lacking in access to international, regional networks and 

stifling government policies affecting the youth (Jalbert.S., 

2000; Pinsonneault & Kraemer, 1993). This is concurred by 

Llisterri et al, (2006) when they stated that young 

entrepreneurs face many problems which affect them to create 

and manage their businesses. The challenges covers access to 

business financing, managing cash flow, buying suitable 

equipment and technology, employing and hiring skilled 

workers and finding reliable long-term customers are among 

the main challenges which are affecting the young new 

entrepreneurs.   

Networking  

Networking is important in helping youth and women 

entrepreneurs to do well in business (Chikura, 2018). 

Networks help youth and women entrepreneurs to share 

information on price of commodities on the market, how to 

transport goods from point A to point B and where to sell 

products at a better price (marketing). Such connections is 

supported by joining business groups or organizations which 
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support your business, such as transport organizations, 

suppliers of goods etc. The performance of youth and women 

entrepreneurs is influenced by the presence or absence of 

networks among the entrepreneurs.  
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