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Abstract: Purpose: This study sheds light on the use of social 

media and its effects on mental health during the lockdown 

period of the COVID-19 pandemic in Bangladesh. 

Methodology: A quantitative method has been followed to 

conduct the research. The purposive sampling method is adopted 

to gather responses from respondents through survey 

questionnaires during the lockdown period (May-July, 2021). 

The target populace is the respondents from the age of 18-60 who 

are highly active on social media in Bangladesh. In the end, 601 

responses are obtained and a narrative approach has been used 

to assess the effects from various aspects like gender, occupation, 

and usage. 

Findings: The study shows social media has a vast effect on 

people’s mental health during the lockdown time in Bangladesh. 

80.7% of the sample use this media as a platform for social 

communication and 37% of respondents believe that the overall 

effects of social media are positive during this session. 

Additionally, research highlights a great engagement of young 

people in social media in Bangladesh which needs to restrain 

positively as this might hamper their mental health. 

Furthermore, results indicate that social media needs to respond 

more realistically and responsibly in time. 

Implications: Being a strong and popular mode of 

communication as well as information, the governmental body 

can come across to formulate accurate policies in order to 

eradicate the negative consequences of social media during this 

pandemic. Recommendations suggested in this paper might be 

fruitful to develop a healthy communication platform even after 

the epidemic session in Bangladesh. 

Keywords: Social Media; Bangladesh; Mental Health; Youth; 

COVID-19. 

I. INTRODUCTION 

accination of COVID-19 or coronavirus has started in 

many countries as well as in Bangladesh. The disease, 

coronavirus (COVID-19) first identified at the end of 

December 19, 2019 in Wuhan city, China, and within a very 

short time it spreads worldwide. There are more than 

4,163,955 mortalities and about 194,252,788 people globally 

affected by Coronavirus until July 24, 2021, In Bangladesh, 

the first case of the COVID-19 attack was identified in March 

of 2020 (Anam, 2020). There have been 1,146,564 confirmed 

COVID-19 cases with 18,851 deaths till 23 July 2021 (WHO 

Coronavirus COVID-19) Dashboard with Vaccination Data, 

2021) and the number is mounting from time to time. 

Therefore, the Government of Bangladesh has undertaken 

various steps to neutralize the situation such as nationwide 

lockdown, closing all the government and private offices as 

well as the educational sector. The experience of social 

distancing and restrictions during lockdown exacerbated 

pessimistic feelings (Banerjee & Rai, 2020; Porcelli, 2020) 

and thus the mental health is being affected. During this 

pandemic public have to know proper information about 

COVID-19 situation, symptoms of disease and up to date 

prevention techniques and for all of these, social media is the 

fast and effective platform for inquiring, and sharing health-

related announcement towards the public (Bastani & Bahrami, 

2020; Zhao & Zhang, 2017).  

Social media is a platform to produce, receive, and share 

online content like online blogs, virtual games, and social 

networking sites (Boursier et al.,2020). Now-a-days people 

frequently express their emotions, conception, and intention 

using social media platforms. In Bangladesh, several types of 

internet-based social media are used but not all of them are 

popular. A study reveals that among the total users in 

Bangladesh;  89.12% uses Facebook, 6.25% uses YouTube, 

1.42% Pinterest, 1.26% Twitter, 1.22% Linked In , and only 

0.44% prefer to use Instagram  from  June 2020  to  June 2021 

(Bangladesh Charts 9m, 2021). Several studies have reported 

that the use of social media can help people to increase their 

recognized social support, self-esteem, happiness, and 

satisfaction (Pittman & Reich, 2016) and thus improving their 

mental health. However, according to Boursier et al. (2020) 

engagement in social media during the pandemic may 

alleviate negative feelings because of distressing life 

circumstances. 

Like many countries, educational institutes were closed for 

more than one and a half (1.5) years in Bangladesh in order to 

contain the virus. As a result, nearly 40 million students are 

now out of physical classes and campuses. This is why the 

V 
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concern of mental health during lockdown is rising worldwide 

day by day as students feel irritated or bored because the 

classes are not continuing as usual pattern and they can avail 

more time on social media compared to earlier stage 

(Swarnam, 2021). Many studies have been guided that using 

social media for a long time may be engaged to the sign and 

symptoms of mental stress, depression and anxiety (Berryman 

et al., 2018; Coyne et al., 2020; Escobar-Viera et al., 2018; 

O’reilly et al., 2019; O’Reilly et al., 2018; N. I. A. Rahman et 

al., 2013). Currently, mental illness is an emerging public 

health issue which is spreading worldwide and it has 

corresponding relationship with social media. According to an 

extended literature review, the perception and usage of social 

media varies on gender basis (Lin & Lu, 2011; Lin & Wang, 

2020). Research by Scott et al. (2020) identified that women 

with excessive social media usage were more likely to suffer 

from mental depression than men as high social media usage 

can lead to low quality sleep, increase a person’s loneliness, 

create unhealthy self-centeredness, and distance from friends 

and family (Sherrell, 2021). 

Altogether, several pieces of investigation have been carried 

out focusing the effect of social media use on mental health 

during the imposed lockdown; surprisingly no current study 

has been carried forward to assess the potential effects of 

social media use on mental health during forced lockdown for 

COVID-19 crisis in Bangladesh. In light of the research 

evidence, it can be said that the news of mental illness is not 

at a satisfactory level during this lockdown period in 

Bangladesh. Again, people mostly young generation in 

Bangladesh are unaware of the rational use of social media 

and spending huge amount of time as leisure or other 

purposes. Hence, their mental health might be in question 

though physical safety is assured.  

In this context, the present research seeks to bridge the gap by 

undertaking a primary study to understand the effect of social 

media during the lockdown in Bangladesh. In addition, the 

present study came up with multiple recommendations and 

successful implications of those might be fruitful to develop a 

healthy communication platform even after the epidemic 

session in Bangladesh. 

II. LITERATURE REVIEW 

Social networking is the right place to communicate content 

across the world rapidly, with posts like "breaking news" 

earning thousands of retweets in minutes (Swarnam, 2021). 

People use various kinds of social media to share information 

and thus easily they get connected with millions of users 

through social media. In this pandemic situation, the people of 

Bangladesh are highly attached to internet-based social media 

for knowing the up-to-date status of infection, an 

announcement of government, healthcare information, 

emergency support etc. A study shows that there were 47.61 

million internet users in Bangladesh in January 2021 and it 

increased by 7.7 million (+19%) between 2020 and 2021 

(Bangladesh Charts 9m, 2021).. In the pandemic situation of 

COVID-19, 71% loneliness (32% mild, 29% moderate, 10% 

severe), 38% depression (24% mild, 11% moderate, 3% 

severe), 64% anxiety (30% mild, 17% moderate, 17% severe) 

and 73% sleep disturbance (50% mild, 18% moderate, 5% 

moderate) was estimated in Bangladesh (Das et al., 2021). 

96,215 public posts were generated on Facebook with 584.51 

million interactions in Bangladesh during the period March to 

December 2020 and all posts related to COVID-19. Martinsen 

(2008) states that not only the quality but also the quantity of 

social media topics shows an role on our physical health, 

mental health, health behavior, and mortality risk. 

2.1 The effect of social media on mental health 

Social restrictions during the COVID-19 pandemic have 

forced individuals to face a potentially terrifying reality of 

isolation (Banerjee & Rai, 2020) thus, people worldwide have 

been invited to be socially (but not physically) connected 

(Courtet et al., 2020). Many recent studies on the role of the 

COVID-19 pandemic have revealed that the COVID-19 

pandemic arises many troubles to the mental health of people 

worldwide (Brooks et al., 2020; Fiorillo & Gorwood, 2020; 

Goyal et al., 2020; Sani et al., 2020) because it has disturbed 

people’s routine life and lessened social contacts moreover it 

has increased anxiety, boredom, a sense of isolation, and 

frustration and thus risk of mental disorders has arisen 

(Boursier et al., 2020). In his paper, Ebesutani et al. (2015) 

indicated that restrictions during lockdown are positively 

related to mental illness and negatively related to the well-

being, happiness, and life satisfaction of people (Salimi, 

2011).  

During Covid time, social media acts as a useful solution to 

reduce mental trauma by allowing people to stay connected 

and availing social support ( Wiederhold, 2020; Boursier et 

al., 2020). Use of social media has been highly recommended 

to obtain health and safety information and maintain social 

contacts in order to face the pandemic's isolation (American 

Psychological Association, 2020). The use of social media has 

been suggested as a provisional recovery from distress which 

needs to be carefully handled for facing loneliness and 

negative emotions (Wiederhold, 2020). Many scholars 

reported that social media tend to boost well-being, 

relationship quality, and social belonging (Sacco & Ismail, 

2014; Nowland et.al., 2018). Swarnam (2021) reported that 

most people use social media to communicate with their 

family, friends, and relatives and also for entertainment at 

lockdown and thus helping people to overcome any types of 

negativities related to mental health. Indeed, social media has 

been proposed as a tool for alleviating anxiety among 

individuals, even though the specific effects of social media 

consumption need to be carefully addressed (Wiederhold, 

2020).  

However, social media is often blamed for increasing mental 

health-related problems of people, particularly the young 

generation (Charles, 2019; The American Association of 

Suicidology, 2017). Similarly, the Royal Society for Public 
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Health (2017) conducted a study and found that relationships 

exist between social media use and mental health issues. Not 

only the quality but also the quantity of social media topics 

shows the influence on people’s physical health and mental 

health, behavior and mortality risk (Martinsen, 2008). Under 

the National Mental Health Survey, Bangladesh (2018-19), 

6.7% of people have a depressive disorder, where 4.5% have 

anxiety, 2.1% have somatic symptoms and related disorders, 

0.9% has sleep-wake disorder, 0.7% have obsessive-

compulsive and related disorders, 0.3% have 

neurodevelopment disorder, 0.3% have neurocognitive 

disorders, 0.2% have substance-related and addictive 

disorders, 0.1% have a personality disorder, 0.1% have sexual 

dysfunction and 0.01% have disruptive, impulse control and 

conduct disorders (Rahman, 2019). Hence, social media 

addiction should be carefully examined (Kardefelt-Winther et 

al., 2017) especially during pandemic isolation (Király et al., 

2020). 

2.1.1 The effect of social media on youth 

In modern era, the number of young people suffering from 

mental depression is alarming (Martinsen, 2008). Major 

depression suffered by adult (18-25 years) people has grown 

by 63% from the year 2009 to 2017 (Clark, 2020). The 

impression of social media is most effective to the youth; for 

older the mental issue is not too much. Swarnam (2021) found 

that the social media increase the risk factor of mental health 

during COVID- 19 lockdown as students spend time 3 to 4 

hours regularly on social media. 

2.1.2 The effect of social media on Gender 

Twenge and Martin (2020) explored gender differences in the 

usage of social media and females spent more time on social 

media sending more messages than males in U.S.A and UK. 

According to a literature survey by Kendler & Myers (2014), 

the increase in poor mental health was stronger among women 

and youth compared to men. Women are significantly prone 

to mental depression than men in the absence of emotional 

support (Kendler et al., 2005). Boursier et al. (2020) reported 

that women tend to use social media in a dysfunctional way 

for balancing their negative moods which might have 

reinforced their mental health-related problems. Women tend 

to use social media for managing friendships, communicating 

with others whereas men use the said platform for getting 

information and playing online games (Krasnova et al., 2017).  

It is observed that women are not only more interested to use 

social media than men for social association (Frison & 

Eggermont, 2015; Nowland et al., 2018) but also, they are 

more open to negative feelings (Boursier et al., 2020). 

National Institute of Mental Health, with the technical guide 

of the World Health Organization (WHO), operated National 

Mental Health Survey in Bangladesh from year 2018 to year 

2019 and according to it, almost 16.8% man and 17 % of 

women in Bangladesh were suffering from mental health-

related problems. Scott et al. (2020) examined the effect of 

social networking site use on mental health on 1341 

participants and reported that the risk for poor mental health 

was found stronger in women only. Kendler et al. (2005) 

conducted a study on sex differences in the relationship 

between social support and risk for major depression and 

found a relationship between excessive social media use and 

poor mental health of female participants. 

2.1.3 The effect of social media on sleep  

Social media has a host of unwanted consequences like 

reduced sleep quality and duration with resultant effects on 

overall health and daily performance (Harvey, 2020). Social 

media use is associated with poorer sleep, depression, and 

anxiety in young (Levenson, Shensa, Sidani, & Colditz, 

2016), who used high frequency of social media and are 

emotionally attached to that platform. Night-time social media 

use is linked to later bedtimes and delaying the sleep time, 

lessen sleep length, and quality induced by the worry of 

missing out (Scott & Woods, 2018). Likewise,
 
Das et al. 

(2021) observed that 73% of the general citizens in 

Bangladesh were suffering from sleep disturbance where 

50%, 18%, and 5% reported mild, moderate, and severe sleep 

disturbance during the COVID-19 pandemic.
 

2.1.4 The effect of excessive time spent on social media 
 

Some studies have found an association between excessive 

time spent on social media and mental health problems, such 

as depression and anxiety (Barry, Sidoti, Briggs, Reiter, & 

Lindsey, 2017; Coyne, et al., 2020). Study by Boursier et al. 

(2020) illustrates that respondents spent more hours on social 

media during the pandemic than earlier time. Their findings 

revealed that frequent social media use is related to increased 

mental health issues during the lockdown in Italy. Another 

research of Deepa and Priya (2020) established that too much 

time spent on social networking sites hampers student’s 

mental health by accelerating depression and anxiety.
 

2.1.5 The effect of social media on exercise
 

Investigation of Swarnam (2021),  highlighted that people did 

yoga or mediation to keep their physical and mental health 

stable during the lockdown period in India. Verious scholars 

(Revathy et al., 2018; Harvey, 2020) indicated that social 

media can be a useful platform to look for demonstrations of 

exercises and physical activities (like yoga) which can 

contribute to resist stress and depression especially to elderly 

people and to youth in the family 

III. RESEARCH METHODOLOGY 

3.1 Population and Sampling Size
 

The study focuses on the effects of social media on mental 

health of people during the lockdown period of the COVID-19 

pandemic in Bangladesh. The target respondents for this 

research are the population of Bangladesh in the age range of 

18-60 years who are highly active on social media platforms. 

The purposive sampling method was used to collect inputs 

from respondents through google forms which was sent 
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through emails and various social media during the lockdown 

period in Bangladesh (May-July 2021). The research sample 

covers citizens who are staying in different parts of 

Bangladesh. Zikmund (2009) reported that if the population 

size is 100,000 or more, with a 95% confidence level, and a 

5% error margin, the minimum sample size should be 322. 

Initially 800 people were invited to participate in the survey. 

743 responses were received. After screening, 142 responses 

had to reject due to incomplete responses. Finally, 601 

responses were retained for final analysis where 72% were 

male and 28% were female.
 

3.2 Data Collection  

A survey questionnaire was prepared with 15 items which was 

adopted from the study of Swarnam (2021) and distributed 

through an online survey to assess the perceptions of 

participants who use social media during the lockdown. The 

primary data includes the usage of all social media platforms 

like Facebook, WhatsApp, Instagram, etc. A total of 601 

responses were collected and later the effects have been 

assessed from various aspects like gender, occupation, and 

usage of social media. Statistical tools like Microsoft Excel 

and Tables were used for narrative revision. 

3.3 Research Purposes 

The prime purpose of initiating this study is to understand the 

effect of social media on the mental health of people during 

the lockdown period of the COVID-19 epidemic. To attain 

this goal, the present research proposes the following specific 

research objectives: 

1. To study people’s usage pattern and purpose of using 

social media during lockdown period of Covid 

pandemic in Bangladesh. 

2. To determine the effect of social media on mental 

health during the lockdown period of the pandemic 

in Bangladesh. 

3.  To find out some recommendations for further 

utilization of social media in Bangladesh during this 

epidemic time. 

IV. FINDINGS AND DISCUSSIONS 

Figure 1: Respondents’ summary 

 

Figure 1, shows the classification of the respondents on age 

basis. The total sample is 601 (n= 601). In Bangladesh mostly 

young people use social media. Hence, a large group of the 

sample (415) falls in the age range between 21-30 years.  

Next, 76 people are from the age group of 41-50 years. Only 

42 respondents are from below the age of 20. 38 number of 

people represent the age range of 31-40 years. From the age 

group of 51-60 years, the sample size is only 30. In 

Bangladesh, people from this group are not accustomed to 

technology much, as they rely less on social media. The 

response rate of females in the survey was also minimal 

compared to the male participation. In the sample (n=601), 

there are 431 (72%) male participants and the rest 170 (28%) 

are females 

Figure 2: Respondents’ classification based on occupation 

.   

In the above pie chart, the total respondents have been 

categorized based on their occupation to use social media. 

Again students (78%) are dominating usage of social media. 

Job holders or working people hold 15%, while only 2% of 

the respondents belong to business people, as they mostly use 

their own networks (websites, emails, or phone calls) to 

communicate and to conduct online business. 

Figure 3: Common platforms of social media 

 

Names of the commonly used social media platforms are 

enlisted with the usage percentage in figure 3. In Bangladesh, 
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young people mostly use Facebook (72% users) which is very 

popular even in rural areas. After that, jobholders along with 

professionals prefer WhatsApp (15%) for social 

communications. 10% of the responses are connected through 

messenger. However, few responses are friendly to use other 

platforms (LinkedIn, Instagram etc.) in Bangladesh. 

Figure 4: Gender wise purpose behind using social media  

 

Through figure 4, gender-wise participation is drawn with the 

purpose behind using social media. Here, it is noticeable that 

males use social media at large compared to females. A large 

portion of male participants (87%) use social media to 

communicate. Interestingly, for news, women (57%) rely 

more on social media compared to men (43%). On contrary, 

for entertainment, males (59%) use social media mostly than 

females (41%). 

Figure 5: Overall perception of the people towards social media 

 

Figure 5 highlights the overall perception of the people 

towards social media in Bangladesh. 37% of the respondents 

have considered that social media acts positively during the 

lockdown period; whereas, 8% of them have spoken about the 

negative effects of social media. Surprisingly, over half of the 

respondents (55%) do not evaluate the performance of social 

media, which is a general lifestyle of people in Bangladesh.  

 

 

Figure 6: Gender-wise effects of social media on mental health  

 

Figure 6 portraits the gender wise effects of social media on 

mental health during the lockdown phase of the COVID-19 

pandemic in Bangladesh. 363 male respondents (60% of n = 

601) have shared that social media created awareness while 

348 male participants (58% of n=601) have accused social 

media of causing stress during the lockdown period. Only 7% 

of male respondents (43 in number) think that social media 

helped to reduce tension. From women’s viewpoint, 28% of 

them have agreed in awareness creation while the other 23% 

agreed social media works in tension reduction. On contrary, 

110 respondents (`9% of n= 601) consider the use of social 

media has risen their stress level in lockdown duration. In 

short, compared to men, women’s perceptions of social 

media’s effectss are more positive in moral development 

during the lockdown period. 

Figure 7: Occupation wise effects of social media on mental health 

 
 

From figure 7, the occupation-wise effects can be assessed. As 

mentioned earlier, more than half of the participants remained 

neutral towards social media’s effects. Among the rest, 89% 

of the respondents agreed that social media worked to create 

awareness. On the contrary, 77% think social media caused 

stress. Again, more than half (55%) of them believe social 
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media worked to keep their mind in peace during this hard 

time of the covid pandemic. In addition, 31% of the samples 

think the use of social media reduced their tension level. As 

students cover the sample mostly, in their opinion the effects 

are more positive, while jobholders remain indifferent as an 

equal number of them agreed on awareness creation and stress 

stimulation. Moreover, participants from the “business” and 

“not working” categories also pointed that social media 

helped to enhance the morale (through awareness creation, 

tension reduction, and safeguarding the mind in peace) during 

the lockdown timeframe of this epidemic. 

Figure 8: Daily usage of social media 

 

In order to contain the disease, the educational institutions in 

Bangladesh remained closed for more than a year. As a result, 

students can spend more time on social media, which is 

reflected in figure 8. More than 65% of university students use 

social media for more than 4 hours, while 20% of them use it 

for 2-3 hours daily.  Business people are the next large 

consumer (50%), who were spending time more than 4 hours 

in a day on social media. The usage varies from 2-3 hours for 

25% of business holders as well. Interestingly, 35% of people 

(not working) employ more than 4 hours while around 23% of 

them use it for 2-3 hours on regular basis. This group mainly 

looks for social communication. Conventionally, nearly 40% 

of jobholders use social media for 1-2 hours as work from 

home continued even in lockdown sessions of the COVID-19 

epidemic. 25% of them use it for 2-3 hours or even for more 

than 4 hours.  

Figure 9: Usage pattern of social media 

 

Figure 9 presents the usage pattern of social media. Only 3% 

of respondents prefer to use social media before 10 pm that 

continues for more than 4 hours. Substantial used of this 

platform starts from 12 am to 2 am. 40% of people from the 

sample (n= 601), who use social media for more than 4 hours 

habitually choose to be active after 2 am. As the majority of 

the respondents are university students this can be an alarming 

sign as such practice may hamper their study and mental 

health immensely. 

Figure 10: Habitual use of social media during lockdown period 

 

From figure 10, again the adverse effects of social media 

usage can be drawn. More than 70% of people commonly 

used social media on the bed that eventually hamper their 

sleep, relaxation as well as mental health. Another 3% of 

respondents have shared their craving to check the social 

media right after waking up which also has negative 

consequences on mental health. Only 1% of the total sample 

(n= 601) are habituated to use social media after completing 

breakfast. In addition, 14% of the participants have good 

practice to rest the social media usage before bed.  

Figure 11: People’s indoor activities to lower the stress level in lockdown 

time  
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Figure 11 represents people’s involvement in various indoor 

activities in order to minimize the stress or negative 

consequences of the lockdown time in Bangladesh. 

Noticeably, 52% of people have started conducting physical 

exercises while another 6% of respondents have followed 

meditation sessions during this period. Only 2% of people 

need to take medicine. Interestingly, business people are not 

following either meditation or medication. While surprisingly, 

a very small portion of students (1%) need to take medication 

to get rid of their anxiety and depression. However, 41% of 

the participants engaged themselves in other activities to keep 

themselves healthy and stress-free.  

Figure 12: Respondents expectation towards social media during pandemic 

hurdles 

 

Figure 12, displays people’s expectations towards social 

media to get rid of this crisis, to enhance the moral vibes, and 

to fight back against the virus. A large number of respondents 

have emphasized more awareness creation (64%) and sharing 

positive information (30%). Surprisingly, 1% of people have 

wished that the government should monitor these media in 

order to cut off the negative consequences. 

V. RECOMMENDATIONS 

Social media has extensive power to influence and to link the 

peoples through information (news as well as 

communication). Various platforms of social media are 

driving people not only to learn but also to take action 

accordingly. During this time of social distancing, it is the 

only mechanism to associate the person in a group. Therefore, 

the importance of this mode of communication has risen 

compared to the earlier time of the pandemic. Meanwhile, 

individuals at present need to take proper care of mental 

health along with physical wellbeing. As a result, the effects 

of social media need to evaluate mostly than before and 

corrective actions need to be taken in proactive manner. The 

below recommendations will contribute to enrich people’s 

moral and mental stability while using social media during 

and after the epidemic period. 

5.1 Community Awareness 

Community-based groups can be created to share COVID-19 

related facts like infected cases and infection rates, treatment 

and diagnosis, successful recovery calculation, and actual 

vaccination records. In such way, the negative effects, as well 

as news falsification, can be reduced. Again, such initiative 

will work to enhance morality and bonding among community 

members in an emergency. Moreover, to safeguard people 

against misinformation, public health organizations and 

governments should create and share accurate news on social 

media as these platforms can significant impact on policy 

making and health education. 

5.2 Duties of Educational institutions 

It is alarming that a vast number of university students are 

spending more than 4 hours daily especially at night for 

searching entertainment on social media. In Bangladesh, all 

educational institutions are shut down for nearly 2 years while 

online learning is continuing in this period. As a result, 

educational institutions need to play a proactive role to engage 

students to upgrade their creative, analytical, and logical 

capabilities by utilizing information technology rather than 

concentrating on the traditional educational systems 

(providing lessons only). Besides the conventional 

curriculum, the study instruments need to develop in a more 

resourceful mode to influence students to invest their time in 

search of knowledge in social media rather than 

entertainment.  

5.3 Family Enforcement (bonding and education)   

As the young generation (age 18- 30) are staying home for a 

longer period, generally it is retarding their mental 

development. Family needs to inspire them for better lifestyle 

and healthcare as well as to develop their righteous 

characteristics rather than imposing more stress and causing 

depression regarding the future. This juvenile can grip 

themselves in household activities and involving creative 

activities through social media can increase cognitive skills 

also. In all these, the family needs to play an important part to 

encourage students to maintain bonding among the family 

members.  

5.4 Local governance 

Within the crisis of COVID-19, local governments need to act 

and take more responsibilities besides their regular duties. 

Organizations of a local government body can initiate 

community or locality-wise assistance for old and people in 

need via social media. Using social media, series of “free 

online social workshops” for soft skill training, healthcare, 

financial services, craft ship can be launched where students 

can lead the society. Under the local government’s 

supervision, young people can come forward to help and to 

support the aged person and those infected people (as well as 

their families) who demand moral support. 

5.5 Ensuring self-governance of social media 

Being a democratic country, social media cannot be controlled 

centrally; however, the government can negotiate with the 

respected owners for self-governance in order to establish 
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real-time monitoring surveillance and to minimize the 

negative effect of those social media. 

5.6 Connect people in need 

In an emergency, information is helpful only if it is accurate 

and on time.  “Emergency needs” like COVID-19 

vaccinations or treatments can be arranged on spot in a 

community or on a priority basis where the use of social 

media can be helpful to spread the facts quickly. In addition, 

the affected person and the family require more help, support, 

and care which can be smoothly coordinated through social 

media, only if such platform is utilized in a proper manner. 

5.7  Utilize the database for policymaking 

Though it requires time to uproot an epidemic travail 

completely, various strains of the COVID-19 virus have been 

thrashing mankind periodically in the last 2 years. In future, 

that virus may come as seasonal. As a result, it might be 

useful to establish a real-time model to monitor the trend and 

side effects of COVID-19 diseases. Besides governmental 

records, current and accurate databases in social media can 

also be beneficial to study the mutation nature of this virus as 

well as disease patterns nationwide. Thus, it will help the 

policymakers to draw suitable policies that will make life 

more comfortable and safer to conduct daily activities. 

Additionally, preventative actions need to be taken to boost 

literacy about the rational use of social media and to avoid the 

risks associated with excessive social media use during 

pandemics. 

5.8 Focus more on mental health 

Being confined at home for a long time has adverse effects on 

mental health. At present, mental health deserves 

indistinguishable attention along with physical well-being. 

Especially for elderly people, for youth and for children, 

society as well as policymakers need to look beyond the 

horizon.  In every social media, an “open zone” can be 

established voluntarily by social figures for counseling where 

public share their grievance and sufferings that have arisen at 

the epidemic spike. 

VI. IMPLICATION 

From theoretical ground, the study has vast implications. 

While people mostly aware about the positive aspects and 

consequences of the social media, this paper signify some of 

its negative effects. Though it does not establish the total 

negative or positive effects of this media- yet, this is high time 

for the government as well as for respective society (including 

parents) to keep an eye on the overall performance of the 

social media. From practical perspective, during this 

epidemic, social media is playing an indisputable role to 

connect and to help people to a large extent. However, the 

performance need to redirect as a more reliable and optimistic 

way. Additionally, students’ involvement in this media also 

needs to monitor and they need to engage themselves in a 

more proactive and fruitful manner to render social support 

and to encourage people who are in real help. Finally, 

policymakers can develop a detail plan to guide the local 

government along the society by following the 

recommendations which are discussed in this paper.  

VII. LIMITATIONS 

In particular, information about the participants’ overall health 

status has not been collected in this study before and during 

the pandemic. Though it has covered 601 responses, yet the 

sample size is small compared to the total user of social media 

in Bangladesh.  All most responses got from the male gender 

that cannot represent all genders and whatever conclusions are 

made. Again, the research was conducted over a short period. 

Lastly, not all the people might be sincere while answering the 

questionnaire. So, the validation of the responses is in 

question.  

VIII. FUTURE RESEARCH DIRECTIONS 

Further researchers could explore whether the use of specific 

social media is related to excessive involvement to hamper 

mental and physical health simultaneously and could specify 

an age group who are addicted users (students or aged 

people). Assessing the true success of social media during this 

pandemic might be an additional study topic. Finally, based 

on this variable, another study can also be conducted aiming 

to identify the road map to uplift the rational use of social 

media and possible solutions to avoid the threat associated 

with its extreme use.  

IX. CONCLUSION 

Social media has far-reaching significance beyond realization, 

it has seen that globally most of the government (87%) 

connected through social media with their public 

(Chakrabarti, 2018). Policymakers need to utilize this 

opportunity of information technology to ensure safety 

(awareness to stay home), to establish well communication 

(vaccination, treatment, counseling, education, and lifestyle) 

and to render better support (help people in crisis). In this 

epidemic, where social distancing is the one step ahead 

measure to mitigate the virus, it is the social media (because 

of their user base as well) that is providing a glimmer of hope; 

a feeling of belongingness and care (moral, financial, and 

commodity). Indeed, it should turn into the faithful media 

through which the kindness of known and unknown persons 

will be gratified and humanity will be restored.  
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