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ABSTRACT 
 
The study was carried out to examine the location and operation of recreation and tourists event centres in 

Ekiti State. Data were generated directly on the field through primary method of data collection using 

questionnaire as the research instrument. A total of 2000 copies of structured questionnaire were 

administered. Results from this study revealed that, event centres significantly influence the patronage 

pattern of event centres in Ekiti State. Factors influencing location of event centres showed that the location 

of more than half of the event centres were influenced by the nearness to the road, while proximity to town 

centres and accessibility had almost the same influence on the location of event centres in the study area. 

This study therefore recommends that, café and internet facilities be included in the services provided by the 

management of recreation and tourist event centres. Also, government should stabilize the supply of 

electricity to guarantee the comfort of the customers and attracts investors, thereby reducing unemployment. 
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INTRODUCTION AND BACKGROUND TO THE STUDY 
 

In tourism, the event as a tourist product is of rising significance which is best shown by the new tourist 

supply trends that seek to increase interest in learning about the cultures, customs and traditions of various 

nations and regions. Events nowadays are essential to culture and have a very important function in society 

(Olatunji et al., 2014). This means that events are one of the world’s top tourist goods with limitless 

potential, mainly related to the maturity new events and activities planned and organized by public-private 

partnerships. Events are activities that correspond to the attraction generated by any location for effective 

tourism development. The activity is ongoing once a year and invites visitors to participate in and engage 

directly in their tourism in a particular location via the autonomous power of attraction generated by the 

event. Events need to draw participants and/or spectators not in a local community in order to become part 

of a tourist attraction. 
 

Events focused on tourism, leisure and business as a contemporary and increasing phenomena are 

public gatherings of people with specific intention. This is partially due to the short time span and inherent 

simplicity, which distinguishes them from permanent institutions and other manufactured attractions. Their 

reputation and mood of the celebration are often more important than daily events. They may take place in 

many cultures and communities and the media coverage is a major part of the attention in modern society. 

The majority of typical events have a relaxed tone and are much less competitive and business. 
 

Events are events or occurrences that may provide tourists and stakeholders in tourism entertainment, 

leisure and relaxation. Depending on the size, shape and substance, the event may be divided. Typically, the 

size of the events is decided by the magnitude of impacts relating to participation, media attention, 
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infrastructure costs and tastes. As stated and discussed before, events are significant motivators of tourism 

and affect the growth of a place considerably. In tourism-related literature, their function and effects on 

tourism have been extensively documented. However, just a few decades ago, Event Tourism was formed in 

the tourism business and in the academic community as an autonomous field. Increasingly, event tourism 

becomes an important subject of research and practice. As the “systematic development planning, marketing 

and organizing of events as tourist attraction,” Tassiopoulas (2005) defines event tourism: Event tourists are 

those who visit a place to participate or attend an event primarily (Turco et al., 2002). Even individuals who 

go away from home for work, entertainment, personal concerns or any other reason and who spend the night 

on an Event location may be classified as tourist events. A one-day-tourist event does not remain overnight, 

but may come back home or go somewhere. Event centres have developed into an important component of 

the property leasing sector. We live in a society in which we relish the opportunity to party and killing every 

weekend that presents itself to us. 
 

Statement of the Problem 
 

According to the implication, any observable changes in the pattern of geographical distribution of 

these facilities over time provide adequate justification for study inquiries by academics working in the field 

of facility development and planning. Some of these facilities are without adequate car parks which have 

created a lot of problems such as traffic jams, whenever there is crowd in some event centres. Examples of 

these are “AB Foundation” event centre, “Amazing Grace” event centre along Iworoko – Adebayo Road 

and host of others. Though they have adequate set back distance but always filled to capacity whenever 

there is a function going on there, as a result of small parking space, people park on the sides of the major 

road, causing temporary traffic jam as long as the event lasts. 
 

There are many opportunities that disguised as challenges; one of such areas is the absence of public 

halls that can be used at affordable prices by residents of several communities. Most of the traditional event 

centres do not have parking spaces and other associated services (security posts, meeting points etc,) some 

are not event accessible to everybody because of the fetish attachment of some events. 
 

Aim and Objectives of the Research Study 
 

The aim of this study is to examine the operations and patronage pattern of event centres in Ekiti State, 

Nigeria. 
 

The specific objectives of the study are to: 
 

1. identify the contemporary challenges affecting the operations and patronage pattern of event centres 

in Ekiti State, Nigeria; 

2. assess the basic factors that influences the operations and patronage pattern of event centres in Ekiti 

State, Nigeria; 

3. examine how best, the identified challenges and problems could be ameliorated and turned around for 

the development of tourists’ event centres in Ekiti State, Nigeria. 
 

Research Questions 
 

1. What are the contemporary challenges affecting the operations and patronage pattern of event centres 

in Ekiti State, Nigeria? 

2. What are the factors influencing the operations and patronage pattern of event centres in Ekiti State, 

Nigeria? 

3. how best, will the identified challenges and problems be ameliorated and turned around for 
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the fortunes and development of tourist event centres in Ekiti State, Nigeria? 
 

Research Hypotheses 
 

1. There are no significant challenges affecting the operations and patronage pattern of event centres in 

Ekiti State; 

2. There are no significant factors influencing the operations and patronage pattern of event centres in 

Ekiti State; 

3. There is no significant challenges and problems be ameliorated and turned around for the fortunes and 

development of tourist event centres in Ekiti State. 
 

The Study Area 
 

Ekiti State is located in South-West geo-political zone of Nigeria. It lies between Latitudes 7o151 North and 

8o051 North of the Equator and Longitudes 4o451’ East and 5o451 East of Greenwich Meridian occupying 

an area of 7000Sqkm undulating gently in the South and West generally, flat in the central and Northern 

parts. Ekiti is bounded in the South by Akure North, Ifedore and Owo local government in Ondo State, in 

the East by Akoko also in Ondo State and Kogi State in the West by Osun State and in the North by Kwara 

and Kogi States. 
 

In 1996, Ekiti was carved out from the former Ondo State, with Ado-Ekiti as its capital. Ado-Ekiti Local 

Government Area is one of the sixteen local government areas that make up the State. Others are: Ekiti 

West, Efon Alaaye, Emure, Ekiti East, Ekiti Soith West, Ise/Orun, Ido/Osi, Ijero, Ikere, Ikole, Oye, 

Iropodun/Ifelodun, Moba, Ilejemeje and Gbonyin. 
 

Figure 1.1: Map of Ekiti State within Nigeria 

 
 
Source: Ministry of Land, Urban and Regional Planning/Dept. of Geography and Planning 
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LITERATURE REVIEW AND CONCEPTUAL FRAMEWORK 
 
No definition of event is generally recognized. Various authors debated the concept of events and the 

different words employed for their description. However, the consensus on standardized terminology, 

definitions or categories is limited (Sonja, 2015). The differing methods of writers in defining specific 

events reveal the disparities. Many writers agree that the event is part of the service economy, and the 

implications of the particular features of the environment that are created by a number of authors are various 

ways to describing this event. Moreover, the events are very flexible. The definition of events may thus be 

flexible to adapt to various circumstances. 
 

The procedures accepted Industry glossary of terms APEX (2005) has defined an event as an organised 

event, including a conference, convention, expo, special event, dinner banquet, etc. An event typically 

consists of multiple functions that are distinct yet linked. Bowdin (2006) observes that the word “event” has 

been used to designate unique rituals, presentations, events or celebrations that are designed to 

commemorate certain events and accomplish social, cultural or business purposes. Six unique event 

components are presented by Jago and Shaw (1998). According to them, special events should: 
 

attract visitors or to promote tourism growth; 

have a set time restriction in place; 

occur just once or on a rare occasion; 

increase public awareness, a region’s image, or its prominence; 

provide an opportunity for socialization; 

do something out of the usual. 
 

Jago and Shaw (1998) have shown that events that are rare and have a defined duration, provide participants 

chances to engage in a social way beyond daily life. Its particular appeal is the desire to experience the 

uniqueness of the event which distinguishes it from other locations with permanent interest (Getz, 1984). 
 

Albert Weber’s theory of industrial location is applied to this study. Albert Weber’s theory of the least 

costly industrial location attempts to explain and forecast a macro-scale locational trend in the industry. It 

stresses that companies are seeking a minimal transport and labour expenses location. In other words, the 

location of industries is based on the reduction of transport and labour costs. To try to determine the general 

reasons that drive an industry into various geographical areas. He used this logical method to determine how 

an industry should really be established in a certain field. Weber had many severe issues, therefore he 

sought to know why the industry migrated from one place to another and what movement influenced the 

causes. After considerable thought, he realized that the primary factors influencing the location of 

industrials were regional factors and agglomerating and degglomerative factors, including land costs, 

buildings, machines, industries, power, fuel, labour, transport costs, costs and quantity of interest. The 

notion that industry occurs in situations where the transport, cost of raw materials and the end product are a 

minimum was the theory of industrial location. He selected two special cases, one of which is less than the 

weight of the raw material that the product is made. This is the case of weight loss. On the other hand, the 

end product is louder than the transport raw material. 
 

Weber’s theory of industrial location was based on the following assumptions: 
 

Locational Figure: Each industry will try, on the basis of its assumption, to make sure that it is situated in 

the place where raw materials are available nearest the place of consumption, on the one hand. The local 

figure thus constitutes the first and foremost basis for the formulation of the theory. 
 

Transportation: The material index quantifies the weight to be transferred. He comprehended the weight 
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part of the localized material by the material index to the product weight. According to him the place of 

consumption is in all industries whose material index is not higher than one and thus their locational weight 

is not more than two. Costs are determined by the weight and distance to be carried on the one hand. Then 

the costs rely also on the kind of transport system available and the scope to which it is used, on the type of 

roads in the area where the products are to be transport or evaluated, whether rocky or plains, linked or 

disconnected by roads etc. Weber spoke about secondary industrial location reasons as well. He addressed 

agglomerative as well as degglomerative variables. According to him, the agglomeration factor is an 

advantage in producing or selling a product simply because industry stands at one place. This includes 

water, gas, peaceful surroundings, and so forth. It relies on the emphasis of the industry’s output as well. On 

the other side, the degglomeratory factor provides these benefits since manufacturing is decentralized. 

Included among these variables are the value of land and taxes. In addition, in an industry that focuses on 

labor, when agglomerative forces appear, competition is created between the agglomerate difference and the 

work deviation, a struggle to create, and agglomeration locations compared to work sites that both have to 

do with the foundation of transport groundwork. 

 

RESEARCH MATERIALS AND METHODS 
 
Research Design 

 

The descriptive research design of survey type was used in this study with a view of describing the 

condition of recreation and tourists event centres in the study area. The descriptive research design attempts 

to answer the question what, where, and how in the study. 
 

Data used for this study were collected from both primary and secondary sources. Data on the names and 

number of event centres were collected by the researcher and the research assistants from management of 

the various event centres visited, while data on location, operations and patronage pattern were collected 

primarily, through the administered questionnaire. 
 

Methods of Data Collection 
 

The data collection procedure basically includes; personal observation and the use of questionnaire. 

Variables such as location and operation of event centres, spatial pattern of event centres, patronage pattern 

of recreation and tourists event centres and the challenges facing event centres operation were used to 

generate data. A total of 2000 copies of questionnaire were administered to the patrons of event centres 

selected in the three senatorial districts in Ekiti State, Nigeria. A total of two hundred (200) guests were 

chosen in each recreation and event centres selected. 27 copies of questionnaire were administered to the 

management of each of the tourism selected event centres, i.e. one per tourist event centres. 
 

Target Population 
 

The population used for the study is the event centres in Ekiti State. The total population of event  

centres in Ekiti State is 155 (researcher’s field survey, 2020). 
 

Sample and Sampling Procedure 
 

A total number of 27 recreation and tourists event centres were selected in the whole of Ekiti State, Nigeria.  

This was done through Systematic Random Sampling Technique. To achieve this, 9 recreation and tourists 

event centres were selected from each Senatorial Districts in Ekiti State (Ekiti North Senatorial District, 

Ekiti Central Senatorial District and Ekiti South Senatorial District). The recreation and event centres were 

chosen according to the availability of recreation and tourists centres in the study area. 
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One management staff of the selected recreation and event centres were purposively selected, making 27 

management staff. A total of 2000 copies of questionnaire were administered on patrons, while 100 patrons 

were randomly selected from each recreation and tourists event centres chosen. All the questionnaires were 

recovered almost immediately. 
 

Figure 2: Selected Event Centre in Ekiti State 
 

 

 
Source: Field Survey, 2022 

 

Research Instruments 
 

Data on the location of event centres were collected using handheld GPS device (s). While data on factors 

influencing location, operations, patronage pattern and problems associated with location and operation of 

event centres were collected with the aid of questionnaire. 
 

Hence, two types of questionnaire were designed. The first type was designed to collect aforementioned 

information from the management staff, while the second questionnaire was designed to collect data from 

the recreation and event centres patrons. 
 

Validity of the Research Instrument 
 

After designing the questionnaires, they were given to experts in the field of Tourism and Hospitality 

Management, Sociology and Psychology. To check, if the items in the questionnaire were adequate and if it  

could answer the questions itemized in the study under consideration. After the questionnaires were 
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corrected, copies were presented to the research supervisor for final vetting. This is necessary in order to 

ensure the validity of the face and content of the work. 
 

Reliability of the Research Instrument 
 

To test for the reliability of the instrument (s) used, test-retest method was used. 6 management staff and 10 

patrons were chosen from 2 event centres in Ado-Ekiti. The instruments were administered on the 

respondents; twice within the interval of 2 weeks. The results obtained correlated using PPMCC, and a 

correlation coefficient of 0.68 was obtained which showed strong instrument reliability. 
 

Methods of Data Analysis 
 

Both descriptive and inferential statistics were employed for the analysis of data in this study. 

Percentage% were used to describe the characteristics of the population in the study, while Nearest 

Neighbour Analysis was used to test the spatial pattern of the recreation and tourists event centres in Ekiti 

State. Analysis of Variance (ANOVA) was used to test the stated hypotheses. Pearson Product Moment 

Correlation Coefficient was also used to analyse the relationship between population and location of 

recreation and tourist event centres in the areas understudy. Results obtained were presented in tables and 

charts below: 

 

FINDINGS AND DISCUSSIONS 
 

Table 1: Correlation between Population and Location of Event Centres 
 

Variables Mean SD R p value 

Population 1922771.83 1294602.0 
0.97 0.001 

Location of Event Centres 77.00 58.5 

 

p <0.05 
 

Result presented in table 1 on the relationship between population and location showed the correlation 

coefficient (r) = 0.97, p <0.05. Hence the null hypothesis will be rejected. Therefore, there is a significant  

relationship between population and location of event centres. It was also evident in the result presented that 

the relationship between population and location of event centres was positive which implies that an 

increase in population could imply and increase in the location of event centre. 
 

Table 2: Operations of Selected Event Centres 

 

 
Items 

Level of Performance Total 

Applicable Not-Applicable  

f % F % F % 

Facility Management 25 93 2 7 27 100.0 

Safety/Risk Management 15 56 12 44 27 100.0 

Decoration and Catering Management 25 93 2 7 27 100.0 

Customer Relations/Advertisement 22 81 5 19 27 100.0 

Planning/Accounting/Logistics 24 89 3 11 27 100.0 

 

Source: Survey, 2020 
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Based on the information obtained in table 2 on operations at the event centres 93% of the selected event 

centres noted that facility management constitute one of their operations while 7% have the opinion that 

does not focus on facility management. 56% of the respondents ensure there is safety and risk management 

integrated in their operations while 44% of the respondents were of the opinion that, it is not embedded in 

their operations. It was also revealed that 93% of the respondents confirmed that decoration and catering 

management is part of their operations at the event centres, while 7% of the respondents do not put this into 

consideration. 
 

Furthermore, it was revealed that 81% of the respondents affirmed that one major aspects of their operation 

is in the area of customer relations/advertisement while 19% of the respondents do not make provision for 

this. Lastly, it was revealed by 89% of the respondents that most of the event centres make provision for 

planning/logistics/acoustics while 11% of the respondents revealed otherwise. 
 

From the result obtained, it can be deduced that the operations of most of the event centres in the study area 

necessarily include decoration and catering management, facility management planning/acoustics/logistics,  

and customer relations/advertisement while only few of the event centres put safety/risk management into 

their operations. To some extent, the operations of some are lagging behind in the area of operation 

especially in the rural area, where patronage is very low. 
 

Table 3: Factor influencing patronage pattern of event centre in Ekiti State 

 

S/N Factors ENSD % DIS % ECSD % DIS % ESSDA % DIS % 

A 
You patronize this 

event centre 

regularly 

342 76 108 34 149 33 301 67 322 70 128 30 

 
B 

The patronage pattern of 

this recreation and tourist 

event centre is quite 

impressive 

 
368 

 
82 

 
82 

 
18 

 
372 

 
83 

 
78 

 
17 

 
386 

 
86 

 
64 

 
14 

1 Adequate marketing 202 49 248 51 340 76 110 24 263 58 187 42 

2 Cost of transportation 384 85 66 15 169 38 281 62 447 99 03 1 

3 Security 393 87 57 13 403 86 47 14 441 98 09 2 

4 Competent workers 180 40 270 60 403 86 47 14 322 72 128 28 

5 
Socio economic activities 

of the local residence 
212 47 238 53 403 86 47 14 202 45 248 55 

6 The structure of the centre 380 84 70 16 415 92 35 8 207 46 243 54 

7 Facilities available 190 42 260 58 382 85 68 15 184 41 266 59 

8 Price 335 75 115 25 406 90 44 10 421 96 29 6 

9 Location 425 94 25 6 395 88 55 12 382 85 68 15 

10 Accessibility 368 82 82 18 395 88  12 395 88 55 12 

11 Quality of Service 

Rendered 

372 85 68 15 360 80 90 20 415 92 35 8 

12 Good Human Relation 342 76 108 24 419 93 93 7 335 75 115 25 

Source: Survey, 2020  
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Generally speaking, the patronage pattern of recreation and tourist event centres varies according to 

Senatorial Districts. The information obtained from the three Senatorial Districts shows that some 

respondents are regular patrons of the events centres. Also 82% responses in the ENSD affirmed that the 

patronage pattern of the centre is quite impressive. 83% and 86% responses also supported the assertion in 

ECSD and ESSD respectively. Result obtained from ENSD indicated that 49% responses agreed that 

adequate marketing is one of the factors influencing patronage pattern while ECSD and ESSD have 76% 

and 58% responses respectively. ECCD has the highest percentage of responses followed by ESSD and the 

ENSD. 
 

On cost of transportation as a factor, 85% responses belong to ENSD, 38% responses are for ECSD 

while 99% of responses are from ESSD. Cost of transportation may be high when trying to attend events in 

places like Ado-Ekiti but in ENSD and ESSD, people do not need to pay much on transportation before they 

can participate in events. 
 

When we talk about security 87% responses attested to the fact in ENSD, while 86% and 98% 

responses are from ECSD and ESSD respectively. Another very important factor is competent worker, 40% 

attested to the fact in ENSD while 86% and 72% responses belong to ENSD and ESSD. 
 

A cursory look at the result obtained from the table, in ENSD, ECSD and ESSD it showed 47%, 

47%, and 46% responses to support that socio-economic activities of the local residence can influence the 

patronage pattern of recreation and tourist event centres in Ekiti State. The structure of the event centre can 

also be considered as one of the factors that can influence pattern of patronage as 84% of responses 

supported the statement in ENSD, 92% and 46% responses belonged to ECSD and ENSD. Considering 

facilities as a factor, ENSD, has 42%, ECSD 55% and ESSD, 41% not much facilities are in the event 

centres in Northern and Southern Senatorial Districts because majority of the event centres are town halls.  
 

Furthermore, price is also another factor that can influence patronage pattern, event centre must be 

affordable at least to people to buttress this 75% responses from ENSD were in affirmative while 90% 

responses belong to ECSD, 96% result were from ESSD. 
 

On location ENSD has 94% responses ECSD has 88% while ESSD has 85%. Another factor 

considered here is accessibility. 82% responses were from ENSD while 88% and 88% were from ECSD and 

ESSD respectively. Quality of services rendered of course can influence the patronage pattern of event 

centre, based on this, 85% responses belonged to ENSD, 80% responses from ECSD and 92% from ESSD. 
 

Good human relation as another factors that can influence patronage pattern greatly. In the ENSD 

76% responses were gotten while 93% belonged to ECSD and 75% responses were for ESSD. 
 

Of all the factors, accessibility, location, quality of services rendered respectively has the highest 

number of responses. 
 

The inference drawn from the above is that, those who could not meet up with the following 

factors would experience low patronage. 
 

Table 4: Available Facilities at the selected Event Centres 

 

Facility 
Yes No Total 

f % f % F % 

Decoration 25 93 2 7 27 100.0 

Public Address System 18 67 9 33 27 100.0 

Parking Space 7 26 20 74 27 100.0 
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Toilet Facility 17 63 10 37 27 100.0 

Good waste disposal 14 52 13 48 27 100.0 

Air Conditioning 10 37 17 63 27 100.0 

Telephone Service 7 26 20 74 27 100.0 

Hotel 2 7 25 93 27 100.0 

Canteen 2 7 25 93 27 100.0 

 

Source: Field Survey, 2020 
 

Information in Table 4 showed the available facilities at the event centres showed that 93% of the event 

centres have decoration facilities while 7% of the event centres do not have decoration facilities. 35 

representing 67% have public address system while 33% of the selected event centres do not have. It was 

also revealed that 26% of the event centres have parking space while 74% do not have. Most of the event 

centres have toilet facilities while few do not have. It was shown on the table that 52% of the event centres 

have good waste disposal system while 48% do not have. 37% have air conditioning system while majority 

do not. 
 

In addition, it was also revealed that 26% of the event centres do have telephone services while 74% do 

not have. Most of the selected Event centres do not have hotel services and canteen which could possibly 

limit their recreational facilities. It implies from the result that most of the event centres have facilities that 

are only limited to providing the basic services needed while only few of the event centres provide 

recreational facilities. (See appendix I) Those without much facilities are the town halls, School hall and 

those own by the community. 

 

CONCLUSION 
 
Findings showed that despite the fact that most of these event centres have other facilities such as 

decoration, public address system and toilets, only a few of the event centres have recreational facilities and 

make provision for safety and security of their guests. 

 

RECOMMENDATIONS 
 
Based on the findings obtained in the study, it is therefore recommended that: 

 

1. Adequate parking facilities should be provided by the management of centres to avoid parking on the 

street which normally caused traffic congestion. 

2. The roads leading to event centres should be tarred, either they are trunk B or trunk C with good 

drainage system. 

3. We cannot leave everything for the government. Individual investor can tar the road leading to their 

facility as this will serve as part of their contribution to the community for example Midas Hotel and 

Event Centre, Bon Hotel and suite both in Ado- Ekiti tarred the road leading to their facility. 

4. Event centres owners should create a strategy to imbibe the use of maintenance culture into their 

business, and by so doing they will be able to gain and retain new and existing customers. 

5. Private investors should ensure they include all other operations such as that which covers the safety 

and security of the guest because this will go a long way to influence the level of patronage and 

integrity of the hospitality sector. 
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