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ABSTRACT 

In the era of the industrial revolution 4.0, entrepreneurial activities are already digital-based. The emergence 

of various types of digital transaction software as a media for buying and selling online is a challenge for 

students. The need for digital skills for Vocational High School (SMK) students to support digital-based 

entrepreneurial activities. The purpose of this research is to describe the achievement of digital skills in 

learning entrepreneurial creative projects at Vocational High Schools in Central Java Province, Indonesia. 

Evaluation of digital skills based on indicators from Monggilo. To describe the research objectives, the 

research method used is evaluation research. The research sample is thirty vocational students who already 

have an independent business. The data collection technique used an online questionnaire filling survey 

using a Google form while the data analysis technique used was interactive analysis from Miles and 

Huberman. The results showed that the digital skills of SMK students in learning Creative Projects and 

Entrepreneurship: (1) 80.6% of students use digital mobile/smartphone devices for entrepreneurship; (2) 

67.7% of students use the Google search engine application software for entrepreneurship; (3) 93.5% of 

students use WhatsApp social media application software for entrepreneurship; (4) 58.1% of students use 

the DANA digital wallet application software; and (5) 58.1% of students use the Shopee market place 

application software. Based on the research data, it is recommended to provide digital marketing knowledge 

and skills in using marketplace application software and digital payments to vocational students when 

learning entrepreneurial creative projects. 

 

INTRODUCTION 

In this digitalization era, entrepreneurship learning in vocational schools should lead to digital business- 

based activities. One example is entrepreneurship in the form of a startup. Startup is a business that utilizes 

technological devices as a support [1]. Startups are part of the digital economy [2]. At the moment, startups 

that are growing rapidly are E-commerce based startups. E-commerce visualizes the market in the form of 

buying and selling products online. E-commerce covers all processes of developing, marketing, selling, 

shipping, servicing and paying customers, with support from a wider network of business partners [3]. 

Digital business in the form of startups has an impact on the entrepreneurial character of SMK students in 

the era of the industrial revolution 4.0 [4]. 

Entrepreneurial activity in the form of digital business is a high business opportunity because of its 
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flexibility [5]. The implementation of digital business is not limited by space and time so it can be done 

anytime and anywhere [6]. Digital business is an example of a form of entrepreneurship in the digitalization 

era [7]. Entrepreneurial learning in Vocational Schools should be able to provide insight into knowledge and 

skills related to digital business. So that entrepreneurship carried out by vocational students follows the 

development of needs at this time. Entrepreneurship learning in Vocational Schools is in the subject of 

entrepreneurial creative projects which are taught in grades eleven and twelfth. 

The learning achievement of entrepreneurial creative project lessons is that vocational students are able to 

actualize the competencies of the concentration of expertise they learn by producing products (goods or 

services) that are appropriate, innovative, have economic value and are in accordance with customer needs. 

This learning has the impact of increasing students’ interest in becoming entrepreneurs [8]. Learning 

entrepreneurial creative projects has an impact on increasing students’ entrepreneurial knowledge and skills 

[9]. Another impact is the increased ability to think critically in analyzing a business opportunity and 

managing it [10]. Based on the description of this explanation, it is necessary to provide digital skills for 

vocational students to manage a business in the current era. 

Digital skills are the ability to use Information Technology (IT) devices to make it easier to complete a job. 

Digital skills are one of the factors that determine the level of individual expertise in the twenty-first century 

era [11]. Digital skills become an important war in digital education to improve the quality of education 

[12]. Digital skills are the ability to find, evaluate, use, share and create content using digital devices, such 

as computers and smartphones. Digital skills are already influencing the development and management of 

several important sectors such as industry, tourism, engineering and education [13]. The use of Information 

Technology (IT) devices affects a person’s digital skills [14]. The development of internet technology has a 

role in someone having digital skills [15]. Digital skills affect the learning process [16]. So that the 

millennial generation has the opportunity to have very high digital skills because they were born in the 

digitalization era [17]. Digital skills are needed in developing entrepreneurs. 

There is an influence between digital skills on entrepreneurial personal effectiveness competence and 

entrepreneurial academic competence [18]. In addition, digital literacy influences innovation and readiness 

in entrepreneurship [19] [20]. Digital literacy also influences interest in entrepreneurship [21] [22] [23]. 

Digital literacy will also strengthen the ability to manage entrepreneurship [24]. Digital literacy is a form of 

digital skills that has an impact on entrepreneurial activities. In accordance with the description of the 

description, this study aims to evaluate the digital skills possessed by vocational students when learning 

entrepreneurial creative projects. The evaluation is based on four main indicators, namely: (1) Basic 

knowledge of the digital landscape of the internet and cyberspace; (2) Basic knowledge of information 

search engines, how to use and sort data; (3) Basic knowledge of chat applications and social media; and (4) 

Basic knowledge of digital wallet applications, market places, and digital transactions [25]. 

 

THEORETICAL FRAMEWORK 

2.1 Digital Skills 

Digital skills are the ability to find, evaluate, use, share and create content using digital devices, such as 

computers and smartphones [26]. Digital skills can also be defined as the ability to understand and use 

hardware and software for everyday life effectively. 

Digital skills are an individual’s ability to know, understand and use ICT hardware and software as well as 

digital operating systems [25]. Digital skills can be measured by analyzing several aspects, namely: (1) 

Devices and software operations skills; (2) Information and data literacy skills; (3) Digital content or 

product creation skills; (4) Cloud computing competency skills; (5) Digital communication and 

collaboration skills; (6) Digital communication and collaboration skills; (7) Digital security and ethics skills; 

http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 92 

www.rsisinternational.org 

 

 

 
 

and (8) Digital project management skills [26]. 

Digital skills can be measured by analyzing several aspects, namely: (1) Basic knowledge of the digital 

landscape of the internet and cyberspace; (2) Basic knowledge of information search engines, how to use 

and sort data; (3) Basic knowledge of conversation and social media applications; and (4) Basic knowledge 

of digital wallet applications, market places and digital transactions [25]. These four aspects are indicators in 

measuring the digital skills possessed by students in this research. 

2.2 Digital Entrepreneurship 

Digital entrepreneurship is a product marketing activity that utilizes technology as a supporting tool [1]. An 

example of the implementation of the digital entrepreneurship concept is e-commerce. E-commerce presents 

a market in the form of buying and selling products online. E-commerce covers all processes of 

development, marketing, sales, delivery, service and payment for customers, with support from a wider 

network of business partners [3]. The digital business concept, when applied to entrepreneurship learning in 

schools, can increase students’ knowledge, skills and character in building and managing a business by 

utilizing information technology tools as a support [27]. 

Entrepreneurial activities are currently followed by the demands of trends in the development of 

Information Technology (IT) devices. The concept of internet-based entrepreneurship or what is known as 

digital business is a promising business opportunity because of its flexibilit [5]. The implementation of 

digital entrepreneurship is not limited by space and time so that buying and selling can be done anytime and 

anywhere [6]. Digital entrepreneurship is an alternative for entrepreneurship in the current era of 

digitalization [7]. 

2.3 Entrepreneurial Learning 

Entrepreneurship learning is a learning activity that aims to provide students with knowledge and skills 

related to planning, management and business development [28]. The aim of entrepreneurship learning is so 

that students are able to create their own jobs, improve their skills in entrepreneurship, so that after 

graduating they are expected to be work ready and ready to become entrepreneurs independently. To 

achieve entrepreneurial learning goals, students must have entrepreneurial knowledge, skills and character 

[29]. In this digital era, skills in using information technology as a means of supporting entrepreneurial 

activities are very important [30]. The use of information technology tools can improve skills in analyzing 

entrepreneurial opportunities [31]. The increasingly rapid development of information technology has an 

impact on forms of entrepreneurial activity. Students through entrepreneurship learning gain knowledge and 

skills in using information technology tools. These skills will support organizing or managing a business 

that is run. In this research, students who manage and develop entrepreneurship independently become the 

object of evaluation based on their digital skills. Based on theoretical studies, the research design carried out 

can be described as follows 

 

Figure 1. Research Design for Evaluation of Student Digital Skills 

http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 93 

www.rsisinternational.org 

 

 

 

RESEARCH METHODS 

The type of research used is evaluation research. Evaluation research is research to find out events or events 

that have occurred [32]. The research method used is descriptive evaluative method with a qualitative 

research approach [33] [34] [35] [36]. The evaluative descriptive used in this study is to evaluate the digital 

skills possessed by Vocational High School students in learning entrepreneurial creative projects. The data 

collection technique uses an online questionnaire filling survey via the Google form [37] [38]. Google form 

is an effective media in making questionnaires [39]. The preparation of the questionnaire is based on four 

main indicators, namely: (1) Basic knowledge of the digital landscape of the internet and cyberspace; (2) 

Basic knowledge of information search engines, how to use and sort data; (3) Basic knowledge of chat 

applications and social media; and (4) Basic knowledge of digital wallet applications, market places, and 

digital transactions [25]. 

The data analysis technique used is interactive analysis from Miles and Huberman [40] [41]. The steps of 

data analysis carried out were data collection, data reduction, data presentation, and conclusion/verification 

[42] [43] [44]. The number of research respondents was 30 students from 10 Vocational High Schools in 

Central Java Province, Indonesia. These students come from 13 Expertise Competencies, namely: Building 

Modeling and Information Design, Building Sanitation and Maintenance Construction, Multimedia, 

Software Development and Games, Social Care, Software Engineering, Culinary, Fashion, Audio Video 

Engineering, Electrical Installation Engineering, Engineering Computers and Telecommunication Networks, 

Industrial Automation Engineering, and Mechanical Engineering. Students who are research respondents 

have the requirement to have self-employed businesses that are managed independently within or outside 

the school environment. 

 

RESEARCH RESULTS AND DISCUSSION 

Based on the results of the questionnaire filled out by the respondents, it was found that information data 

related to the business conditions run by SMK students was obtained in Table 1. 

Table 1. Business Conditions for SMK Students 
 

No Evaluation Aspects Evaluation Result 

1. Form of business carried out 
22.6% sold goods; 22.6% offer services; and 54.8% selling 

goods and offering services 

2. 
Suitability of business with competency 

expertise 
6.5% very suitable, 45.2% suitable and 48.4% not suitable 

3. Type of marketing done 51.7% Online and 48.4% Not Online (Direct) 

In accordance with Table 1, the entrepreneurial characteristics of SMK students are selling goods and 

offering services. Entrepreneurial students on average are in accordance with the competency skills and 

some are not in accordance with the competency skills. Examples of students who are entrepreneurs in 

accordance with the competence of expertise, namely Culinary Entrepreneurship selling self-produced food 

and beverage products. Students who are not in accordance with the competency skills, namely software 

engineering students selling clothing and skin care products. Even though it doesn’t match the competence 

of expertise because selling online by utilizing information technology devices indirectly also matches the 

competence. Furthermore, marketing is carried out in online and offline forms. Online marketing through  
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market place applications and social media applications. While offline by offering products to friends, 

teachers, family and the general public. 

Specifically evaluating the digital skills of SMK students in learning creative entrepreneurial projects based 

on four main indicators [25]. Each of these main indicators is used as a sub-indicator in Table 2 

Table 2. Digital Skills Indicators and Sub-indicators 
 

No Indicators Sub-indicator (Competency) 

 

 

1. 

 

Basic knowledge of the digital landscape of 

the internet and cyberspace 

1. Knowing the types of hardware and software 

(devices and protection features) 

2. Understand the types of hardware and software 

(devices and protection features) 

 

 

 

2. 

 

 

 

Basic knowledge of information search 

engines, how to use and sort data 

1. Know the types of information search engines, 

how to use and sort data 

2. Knowing how to access and sort data in 

information search engines 

3. Understand the types of information search 

engines and their uses 

 

 

 

3. 

 

 

 

Basic knowledge of chat applications and 

social media 

1. Knowing the types of conversation and social 

media applications 

2. Know how to access chat applications and social 

media 

3. Knowing the various features available in 

conversation and social media applications 

 

 

 

4. 

 

 

Basic knowledge of digital wallet 

applications, market places, and digital 

transactions 

1. Knowing the types of digital wallet applications, 

market places, and digital transactions 

2. Knowing how to access digital wallet 

applications, marketplaces, and digital transactions 

3. Understand the features available in digital wallet 

applications, marketplaces, and digital transactions 

3.1 Basic knowledge of the digital landscape of the internet and cyberspace 

This indicator assesses the digital skills of SMK students in knowing, understanding, and using various 

types of hardware and software. Based on the results of the questionnaire filled out by the respondents, 

information data related to digital skills in knowing, understanding, and using hardware and software is 

obtained in Table 3. 
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Table 3. Digital Skills Using Hardware and Software 

 

No Question Result 

1. 
Do you understand and know 

hardware? 

35.5% do not understand and do not know and 64.5% understand 

and know 

2. 
Does entrepreneurship use digital 

devices? 

80.6% use handphone/smartphones, 41.9% use 

computers/laptops, 3.2% tablets and 12.9% do not use 

3. 
Do you understand and know the 

software? 

22.6% do not understand and do not know and 77.4% understand 

and know 

4. 
Do you use software in 

entrepreneurship? 
77.4% use and 22.6% do not use 

In accordance with Table 3, most of the SMK students understand and know about hardware and software. 

When entrepreneurship, the average student uses a digital mobile phone/smartphone device. Because all 

vocational students have these devices. Parents provide mobile/smartphone digital devices to assist learning 

activities at school and other supporting activities. Because all students have digital devices, they also use 

the software in them. The development of information technology in hardware and software has an impact 

on the effectiveness of entrepreneurial activities [45]. Entrepreneurs easily build and grow businesses 

through the use of digital devices [46]. The development of digital devices has an influence on the 

performance of entrepreneurs [47]. The development of internet information technology devices has an 

effect on increasing online-based entrepreneurs [48]. The development of information technology devices 

has become a digital-based entrepreneurial opportunity [49]. 

3.2 Basic knowledge of information search engines, how to use and sort data 

This indicator assesses the digital skills of SMK students in knowing, understanding, and using various 

types of search engine application software. Based on the results of the questionnaire filled out by the 

respondents, information data related to digital skills in knowing, understanding, and using various types of 

search engine application software is obtained in Table 4. 

Table 4. Digital Skills Using Search Engine Application Software 
 

No Question Result 

1. 
Do you understand the terms and 

meaning of search engines? 
74.2% understand and 25.8% do not understand 

 

2. 

Do you utilize or use search engine 

application software in your 

entrepreneurship? 

 

54.8% use and 45.2% do not use 

 

3. 
What search engine application 

software is used frequently? 

67.7% Google, 41.9% YouTube, 6.5% Yandex, Microsoft 

Bing, Wiki.com and 3.2% CC Search, Duck Duck Go, Ecosia 

and 32.3% Don’t Use 

 

4. 

What is your purpose for using search 

engine application software in 

entrepreneurship? 

58.1% Looking for prices of goods to make products, 54.8% 

Looking for information on distributors or buyers, 51.6% 

Looking for information on promo prices and 48.4% Looking 

for prices for goods to be sold 

In accordance with Table 4, SMK students understand search engine software. Apart from that, it is also 

used in entrepreneurial activities. Most students use Google and YouTube search engine software. Students 
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use it to find the price of goods to be sold, information regarding distributors or buyers and promo prices. 

The Google search engine is useful for optimizing online-based entrepreneurs [50]. Search engine 

application software is an online-based marketing strategy [51] [52]. Optimizing the use of search engine 

software can increase sales [53]. The use of search engine software can enhance online product marketing 

and promotion [54]. 

3.3 Basic knowledge of chat applications and social media 

This indicator assesses the digital skills of SMK students in knowing, understanding, and using various 

types of communication application software. Based on the results of the questionnaire filled out by the 

respondents, information data related to digital skills in knowing, understanding, and using various types of 

communication application software is obtained in Table 5. 

Table 5. Digital Skills Using Communication Application Software 
 

No Question Result 

1. 
Do you understand about synchronous and 

asynchronous communication? 
93.5% understand and 6.5% do not understand 

2. 
When running your business, do you use 

synchronous (live) application software? 
90.3% Use and 9.7 do not use 

3. 
What synchronous application software is 

often used in entrepreneurship? 

93.5% WhatsApp, 67.7% Instagram, 32.3% Facebook, 

19.4% Telegram and 6.6% Don’t Use 

 

4. 

In running your business, do you use 

asynchronous (indirect) application 

software? 

 

61.3% Do not use and 38.7% use 

5. 
What asynchronous application software 

is often used in entrepreneurship? 
32.3% Email, 9.7% website or blog and 61.3% Don’t Use 

 

6. 

What is your purpose for using 

communication application software in 

entrepreneurship? 

80.6% Product promotion media, 58.1% online buying and 

selling media, 54.8% looking for buyer information data, 

and 51.6% carrying out the product delivery process 

In accordance with Table 5, SMK students understand synchronous and asynchronous communication. 

Students prefer to use synchronous rather than asynchronous communication types. The use of synchronous 

application software such as Whats App, Instagram and Facebook is a medium in online marketing. 

Students use the application software to promote products, as a media for buying and selling online and 

looking for information regarding buyers. Facebook is one of the communication media for online business 

promotion media [55]. The use of social media can increase interest in entrepreneurship [56] [57] [58]. 

Using Instagram helps to promote and do business online [59]. WhatsApp can be used as an online-based 

marketing medium [60]. 

WhatsApp social media application software can be used as product promotion, branding, marketing of 

entrepreneurial activities [61]. Instagram and Facebook can be used as digital content media for online- 

based marketing purposes [62] [63]. Instagram supports digital-based entrepreneurs because the application 

software contains various supporting features [64]. The use of social media application software has an 

impact on online-based entrepreneurial activities [65]. The use of social media application software is very 

influential in the implementation of digital-based entrepreneurship. 

3.4 Basic knowledge of digital wallet applications, market places, and digital transactions 

This indicator assesses the digital skills of SMK students in knowing, understanding, and using various 
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types of digital wallet and marketplace application software. Based on the results of the questionnaire filled 

out by the respondents, information data related to digital skills in knowing, understanding, and using 

various types 

of digital wallet and marketplace application software is obtained in Table 6. 

Table 6. Digital Skills Using Digital Wallet And Marketplace Application Software 
 

No Question Result 

1. 
Do you understand digital wallet 

application software? 
90.3% Understand and 9.7% Don’t Understand 

2. 
When running your business, do you use 

digital wallet application software? 

58.1% FUNDS, 54.8% ShopeePay, 45.2% GoPay, 32.3% 

OVO, 6.6% LinkAja and 29% Don’t use 

3. 
Do you understand market place 

application software? 
87.1 Understand and 12.9% Do not Understand 

 

4. 
In running your business, do you use 

market place application software? 

58.1% Shopee, 38.7% Tokopedia, 22% Lazada, 19.4% 

Bukalapak, 12.9% Blibli, 6.5% JD.ID, Jakarta Notebook and 

41.9% Don’t Use 

5. Do you understand digital transactions? 77.4% Understand and 22.6% Don’t Understand 

In accordance with Table 6, SMK students understand digital transactions, digital wallet application 

software, and market places. When running their business, most students use the DANA, Shopee Pay, and 

Go Pay digital wallet application software. The use of digital wallet application software is not only used for 

transaction purposes in entrepreneurial activities. Students use it for everyday purposes such as paying for 

transportation to school and ordering food or drinks online. However, for market place application software 

students still don’t use it much. Only a few students use market place application software such as Shopee, 

Tokopedia and Lazada. The use of market place application software is not only for entrepreneurial 

activities, but students also use it to buy school or daily necessities online. 

Market place application software can be used as a promotional medium for entrepreneurial activities [66] 

[67] [68]. The use of Shopee as a market place application software can increase interest in entrepreneurship 

[69] [70]. The shopee market place can be used as a marketing medium for digital-based products [71]. 

Bukalapak marketplace can be used as an online marketing medium [72]. Tokopedia market place can be 

used as digital marketing media [73] [74]. To attract buyers, entrepreneurs can use the Tokopedia, Shopee, 

Bukalapak, Lazada and Blibli marketplaces as online marketing media [75]. Several market places can 

increase the buying and selling of online-based marketing [76]. 

The existence of digital wallet application software facilitates online payment transactions [77]. To simplify 

the online-based product sales process, market place application software can be used [78]. Market place 

facilitates digital-based product promotion activities [79] [80]. The use of digital wallet and market place 

application software is an example of digital transaction activities. Entrepreneurial activities are more 

effectively carried out using the concept of digital transactions. With digital transactions, entrepreneurial 

activities can be carried out anytime and anywhere. 

 

CONCLUSION 

Based on the evaluation indicators, it shows that the digital skills of SMK students in learning Creative 

Entrepreneurship Projects: (1) 80.6% of students use digital mobile/smartphone devices for 

entrepreneurship;  (2)  67.7%  of  students  use  the  Google  search  engine  application  software  for 
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entrepreneurship; (3) 93.5% of students use WhatsApp social media application software for 

entrepreneurship; (4) 58.1% of students use the DANA digital wallet application software; and (5) 58.1% of 

students use the Shopee market place application software. Based on the research data, it is recommended to 

provide digital marketing knowledge and skills in using marketplace application software and digital 

payments to SMK students when learning entrepreneurial creative projects. 

 

RECOMMENDATION 

Based on the results of the research data, the researchers made recommendations, namely: (1) Providing 

digital knowledge and skills to students in using and managing marketplace applications and digital wallet 

applications to support entrepreneurial activities; (2) Providing knowledge and skills to students in digital 

marketing strategies for profit; (3) Guiding and monitoring students so that the business they develop can 

survive and compete with competitors; and (4) Providing training to students in creating and managing 

digital promotional content as marketing media. 

 

REFERENCES 

1. I. S. P. M. Ninda Lutfiani, Untung Rahardja, “Peran Inkubator Bisnis dalam Membangun Startup pada 

Perguruan Tinggi,” J. Penelit. Ekon. dan Bisnis, vol. 5, no. 1, pp. 77–89, 2020, [Online]. Available: 

http://publikasi.dinus.ac.id/index.php/jpeb/article/view/2727. 

2. M. P. Dhiyaah Karina, Siti Alfiyatus Sa’diyah, Hanna Nabilah, “Pengaruh Perusahaan Startup 

Terhadap Pertumbuhan Ekonomi Indonesia Selama Pandemi Covid-19,” Berajah J., vol. 2, no. 1, pp. 

156–166, 2022, [Online]. Available: https://ojs.berajah.com/index.php/go/article/view/69. 

3. H. R. Nur Aini Rakhmawati, Alvin Edgar Permana, Arvy Muhammad Reyhan, “Analisa transaksi 

belanja online pada masa pandemi COVID-19,” J. Teknoinfo, vol. 15, no. 1, pp. 32–37, 2021, 

[Online]. Available: https://ejurnal.teknokrat.ac.id/index.php/teknoinfo/article/view/868. 

4. Z. A. Efa Wahyu Prastyaningtyas, “Pentingnya pendidikan kewirausahaan pada mahasiswa dengan 

memanfaatkan teknologi digital sebagai upaya menghadapi revolusi 4.0,” Proc. ICECRS, vol. 2, no. 

1, pp. 281–285, 2019, [Online]. Available: 

http://repository.unpkediri.ac.id/2680/1/Artikel_Pentingnya.pdf. 

5. V. S. Irham Fahmi, Rudi Fachruddin, “Analisis E-Business pada Keputusan Kewirausahaan Bisnis 

Digital (Sebuah Kajian Literatur Studi),” Proseding Semin. Nas. Kewirausahaan, vol. 1, no. 1, pp. 71–

75, 2019, [Online]. Available: http://jurnal.umsu.ac.id/index.php/snk/article/view/3583. 

6. M. Danuri, “Perkembangan Dan Transformasi Teknologi Digital,” J. Ilm. Infokam, vol. 15, no. 2, pp. 

116–123, 2019, [Online]. Available: https://amikjtc.com/jurnal/index.php/jurnal/article/view/178. 

7. A. A. Muhammad Adri, Hanesman Hanesman, Titi Sriwahyuni, “Digital Marketing Sebagai Metoda 

Alternatif Wirausaha Bagi Mahasiswa Di Universitas Negeri Padang,” J. Teknol. Inf. dan Pendidik., 

vol. 12, no. 2, pp. 68–76, 2019, doi: https://doi.org/10.24036/tip.v12i2.241. 

8. A. Supandi, “Pengaruh Model Pembelajaran Berbasis Proyek (Project Based Learning) Terhadap 

Minat Berwirausaha Siswa Kelas XI Pada Mata Pelajaran Kewirausahaan Di Sekolah SMK Bina 

Nusa Mandiri Ciracas,” J. Rev. Pendidik. dan Pengajaran, vol. 5, no. 1, pp. 134–141, 2022, doi: 

https://doi.org/10.31004/jrpp.v5i1.6077. 

9. M. M. Fuadi, Ahmad Sahal, “Penerapan Model Pembelajaran Problem Based Learning (PBL) Pada 

Masa Pandemi Covid 19 Dalam Meningkatkan Aktivitas Dan Hasil Belajar Siswa Pada Mata 

Pelajaran Produk Kreatif Dan Kewirausahaan,” in Prosiding Seminar Nasional Manajemen, Ekonomi, 

Akuntansi V, 2022, pp. 1047–1058, [Online]. Available: 

https://proceeding.unpkediri.ac.id/index.php/senmea/article/view/225. 

10. L. H. Nita Lestyoningsih, “Pengaruh Model Pembelajaran Project Based Learning Terhadap 

Kemampuan Berpikir Kritis Pada Mata Pelajaran Produk Kreatif Dan Kewirausahaan Siswa Kelas XI 

Tata Busana 2 SMK Negeri 2 Boyolangu Tulungagung,” J. Tata Busana, vol. 9, no. 2, pp. 7–13, 2020, 

http://www.rsisinternational.org/
http://publikasi.dinus.ac.id/index.php/jpeb/article/view/2727
http://repository.unpkediri.ac.id/2680/1/Artikel_Pentingnya.pdf
http://jurnal.umsu.ac.id/index.php/snk/article/view/3583


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 99 

www.rsisinternational.org 

 

 

 
 

[Online]. Available: https://ejournal.unesa.ac.id/index.php/jurnal-tata-busana/article/view/32861. 

11. J. de H. Ester van Laar, Alexander J. A. M. van Deursen, Jan A. G. M. van Dijk, “Determinants of 

21st-Century Skills and 21st-Century Digital Skills for Workers: A Systematic Literature Review,” 

Sage Journals, vol. 1, no. 1, pp. 1–14, 2020, [Online]. Available: 

https://doi.org/10.1177/2158244019900176. 

12. G. A. Аbrosimova, “Digital Literacy and Digital Skills in University Study,” Int. J. High. Educ., vol. 

9, no. 8, pp. 52–58, 2020, [Online]. Available: https://doi.org/10.5430/ijhe.v9n8p52. 

13. C. D. Sheena Carlisle, Stanislav Ivanov, “The digital skills divide: evidence from the European 

tourism industry,” J. Tour. Futur., vol. 2, no. 1, pp. 1–27, 2020, doi: doi.org/10.1108/JTF-07-2020- 

0114. 

14. S. G. M. M. S. Livingstone, “The outcomes of gaining digital skills for young people’s lives and 

wellbeing: A systematic evidence review,” Sage Journals, vol. 13, no. 1, pp. 1–27, 2021, doi: 

doi.org/10.1177/14614448211043189. 

15. M. L. W. Carl, “The implementation and embedding of digital skills and digital literacy into the 

curriculum considering the Covid-19 pandemic and the new SQE,” J. Inf. Lit., vol. 15, no. 3, pp. 119–

133, 2021, doi: doi.org/10.11645/15.3.3007. 

16. M. A. A. E. K. T. Perifanou, “Teachers’ Digital Skills Readiness During COVID-19 Pandemic,” Int. 

J. Emerg. Technol. Learn., vol. 16, no. 8, pp. 238–251, 2021, doi: doi.org/10.3991/ijet.v16i08.21011. 

17. J. S. N. R. N. S. Sabilah, “Kesiapan Kerja Generasi Milenial di DKI Jakarta Raya: Pengaruh 

Kecerdasan Emosional dan Keterampilan Digital.,” J. Akuntansi, Keuangan, Dan Manaj., vol. 2, no. 

3, pp. 225–242, 2021, doi: doi.org/10.35912/jakman.v2i3.379. 

18. D. Rusmana, “Pengaruh Keterampilan Digital Abad 21 Pada Pendidikan Kewirausahaan Untuk 

Meningkatkan Kompetensi Kewirausahaan Peserta Didik SMK,” J. Ekon. Pendidik. dan 

Kewirausahaan, vol. 8, no. 1, pp. 17–32, 2020, doi: https://doi.org/10.26740/jepk.v8n1.p17-32. 

19. D. Deri Firmansyah, “Kinerja Kewirausahaan: Literasi Ekonomi, Literasi Digital dan Peran Mediasi 

Inovasi,” Formosa J. Appl. Sci., vol. 1, no. 5, pp. 745–762, 2022, doi: 

https://doi.org/10.55927/fjas.v1i5.1288. 

20. D. S. Vella Anggresta, Siska Maya, “Pengaruh Literasi Digital Dan Mata Kuliah Kewirausahaan 

Terhadap Kesiapan Berwirausaha,” Res. Dev. J. Educ., vol. 8, no. 1, pp. 153–159, 2022, [Online]. 

Available: https://journal.lppmunindra.ac.id/index.php/RDJE/article/view/12090. 

21. F. J. Dwi Yanuarindah Putri, “Pengaruh Penguasaan Literasi Digital Serta Mata Kuliah 

Kewirausahaan Terhadap Minat Berwirausaha Mahasiswa STKIP PGRI Lumajang,” PROMOSI J. 

Progr. Stud. Pendidik. Ekon., vol. 9, no. 2, pp. 1–7, 2021, doi: 

http://dx.doi.org/10.24127/pro.v9i2.4507. 

22. Y. H. Apidana, “Pengaruh Literasi Digital, Internal Locus of Control dan Dukungan Akademik 

Terhadap Niat Berwirausaha Mahasiswa di Kabupaten Banyumas,” J. Ilm. Mhs. Manajemen, Bisnis 

dan Akunt., vol. 4, no. 5, pp. 666–682, 2022, doi: https://doi.org/10.32639/jimmba.v4i5.176. 

23. A. O. B. Cantika Dwi Fatonnah, Diana Djuwita, “Pengaruh Pendidikan Kewirausahaan Dan Literasi 

Digital Terhadap Minat Berwirausaha Pada Mahasiswa Ekonomi Syari’ah IAIN Syekh Nurjati 

Cirebon,” Hawalah Kaji. Ilmu Ekon. Syariah, vol. 1, no. 2, pp. 50–60, 2022, [Online]. Available: 

https://hawalah.staiku.ac.id/index.php/lp/article/view/7/13. 

24. A. H. Corniatin Indri Sholespy, “Pengaruh literasi ekonomi dan literasi digital terhadap kemampuan 

spesifik mahasiswa dalam berwirausaha,” J. Pendidik. Ekon., vol. 15, no. 2, pp. 105–113, 2022, doi: 

https://dx.doi.org/10.17977/UM014v15i22022p105. 

25. Z. M. Z. Monggilo, “Modul cakap bermedia digital,” Jakarta: Direktorat Jenderal Aplikasi 

Informatika, 2021, pp. 1–183. 

26. A. Beta, Unlocking APAC’S Digital Pontential: Changing Digital Skill Needs and Policy 

Approaches. Washington: Amazon Web Service, 2021. 

27. Z. A. Prastyaningtyas, Efa Wahyu, “Pentingnya Pendidikan Kewirausahaan pada Mahasiswa dengan 

Memanfaatkan Teknologi Digital Sebagai Upaya Menghadapi Revolusi 4.0,” Proc. Int. Consort. 

Educ.   Cult.   Res.   Stud.,   vol.   2,   no.   1,   pp.   281–285,   2019,   doi: 

http://www.rsisinternational.org/
http://dx.doi.org/10.24127/pro.v9i2.4507


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 100 

www.rsisinternational.org 

 

 

 
 

https://doi.org/10.21070/picecrs.v2i1.2382. 

28. W. Pudjiastuti, “Implementasi Pembelajaran Produk Kreatif dan Kewirausahan Melalui Projek 

Perusahaan Siswa Di SMKN 3 Buduran Sidoarjo,” J. Merdeka Mengajar, vol. 3, no. 3, pp. 56–60, 

2022, [Online]. Available: https://ejurnalkotamadiun.org/index.php/JMM/article/view/1397. 

29. N. Hermawati, “Penerapan Model Pembelajaran Berbasis Proyek Untuk Meningkatkan Prestasi 

Belajar Peserta Didik Pada Mata Pelajaran Produk Kreatif dan Kewirausahaan Kelas XII BC SMK 

Negeri 2 Kota Bogor,” JPG J. Pendidik. Guru, vol. 2, no. 2, pp. 91–98, 2021, doi: 

https://doi.org/10.32832/jpg.v2i2.4678. 

30. S. S. Chrisza Arthur Tahapary, M. Ridwan Tikollah, “Peningkatan Hasil Belajar Peserta Didik Kelas 

XI Akuntansi dengan Menerapkan Model Pembelajaran Project Based Learning (PJBL) pada Mata 

Pelajaran Produk Kreatif dan Kewirausahaan di SMK Negeri 2 Ambon Maluku,” J. Pemikir. Dan 

Pengemb. Pembelajaran, vol. 3, no. 4, pp. 107–111, 2021, [Online]. Available: https://www.ejournal- 

jp3.com/index.php/Pendidikan/article/view/189. 

31. A. Alimuddin, “Penggunaan Internet Dan Peluang Berwirausaha Di Indonesia,” J. Kewirausahaan 

Dan Bisnis, vol. 26, no. 2, pp. 112–121, 2021, doi: https://doi.org/10.20961/jkb.v26i2.50913. 

32. T. A. R. H. Achmad Nasihi, “Monitoring Dan Evaluasi Kebijakan Pendidikan,” Indones. J. Teach. 

Learn., vol. 1, no. 1, pp. 78–88, 2022, [Online]. Available: 

https://journals.eduped.org/index.php/intel/article/view/112. 

33. H. N. Laila Qadriah, Muhammad Bagus Adi Wicaksono, Sigit Somadiyono, “CIPP Model as a 

Mathematics Learning Evaluation Model in Elementary School,” Int. J. Sci. Soc., vol. 4, no. 3, pp. 

435–444, 2022, doi: https://doi.org/10.54783/ijsoc.v4i3.536. 

34. S. H. Sinarman Jaya, “The Using Context, Input, Process, and Product Evaluation Model for 

Evaluating Online College EFL Learning,” Int. J. Educ. Res. Soc. Sci., vol. 3, no. 6, pp. 2460–2470, 

2022, [Online]. Available: https://ijersc.org/index.php/go/article/view/559. 

35. S. Sukarni, “The Context, Input, Process, and Product Evaluation Model on English Language 

Teaching at Public Health Study Program,” IJECA Int. J. Educ. Curric. Appl., vol. 5, no. 3, pp. 241–

249, 2022, doi: https://doi.org/10.31764/ijeca.v5i3.10318. 

36. M. G. S. S. Tubagus Muhammad Ali Ridho Azhari, “Review of Legal Weakness on Protection of 

Personal Data in Online Transactions on Consumer-to-Consumer Concept in E-Commerce,” Int. J. 

Res. Eng. Sci. Manag., vol. 6, no. 1, pp. 12–16, 2023, [Online]. Available: 

https://journal.ijresm.com/index.php/ijresm/article/view/2490. 

37. I. R. S. Y. Dwi Anggaini, Titi Ratnasari, “Implementation Of Context, Input, Process & Product 

(CIPP) Model Evaluation In Virtual-Based Practical Learning In The Electrical Power System 

Laboratory,” Int. J. Econ. Manag. Business, Soc. Sci., vol. 2, no. 2, pp. 273–281., 2022, [Online]. 

Available: https://cvodis.com/ijembis/index.php/ijembis/article/view/68. 

38. M. M. T. Premalatha Sathianarayanan, Nor Hasnida Che Md. Ghazali, Izazol Idris, “Penilaian 

Pelaksanaan Program I-Think Di Sekolah Rendah: Satu Penilaian Input (Evaluation Of The 

Implementation Of I-Think Program In Primary Schools: An Input Assessment),” Int. J. Adv. Res. 

Islam. Stud. Educ., vol. 3, no. 1, pp. 79–91, 2023, [Online]. Available: 

https://myedujournal.com/index.php/arise/article/view/191. 

39. L. L. Ida Elfira, Syamsurizal Syamsurizal, “Systematic Literature Review : Efektivitas Penggunaan 

Google Form Untuk Evaluasi Pembelajaran,” Mathema J., vol. 5, no. 2, pp. 93–109, 2023, [Online]. 

Available: https://ejurnal.teknokrat.ac.id/index.php/jurnalmathema/article/view/2811. 

40. H. W. Mardiyati – Mardiyati, “Faktor-Faktor Yang Dipertimbangkan Konsumen Dalam Literasi 

Keuangan Di Kecamatan Pontianak Timur,” J. Ekon. Integr., vol. 13, no. 2, pp. 376–384, 2023, 

[Online]. Available: http://journal.stieip.ac.id/index.php/iga/article/view/303/0. 

41. A. R. S. Rohmi Suminar Wahyuningsih, Katni Katni, “Implementasi Daily Performance 

Monitoringdalam Meningkatkan Pendidikan Adab,” Int. J. Learn. Educ., vol. 1, no. 1, pp. 1–7, 2023, 

[Online]. Available: https://najahaofficial.id/najahajournal/index.php/IJLE/article/view/43. 

42. N. T. R. Tressyalina, Ena Noveria, Ermawati Arief, Ella Wulandari, “Analisis Kebutuhan E-LKPD 

Interaktif Berbasis Kearifan Lokal dalam Pembelajaran Teks Eksposisi,” Journal of  

http://www.rsisinternational.org/
http://journal.stieip.ac.id/index.php/iga/article/view/303/0


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 101 

www.rsisinternational.org 

 

 

 
 

Education Humanit., vol. 1, no. 1, pp. 23–31, 2023, doi: https://doi.org/10.59687/educaniora.v1i1.1. 

43. M. M. Ikhwan Akbar Endarto, “Analisis Potensi Implementasi Metaverse Pada Media Edukasi 

Interaktif,” J. Barik, vol. 4, no. 1, pp. 37–51, 2022, [Online]. Available: 

https://ejournal.unesa.ac.id/index.php/JDKV/article/view/48250. 

44. M. H. A. Tety Nur Cholifah, “Analisis Pelaksanaan Pembelajaran Anak Berkebutuhan Khusus Di 

Sekolah Dasar,” Prim. Educ. J., vol. 3, no. 1, pp. 41–48, 2023, doi: 

https://doi.org/10.33379/primed.v3i1.2391. 

45. M. I. P. N. Lisma Yana Siregar, “Perkembangan Teknologi Informasi Terhadap Peningkatan Bisnis 

Online,” J. Ilm. Manaj. Dan Bisnis, vol. 2, no. 1, pp. 71–75, 2020, [Online]. Available: 

https://journal.upp.ac.id/index.php/Hirarki/article/view/331. 

46. Hamdan, “Industri 4.0: Pengaruh Revolusi Industri Pada Kewirausahaan Demi Kemandirian 

Ekonomi,” J. Nusant. Apl. Manaj. Bisnis, vol. 3, no. 2, pp. 1–8, 2018, doi: 

https://doi.org/10.29407/nusamba.v3i2.12142. 

47. T. M. Edy Aswandy, “Analisa Pengaruh Teknologi Informasi & Komunikasi terhadap Kewirausahaan 

dan Kinerja UMKM,” J. STEI Ekon., vol. 31, no. 1, pp. 76–89, 2022, doi: 

https://doi.org/10.36406/jemi.v31i01.624. 

48. A. R. T Tawami, “Role of Information Technology on Entrepreneurship,” IOP Conf. Ser. Mater. Sci. 

Eng., vol. 662, no. 3, pp. 1–5, 2019, [Online]. Available: 

https://iopscience.iop.org/article/10.1088/1757-899X/662/3/032053. 

49. F. F. Achsanul Qosasi, Erna Maulina, Margo Purnomo, Anang Muftiadi, Erwin Permana, “The 

Impact of Information and Communication Technology Capability on the Competitive Advantage of 

Small Businesses,” Int. J. Technol., vol. 10, no. 1, pp. 167–177, 2019, doi: 

https://doi.org/10.14716/ijtech.v10i1.2332. 

50. F. F. Rizky Tahara Shita, Lauw Li Hin, Anita Diana, Dwi Achadiani, “Pelatihan Optimasi Pemasaran 

Online Dengan Memanfaatkan Search Engine Optimization (SEO) Pada Komunitas Pengusaha 

Muda,” APTEKMAS, J. Pengabdi. Kpd. Masy., vol. 5, no. 1, pp. 16–23, 2022, [Online]. Available: 

https://jurnal.polsri.ac.id/index.php/aptekmas/article/view/4584. 

51. B. Ahmad Hakim Syaifullah, “Pengaruh Model Project Based Learning Berbantuan Jobsheet 

Terhadap Peningkatan Penguasaan Kompetensi Pengelasan Pelat Berbagai Posisi Menggunakan Las 

Busur Manual,” J. Pendidik. Tek. Mesin, vol. 18, no. 2, pp. 56–60, 2018, doi: 

https://doi.org/10.15294/jptm.v18i2.18654. 

52. T. Utari, “Pengembangan Search Engine Optimization (SEO) pada Digital Marketing Sebagai Strategi 

Pemasaran UMKM,” Int. J. Demos, vol. 4, no. 2, pp. 676–685, 2022, [Online]. Available: https://hk- 

publishing.id/ijd-demos/article/view/247. 

53. M. A. Satrio Waliyudin Azhar, Achmad Fauzi, Reynaldo Ghifari Putra Yuntama, Belva Yulivio 

Estiawan, Muhammad Yusuf Fito Pratama Putra, Muhammad Ramdan, “Pengaruh Social Media dan 

Search Engine Terhadap Peningkatan Penjualan UMKM,” J. Manaj. Pendidik. dan Ilmu Sos., vol. 4, 

no. 1, pp. 223–230, 2022, doi: https://doi.org/10.38035/jmpis.v4i1.1421. 

54. E. T. Dino Keco, “Influence of search engine optimization (SEO) on business performance,” Int. J. 

Res. Bus. Soc. Sci., vol. 11, no. 4, pp. 59–68, 2022, doi: https://doi.org/10.20525/ijrbs.v11i4.1865. 

55. F. S. Ajimat Ajimat, Denok Sunarsi, “Berwirausaha Memanfaatkan Media Sosial Pada Daerah 

Sepatan,” J. ADI Pengabdi. Kpd. Masy., vol. 1, no. 1, pp. 69–76, 2020, doi: 

https://doi.org/10.34306/adimas.v1i1.249. 

56. T. Prasetio, “Nalisis Pengaruh Penggunaan Media Sosial, Motivasi Intrinsik, Dan Pengetahuan 

Kewirausahaan Terhadap Minat Berwirausaha Mahasiswa,” J. Sekr. Adm., vol. 18, no. 1, pp. 35–46, 

2020, [Online]. Available: https://journal.budiluhur.ac.id/index.php/serasi/article/view/1040. 

57. B. Kumara, “Analisis Faktor Yang Mempengaruhi Minat Berwirausaha Dengan Menggunakan Media 

Sosial,” J. Manaj. Dan Bisnis Indones., vol. 6, no. 1, pp. 52–56, 2020, [Online]. Available: 

http://jurnal.unmuhjember.ac.id/index.php/JMBI/article/view/3533. 

58. M. A. M. Dyah Indraswati, Vivi Rachmatul Hidayati, Nourma Pramesti Wulandari, “Pengaruh 

Penggunaan Media Sosial Dan Lingkungan Keluarga Terhadap Minat Berwirausaha Mahasiswa 

http://www.rsisinternational.org/
http://jurnal.unmuhjember.ac.id/index.php/JMBI/article/view/3533


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 102 

www.rsisinternational.org 

 

 

 
 

PGSD Universitas Mataram,” J. Ekon. Pendidik. Dan Kewirausahaan, vol. 9, no. 1, pp. 17–34, 2020, 

[Online]. Available: https://journal.unesa.ac.id/index.php/jepk/article/view/9600. 

59. I. S. Kurniawan, “Analisis Pengaruh Penggunaan Instagram, Pengalaman Praktik Kewirausahaan, 

Dan Hasil Belajar Kewirausahaan Terhadap Minat Berwirausaha Online,” Akmenika J. Akunt. dan 

Manaj., vol. 15, no. 2, pp. 135–146, 2018, doi: https://doi.org/10.31316/akmenika.v15i2.1003. 

60. S. S. Suarni Norawati, Zulher Zulher, Sahrono Sahrono, “Optimalisasi Pemasaran Melalui Website 

Dan Whatsapp Dalam Upaya Peningkatan Pendapatan Bagi Pelaku UMKM Di Kabupaten Kampar,” 

in Prosiding PKM-CSR, 2021, pp. 1397–1404, doi: https://doi.org/10.37695/pkmcsr.v4i0.1171. 

61. M. S. Dwi Susanti, “WhatsApp Usage Training in Marketing Home-Based Products for Benzo 

Amanah Cooperative Members Bandung Indonesia,” Int. J. Res. Community Serv., vol. 1, no. 3, pp. 

29–34, 2020, doi: https://doi.org/10.46336/ijrcs.v1i3.106. 

62. A. S. Dewi, “Investigating the Impact of Instagram on Women Entrepreneurs’ Empowerment,” in 

Annual International Conference on Social Sciences and Humanities (AICOSH 2020), 2020, pp. 58–

61, [Online]. Available: https://www.atlantis-press.com/proceedings/aicosh-20/125942355. 

63. A. P. Cesya Rizkika Parahiyanti, “Engage Your Customers During the Pandemic: The Impact of 

Social Media-Instagram Usage to Micro-Small Medium Enterprises (MSMEs) in Indonesia,” Int. J. 

Multicult. Multireligious Underst., vol. 8, no. 6, pp. 328–335, 2021, [Online]. Available: 

https://ijmmu.com/index.php/ijmmu/article/view/2711. 

64. C. K. Bamidele Adekunle, “Social Media and Economic Development: The Role of Instagram in 

Developing Countries,” J. Bus. Africa Era Digit. Technol., vol. 3, no. 1, pp. 85–99, 2021, [Online]. 

Available: https://link.springer.com/chapter/10.1007/978-3-030-70538-16. 

65. Y. R. Kurniawan, “The Effect of using Social Media to Enterpreneurial Interest in Airlangga 

University Students : Case in Management Students at Faculty of Economic and Business.,” Int. J. 

Innov. Technol. Explor. Eng., vol. 8, no. 7, pp. 104–107, 2019, [Online]. Available: 

https://www.ijitee.org/download/volume-8-issue-7/. 

66. N. A. S. Agung Deni Wahyudi, Ade Surahman, “Penerapan Media Promosi Produk E-Marketplace 

Menggunakan Pendekatan AIDA Model dan 3D Objek,” J. Inform. J. Pengemb. IT (JPIT, vol. 6, no. 

1, pp. 35–40, 2021, [Online]. Available: 

https://ejournal.poltektegal.ac.id/index.php/informatika/article/view/2304. 

67. N. K. Ivtachul Ma’rifah, Bella Rizka Indah W, Erren Imaniar Rizqi, “Pengaruh Marketplace Dalam 

Meningkatkan Daya Saing Ekonomi Kreatif Pada UMKM D’elixir,” J. Revenue J. Ilm. Akunt., vol. 

2, no. 2, pp. 349–356, 2022, doi: https://doi.org/10.46306/rev.v2i2.78. 

68. H. F. Riklan Kango, Totok Ismawanto, “Pengembangan Pemasaran Digital Pada Marketplace UMKM 

Sambal Disko,” Monsu’ani Tano, J. Pengabdi. Masy., vol. 5, no. 2, pp. 1–8, 2022, [Online]. 

Available: https://lonsuit.unismuhluwuk.ac.id/monsuan/article/view/1823. 

69. N. B. B. Monika Pangaribuan, Jhon Sihar Manurung, “Pengaruh Kreativitas Dan Penggunaan 

Marketplace Shopee Terhadap Minat Berwirausaha Mahasiswa Administrasi Niaga Politeknik Negeri 

Medan,” in Konferensi Nasional Sosial dan Engineering Politeknik Negeri Medan, 2021, pp. 607–

615, [Online]. Available: https://ojs.polmed.ac.id/index.php/KONSEP2021/article/view/651. 

70. L. L. Retno Susanti, “Pengaruh Brand Image, Brand Trust Dan Harga Terhadap Keputusan Pembelian 

Pada Market Place Shopee,” JEKU, J. Ekon. dan Kewirausahaan, vol. 22, no. 1, pp. 29–36, 2022, doi: 

https://doi.org/10.33061/jeku.v22i1.7589. 

71. G. Anisah, “Pelatihan Digital Marketing Menggunakan Platform Marketplace Shopee Untuk 

Kelompok Pemuda Wirausaha Di Desa Mulyoagung-Bojonegoro,” J. Pengabdi. Masy., vol. 1, no. 1, 

pp. 1–10, 2021, doi: https://doi.org/10.32665/mafaza.v1i1.256. 

72. R. R. Calvin Buntarman, “Pengaruh Ease of Use, Trust, dan Privacy Concern terhadap Repurchase 

Intention pada Situs Jual Beli Online Bukalapak,” J. Manajerial dan Kewirausahaan, vol. 4, no. 2, pp. 

301–309, 2022, doi: https://doi.org/10.24912/jmk.v4i2.18223. 

73. I. K. Indra Ade Irawan, “Keputusan Pembelian Pada Marketplace Tokopedia Ditinjau Dari Pengaruh 

Faktor Promosi Penjualan, Brand Image, Dan Harga,” J. Perspekt. Manajerial Dan Kewirausahaan, 

vol. 2, no. 2, pp. 9–18, 2022, doi: https://doi.org/10.59832/jpmk.v2i2.163. 

http://www.rsisinternational.org/
http://www.atlantis-press.com/proceedings/aicosh-20/125942355
http://www.ijitee.org/download/volume-8-issue-7/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IIIS March 2024 | Special Issue on Education 

Page 103 

www.rsisinternational.org 

 

 

 
 

74. T. A. Tri Ika Jaya Kusumawati, Anwar Rifa’i, “Pelatihan Pemanfaatan Sosial Media Dan Marketplace 

Serta Edukasi Kewirausahaan Kelompok Usaha Aneka Keripik Di Kampung Babakan Lebak 

Banten,” SELAPARANG, J. Pengabdi. Masy. Berkemajuan, vol. 6, no. 3, pp. 1403–1407, 2022, 

[Online]. Available: https://journal.ummat.ac.id/index.php/jpmb/article/view/10517. 

75. C. S. A.-R. Doli Witro, Muhamad Izazi Nurjaman, Dena Ayu, “Kontestasi Marketplace di Indonesia 

pada Era Pandemi: Analisis Strategi Promosi Tokopedia, Shopee, Bukalapak, Lazada, dan Blibli 

dalam Pemulihan Ekonomi Nasional,” Oikon. J. Kaji. Ekon. Dan Keuang. Syariah, vol. 2, no. 2, pp. 

33–42, 2022, doi: https://doi.org/10.53491/oikonomika.v2i2.178. 

76. I. P. Aris Fatoni, Iwan Setyawan, “Dampak E-commerce terhadap Munculnya Kreativitas 

Berwirausaha dan Daya Saing Usaha Mikro Kecil Muslimah Majelis Taqorrub Ilallah (MTI) Bekasi,” 

JIUBJ, J. Ilm. Univ. Batanghari Jambi, vol. 23, no. 1, pp. 145–150, 2023, [Online]. Available: 

http://ji.unbari.ac.id/index.php/ilmiah/article/view/3071. 

77. S. Putri, “The Effect of Using a Digital Wallet for Small Business,” in International Conference on 

Informatics, Engineering, Science, and Technology (INCITEST 2020), 2020, pp. 1–6, [Online]. 

Available: https://iopscience.iop.org/article/10.1088/1757-899X/879/1/012013. 

78. S. D. P. Jurry Hatammimi, “Factors affecting prospective entrepreneurs to utilize e-marketplace,” Int. 

J. Res. Bus. Soc. Sci., vol. 11, no. 1, pp. 2147–4478, 2022, [Online]. Available: 

https://www.ssbfnet.com/ojs/index.php/ijrbs/article/view/1573. 

79. W. Istyarini, “Marketplace Effectiveness in Increasing Sales Concentration of Small Business 

Products During the Covid19 Pandemic,” in African International Conference on Industrial 

Engineering and Operations Management Harare, 2020, pp. 2899–2908, [Online]. Available: 

https://www.researchgate.net/publication/352222567 Marketplace Effectiveness in Increasing Sales 

Concentration of Small Business Products During the Covid 19 Pandemic. 

80. J. R. H. Mohammed Emad Al-Shaikh, “A conceptual review on entrepreneurial marketing and 

business sustainability in small and medium enterprises,” J. World Dev. Sustain., vol. 2, no. 2, pp. 1–

10, 2023, [Online]. Available: https://www.sciencedirect.com/science/article/pii/S2772655X22000386. 

 

http://www.rsisinternational.org/
http://ji.unbari.ac.id/index.php/ilmiah/article/view/3071
http://www.ssbfnet.com/ojs/index.php/ijrbs/article/view/1573
http://www.researchgate.net/publication/352222567
http://www.sciencedirect.com/science/article/pii/S2772655X22000386

	ABSTRACT
	INTRODUCTION
	THEORETICAL FRAMEWORK
	2.1 Digital Skills
	2.2 Digital Entrepreneurship
	2.3 Entrepreneurial Learning

	RESEARCH METHODS
	RESEARCH RESULTS AND DISCUSSION
	3.1 Basic knowledge of the digital landscape of the internet and cyberspace
	3.2 Basic knowledge of information search engines, how to use and sort data
	3.3 Basic knowledge of chat applications and social media
	3.4 Basic knowledge of digital wallet applications, market places, and digital transactions

	CONCLUSION
	RECOMMENDATION
	REFERENCES

