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ABSTRACT

This study aimed to improve students’ aesthetic sensibilities by honing their visual comprehension and
matching abilities. Visual Understanding encompasses individuals’ capacity to grasp various aspects of
clothing, including gender appropriateness, color coordination, size suitability, occasion relevance, and
weather adaptation. Visual Matching, on the other hand, pertains to students’ proficiency in selecting and
combining garments to craft diverse clothing ensembles.

Conducted as a quantitative research endeavor, employing a correlational research design, this study utilized
stratified sampling to gather data from Grade 10 students at Laboratory High School, Bulacan State
University, Malolos Bulacan with the total of 140 samples. The research employed a survey questionnaire
divided into three parts. The first part gathered demographic information such as section, gender, and
Technical Livelihood Education (TLE) focus. The second part, completed by grade 10 students of various
specializations, assessed visual understanding skills using a research-based questionnaire inspired by the
Textual Value Chain (2020). The third part, also completed by grade 10 students, measured visual matching
skills using an adapted questionnaire based on Ofori (2014), where participants selected options reflecting
their feelings or opinions on provided statements or questions. Data collection occurred at Laboratory High
School after obtaining permission from the principal. The Grade 10 Head Chairman assisted in selecting
students randomly from each section, divided by gender. Researchers secured necessary permissions for
students to participate during class time, considering ethical and time constraints.

Finally, collected data were submitted for statistical analysis with simple linear regression. Prior to data
collection, researchers obtained informed consent due to the respondents being minors. The findings
revealed a significant correlation between visual understanding and students’ visual matching skills,
indicating that a nuanced comprehension of fashion facilitates adept clothing selection and style creation.

Keywords: Visual Understanding, Visual Matching, Aesthetic Characteristic, Factors, Enhanced, Selecting,
Fashion

INTRODUCTION

Fashion serves as a universal means of communication, enabling individuals to convey their identities,
beliefs, and values to the world. According to Malik (2023), an individual’s personal style could narrate a
tale of their life experiences and personality traits, serving as a medium for connection with others.
Furthermore, fashion provided a platform for self-expression, granting individuals the liberty to explore and
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exhibit their uniqueness through diverse styles, colors, and patterns. Fashion provides a platform for
individuals to showcase their uniqueness, creativity, and personality. It transcends mere trend-following,
serving as a medium for making statements and expressing oneself authentically. Confidence often
accompanied wearing attire that resonated positively, instilling a sense of empowerment and bolstering self-
esteem. It wasn’t solely about appearance; rather, it encompassed how one felt. Donning an outfit that
exuded confidence and beauty could noticeably impact posture, attitude, and overall demeanor. Fashion, as
an art form, offered women a canvas to unleash their creativity. Hence, understanding the essence of fashion
and its adaptability to various occasions, climates, and life moments held significant importance.

In the Philippines, as per Salazar (2021), fashion has assumed significant importance among many
individuals, particularly the youth. It serves as a form of concealment for some and a showcase for others,
allowing them to express their creativity through carefully curated ensembles that reflect their identity and
personal preferences. However, a recent study by Gervis (2021), analyzing the wardrobes of 2,000 men and
women, revealed that the average individual experiences ‘wardrobe panic’ approximately 36 times a year
due to feeling unprepared or lacking suitable attire. Furthermore, as reported by Bigtas (2019) of GMA
Multimedia Production, a significant portion of Filipinos, about 60 percent, disposed of their clothing due to
size issues, while 46 percent did so because of damage. Additionally, 34 percent discarded clothes with
faults, 21 percent got rid of outfits deemed “outdated,” and 14 percent simply grew tired of wearing them.

While many studies have focused on visual understanding or visual literacy skills, as highlighted by
Thompson (2019), In the realm of proficiently discovering, deciphering, assessing, and generating visuals
and visual content, along with scrutinizing the cultural, moral, artistic, intellectual, and technical elements of
visual materials, there exists a scarcity of studies on the influence of visual comprehension on individuals’
aesthetic traits via visual correlation. Existing research primarily utilizes visual content to understand visual
compatibility and perform matching in a latent space. However, despite extensive studies on visual
matching and visual understanding, there has been little investigation into how visual understanding
influences students’ aesthetic characteristics through visual matching.

This study aims to determine whether students can visually understand fashion and match clothes visually to
reflect their aesthetic characteristics. Understanding visual compatibility could help individuals easily
identify matching clothing, provided they have a clear grasp of fashion. The lack of aesthetic characteristics
among respondents is a key concern addressed in this research. By identifying visual understanding,
individuals can more easily match clothing to their aesthetic characteristics or style.

Researchers asserted that there were no rigid rules in the realm of fashion. As highlighted by Slone (2021),
the fashion industry gradually embraced concepts such as inclusivity and diversity, acknowledging that not
all individuals shared the same physical appearance, nor did they necessarily aspire to dress alike. Varied
tastes and perspectives in clothing and self-presentation were recognized among people. The selection of
clothing, as outlined by Textile Value Chain (2020), was influenced by several factors including age,
season, income, occasion, and prevailing fashion trends. Additionally, considerations such as personality,
climate, occupation, and body type were deemed significant in the decision-making process related to
attire.In this study, researchers examined the relationship between visual matching and visual understanding
among Grade 10 students in the context of fashion. Previous research predominantly relied on
recommendation loss as the sole guiding factor for visual understanding and matching. While these methods
effectively captured basic characteristics such as color, texture, and shape of input items, they did not
directly address the visual signals of the output items to be recommended.

Presently, fashion experts have the ability to disseminate their fashion advice through platforms like fashion-
oriented online communities. These experts typically showcase their outfit compositions, each comprising
multiple complementary fashion items such as a top, bottom, and pair of shoes. These compositions are
accompanied by both images and textual metadata, including categories and titles. The wealth of fashion
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data available offers opportunities for clothing matching, particularly in matching complementary fashion
items by Liu (2019).

This study aimed to assist students in understanding how their visual understanding influenced their clothing
choices across various factors. Visual understanding was assessed based on gender, size, color, weather
conditions, and occasion. The visual matching skills of the respondents were evaluated in terms of their
influence and various factors including physical, aesthetic, economic, and psycho-emotional factors.
Following the analysis, researchers identified the relationship between visual understanding and the
matching skills of the students using a quantitative method. Quantitative methods involve collecting and
analyzing numerical data, enabling researchers to Recognize trends, means, examine cause-and-effect
connections, forecast outcomes, and extrapolate findings to broader demographics.

Statement of the problem

The general problem of this study is: How may the aesthetic characteristics of the respondents be enhanced
through determining the visual understanding and visual matching?

Research Questions
Specifically, it seeks to answer the following questions:

1. How can we analyze the visual understanding of respondents in terms of the following variables:
gender, size (body type), color preferences, response to weather conditions, and occasions (formal,
casual, etc.)?

2. How can we interpret the visual matching ability of respondents in terms of the influence of fashion
trends, physical attributes (such as body shape), aesthetic preferences, economic considerations
(budget), and psycho-social factors (peer influence, cultural background)?

3. Is there a statistically significant relationship between the visual understanding and visual matching
skills of the respondents?

4. What specific fashion websites can be recommended to improve the aesthetic characteristics of
respondents?

Hypotheses

The researchers hypothesize that the following statements will be rejected in subjecting the data into
statistical test:

HO1. There is no significant relationship between the visual understanding in the aesthetic characteristics
skills of the respondents.

METHOD

The study utilized quantitative methods, employing a correlational research design to examine the
relationship between visual understanding skills and visual matching skills of Grade 10 students at
Laboratory High School of Bulacan State University. The researchers employed adapted-modified
questionnaires to assess these skills and proposed a fashion website to assist individuals with visual
challenges in understanding and matching clothing.

The research was conducted at the Laboratory High School of Bulacan State University, focusing on Grade
10 students due to their accessibility and critical developmental stage. Stratified sampling was used to
ensure representation across different sections and specializations, with a target sample size of 140 students.
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Results showed a higher participation rate among male students, indicating a greater interest in aesthetic
characteristics among males. The Science, Technology, and Engineering (STE) section had the highest
number of respondents due to its unique class structure.

The research instrument consisted of a survey questionnaire with three parts: demographic traits, visual
understanding skills assessment, and visual matching skills assessment. Data collection was conducted with
proper authorization and ethical considerations, ensuring voluntary informed consent, privacy protection,
and respect for participants’ rights and dignity. Statistical analysis included summary statistics and
Pearson’s Correlation Coefficient to examine the correlation between visual comprehension and matching
abilities. The study also outlined verbal interpretations for the scales used in analyzing the questionnaire
responses. Throughout the research process, ethical considerations were paramount, with measures taken to
minimize risks to participants and ensure research integrity, including transparency in methods and findi

RESULT

Part 1: Analysing Visual understanding skills of the respondents through gender, size, color, weather
and Occasions.

Table 6: Visual Understanding skills in terms of Gender.

Indicators Ave Rating [SD  [Description Interpretation
Gender

1. 1 un'derstand clothes that are 375 0.60 |Always Highly Understand
appropriate for men.

0. 1 un'derstand clothes that are 375 059 |Always Highly Understand
appropriate for women.

0. 1 un_derstand clothes that are 3.72 0.66 |Always Highly Understand
appropriate to your gender.

%enl understand any fashion suited for 368 0.64 |Always Highly Understand
0. lunderstand any fashion suited for 3.70 0.64 |Always Highly Understand
women.

OVERALL 3.72 0.63 |[Always Highly Understand

SD-Standard Deviation

Respondents demonstrate a commendable grasp of clothing suitable for different genders, as evidenced by
an overall rating of 3.72, indicating a high level of comprehension. While the standard deviation (SD) of
0.63 reveals some variability among respondents’ ratings, there remains a notable consistency in
understanding gender-appropriate clothing. The researchers suggest that mutual understanding of fashion
between males and females arises from gendered clothing, as demonstrated by Akdemir (2021), which
shows how individuals express their gender identity through clothing choices. This emphasizes clothing’s
role in reflecting gender identity and potentially challenging societal norms.

Table 5: Visual Understanding skills in terms of Size.

Indicators Ave Rating [SD |Description Interpretation
Size

1. lunderstand the different body types. |3.79 0.53 |Always Highly Understand
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0. I understand the different sizes of 385 0.40 |Always Highly Understand
clothes.

0. I understand any fashion suited for .

different body types. 3.61 0.70 [Always Highly Understand
0. I consider size when buying clothes. |3.86 0.37 [Always Highly Understand
0. I follow the appropriate size based on 3.69 0.55 |Always Highly Understand
your body.

OVERALL 3.76 0.51 [Always Highly Understand

The overall rating for understanding different body types and sizes among respondents is 3.76, indicating a
consistently high level of comprehension in this area. The standard deviation (SD) of 0.51 suggests some
variability in the ratings among respondents, but overall, there is a strong level of understanding across
different body types and sizes. The findings indicate that respondents have a strong grasp of different body
types, clothing sizes, and the importance of size in clothing selection. Hidayati’s (2020) highlights fashion
designers’ and stylists’ meticulous examination of the relationship between body shapes and modern fashion
trends, emphasizing the importance of tailoring style recommendations to individual body attributes. The
study underscores the significance of dressing according to one’s body shape, whether hourglass, rectangle,
round, or inverted triangle, to enhance positive features.

Table 6: Visual Understanding skills in terms of Color.

Indicators Ave Rating |SD  [Description Interpretation
Color

1. I understand different kinds of colors. 3.76 0.60 [Always Highly Understand
0. 'I understanq what color of your clothes 319 0.86 |Sometimes Often Understand
suited your skin type.

0. I understand how to choose color for my 3.3 081 |Sometimes Often Understand
clothes.

0. I wear contrast colors every time you 3.03 0.79 |Sometimes Often Understand
wear clothes.

0. .I understqnd what coI_or of clothes are 3.08 0.92 |Sometimes Often Understand
suited for different bodies.

OVERALL 3.28 0.79 |Sometimes Often Understand

SD- Standard Deviation

Respondents exhibit a moderate level of comprehension across various aspects of color in clothing, as
indicated by an overall rating of 3.28. The standard deviation (SD) of 0.79 highlights variability in ratings
among respondents, suggesting differing levels of understanding across different facets of color in clothing.
While respondents consistently demonstrate understanding of different kinds of colors, with an average
rating of 3.76, there is less uniformity in other aspects. For example, comprehension of what colors of
clothes suit one’s skin type received a lower rating of 3.19, indicating that respondents only sometimes or
often understand this aspect. Similarly, respondents sometimes or often understand how to choose colors for
their clothes, as reflected in a rating of 3.32. Additionally, ratings for wearing contrast colors every time one
wears clothes (3.03) and understanding what colors of clothes are suited for different body types (3.08) are
relatively low. Xiong (2023) highlights the importance of matching colors to convey emotion in design.
However, there’s insufficient data-driven support for understanding color perception in color matching
patterns. The study suggests an innovative technique integrating aesthetics. Respondents show moderate
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understanding of color in clothing, but improvements are needed, especially in selecting colors that
complement skin and body types.

Table 7: Visual Understanding skills in terms of Weather.

Indicators Ave Rating[SD |Description|Interpretation
Weather

1. I wear clothes that are appropriate in hot weather. [3.63 0.54|Always Highly Understand
0. 1 wear clothes that are appropriate in cold weather. |3.66 0.57|Always Highly Understand
0. I wear clothes that are appropriate on a rainy day.  [3.55 0.68|Always Highly Understand
0. 1 wear clothes that are appropriate in snowwing. 3.09 1.15/Sometimes |Often Understand
0. 1 wear clothes that are appropriate in windy weather.|3.49 0.71|Sometimes |Often Understand
OVERALL 3.48 0.73|Sometimes [Often Understand

SD- Standard Deviation

Respondents demonstrate a moderate level of comprehension regarding appropriate clothing choices for
various weather conditions, with an overall rating of 3.48. The standard deviation (SD) of 0.73 suggests
variability in ratings among respondents, indicating differing levels of understanding across different
weather scenarios. Respondents consistently demonstrate a high level of understanding in selecting clothes
suitable for hot weather (3.63), cold weather (3.66), and rainy days (3.55), as indicated by their average
ratings. However, there is less consistency in understanding appropriate clothing for snowing weather, with
a lower rating of 3.09, suggesting that respondents sometimes or often understand this aspect. Similarly,
understanding of appropriate clothing for windy weather received a moderate rating of 3.49, indicating that
respondents sometimes or often understand this aspect as well. This underscores the necessity for further
education or guidance. Liu (2017) found that the system can provide weather-specific clothing
recommendations. It can suggest suitable attire based on the user’s wardrobe or propose combinations with
specified reference clothing. The lower rating for appropriate clothes in snowing conditions may be due to
the tropical climate of the Philippines, where snow attire is less familiar.

Table 8: Visual Understanding skills in terms of Occasion

Indicators Ave Rating [SD |Description Interpretation
Occasion

1. 1 understar!d the appropriate clothes for 3.79 051 |Always Highly Understand
a casual gathering.

0._ _I understand_the appropriate clthes for a 374 054 |Always Highly Understand
spiritual celebration.

0. lunderstand the appropriate clothes for 381 0.49 |Always Highly Understand
a formal event .

0. _ I understand the appropriate clothes 371 061 |Always Highly Understand
during beach time.

0. _ I unde_rstand the appr_oprlate clothes 373 057 |Always Highly Understand
while playing your favorite sports.

OVERALL 3.75 0.54 |Always Highly Understand

SD- Standard Deviation
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Respondents demonstrate a commendable high level of comprehension regarding appropriate clothing
choices for different occasions, as evidenced by an overall rating of 3.75. The minimal standard deviation
(SD) of 0.54 suggests little variability in ratings among respondents, underscoring a high degree of
consistency in understanding clothing selections for diverse events. Respondents consistently demonstrate a
high level of understanding in selecting appropriate clothing for different occasions, as indicated by their
average ratings. Whether it’s for a casual gathering (3.79), a spiritual celebration (3.74), a formal event
(3.81), beach time (3.71), or playing favorite sports (3.73), respondents consistently exhibit a strong
comprehension of appropriate clothing choices across various scenarios. Vanissa Closet’s blog (2023)
highlights that dressing differently for various occasions is a symbolic strategy for navigating social,
professional, and cultural settings. It allows individuals to meet expectations, express themselves, and adjust
to specific needs. The study indicates that respondents have a strong grasp of suitable clothing choices for
different occasions, showcasing familiarity with appropriate attire for each setting. This underscores their
capability to adapt clothing choices based on event requirements.

Part 2: Interpreting Visual Matching skills of the respondent through influence, physical factors,
aesthetic factors, economic factors and psycho-social factors.

Table 9: This section refers to the factors that affect your fashion clothing selection.

Indicators Ave Rating[SD |Description|Interpretation
Influence

1. I made my choice in clothing. 3.61 0.60|Always Extremely Match
0. My parents made choices in my clothing. |2.39 0.87|Rarely Rarely Match

0. My friends made choices in my clothing.  |1.85 0.90|Rarely Rarely Match

0. My partner made choices in my clothing.  |1.42 0.80|Never Never Match

0. My classmate made choices in my clothing.|1.50 0.82|Rarely Rarely Match
OVERALL 2.15 0.80|Rarely Rarely Match

SD- Standard Deviation

The overall assessment of the influence of various individuals on respondents’ clothing choices yields a
score of 2.15, reflecting a generally low level of external influence. The standard deviation (SD) of 0.80
indicates some variability in influence ratings among respondents, suggesting differing degrees of
susceptibility to external influences. Respondents consistently assert their autonomy in clothing choices,
reflected in a notable average rating of 3.61. This underscores a strong tendency to independently determine
their attire. However, the impact of external figures such as parents (mean: 2.39), friends (mean: 1.85),
partners (mean: 1.42), and classmates (mean: 1.50) is considerably lower. This indicates infrequent
influence from these sources on respondents’ clothing decisions. This aligns with findings from the Indian
Institute of Fashion Technology (2023), which underscores fashion’s historical role in self-expression,
identity, and values. Throughout cultures and history, fashion has served as a means for individuals to
convey their position and identity, highlighting its profound significance in personal expression.

Table 10: This section refers to the factors that affect your fashion clothing selection.

Indicators Ave Rating |SD  [Description Interpretation
Physical Factor

1. The type of fabric and texture influence
my clothing selection.

3.56 0.55 |Always Extremely Match
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0. 'I_'he size, It_ength and fit influence my 3.80 0.40 |Always Extremely Match
clothing selection.

0. The gtyle ofclgthlng items influence 376 0.43 |Always Extremely Match
my clothing selection.

0. The \_/veather apd environment influence 3.60 0.61 |Always Extremely Match
my clothing selection.

0. The (_:omfort apd protection influence 376 0.45 |Always Extremely Match
my clothing selection.

Q' The label, branql or de3|gr_1er name 2.79 1.04 [Sometimes Moderately Match
influences my clothing selection.

0. The uniqueness of the style influences 3.34 0.79 |Sometimes Moderately Match
my clothing selection.

0. 'I_'he care apd maintenance influence my 353 070 |Always Extremely Match
clothing selection.

OVERALL 3.52 0.62 [Always Extremely Match

SD- Standard Deviation

The overall rating for the influence of various physical factors on respondents’ clothing selection is 3.52,
indicating a consistently high level of impact in this area. The standard deviation (SD) of 0.62 suggests
minimal variability in influence ratings among respondents, highlighting a strong level of consistency in the
influence of physical factors on clothing choices. Respondents consistently report that factors such as the
type of fabric and texture (mean: 3.56), size, length, and fit (mean: 3.80), style of clothing items (mean:
3.76), weather and environment (mean: 3.60), and comfort and protection (mean 3.76) always or extremely
influence their clothing selection. This underscores the significant role that physical attributes play in
guiding respondents’ fashion choices. Furthermore, factors such as the label, brand, or designer name
(mean: 2.79), uniqueness of the style (mean: 3.34), and care and maintenance (mean: 3.53) sometimes or
moderately influence clothing selection. While these factors still exert some influence, they are not as
consistently impactful as the physical attributes mentioned earlier. The findings suggest that physical factors
strongly guide respondents’ clothing selection processes. Insights from Fable Street (2023) support these
findings, emphasizing the importance of a good fit in clothing. Understanding one’s unique body shape and
measurements is crucial to finding outfits that accentuate best features while ensuring comfort and freedom
of movement. While factors like color and occasion still matter, the study suggests that physical attributes
strongly influence respondents’ clothing selection processes.

Table 11: This section refers to the factors that affect your fashion clothing selection.

Indicators Ave Rating[SD |Description Interpretation
Aesthetic Factor

1. The color influences my clothing selection. |3.63 0.59 [Always Extremely Match
0. Thfe attractlv_eness/neatness influence my 377 0.44 |Always Extremely Match
clothing selection.

0. The design influenced my clothing selection. |3.76 0.47 |Always Extremely Match
0. The simplicity/formality influence my 374 0.54 |Always Extremely Match

clothing selection.
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0. The way accessories influence my clothing
selection.

OVERALL 3.68 0.56 |Always Extremely Match

3.48 0.73 |Sometimes Moderately Match

SD- Standard Deviation

The overall rating for the influence of various aesthetic factors on respondents’ clothing selection is 3.68,
indicating a consistently high level of impact in this area. The standard deviation (SD) of 0.56 suggests
minimal variability in influence ratings among respondents, highlighting a strong level of consistency in the
influence of aesthetic factors on clothing choices. Respondents consistently report that factors such as color
(mean: 3.63), attractiveness/neatness (mean: 3.77), design (mean: 3.76), and simplicity/formality (mean:
3.74) always or extremely influence their clothing selection. This underscores the significant role that
aesthetic considerations play in guiding respondents’ fashion choices. However, the influence of accessories
(mean: 3.48) is rated slightly lower, indicating that respondents sometimes or moderately consider
accessories in their clothing selection. Matte’s study (2018) indicates that the aesthetic dimension
significantly impacts clothing comfort. It suggests that understanding psychological comfort in clothing can
benefit from recognizing aesthetics’ role in the wearer-clothing interaction. This includes not only
appearance but also pleasure perceived through the five senses. The findings highlight the strong influence
of aesthetic factors on respondents’ clothing choices, emphasizing the importance of color, attractiveness,
design, and simplicity/formality in shaping fashion decisions.

Table 12: This section refers to the factors that affect your fashion clothing selection.

Indicators Ave Rating|SD |Description|Interpretation
Economic Factors

1.The quality influences my clothing selection. 3.75 0.52| Always Extremely Match
0.The durability influences my clothing selection. (3.81 0.41) Always Extremely Match
0.The price influences my clothing selection. 3.59 0.68| Always Extremely Match
0.The availability influences my clothing selection. [3.69 0.55|Always Extremely Match
0.The time influences my clothing selection. 3.34 0.73/Sometimes [Moderately Match
OVERALL 3.64 0.58| Always Extremely Match

SD- Standard Deviation

The overall rating for the influence of various economic factors on respondents’ clothing selection stands at
3.64, suggesting a consistently high impact in this domain. With a standard deviation (SD) of 0.58, there
appears to be minimal variability in influence ratings among respondents, indicating a strong consistency in
the impact of economic factors on clothing choices. Respondents consistently emphasize the significance of
factors such as quality (mean: 3.75), durability (mean: 3.81), price (mean: 3.59), and availability (mean:
3.69), which always or extremely influence their clothing selection. This underscores the pivotal role that
economic considerations play in guiding respondents’ fashion decisions. However, the influence of time
(mean: 3.34) receives a slightly lower rating, suggesting that respondents sometimes or moderately consider
time constraints in their clothing selection. These findings underscore the importance of economic factors in
clothing selection, showing how individuals prioritize quality, durability, price, and availability when
making fashion decisions. Anth Clothing’s research (2023) supports this, indicating that consumer spending
on fashion items can fluctuate based on economic conditions, influencing businesses in the sector. These
findings highlight the complex interplay of psycho-social influences on clothing choices, showing how
various factors shape individuals’ fashion preferences and behaviors.
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Table 13: This section refers to the factors that affect your fashion clothing selection.

Indicators Ave Rating [SD |Description Interpretation
Psycho-Social Factors

1. The §U|tab|I|ty_for occasion influences 377 050 |Always Extremely Match
my clothing selection.

0. nghlon influences my clothing 3.54 0.72 |Always Extremely Match
selection.

0. T_he decency influences my clothing 3.69 059 |Always Extremely Match
selection.

0. 'I_'he opinion of others influences my 2.81 1.03 |Sometimes Moderately Match
clothing selection.

0. Muyreligious expectation influences :

my clothing selection. 2.59 1.04 |Sometimes Moderately Match
0. My parents’ approval influences my .

clothing selection, 2.88 0.91 |Sometimes Moderately Match
0 My mood influences my clothing 341 0.95 |Sometimes Moderately Match
selection.

OVERALL 3.24 0.82 |Sometimes Moderately Match

SD- Standard Deviation

The overall assessment of the influence of psycho-social factors on respondents’ clothing choices yields a
rating of 3.24, suggesting a moderate impact in this regard. With a standard deviation (SD) of 0.82, there is
some variability among respondents, indicating that while certain factors strongly affect clothing decisions
for some, they may have less impact on others. Respondents consistently prioritize factors such as occasion
suitability (mean: 3.77), fashion (mean: 3.54), and decency (mean: 3.69), indicating a preference for
appropriateness, current trends, and personal values when selecting attire. Conversely, the influence of
factors like others’ opinions (mean: 2.81), religious expectations (mean: 2.59), parents’ approval (mean:
2.88), and mood (mean: 3.41) receive lower ratings. This suggests that while these factors sometimes or
moderately influence clothing choices, they are not as consistently impactful as occasion suitability, fashion,
and decency. As discussed in the Fashion Innovation blog (2022), clothing serves as a form of
communication, conveying messages about personalities, beliefs, and social identities. While these factors
sometimes moderately influence clothing choices, occasion suitability, fashion, and decency are consistently
impactful.

Part 3: Identifying the significant relationship between the visual understanding and visual matching
skills of the respondents.

Table 14: Correlation Analysis Between the Visual Understanding and Visual Matching Skills of the
Students

Variables Correlated |r Description Sig-value|Decision Interpretation
. . A strong positive Reject the There is a
Visual Understanding |, soqq hill (positive) ~ 0.00001 |Null significant
and Visual Matching . . . . . .
linear relationship Hypothesis  |relationship
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Table 1 shows the significant relationship of visual understanding and visual matching skills of the students.
Having the value of r=0.5598 shows a strong positive uphill (positive) linear relationship. The data indicated
from Table 1 shows the relationship of visual understanding and visual matching in aesthetic characteristics
of the students. In addition, the p-value score is 0.00001 which is less than 0.5 so that the null hypothesis is
rejected. The data interpretation reveals a significant correlation between students’ visual understanding and
matching skills regarding aesthetic attributes. Improving students’ visual understanding can enhance their
visual matching skills, as indicated by the researcher’s findings. Similarly, the Fashion Recommendation
Machine (FARM) model by Lin et al. (2019) suggests that enhancing the encoding of aesthetic information
improves visual matching through a refined layer-to-layer matching technique.

CONCLUSIONS

The researchers found that students’ aesthetic characteristics are related by their visual understanding and
matching skills. Visual understanding involves grasping fashion concepts like gender, size, color, weather,
and occasion, enabling individuals to make informed clothing choices. Visual matching encompasses factors
such as influence, physical attributes, aesthetics, economics, and social considerations. The data revealed a
significant correlation between visual understanding and matching skills.

This study addressed a gap in research by exploring the connection between visual understanding, matching
skills, and aesthetic characteristics. A broad understanding of fashion allows people to effortlessly identify
and select clothing, shaping their personal style. The researchers observed that students independently chose
their attire, influenced by various factors like peers, economic conditions, and current trends.

Understanding fashion empowers students to make informed clothing choices, enhancing their aesthetic
appeal. Knowledge of what’s appropriate and stylish helps individuals navigate wardrobe decisions
confidently, minimizing struggles in selecting suitable attire for different occasions. Moreover, this
understanding aids in prudent shopping decisions, allowing individuals to select clothes wisely and save
money.

In summary, this research not only benefits individuals in fashion and clothing selection but also promotes
financial savvy by making informed purchasing decisions.
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