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ABSTRACT 

The study investigated the impacts of innovation, including service innovation and business analytics 

adoption on the performance of the service sector in Nigeria between 2013 and 2022. The proportion of 

Nigeria’s economy attributable to the service sector, the Innovation Efficiency Index, and the Business 

Analytics usage index were all calculated using secondary data drawn from metrics such as the number of 

service firms engaging in R&D, the total amount of R&D expenditures, and the share of total service sector 

revenue received via online channels. As a result of multicollinearity and heteroscedasticity, the study used 

quantitative analysis, including regression and correlation analyses. The results show that innovation and its 

impact on service quality, has a large impact on Nigeria’s service sector, but that the sector’s current 

adoption level of business analytics is too low to produce far-reaching changes in performance. It was 

further revealed from the study that the e-participation rate is very vital for driving both the adoption of 

business analytics and the performance of the service sector. According to the study, the adoption of 

business analytics should be given more attention in the Nigerian service sector so that its contribution to 

the performance of the sector is more significant. Finally, the scope of e-participation in the service sector is 

expanding by the day, and it is recommended that various organizations become more e-service driven to 

compete in today’s market and maintain good performance. 
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INTRODUCTION 

The non-oil sector in Nigeria has experienced significant growth over the last decade resulting from the 

growing service sector of the economy. Like many developed economies that have achieved their growth 

through the service sector, the Nigerian service sector is expected to become a critical component of the 

economy. Doing this will require the businesses within it to explore innovative ideas and leverage business 

analytics to drive actionable insights that will improve service quality, bringing up new ideas in various 

ways to influence the overall performance of the service sector and consequently becoming key drivers of 

the service sector and economy. 

Many organizations in the service sector have recently worked to improve their business analytics 

capabilities as a vehicle for encouraging innovation of their services, particularly with the increased 

awareness and adoption of e-transactions. Despite this, the individual contributions of firms to the 

performance of the service sector and the overall performance of the sector have continued to be below par 

when compared to other countries that are at the same economic development level as Nigeria. 
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Despite the widespread popularity of business analytics adoption in helping service companies streamline 

their operations and achieve improved service quality and growth, Nigeria’s service sector does not seem to 

have taken full advantage of this development. The service sector of Nigeria has evolved over the years with 

different ups and downs in terms of growth, but the advent of globalization has changed the entire situation, 

making most of the services and the proliferation in the service sector depend on e-participation. Many 

services nowadays, especially in the financial and retail sectors, which form the fulcrum of the service 

sector in Nigeria, are more internet- and ICT-driven and any organization in this setup that fails to adapt to 

those new trends will find itself on the back foot. The influx of various products in the service sector across 

the globe and improvement in service quality has been attributed to the growth in innovation and business 

analytics. For Nigeria, understanding the effect of innovation on the performance of the Nigerian Service 

sector and whether business analytics have a significant impact on Service sector performance in Nigeria is 

yet unclear. 

 

LITERATURE REVIEW 

The importance of business performance outcomes as a key indicator in measuring the success and 

sustainability of a business cannot be overemphasised. Many studies and research projects on business 

analytics, performance, and innovation have been conducted in Nigeria, but the majority of them focused on 

individual firms and use primary data, none of the studies available at this time used the entire Nigerian 

service sector. 

Organizations are expected to influence their performance outcomes based on the degree of innovation 

efforts they include in the business models (Argote & Greve, 2007; Duke et al., 2022). A number of these 

organisations do not take full advantage of their access to and investment in technology to lead effective 

adaptability with market dynamics (Rahmasari & Syafitri, 2018; Vitari & Raguseo, 2020). The technology 

investment by organisation creates a hedge for such organisation among their peers and an impetus for 

driving innovative outcomes (Abdu & Jibir, 2018; Day & Schoemaker, 2016; Yordanova et al., 2015). 

One of the ways that literature has explained innovation is from a service innovation perspective and to 

describe it as including actionable activities and outcomes for improving business performance, leveraging 

key performance drivers including technology, business model improvement, market adaptation, and 

sensing capabilities (Adewole et al., 2013; Adeyeye et al., 2013; Lindblom et al., 2008; Motamarri et al., 

2017; Van Ark et al., 2003) 

Ekka, 2020 & Singh et al., 2020 define business analytics as data and technology-based methodology with 

robust capabilities for generating credible and insightful outcomes. An element of investment in technology 

to achieve innovation considers Business Analytics capabilities (De Luca et al., 2020; Motamarri et al., 

2017; Obi et al., 2022; Sohaib et al., 2019). The business analytics embedded technology aids the generation 

of insights and action-driven decision points (Fosso Wamba et al., 2015; Gao, 2021; Yin & Fernandez, 

2020). Studies on business analytics have shown it to be a veritable tool for driving business performance 

(S. Chatterjee et al., 2021; Fosso Wamba et al., 2020; Rahmah et al., 2020). 

Business analytics enhances the responsiveness of businesses to customers’ expectations in an efficient 

manner (Chen & Cheng, 2009; Dubey et al., 2016; Erevelles et al., 2016; Hoang et al., 2021; Ju et al., 2020; 

Wu et al., 2020). Akter, Motamarri, et al., 2020; Erevelles et al., 2016; & Shan et al., 2019 recommended 

that businesses, including those in service sectors, should consider the dynamic capability in their business 

model for seamless adjustments to market changes. The level of analytics integration within the 

organisation processes significantly determines the degree of innovative outcomes, particularly for 

companies in the service sector with e-transaction capabilities (Akter et al., 2020; De Luca et al., 2020; 

Dwivedi et al., 2012; Ghobakhloo et al., 2011; Y. W. Lee et al., 2020; Pollák et al., 2021; Taquesa et al., 
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2019). 

In a related study, O. O. et al., 2012 investigated the effect that investments in research and development as 

well as technology had on the output of several different service providers located in Nigeria. Specifically, 

the research focused on the effect that these investments had on the productivity of the service providers. 

The vast bulk of the data used was compiled via the use of responses from a survey that was sent to five 

hundred different service providers in Nigeria. Both inferential and descriptive studies found that R&D 

spending significantly influences the rate of technological innovation and the output of Nigeria’s service 

industry (Adeyeye et al., 2013; Owusu et al., 2017; Timoshenko & Hauser, 2019). 

Ishola & Olusoji, 2020 adopted a new approach to the problem at hand by investigating the impact that 

Nigeria’s manufacturing operations have had on the development of the service industry in the nation. The 

study suggests a connection between the two that would be beneficial for both parties involved. These 

conclusions derive from the analysis of secondary data relevant to the performance of industrial and service- 

oriented firms. The cointegration theory developed by Johansen was used in these various estimating 

approaches. They seem to be stable enough to make use of Johansen cointegration methods, according to the 

findings of a unit root test. Although both services and industry were significant contributors to the 

expansion of the GDP, it was found that some key services segments, including public administration, 

professional, scientific, and technical services, transport (road, rail, pipeline, air, and water), and utilities 

(electricity, gas, and water supply, sewage, and waste management) lacked the competencies that were 

required of them (Adewole et al., 2013; Ishola & Olusoji, 2020). Other fields that lacked these competencies 

included waste management and sewage treatment. In conclusion, some policy consequences are made to 

reinforce the sector to maximize potential through the prescription of sector-specific policies. This is done to 

make the most of the opportunities that exist for the company to grow. 

In the same vein, Juliana et al., 2021 examined the entrepreneurial effect of innovation, but this time the 

focus shifted away from the service sector. They specifically studied the impact of both creativity and 

innovation on the promotion of entrepreneurship and driving management style (Björk et al., 2010; Juliana 

et al., 2021; Y. W. Lee et al., 2020). A sample of about 257 entrepreneurs was taken, and questionnaires 

were administered to them to elicit responses on the subject matter. The collection of data was primary, and 

it was analyzed using quantitative techniques. Findings from the investigation established a significant 

relationship between creativity and innovation. In contrast, the study discovered a strong and statistically 

significant link between entrepreneurial creativity and successful business operations. The second important 

takeaway from the research was that business owners should place a strong emphasis on creativity and 

innovation because of their close connection. This view was also held by Capurro et al., 2021; Gault, 2018; 

Lee et al., 2017; Mikalef et al., 2018; Williams & Olajide, 2020 in their studies. 

Duan et al., 2020 investigated the relationship between corporate analytics and innovative approaches to 

issue resolution. The progression of innovation inside a company was analyzed to see what role business 

analytics plays in the process. The methodology of the research is evaluated via a questionnaire that was 

sent to 218 companies in the United Kingdom. According to the findings, the use of business analytics has 

an immediate impact on the capacity of a company to innovate via the method of ongoing monitoring of the 

environment outside the firm. Using business analytics and driving data-driven culture has the potential to 

improve the monitoring of potential dangers. The research also found that business analytics is essential to 

the efficacy of environmental scanning and that data-driven culture is important in influencing the 

possibility of its adoption and business management. Both of these findings were uncovered by the study. 

Organisations in the services sector continue to rely on their capabilities and investments in analytics 

capabilities to drive improved service quality and performance of their businesses, customer satisfaction, 

and adaptiveness of their business models with market dynamics. (Baden-Fuller & Teece, 2020; Barlette & 

Baillette, 2020; Chaudhuri et al., 2021; Sharma et al., 2019). Studies by other researchers confirm how 
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service responsiveness improves the relationship between the organization and its customers and establishes 

customer loyalty (Al-Jahwari et al., 2018; K. Chatterjee et al., 2018; De Luca et al., 2020; Tripathi, 2018) 

The results of an investigation conducted by Capurro et al., 2021 to determine whether or not big data may 

assist businesses in becoming more imaginative were quite similar to the outcomes of the research that was 

discussed before. The study used a qualitative approach, which consisted of conducting interviews with a 

selection of big data companies. The results of a qualitative investigation suggest that businesses are making 

use of big data to get “richer” and “deeper” insights into the points where the virtual and real worlds connect 

(Capurro et al., 2021). The authors argue that unconventional approaches to the design of new products or 

services that, initially spot features with differences, sometimes obvious, from the regular customer or user 

desires, are useful and that it is important to design new products, services, or solutions that first spot these 

divergent characteristics. 

Summing up, there have been numerous studies on the advantages that business analytics and innovation 

provide, particularly in improving service quality and performance, it is unclear how the services sector has 

taken full advantage of these benefits. Leveraging technology to drive innovative outcomes will help 

businesses improve their performance and drive sustainability. It is important to enhance existing literature 

on the effect of innovation on the performance of the Nigerian Service sector and whether business analytics 

adoption has a significant impact on Service sector performance in Nigeria. 

 

AIMS 

The objectives of this study are: 

1. To examine the impact of innovation on the performance of the service sector in Nigeria 

2. To investigate the effect of business analytics adoption on the service sector performance in Nigeria 

The following hypothesis has been developed for this study: 

H01: Innovation does not have a significant impact on the performance of the service sector in Nigeria 

H02: Business analytics adoption does not have a significant effect on the performance of the service sector 

in Nigeria 

 

METHOD 

The study focused on defining an appropriate data selection and measurement approach to identify the 

variables that are most relevant to the research objectives and for testing the stated hypothesis, and to ensure 

that the measurements are accurate, reliable, and valid. 

The study used the secondary data approach and collected data from sources such as the World Bank and 

the Global Innovation Index Report, 2022. The study used both inferential and descriptive statistics to look 

at the information from these sources. For measurement, the study adopted the use of regression and 

correlation analysis on the variables to test the strength and direction of the relationships between the 

variables and provide predictions of the dependent variable based on the independent variables as well as 

quantify the degree of association between the variables. 

The study covered the whole country’s service sector, hence a secondary data approach from 2013 to date 

was used, which is about a ten-year series. The data collected was mainly from the Global Innovation Index 

report and the World Bank 2022 Edition. Data were collected on the following aspects: the service sector’s 

gross expenditure on R&D; the service sector’s online activities; the rate of business model development for 
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businesses; the service sector’s share of Nigeria’s GDP; the country’s innovation efficiency index; the 

country’s e-participation rate; Results from the first three factors were used to create a business analytics 

index for the research. 

The estimated model was built on a theoretical basis. The theoretical framework of absorptive capacity 

theory is used to build a research model. The capacity of an organization to evaluate and use externally 

acquired information for the benefit of its operations is known as its absorptive capability. Furthermore, a 

model was developed to depict the relationship between service sector performance, innovation, and 

business analytics, with the work of Ishola & Olusoji, 2020 serving as inspiration. 

SERV = f (INNO, ePERS,BA) .....................................................................................(1) 

 

SERV = 𝛽0 + 𝛽1INNO + 𝛽2epers + 𝛽3BA + u ..................................................... (2) 

All variables are as defined above. 

During the process of conducting the regression analysis, multicollinearity must be taken into consideration 

due to the existence of fake variables in the models that are being evaluated as targets. So, both the VIF 

collinearity diagnostics and the analysis of variance proportions are in the final regression model. The 

inclusion of these two validations into the regression helps to guarantee that an accurate estimate is 

produced. Different models will use the produced variable in different ways, which will lead to different 

signs of multicollinearity. 

 

RESULTS 

The empirical results are presented and analyzed based on the purpose of the research and hypothesis, which 

is to investigate the effect of innovation and business analytics in the development and performance of 

Nigeria’s service sector during the last decade. To begin, a correlation analysis is conducted, followed by a 

regression analysis. The results of this investigation are shown in Table 1. 

Table 1. Correlation results 
 

Correlations 

  innovation Business Analytics e-participation Service sector 

 

Innovation 

Pearson Correlation 1 .721* .183 .589 

Sig. (2-tailed)  .019 .614 .073 

N 10 10 10 10 

Business Analytics Pearson Correlation .721* 1 .757* .341 
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 Sig. (2-tailed) .019  .011 .335 

N 10 10 10 10 

 

e-participation 

Pearson Correlation .183 .757* 1 -.224 

Sig. (2-tailed) .614 .011  .534 

N 10 10 10 10 

 

Services sector 

Pearson Correlation .689 .341 -.224 1 

Sig. (2-tailed) .043 .335 .534  

N 10 10 10 10 

*. Correlation is significant at the 0.05 level (2-tailed).  

Source: Author’s computation, 2022 

The correlation result as presented in Table 1 explains the degree and levels of association between each of 

the variables in the model stated under the methodology. Firstly, results show that there is a positive and 

significant correlation of 0.721 between innovation and business analytics. The implication is that 

innovation is a very important aspect of business analytics and vice versa, both of them are strongly related. 

This underscores the findings from existing literature. 

The connection between corporate analytics and electronic participation is yet another important one that 

has been brought up in this discussion. The participation rate of people in Nigeria in e-related activities is 

used as one of the control variables in the model because one of the primary focuses of this study is the e- 

commerce sub-sector of the service sector. In addition, one of the other main focuses of this study is the 

service sector as a whole. The findings of the correlation showed that business analytics had a significant 

positive association with e-participation. This was determined as a consequence of the correlation. The 

coefficient is 0.757, and a significance level of 5% is required for it to be considered statistically significant. 

Lastly from Table 1, innovation and service sector performance showed a positive and significant 

correlation coefficient of 0.684. The results imply that an important driver of service sector performance is 

innovation. The entire service sector in Nigeria is very key and can be promoted if there are more 

innovations in the sector. The result of the regression analysis showing the impacts of innovation and 

business analytics on service sector performance is presented in Table 2. 

Table 2: Regression result 
 

Variables Coefficients Collinearity Diagnostics VIF 

 

(Constant) 

88.25 

(43.941) 

 

 

Business Analytics: 

0.298 

(0.143) 

 

13.182 

 

e-participation 

0.328** 

(0.131) 

 

6.552 
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Innovation 

0.254** 

(0.059) 

 

5.822 

Note: (***) Statistical Significance at 1%, (**) Statistical Significance at 5%, (*) Statistical Significance at 

10%, 

The result shows that innovation is very key to the performance of the service sector in Nigeria. The 

coefficient of innovation in the regression result in Table 8 is 0.254 and it is statistically significant at 5%, 

thus showing that innovation has a significant effect on the performance of the service sector. Although this 

result is not different from many of the past studies that have emphasized the importance of innovation in 

organizational performance result in Table 8 is 0.254 and it is statistically significant at 5%, thus showing 

that innovation has a significant effect on the performance of the service sector. 

The study has also shown that the participation rate, which is a control variable in this study, has had a 

significant effect on service sector performance. The coefficient of e-participation is 0.328 and is 

statistically significant in the model. This implies that e-commerce is an important aspect of the entire 

service sector in Nigeria. 

Despite this, the results from this research indicate that the number of companies that have adopted business 

analytics is still insufficient to have a meaningful impact on the overall performance of the service industry 

in Nigeria. According to the estimated model, the coefficient for business analytics is 0.298, which is not 

significant at 5%. What this means is that business analytics does not have a major influence on the 

performance of the service sector in Nigeria. Although the coefficient is positive, which suggests that an 

increased adoption of the use of business analytics would lead to an increase in the performance of the 

service sector, this rise is not considerable although the coefficient is positive. 

Table 3 shows that not a single predictor had an information factor (IF) greater than 10. If the 

multicollinearity issue is not visible in the generated regression model, then the model is valid. Although 

more multicollinearity tests were performed, their outcomes are not shown in Table 3. 

Table 3 Test for multicollinearity 

 

Model Dimension Eigenvalue Condition Index 
Variance Proportions 

(Constant) inno ep BA 

 

1 

1 3.788 1.000 .00 .00 .00 .00 

2 .171 4.706 .00 .00 .00 .06 

3 .040 9.679 .00 .00 .30 .10 

4 .000 93.424 1.00 1.00 .69 .84 

a. Dependent Variable: serv     

Source: Author’s computation, 2022 

As can be observed in Table 3, the estimated model exhibits no signs of multicollinearity. It should first be 

noted that the Eigenvalues for all dimensions other than the first are very modest. Further, even for the first 

dimension, all of the numbers and values of the variance proportions are less than 0.9. The generated 

regression model now seems to be multicollinearity-free. 
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Table 4: Measure of Goodness of Fit 
 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 
.829 
a .687 .531 4.16517 

a. Predictors: (Constant), BA, inno, ep  

Source: Author’s computation, 2022 

The result as presented in Table 4 explains the proportion of the variance in the dependent variable that can 

be explained by the independent variable(s) in a regression model. 

As can be observed in Table 4, the fitness test presents an R-squared value of 0.687 which means that 

approximately 68.7% of the variance in the dependent variable can be explained by the independent 

variable(s) included in the regression model. This indicates a relatively strong relationship between the 

variables, as more than two-thirds of the variability in the dependent variable can be accounted for by the 

independent variable(s) being BA, innovation and e-participation. 

Table 5: Analysis of Variance (ANOVA) 
 

Model Sum of Squares df Mean Square F Sig. 

 

1 

Regression 228.674 3 76.225 4.394 .059a 

Residual 104.092 6 17.349   

Total 332.766 9    

a. Predictors: (Constant), BA, inno, ep    

b. Dependent Variable: serv     

Source: Author’s computation, 2022 

Similarly, Table 5 presents the ANOVA results to determine whether the observed differences between 

groups are due to actual effects or simply random variation. 

The F-test has returned a value of 4.394 with a degree of freedom (df) of 3 and a significance level (sig) of 

.059a. This means that while there may be some differences between the groups, they are not necessarily 

large enough to be considered practically significant to real impact on outcomes. 

Test of Hypothesis 

It would be recalled that two hypotheses were set at the beginning of the study. The decision on the 

hypothesis based on the results from the analysis are shown in the following table: 

Table 6: Hypothesis testing 
 

Hypothesis 
Coefficient 

and P-value 
Decision 

H01: Innovation does not have 

significant impact on the 

performance of the service 

sector in Nigeria 

0.254** 

(0.059) 

The result shows that the null hypothesis H01 is rejected 

at 5% significant level. Hence it is concluded that, 

Innovation does not have significant impact on the 

performance of the service sector in Nigeria 
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H02: Business analytics does 

not have significant effect onthe 

performance of the service 

sector in Nigeria 

0.298 

(0.143) 

Results from the analysis indicates that the null 

hypothesis H02 is accepted at 5% statistical level of 

significance hence, the conclusion is that, business 

analytics does not have significant effect on the 

performance of the service sector in Nigeria 

Source: Author’s computation, 2022 

Table 6 describes the decisions based on the hypothesis and it is clear that both business analytics and 

innovation have different effects on performance of the service sector. Therefore, the implication of this 

hypothesis is that innovation is more impactful on the performance of the service sector than business 

analytics. This finding is discussed further under the discussion of results. 

 

DISCUSSION 

This study has established a strong relationship between business analytics adoption and innovation. A firm 

that will improve the usage of business analytics must be very innovative and in the same vein, for you to 

drive innovation that can improve the performance of the business, it is important to consider an important 

process that improves innovative business ideas that will help the business grow. Similar studies in the past 

have established some reliable and positive results between the two as well, among these studies is that of 

Duan et al., 2020 where analytics of data on important aspects of business is adjudged to be very crucial to 

the development of innovative ideas that can improve service quality and move businesses forward. 

Furthermore, the results from the correlation analysis showed that e-participation and business analytics are 

strongly and positively correlated. This provides more evidence that the adoption of business analytics is 

very pertinent to improving the performance and development of e-commerce-connected businesses in 

Nigeria. Many authors, like Aydiner et al., 2019; and O. D. Faloye & Idowu, 2021 have demonstrated this 

reasonable result. Results from the correlation also showed innovation, including service innovation, is very 

key to the performance of the service sector. Many studies that have used a primary data approach and 

focused on individual segments of the service sector have also corroborated this finding. Among them is the 

study of Adeyeye et al., 2013; O. O. et al., 2012 where innovative ideas from the staff of an organization are 

shown to be very key to organizational performance. 

The study has fulfilled the purpose of the research and stated hypothesis, considering the results of the 

regression analysis, it was evident from the analysis that innovation has a significant impact on the service 

sector performance. Although this result is not different from many of the past studies that have emphasized 

the importance of innovation in organizational performance (Juliana et al., 2021). The only difference 

between those studies and this one is that many of them used primary data, while this study relied on 

secondary data. Consequently, this study has contributed to the body of knowledge from the secondary data 

perspective that innovation is a key component of organizational performance and is very important to the 

overall performance of the service sector in Nigeria. 

Again, on the impact of business analytics on the performance of the service sector in Nigeria, findings from 

the study show that business analytics despite having a positive relationship with service sector 

performance, is not enough to exert a significant impact on the sector’s performance. This is unconnected 

with the slow adoption rate of business analytics by many businesses in the service sector in Nigeria. This 

aligns with the study hypothesis and findings of some previous studies, which have shown that business 

analytics may have a major effect on the performance of a company. The fact that the outcome was different 

might have something to do with how the case study and method were carried out. In addition, it focuses on 

a single company rather than the whole service industry, as was done in the previous research, which uses 

primary data, and distinguishes it from the secondary data used in the current research. The upshot of this is 
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that the whole of the service sector, which is largely made up of small firms, has not adopted business 

analytics to the extent that it will substantially affect their performance and that of the service sector as a 

whole. This finding is also related to the research that Daodu & Bhaumik, 2022a, 2022b, did on how 

business analytics affects the ability of businesses to adapt to market changes in the e-commerce industry. 

The result also showed that the e-participation rate is significant in the service sector performance. This 

result implies that the service sector in Nigeria is becoming significantly more e-service driven. The rise in 

the number of people using the internet in the country in recent years is an attestation to this fact. It is not 

news today that many service organizations in Nigeria have gone digital and are using information and 

communication systems in their various operations Ishola & Olusoji, 2020. This result has further 

supported the new trend in the service sector by showing empirically that the rate of e-participation, where e- 

commerce belongs, is having a significant impact on the performance of the service sector. 

Lastly, careful generalization should be made with these results considering its focus on e-participation- 

based services companies. Future studies will explore the application of the variables to other non-e- 

participation companies in the services sector. 

 

CONCLUSION 

The purpose of the study was to examine the effect of innovation on the performance of the Nigerian 

Service sector and establish whether business analytics have a significant impact on Service sector 

performance in Nigeria. 

The findings from this study highlight the value of innovation in Nigeria’s service industries, particularly 

the e-participation businesses. As a consequence, based on the empirical findings collected from this 

research, it is possible to conclude that innovation is an essential factor contributing to the performance of 

the service sector in Nigeria. It is impossible to overstate the importance of innovation since it results in 

more discoveries, which in turn may give rise to new goods and services and will bring in more money and 

speed up the expansion of the industry. The findings of the study make it abundantly clear, right from the 

correlation analysis to the regression analysis, that innovation was essential to the performance of the 

service sector in Nigeria during the year that was under consideration for the study. This conclusion can be 

drawn from the overwhelming majority of the findings. 

On the other hand, one of the things that can be deduced from the findings of the research is that the amount 

of business analytics that is now being conducted in the service sector is not yet sufficient to have a 

substantial influence on the way that the sector performs. However, the results of this research have 

demonstrated that business analytics would improve performance in the service industry if well harnessed. 

At this point, the extent to which it is capable of doing this is not relevant. This may not be unrelated to the 

fact that the number of sub-sectors or companies operating within the service sector that make use of 

business analytics is currently insufficient to meaningfully impact the overall performance of the whole 

sector. 

The study has also shown that the e-participation rate in the service sector is very vital to the performance of 

the sector. In other words, the study has concluded that the rate of usage of e-platforms, information and 

communication technology (ICT), and general activities related to e-commerce are having significant 

impacts on the performance of the service sector. It’s a sign that organizations in Nigeria’s service sector are 

becoming more focused on e-participation, and any company that doesn’t keep up with the new trend might 

not be able to survive in the sector. 

The study recommends that service sector subsectors, as well as other agencies or organizations in the 

sector, continue to embrace and prioritize innovation to improve the performance of their organizations. In 
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addition, the study also recommends that the adoption of business analytics should be given more attention 

in the Nigerian service sector to make its contribution to the performance of the sectors more significant. 

Finally, the extent of e-activities in the service sector is increasing by the day, and it is recommended that 

various organizations become more “e-service driven” to compete in today’s market and maintain good 

performance. 
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