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ABSTRACT

Cities are complicated ecosystems in which buildings are built and humans interact. Street vending, while
sometimes spontaneous and unplanned, serves a crucial role in the urban fabric. Globally, there has been a
surge of interest in understanding the dynamics of informal street vending, motivated by a desire to relieve
economic inequalities. The goal of this research was to examine the factors that influence street vending
activities based on economic disposition as a result of inadequate economic stability, a lack of formal jobs, and
individual disengagement from the pursuit of western formal education. We take stock of this study to bring
together the many kinds of street vending activities as an integral part of what is considered as liveability. The
urban environment functions as an ecosystem, digesting materials, energy, and information while also
supporting economic activity and human existence. The study begins with economic theories of street vending;
while these activities are not controlled in Nigeria, they are woven into the urban fabric of socioeconomic
status. The Cronbach's alpha of 0.861 and Cronbach's alpha based on standardised items of 0.856 suggest
100% validity and 90% reliability, respectively. The model fitting data yielded 93.917 at the 0.001**
significance level. The results demonstrate that the model was appropriate for the investigation. Individuals
engaged in vending activities to meet their daily and family necessities.

Keywords: Street vending, Livelihood, Factors, Demand location, Supply location.
INTRODUCTION

Street vendors in Nigeria work on a small scale. These activities are typical of densely inhabited areas.
Stationed vendors, and mobile units operated by a single owner. Street vending occurs on a local scale, in
congested regions or locations. In Nigeria, these activities are prevalent in densely populated areas where sales
are generated by both stationary and mobile vendor units[1]. This study evaluates the factors influence
community participation in street vending operations as well as factors influencing their means of subsistence.
Market determination reinforces the disposition of economic theories and land use models, as vendors want to
sell their commodities but are unwilling to give loose materials.

The most obvious ways of street vendors engagement is to makes sells through meeting with the buyer[2].
Nonetheless, vendors play various roles to alleviate their suffering in a bad economic circumstance, which
motivates them to engage in such transitory and illegal activities [3].Cooperation among local governments is
an issue that the current government should be concerned about, given its role in defining the country's
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resilience [4].The exchange function is important for the sustainability of Africa's megacities since the
community cannot conduct commerce without properly satisfying the family's daily requirements [5]. Labour
market statistics are among the most important economic indicators[7]. Therefore, a reliable labour market
statistic can help businesses and investors develop effective economic strategies that create jobs and eradicate
poverty.

Street sellers confront a number of challenges, notably the high cost of retail space, the widespread decline of
the area's natural and physical environment, insecurity, and the lack of viable vending zones [6].Many African
urban residents relied on street vending to make a living[7]. Vendors employ more than two-thirds of the
metropolitan population, with street vending popular among both men and women [8].

This study presents a thorough and comprehensive fieldwork on street vending. It also delves further into the
various factors driving street vending participation, providing valuable insights into the socioeconomic factors
that create this phenomenon. It offers researchers, policymakers, and practitioners a clear way to better
understand the complexity of street vending. In availability of vending laws to govern street vending activity in
some local communities posed a major challenges to the regulatory authority [9]. The reality of street vending
activities on public roadways operate illegally in locations with different product’s[10].

Significance of the Study

The study focuses on non-regulatory solutions and plans to conduct a detailed assessment of socioeconomic
aspects related to street vending. Despite their extensive breadth, these variables are believed to be
experimentally important. Since the start of global deindustrialization and urbanisation, street retailing has
grown popular in central business districts. This wide phenomenon stresses the pervasive issues of poverty and
unemployment, which inspire people to pursue self-employment through micro-scale economic activities.
Labour is critical to both manufacturing and the global economy. However, it is vital to understand whether or
not people are working, how long they work, and what kinds of jobs they do.

The ability to engage in street vending is influenced not only by their position, as theory suggests, but also by
supply and demand characteristics in the neighbourhood in which they operate [11].External vending forces,
such as unemployment and labour costs, are also likely to affect their capacity to sell on the street. When
assumptions about street vendor engagement are challenged, situations involving street vending must be
investigated. However, many who frequently resort to street vending do so to avoid the rising unemployment
rate, which is causing financial difficulties even for those with academic credentials.

The purpose of this research is to address the following question: what are the key factors impacting street
vending on the street? The study location is well known area which serves as a city’s commercial spot. The
purpose of this study is to identify the numerous factors that influence street vendor participation long road
ways. Despite a lack of data on the number of vendors on the analysed streets, a deliberate random sampling
approach was used to fill the data gap, with a focus on vending activities. This study sought to fill this void by
offering researchers with practical solutions to the issues surrounding street vending in Keffi, Nasarawa State,
and Nigeria as a whole.

LITERATURE REVIEW

Previous research has primarily focused on specific concerns, such as vendors' socioeconomic backgrounds
and motivations for participating in street selling, as well as the impact of street vending of urbanisation and
everyday space behaviour [12]. However, cultural and social themes have gotten scant attention in these
studies[13]. The majority of the research has focused on push and pull models, looking at people's motivations
for street vending and making recommendations based on emotional, economic, and legal considerations [14].

Street vending is a global phenomenon that occurs on the streets of cities and towns[15]. Despite its incredible
growth, street vending has mostly gone unnoticed by planners, developers, community leaders, academicians
and decision makers [16]. Few studies have examined the problems that street merchants face. Previously,
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street hawking was regarded as an unpleasant and even illegal commercial activity [17]. Street vending has
remained popular as a way of disposal for the poor and less able [18].

The urban environment functions as an ecosystem, digesting materials, energy and information while also
supporting economic activity and human existence. It combines natural settings and the people who inhabit
them [19]. Understanding the structure and operation of street vending is crucial for long-term urban
development.

The study focuses on the economic, social, and environmental factors. Street vending, albeit unregulated in
Factors Nigeria, is a vital component of the city's economic, social, and environmental fabric. The study
concentrates on income, education, migration, and work status. Their actions are not legally restricted and are
commonly carried out in undesignated areas [20].

Economic Theories and Models of Urban Development
Concentric Zone Model.

Burgess' method was mostly sociological, with a focus on labour status data rather than accurate wealth
estimations[21]. However, it is vital to acknowledge that such practices pose a significant hurdle to fully
appreciating Burgess' central ideology: that urban settings can be subject to many processes or stages of a
society's overall development[22]. Burgess' concept of concentric zones, which portrays how cities build and
expand over time, was an important advancement[23].

According to the model, urban areas go through numerous stages of growth, beginning with the core business
centre. This core zone serves as the city's economic and administrative centre, with extensive commercial
activity. The middle-class residential zone offers a wider range of residential homes. The commuter zone, or
suburban fringe, is marked by low-density residential developments. These suburbs, with their huge houses,
expansive yards, and plenty of green space, appeal to wealthy families seeking a peaceful escape from the
city's noise and congestion[15].. It is important to emphasise that, while Burgess' theory captures a broad
tendency in urban growth.

Economic Theories of Consumer Behaviour

The primary purpose of economic analysis is to fully comprehend consumers' complex decision-making
processes. Economic factors such as money, education, and the nature of goods and services have no influence
on customer preferences; economics aims to replace these assumptions with more realistic and accurate
models[24]. Furthermore, economic forecasts are heavily reliant on a detailed understanding of consumer
behaviour, which as a significant effect on income imbalance. The primary purpose of economic analysis is to
fully comprehend consumers' complex decision-making processes. The subtleties of buyers decisions and
preferences, economic composition becomes a thorough examination of the complex human mind [25].

In previous paradigms, economists were primarily concerned with the intricate convergence of the enigmatic
dynamics of client wishes and the complexities of product features [26]. However, the current emphasis has
obviously shifted to understanding the major impact of key human behavioural qualities such as perception,
learning, and independence of the complex structure of the economy [27].This comprehensive line of research
not only improves and broadens the boundaries of urban planning concepts, but it also reveals previously
unknown aspects of economics, giving light on the immense scope of human life.

Location Theories

The relationship between cost levels and their respective regions is a complex and worrying subject that must
be carefully examined. Economic historians frequently point out a key mistake in economic theory: the failure
to explicitly consider factor costs. This is due in part to traditional price theory's emphasis on ‘equilibrium’,
which obscures the impact of factors such as transportation, utilities, and labour [28].Thisfocuses economic

Page23 www.rsisinternational.org


https://rsisinternational.org/journals/ijriss/
https://rsisinternational.org/journals/ijriss/
http://www.rsisinternational.org/

4,

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (1JRISS)
ISSN No. 2454-6186 | DOI: 10.47772/1JRISS [Volume VI1II Issue VIII August 2024

(EARCH

% RSIS ¥V

theory on regional issues while also providing insight into the intricacies of economic processes.Accepting
location theories and including costs into economic models [29]. Theoretical and practical barriers, helping
researchers, governments, businesses, and individuals to make better decisions when presented with
complicated economic challenges [30]

Location theories offer the potential to correct this mistake and redirect economic research towards the origins
and consequences of element costs [31]. By widening the scope of research to include the individual benefits
and problems that different locations provide, this study discovers resonance with the complexities of the real
world [32].To recap, economic theories and models serve as crucial frameworks for understanding urban
dynamics, solving difficulties, and building successful cities.

METHODOLOGY

The study used quantitative research methods. A validated questionnaire was utilised to evaluate the vendors'
socioeconomic status. The open-ended section of the questionnaire inquired about their income, educational
background, and employment status as active participants.

Secondary sources, particularly journals, textbooks, and Google Scholar, might provide important information
about unauthorised vending areas. This wide phenomenon stresses the pervasive issues of poverty and
unemployment, which inspire people to pursue self-employment through micro-scale economic activities.

Thirty (30) participants were selected and interviewed, including the buyer. Respondents were carefully
selected, with a focus on vendor sites that had been directly viewed. Street vendor characteristics, such as
interactions with customers. Data on street vending skills and buyer engagement strength.

The data was examined using descriptive and inferential statistics. As a result, while vendors were carefully
selected, particular care was taken to include stationary and mobile vendors roaming the streets in specific
location.

Table 1: Summary of research materials and methods

Author(s) Aims Method Results
Hagos et al., | Analysis of street vendors on |Quantitative; descriptive
2020 side walkways and inferential statistics Strong correlation

Hove et al,|Explore the effects of illegal |Quantitative; descriptive, | Unemployment, pollution were
2020 street vending inferential the major challenges

Al-Jundi  et|Factors driving individuals into | Descriptive and inferential [Income and unemployment

al., 2022 street vending in Baghdad statistics were the derived factors
Examine  the  bureaucratic |Quantitative; descriptive | Regression proved more
[34] structure of street vendors and regression accurate than Chi-square

Source: Author’s adaption.

Adama, (2021) used the purposive sampling method and an open-ended questionnaire to collect information
from vendors and other law enforcement agencies. In addition to the previous approaches and the validity of
the measurement devices, the study employed a nonparametric statistic from the Statistical Package for Social
Science (SPSS). The characteristics evaluated in the study include income, education, and employment. In this
study, ordinal regression and Chi-Square goodness fit were used to identify their relationship.
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Model 1

Employment

Model 3

Income background

Factors attract vending acting

Educational Model 2
background T
ndependent varables Dependent variable

Hypothesis model
Research Hypotheses

Ho. Street vending activities has no influence on unemployment

H1 Street vending activities is the driving forces behind unemployment
Ho. Street vending activities have no influence on vendor’s income

H:. Street vending activities have influence on vendor’s income

Ho. Street vending activities have no influence on vendor’s education
H:. Street vending activities have influence on vendor’s education

oakrwdE

RESULTS AND DISCUSSION
Socioeconomic Characteristics of Street Vendors

Table 2: Trends of street vendors

Duration of Street Vending (Years) | Number of Vendors|Percentage (%) | Category of Vendors

0-5 Years 10.00 34% Food/Drinks

6-10 Years 30% Household Goods

11-15 Years 6 20% Electronic/ICT

16-20 Years 3 10% Fashion/Accessories
21-25+ Years 2 6% Books, Journals, Magazines
Total 9 100% -

Source: Survey, 2023

The information presented above represents the duration of individual participation in the vending operation.
This indicates that the majority of respondents were aged five to ten. However, 64% of this group is much
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greater than the time frame covered.

Table 3: Income Distribution is

S/No.|Monthly Profit Range (Naira) [ Number of Respondents | Percentage (%0)
1 1,000 - 5,000 8 26%

2 6,000 — 10,000 9 30%

3 11,000 - 15,000 5 17%

4 16,000 — 20,000 3 10%

5 21,000 — 25,000 2 %

6 26,000 — 30,000 3 10%

Total |- 30 100%

Source: Survey, 2023

The above table shows the monthly profit per vendor. This means that 83% of participants earned less than the
national minimum wage. The implication is that vendors require assistance from both the government and the
business sector, as well as access to local resources like community banks and savings.

Table 4: Educational qualification of street vendors

S/No. | Qualification Number of Respondents |Percentage (%)
1 Others (Informal Education) |3 10%

2 Primary School Certificate |10 32%

3 Junior Secondary School 7 22%

4 Senior Secondary School 4 14%

5 National Diploma 4 12%

6 B.Sc. Degree 2 8%

Total |- 30 100%

Source: Survey, 2023

According to the table above, 54% of respondents hold a school leaving certificate or are in secondary school.
These findings suggest that education level has a major impact on street vending activities, as long as official
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employment is not accessible. However, this self-employment benefit can be used to supplement one's income.

Table 5: Sources of funds

S/No.|Source Number/Frequency | Percentage (%0)
1 Personal Savings 9 30%

2 Family Loans 5 18%

3 Family and Friends’ Donations |4 13%

4 Peer Group 0 0%

5 Community Loan 3 10%

6 Cooperative 2 8%

7 Skill/Empowerment Programme |4 12%

8 Bank Loan 3 9%

Total |- 30 100%

Source: Survey, 2023

Figure.1: Vending activities along roadways
Source: Survey, 2023
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Figure.2: Vending activities and traffic flow

Source: Survey, 2023

Table 6: Descriptive Statistics

N Minimum |Maximum [Mean gtg\}i ation Skewness |Std. |Kurtosis |Std.
Statistic [Statistic Statistic Statistic e Statistic Error |Statistic |Error
Statistic
INC 30.00 (3.2 4.4 35533 |0 1.237 0.427 |1.391 0.833
EMP 30 2.4 3.6 3.07 0.34 -0.198 0.427 |-0.994 0.833
EDU 30 2.4 3.6 3.0533 |0.34 -0.088 0.427 |-1.073 0.833
Valid N
(istwise) [0 | - - ) ) T -

Source: SPSS analysis, 2023

Table 7: Data Validation

N | %
Cases
Valid 30100
Excluded [0 |0
Total 30 (100
Page28 www.rsisinternational.org
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Table 8: Reliability Statistical

Cronbach's Alpha|Cronbach's Alpha Based on Standardized Items | N of Items
Values|0.86 0.856 3
Table 9: Model Fitting Information

Model Fitting Information
-2 Log
Madel Likelihood Chi-Square df Sig.
Intercept Only 93.917
Final .000 93.917 10 =.001
Link function: Logit.
Table 10: Goodness-of-Fit
Goodness-of-Fit
Chi-Square df Sig.
FPearson 1.125 75 1.000
Deviance 2117 75 1.000
Link function: Logit.
Table 11: Pseudo R-Square
Pseudo R-Square
Cox and Snell 466
Magelkerke 8498
McFadden 885
Link function: Logit.
Table 12: Nonparametric Tests
Hypothesis Test Summary
Mull Hypothesis Test Sig:l.""IJ Decision
1 The categories of INC occur with One-Sample Chi-Square Test

equal probabilities.

The categories of EMP occur with
equal probabilities.

The categories of EDOU ocour with
equal probabilities.

]

One-Sample Chi-Square Test

One-Sample Chi-Square Test

022 Rejectthe null hypothesis.
030 Rejectthe null hypothesis.

048  Rejectthe null hypothesis.

a. The significance level is .050.
h. Asymptotic significance is displayed.
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Table 13: Correlations

Correlations

MG EMP EDU
Spearman’s rho  ING Correlation Goefficient 1.000 5717 547
Sig. (2-tailed) _ =001 ooz

M 30 30 30

EMP Correlation Coefficient BT 1.000 a2

Sig. (2-tailed) =.001 } =.001

I 30 30 30

EDL Correlation Coefficient 54T 882" 1.000

Sig. (2-tailed) ooz =.001 )

m 30 30 30

* Correlation is significant at the 0.01 level (2-tailed).

Table 14: Confidence Intervals

Confidence Intervals of Spearman's rho

95% Confidence Intervals (2-

Spearman's Significance(2- ta”Ed:'a'b
rho tailed) Lower pper
IMC - EMP &7 =.001 255 TFT
IMC - EDL 547 0oz 222 TB3
EMPF - EDL .82 =.001 861 .42

a. Estimation is based on Fisher's r-to-z transformation.

b. Estimation of standard error is based on the formula proposed by Fiellar,
Hartley, and Fearson.

Table 15: Chi-Square Test Variable Income

One-Sample Chi-Square Test Summary

Total M 30
Test Statistic 13.200°
Degree Of Freedom L]
Asymptiotic Sig.(2-=sided Qzz2
test)

a. There are 0 cells (09%) with expected values less
than 5. The minimum expected value is 5.

Frequency

12 E Cbserved
W Hypothesized

Frequency

32 44

INC

Figure.3: One-Sample Chi-Square Test Variable Income
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Table 16: Chi-Square Variable Employment

One-Sample Chi-Square Test Summary

Total [ 30
Test Statistic 12.400%
Degree Of Freedom 5
Asymptotic Sig.(2-sided 030
test)

a. There are 0 cells (0%) with expected values less
than &. The minimum expected value is 5.

Frequency

Hobserved
W Hypothesized

Frequency

Figure.4: One-sample Chi-Square test variable employment
Table 17: Chi-Square Test Summary of Education Test

One-Sample Chi-Square Test Summary

Total I 30
Test Statistic 11.200%
Degree Of Freedom 5
Asymptotic Sig.{2-sided .0ags
test)

a. There are 0 cells (0%) with expected values less
than 8. The minimum expected value is 5.

Frequency

[ Cbserved
Bl Hypothesized

Frequency

Figure.5: One-sample Chi-Square test variable employment
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DISCUSSION OF RESULTS

Vendors, like workers in the street vending sector, are of various ages. According to the findings, the vast
mayjority of traders are young people. When street vendors are classified by age, it is clear that youth (15-35)
make up the bulk of street vendors, as well as the overall number of vendors interviewed. Nonetheless, their
street vending activity is more noticeable. This means that vendors' strategies for accommodating different
things based on gender are related to their participation, and that male and female sellers are not equally
exposed to the dangers and potential benefits of their contacts with clients.

The Spearman’s correlation coefficient, which describes the degree and direction of correlations between the
research variables. We tested the variable measurements, and the data were 100% valid. We also tested the
device to ensure dependability, and the results were accurate. All variables were input correctly, with no items
missing or excluded. Every variable was entered accurately. The Cronbach's alpha of 0.861 and Cronbach's
alpha based on standardised items of 0.856 suggest 100% validity and 90% reliability, respectively. The model
fitting data yielded 93.917 at the 0.001** significance level. The results demonstrate that the model was
appropriate for the investigation.

We utilised descriptive statistics to calculate the mean, lowest, and highest values, as well as the standard
deviation, skewness, and kurtosis. As the number drops, the lowest and maximum values rise. The income
value is biassed to the right, indicating that poverty is a primary motivator for street hawking activities along
corridor routes. We performed nonparametric tests to test our research hypothesis. The converted variables
include both the dependent variable, income (INC), and two independent variables, employment and
education. According to the test report, the one-sample Chi-Square test yielded results of 0.022, 0.030, and
0.048. However, this led us to reject the null hypothesis.

EMP and EDU indicate a significant positive relationship (INCM value < 1.000). The coefficients 0.458%,
0.535**, and 0.562 are statistically significant at 0.001**, 0.001**, and 0.002, respectively. INC (0.982**, p<
0.001) is significantly positively correlated with EMP (0.547**, p< 0.002) and EDU (0.571**). The EMP
correlation coefficients of 0.982**, 0.571**, and 0.547 at 0.002** and 0.001** significant levels indicate that
the model is fit. Independent variables explain 98% of the total variation in dependent variables.

The Spearman's correlation score for INC is 1.000, indicating that EMP and EDU together account for 98% of
the change. This also shows that the model is a good fit. The ordinal regression statistic indicates that the
autocorrelation relationship between the three variables is substantial, however Shapiro-Wilk said that INC is
statistically significant at the 0.05 level of determination. As a result, the fitted Spearman line demonstrated
positive autocorrelations, as indicated by the Shapiro Wilts test.

In vending, men and women have different goods selections and sales prices. This allows them to respond to
their clients' specific needs and engage with products that match their preferences. Focus group meetings and
vendor conversations revealed that managing or setting vendor norms and regulations will facilitate tax
collection and the right to vend rather than security agents extorting money at will, which is unpopular with
vendors. However, vendor engagement is increasing on a daily basis.

FINDINGS

Street vending typically involves the sale of low-cost goods that are insufficient due to a lack of public access
to institutional finance. Vendors are drawn to selling second-hand clothing, shoemakers and vendors,
vegetables, beggars, domestic cooking equipment, necklaces, wristwatches, air dressers, bread sellers and
using sidewalks and pedestrian bridges in high traffic areas. This strategy allows them to avoid competition
with other merchants while also eliminating the requirement for a formal retail space.By peddling in public
places, they are subjected to security and law enforcement monitoring for hygiene and fire safety. Obstructing
site sight is unacceptable; therefore, building a vending zone or vending location with the necessary licences or
permits is vital. Many people manage their businesses with the support of family members, positioning
themselves in strategic locations to foster connections with potential customers.
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This type of vending appeals to a diverse spectrum of clients and is typically positioned near congested areas,
making it an easy alternative for residents, buyers, and individuals from all walks of life to acquire their goods.
The key incentive for street vendors to sell their wares along the roadside is the opportunity to access a larger
consumer base, particularly those driving or walking along established public transportation routes. This
technique has the ability to generate revenue because of the large number of potential clients. It also reduces
the sellers' exposure to harassment and possibly arrest by law authorities because they are less conspicuous;
therefore, they do not stay in one place for long periods of time. It should be mentioned that, unlike those
selling grains and perishable commodities, they are also vulnerable if not adequately managed.

Common Observations and Interactions with VVendors
Standard of Living

According to surveys, the main root causes of selling on the street are underemployment and a lack of funds to
pursue higher education. Poverty is linked to political instability, civil strife, recessions, and economic crises,
and it worsens during periods of weak economic growth, inadequate economic development, and income
disparity.

Iliteracy

Lack of formal education caused many city dwellers, as well as those with minimum qualifications, to
frequently fail to acquire positions in the public sector, forcing them to rely on street vending. Street vending is
convenient and the sole way for these people to make a living.

Joblessness

Lack of job opportunity is another motivator for street vendors. Nigeria's high unemployment rate is predicted
to have a cascading effect on its subregional communities[7]. Despite that, joblessyouths often relocate to
cities due to the lack of employment opportunities in rural areas.

Urban Lifestyle

Street vending and begging are important aspects of Indigenous communal culture, and vendors bring this
mindset to cities. The survey found that the average period of vending is short, yet the number of vendors is
increasing year after year.

Impoverished Lifestyle

An impoverished lifestyle led to low business engagement due to insufficient cash for improvement. Due to
limited resources, most vendors offer low-cost products.

Accessibility to microcredit’s

Street sellers faced significant obstacles in obtaining small-scale loans. A vendor expressed unhappiness with
banks and their exorbitant interest rates. The adverse economic climate and a dearth of official jobs were
undeniable. These challenges limit vendors' ability to service daily needs while also meeting their target
earnings, whether daily or monthly.

CONCLUSION

Statistical models for vending activities, changes, and remodelling in which security, as a determinant, is less
aware of vendor operations than when the vending site influences daily sales and profit. To address the issue of
street vending on urban streets, standards are being developed to govern and control street vending operations
along three designated routes within the Keffi circle. The hypothesis investigated is that street vendors'
conditions are heavily influenced by the socioeconomic characteristics.

Page33 www.rsisinternational.org


https://rsisinternational.org/journals/ijriss/
https://rsisinternational.org/journals/ijriss/
http://www.rsisinternational.org/

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (1JRISS)
ISSN No. 2454-6186 | DOI: 10.47772/1JRISS [Volume VI1II Issue VIII August 2024

% RSIS S

The study routes include the federal medical centre, Abukar Burga-Bank's Road, and Post Office Road.
However, the actions proved ineffective, and vending and business encroachment on the streets continued.
According to the study, recommendations should centre on the themes of sustainability and security. City
development standards and activity regulation are crucial for alleviating vendor economic hardship and
protecting their constitutional rights. Introduction of vending permit or licence to designated locations is key
findings solution, and the introduction of environmental programmes and awareness about the danger of
discharging waste or garbage along roadways cannot be over emphasis if adhere and supported by innovative
rules and regulations.

This study sought to evaluate factors that influence participation in street vending conducted along major
transit highways, which pose danger to enterprise operators and disrupt public transit services. Results
obtained revealed that enterprise operators were influenced by three main factors: accessibility to customers,
competitive business environment, and existing illegal roadside vendors. Implementing vending permits or
licences in specific places, as well as promoting environmental programmes and raising awareness about the
dangers of depositing rubbish along highways, are critical solutions that require novel rules and regulations to
be effective.
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