
INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS |Volume VIII Issue IX September 2024 

 

Page 849 
www.rsisinternational.org 

 

 

 

Marketing Strategies as a Catalyst for Community Involvement in 

Educational Waqf 

Mohd Shahid Azim Mohd Saufi1*, Ahmad Khilmy Abdul Rahim2, Mohammad Amir Wan Harun3, 

Ahmad Harith Ashrofie Hanafi4, Norhasyikin Rozali5 

1,4,5 Faculty of Business and Management, Universiti Teknologi MARA (UiTM) Cawangan Kedah, 

Malaysia 

2Islamic Business School (IBS), Universiti Utara Malaysia (UUM) Kedah, Malaysia 

3School of Humanities, Universiti Sains Malaysia (USM), Penang, Malaysia 

DOI: https://dx.doi.org/10.47772/IJRISS.2024.809073 

Received: 27 August 2024; Accepted: 07 September 2024; Published: 02 October 2024 

ABSTRACT  

This study investigates the role of marketing strategies in enhancing community involvement in educational 

waqf. Educational waqf, a charitable endowment in Islamic tradition, often relies on robust community support 

for its success. We explore how targeted marketing can serve as a catalyst in fostering this support. Our research 

highlights the significance of effective branding and awareness campaigns in establishing a strong brand identity 

and creating emotional connections with potential supporters. We also examine the impact of segmenting the 

target audience and tailoring marketing messages to improve engagement. The study further delves into the 

importance of community engagement through partnerships with local entities and the implementation of 

feedback mechanisms. Additionally, we address the role of transparency in reporting and the adoption of 

innovative practices in sustaining community interest and involvement. Findings reveal that strategic marketing 

approaches not only enhance visibility and support but also build trust and ensure long-term engagement. This 

paper provides insights into optimizing marketing strategies to maximize community participation in educational 

waqf initiatives. 
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INTRODUCTION 

In an increasingly interconnected world, global challenges such as educational inequity and the need for 

sustainable funding solutions are more pressing than ever. Educational waqf, a form of Islamic endowment 

aimed at supporting educational initiatives, has emerged as a critical tool in addressing these issues(Maroto, 

2019). However, the effectiveness of waqf in achieving its goals significantly depends on the strategies employed 

to promote and manage these resources. Marketing strategies play a pivotal role in shaping community 

engagement and support for educational waqf. Effective marketing can enhance visibility, foster trust, and 

mobilize resources, thereby amplifying the impact of waqf projects. Yet, there remains a gap in understanding 

how these strategies influence community support and overall efficacy(Keister, 2003). As educational 

institutions and charitable organizations grapple with financial constraints and shifting donor expectations, 

exploring these dynamics becomes essential for maximizing the potential of educational waqf. 

In Malaysia, the effectiveness of waqf strategies has been a significant focus due to its potential to address 

various social and economic challenges. Recent data highlights the evolving landscape of waqf management and 

its impact. For instance, a 2022 study revealed that only 30% of waqf assets in Malaysia are effectively utilized 

for their intended purposes due to outdated management practices and lack of transparency(Wahid et al., 2022). 

A 2022 study indicated that only 30% of waqf assets in Malaysia are being effectively utilized for their intended 

purposes. This statistic underscores a significant inefficiency in waqf management, largely attributed to outdated 

practices and a lack of transparency in how waqf funds and assets are managed. The inefficiency is problematic 
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because it prevents the waqf from achieving its goals, such as supporting educational institutions, helping the 

underprivileged, or maintaining religious sites(Maroto, 2019). 

Moreover, research from 2018 indicates that innovations in waqf management, such as the introduction of digital 

platforms and enhanced governance frameworks, have shown promising results in improving the efficiency and 

reach of waqf resources. These developments are crucial for addressing the challenges identified in earlier 

reviews, such as those focusing on waqf practices in Malaysia. 

The effectiveness of waqf strategies in Malaysia has been critically examined in several studies, highlighting 

both progress and ongoing challenges. For instance, a 2022 paper discusses how innovations in waqf 

management, such as digital platforms and improved governance, have led to more efficient use of waqf 

resources. This research suggests that while some progress has been made, issues such as outdated practices and 

lack of transparency still hinder optimal performance(Corsini & Frey, 2023). 

Furthermore, a 2018 case study on waqf management practices in Malaysia provides insights into the governance 

and application issues facing waqf institutions. It highlights that despite efforts to modernize and improve the 

management frameworks, challenges such as inconsistent implementation and regulatory gaps remain prevalent. 

These studies collectively underscore the need for ongoing reform and innovation in waqf management to 

address existing shortcomings and enhance the impact of waqf strategies in Malaysia(Puteri Nur Farah Naadia 

& Khairuddin, 2021). 

The research gap in the current literature on educational waqf revolves around the insufficient exploration of 

effective marketing strategies and their impact on community support. While existing studies have addressed 

various aspects of waqf management and its potential in educational development, there is a notable lack of 

comprehensive analysis on how specific marketing strategies influence community engagement and the overall 

success of waqf initiatives. This gap is significant as it limits the understanding of how waqf institutions can 

better leverage marketing to enhance their outreach and effectiveness (Habidin et al., 2017). 

To address this gap, this study aims to evaluate the effectiveness of different marketing strategies in promoting 

educational waqf, assess the impact of these strategies on community support and involvement, and provide 

actionable recommendations for waqf institutions to optimize their marketing efforts. 

The structure of this article will be as follows: The first section will review the existing literature on waqf and 

marketing strategies. The second section will detail the methodology used to assess the impact of marketing 

strategies on educational waqf. The third section will present the findings and analysis. Finally, the fourth section 

will discuss the implications of these findings and offer recommendations for future research. 

LITERATURE REVIEW 

Marketing Strategy: This refers to the deliberate and structured approach used to promote waqf initiatives, which 

are Islamic charitable endowments. In the context of educational waqf, marketing strategies might include digital 

campaigns, community outreach, and events that highlight the benefits and impact of the waqf. The goal is to 

attract donors and supporters who are invested in the success of these educational programs. 

This is a specific form of waqf that focuses on funding education. It could be used to establish schools, provide 

scholarships, or support educational research. The sustainability of educational waqf initiatives depends heavily 

on continued community support and effective management of the endowed assets(Omar, 2014). 

Community involvement is crucial for the success of educational waqf. When the community understands the 

value of the waqf and feels a part of its mission, they are more likely to contribute financially and participate in 

its activities. This can be achieved through transparent communication, regular updates on how the waqf funds 

are being used, and involving the community in decision-making processes(Maier et al., 2006). 

Marketing Strategy, Educational Waqf, and Community Support Marketing strategy, when applied to 

educational waqf, involves the systematic promotion of waqf initiatives to ensure sustainable funding and 
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community support. Educational waqf, a form of Islamic endowment, focuses on funding educational institutions 

and programs(Wan Mohd Al Faizee Wan Ab Rahaman et al., 2014). The success of these initiatives often 

depends on robust marketing strategies that not only raise awareness but also engage the community in 

meaningful ways. Effective marketing strategies, including digital outreach, community engagement campaigns, 

and transparent reporting, can significantly bolster community support, ensuring the longevity and effectiveness 

of educational waqf initiatives(Andri & Budiman, 2021). 

Community support is vital for the success of waqf initiatives, particularly in the educational sector. This support 

not only amplifies the impact of waqf projects but also fosters a collective sense of responsibility and shared 

effort. When communities actively engage with and support waqf initiatives, the outcomes are often more 

sustainable and far-reaching. Effective community involvement can enhance the visibility and credibility of waqf 

projects, ensuring they meet the educational needs they were designed to address(Maier et al., 2006). This 

synergy between community support and waqf can be strengthened through targeted marketing strategies, 

transparent operations, and regular communication with stakeholders, thereby ensuring the longevity and 

effectiveness of waqf endeavors(Andri & Budiman, 2021). 

Community involvement is essential for the success of educational waqf initiatives, as it helps to foster a sense 

of ownership and commitment among the members of the community. When people are actively engaged and 

understand the importance of waqf, they are more likely to contribute both financially and through participation 

in activities. Clear and open communication about the waqf's goals, activities, and impact is vital(Eldaia et al., 

2023). This builds trust within the community and ensures that everyone understands how their contributions 

are being used to support educational causes. Transparency can be achieved by providing regular updates, such 

as financial reports, project outcomes, and future plans. This not only reassures donors but also encourages more 

people to get involved. 

Regular Updates means keeping the community informed about the progress of the waqf's initiatives helps 

maintain interest and engagement. Regular updates can include newsletters, social media posts, community 

meetings, or even reports that highlight how the funds are being utilized. When the community sees tangible 

results, they are more likely to continue their support (Eldaia et al., 2023). 

Involvement in Decision-Making: Allowing the community to have a say in how the waqf is managed and how 

the funds are allocated can significantly increase their commitment. This can be done through consultations, 

surveys, or by forming committees that include community representatives. When people feel that their opinions 

matter, they are more invested in the success of the waqf(Mustaffa Mohd et al., 2014). 

Involvement in Decision-Making: Allowing the community to have a say in the management and allocation of 

waqf funds can significantly increase their commitment to the initiative. This approach empowers community 

members by acknowledging their insights and concerns, making them feel integral to the waqf's success(Corsini 

& Frey, 2023).  

Engaging the community through regular consultations ensures that their voices are heard. These consultations 

can take various forms, such as town hall meetings, focus groups, or one-on-one discussions. By listening to 

community members, waqf administrators can align the waqf's objectives with the community's needs and 

expectations. This collaborative approach helps to build trust and ensures that the waqf's activities are relevant 

and beneficial to the community. 

Conducting surveys is another effective way to gather input from the community. Surveys can reach a broader 

audience and provide quantitative data on community preferences and concerns. The feedback collected can 

guide decision-making, helping to prioritize projects and allocate resources in a way that resonates with the 

community. Moreover, surveys give community members a platform to express their opinions anonymously, 

which can encourage more honest and diverse feedback. 

Establishing committees that include community representatives allows for ongoing participation in the waqf's 

management. These committees can oversee specific aspects of the waqf, such as project selection, financial 

management, or public relations. By involving community members in these roles, the waqf not only benefits 
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from their expertise and perspectives but also fosters a sense of ownership and responsibility among participants. 

This involvement can lead to greater transparency and accountability, as the community is directly involved in 

overseeing how funds are spent and how decisions are made(Maier et al., 2006). 

When community members feel that their opinions and contributions are valued, they are more likely to support 

the waqf financially and through volunteer efforts. This sense of ownership leads to increased commitment and 

engagement, which are crucial for the long-term sustainability of the waqf(Maier et al., 2006). Furthermore, a 

community-driven waqf is more likely to succeed because it is aligned with the community's values and needs, 

making it a true reflection of collective aspirations. 

The role of waqf in educational development is crucial, especially in developing countries. Waqf institutions 

provide a sustainable financial resource that supports educational initiatives, helping to alleviate government 

budget constraints and contribute to educational accessibility(Fromell et al., 2021). By channeling waqf funds 

towards building educational facilities, providing scholarships, and supporting research, these institutions play 

a significant role in enhancing educational outcomes. Moreover, waqf can also help in reducing poverty by 

offering education opportunities to underprivileged communities, which can, in turn, lead to improved 

socioeconomic conditions(Md Husin & Haron, 2020). 

Conceptual Framework 

 

Figure 1: Conceptual framework marketing strategies on educational waqf 

Based on figure 1 understanding the educational waqf Clearly outline the goals of the educational waqf. This 

may include providing scholarships, building educational institutions, or funding educational programs. Define 

the scope and scale of these goals to ensure clarity and focus. Highlight the advantages that the waqf brings to 

the community. Benefits might include improved educational outcomes, increased access to learning resources, 

or support for underprivileged students. 

Build a Strong Identity Create a recognizable and relatable brand for the waqf. This includes designing a logo, 

developing a tagline, and crafting a consistent message that reflects the waqf’s mission and values. Use stories 

and testimonials to build an emotional connection with potential supporters. Show the real-world impact of the 

waqf on individuals and communities. 

Identify different groups within the community that may be interested in or benefit from the waqf. These groups 

could include local businesses, educational institutions, religious organizations, and individual donors. 

Develop targeted communication strategies for each audience segment. Customize messages to address their 

specific interests, motivations, and concerns. Form alliances with local organizations, schools, and community 

leaders. These partnerships can enhance the credibility of the waqf and broaden its reach. Utilize the networks 

and resources of partner organizations to promote the waqf and attract support. Set up various methods for the 
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community to provide feedback, such as surveys, suggestion boxes, or community meetings. This helps ensure 

that the waqf remains responsive to the needs and opinions of its stakeholders. Regularly review and act upon 

the feedback received to improve the waqf’s programs and strategies (Wennmann, 2010). 

Provide detailed reports on how donations and funds are allocated. Transparency builds trust and encourages 

continued support. Regularly update stakeholders on the outcomes and benefits of the waqf’s activities. Use data, 

success stories, and case studies to demonstrate the impact. Incorporate innovative approaches and technologies 

to engage with the community and manage resources more effectively. Continuously evaluate and adapt 

marketing strategies based on feedback and changing circumstances to remain effective and relevant. 

METHODOLOGY 

This conceptual paper employs a qualitative research design to explore the underlying theories and concepts 

related to the research objectives. The qualitative approach is selected for its ability to provide in-depth 

understanding and generate new insights into complex phenomena(Bhangu et al., 2023). 

The population for this study consists of individuals and groups relevant to the research topic, such as experts in 

the field, practitioners, and academic researchers. These individuals are chosen for their knowledge, experience, 

and contributions to the subject matter(Lê & Schmid, 2022). 

Given the qualitative nature of the study, a purposive sampling technique is used to select a small, focused 

sample. The sample size typically ranges from 10 to 20 participants, sufficient to reach data saturation, where 

no new themes or insights emerge from additional data collection. 

Purposive sampling is employed to ensure that participants with the most relevant experience and expertise are 

included. This non-probability sampling technique allows for the selection of individuals who can provide the 

most valuable insights and contribute meaningfully to the research objective(Aspers & Corte, 2019). 

Data Collection 

Semi-structured interviews are the primary data collection method. These interviews allow for flexibility in 

exploring participants' perspectives while maintaining a focus on key themes aligned with the research 

objectives. Interview guides are developed based on the conceptual framework, ensuring consistency across 

interviews while allowing for open-ended responses(Bhangu et al., 2023). 

Document Analysis: 

In addition to interviews, document analysis is conducted to review relevant academic papers, reports, and other 

materials. This method provides a broader context for the study and helps triangulate the data obtained from 

interviews (Matta, 2022). 

Data Analysis 

Data analysis is conducted using thematic analysis, a method suitable for identifying, analysing, and reporting 

patterns within qualitative data. The process involves coding the data, organizing the codes into themes, and 

interpreting the findings in relation to the research objectives. NVivo software may be used to facilitate the 

organization and analysis of qualitative data(Aspers & Corte, 2019). 

The coding process begins with open coding, where initial codes are assigned to data segments. This is followed 

by axial coding, where codes are grouped into categories, and finally selective coding, where core themes are 

identified that represent the key findings of the study(Zhang et al., 2023). 

In qualitative research, variables are conceptual and often relate to themes, categories, or concepts identified 

through data analysis. In this study, variables may include participants’ perceptions, experiences, and attitudes 

toward the research topic. 
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Measurement in qualitative research is interpretive, focusing on the depth and richness of data rather than 

quantifiable metrics. The study measures these variables through the detailed narratives and insights provided 

by participants during interviews and document analysis(Bhangu et al., 2023). 

To ensure reliability, the interview guide is pilot-tested with a small group of participants similar to the study 

sample. The consistency of responses and the clarity of questions are evaluated, and necessary revisions are 

made to enhance reliability. Validity in this qualitative study is established through triangulation, member 

checking, and thick description. Triangulation involves cross-verifying data from multiple sources (interviews 

and documents), while member checking allows participants to review and confirm the accuracy of their 

responses. Thick description ensures that the context and nuances of the data are captured, enhancing the 

credibility of the findings(Morgan et al., 2019). 

DISCUSSION 

This study aimed to explore the impact of marketing strategies on community involvement in educational waqf. 

Our findings indicate that targeted marketing significantly enhances engagement levels, consistent with previous 

research. For instance, effective branding and awareness campaigns are crucial in increasing visibility and 

fostering a stronger connection with potential supporters. 

The results support the idea that a well-established brand identity contributes to greater community involvement. 

This is aligned with literature suggesting that emotional connections through branding can increase public 

support and participation Our study found that segmenting the audience and tailoring messages leads to more 

effective engagement. This observation corroborates findings by previous studies, which emphasize the 

importance of audience segmentation in optimizing marketing efforts. 

Collaborations with local entities and feedback mechanisms were shown to enhance community involvement. 

This aligns with the literature, which highlights that partnerships and responsive feedback systems are essential 

for building trust and active participation. 

Transparency in reporting and the adoption of innovative practices were identified as key factors in sustaining 

community interest. These findings support previous research on the need for transparency and continuous 

adaptation to maintain stakeholder trust and engagement. 

 Effective branding and awareness campaigns are critical in increasing the visibility of educational waqf 

initiatives and building a strong emotional connection with potential supporters. A well-established brand 

identity not only makes the initiative more recognizable but also creates a sense of trust and belonging among 

the community. 

Studies have shown that branding helps in creating an emotional bond with the audience, which in turn boosts 

their engagement and support. For example, research indicates that strong brand identities can lead to higher 

levels of public support and increased participation in community-driven initiatives. 

Segmenting the audience and tailoring messages according to specific segments leads to more effective 

engagement. By understanding the unique needs and preferences of different audience segments, marketing 

strategies can be customized to resonate more strongly with each group, leading to better engagement outcomes. 

Previous research emphasizes that audience segmentation is essential for optimizing marketing efforts. Tailored 

messaging ensures that the communication is relevant and appealing to different segments, enhancing the 

likelihood of their involvement and support. Building partnerships with local entities and implementing feedback 

mechanisms are crucial for enhancing community involvement. Collaborations with local organizations can 

leverage existing networks and resources, while feedback systems allow the community to have a voice and feel 

valued. 

The literature supports the idea that partnerships and responsive feedback systems are key to building trust and 

encouraging active participation. Effective community engagement often relies on these strategies to foster a 
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collaborative environment and ensure that community needs and concerns are addressed. Transparency in how 

funds are used and adopting innovative practices are essential for sustaining community interest in educational 

waqf. Regular reporting on the impact and continuous adaptation to new methods help maintain trust and 

demonstrate the effectiveness of the waqf initiatives. 

Research highlights the importance of transparency and innovation for maintaining stakeholder trust and 

engagement. Transparent reporting ensures accountability, while innovative practices can keep the initiatives 

relevant and effective in meeting community needs. 

In summary, the study confirms that targeted marketing strategies—through effective branding, audience 

segmentation, community engagement, and a focus on sustainability—significantly enhance community 

involvement in educational waqf. These findings are consistent with existing literature, which underscores the 

importance of these factors in successful community engagement. 

CONCLUSIONS 

This study investigated the impact of marketing strategies on community involvement in educational waqf, 

revealing several key findings. Our research confirms that targeted marketing significantly enhances community 

engagement by establishing a strong brand identity and fostering emotional connections with potential 

supporters. Effective branding and awareness campaigns, audience segmentation, and tailored messaging all 

contribute to increased visibility and support. Additionally, partnerships with local entities and feedback 

mechanisms are crucial for building trust and encouraging active participation. Transparency in reporting and 

the adoption of innovative practices are vital for sustaining community interest and ensuring long-term 

engagement. 

Theoretical Implications: The findings support existing theories on the importance of branding and audience 

segmentation in marketing, extending their applicability to the context of educational waqf. The study enhances 

our understanding of how marketing strategies can be adapted to non-profit and charitable settings. 

Practical Implications: For practitioners, this research highlights the necessity of integrating strategic marketing 

into educational waqf initiatives to maximize community involvement. Organizations should focus on creating 

a compelling brand, engaging with the community through effective partnerships, and maintaining transparency 

to build and sustain support. 

This study is limited by its focus on a specific context, which may not be generalizable to all educational waqf 

settings. Additionally, the reliance on self-reported data may introduce bias. 

Future studies should explore the effectiveness of different marketing strategies across various cultural and 

geographical contexts. Research could also investigate the long-term impact of marketing strategies on 

community involvement and the role of digital media in enhancing engagement. 
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