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ABSTRACT 

This article examines the structural tension between visibility and viability confronting Indonesian online 

journalism under conditions of platform capitalism. Drawing on a qualitative secondary-data design combining 

critical thematic analysis and critical discourse analysis, the study synthesises scholarly, industry, and regulatory 

sources to interrogate how algorithm-responsive editorial strategies—SEO-driven production, clickbait 

headlines, multi-platform optimisation, and analytics-governed decision-making—reshape journalistic quality 

and newsroom autonomy in an emerging democracy. Anchored in a tripartite theoretical framework integrating 

Nick Srnicek's platform capitalism, Dallas Smythe's audience commodity theory, and Philip Napoli's digital 

audience economics, the analysis reveals that Indonesian newsrooms are caught in a structural paradox: 

adaptations securing short-term algorithmic reach and advertising revenue simultaneously deepen platform 

dependency, commodify journalistic labour, and marginalise public-interest and investigative reporting. The 

article theorises this contradiction as the "algorithmic dependency–sustainability paradox," situating it within 

comparative publisher-bargaining literature from Australia, Canada, and Indonesia's own Presidential Regulation 

32/2024. Findings indicate that Indonesia's 1999 Press Law and regulatory apparatus remain structurally 

inadequate to platformisation's scale, with implications extending to media policy, platform regulation, and the 

informational foundations of democratic communication. The article recommends a multi-track reform agenda 

combining regulatory innovation, newsroom-level collaborative infrastructures, and scholarship centring the 

Global South, where platform dependency and its democratic consequences are most acute. 

Keywords: platform capitalism; algorithmic editorial adaptation; Indonesian online journalism; audience 

commodification; clickbait; press sustainability; digital audience economics 

INTRODUCTION 

The contemporary news media environment is no longer organised primarily around editorial institutions. Instead, 

it is increasingly configured by a small constellation of global digital platforms — Google, YouTube, Facebook, 

and TikTok — whose algorithmic systems mediate the distribution, monetisation, and visibility of journalistic 

content (Dijck et al., 2018; Sadowski, 2020). Indonesia offers a particularly instructive case for theorising this 

transformation. With 185.3 million internet users and approximately 139 million active social media identities in 

early 2024, Indonesia is one of the largest and fastest-growing digital news markets in the Global South. The 

country's post-1998 reform-era media system, characterised constitutional press freedom but fragile regulatory 

capacity, now encounters platform logics that reshape editorial autonomy, revenue structures, and the conditions 

under which journalism can remain democratically consequential (Maharani, 2024; Suherman, 2025). 
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This article examines how Indonesian online media organisations adopt algorithm-responsive editorial strategies, 

how these strategies reshape journalistic quality and newsroom autonomy, and how platform capitalism 

restructures the economic conditions of media sustainability in an emerging democracy. The central argument is 

that Indonesian online newsrooms are caught in a structural tension between visibility and viability: the editorial 

adaptations required to secure algorithmic reach simultaneously erode the institutional foundations of public-

interest journalism. To capture this contradiction, the article theorises the algorithmic dependency–sustainability 

paradox as a way of making sense of how platform logics, although generative in the short term, are corrosive to 

the long-term conditions of democratic communication. 

The article proceeds as follows. Section 2 reviews the relevant literature on platformisation, algorithmic 

governance, and Indonesian online journalism. Section 3 elaborates a tripartite theoretical framework drawing on 

Nick Srnicek's platform capitalism, Dallas Smythe's audience commodity theory, and Philip Napoli's digital 

audience economics. Section 4 sets out a qualitative secondary-data methodology combining critical thematic 

analysis and critical discourse analysis. Section 5 presents four findings spanning SEO production, clickbait 

headline strategies, multi-platform optimisation, and analytics-governed newsroom decision-making. Section 6 

introduces the algorithmic dependency–sustainability paradox, situating it within recent literature on local 

investigative journalism and publisher bargaining regulation. Section 7 discusses implications for media policy, 

platform regulation, and democratic communication. Section 8 concludes. 

LITERATURE REVIEW 

Platform capitalism and the platformisation of news 

The term platform capitalism was popularised by Nick Srnicek to describe the rise of a hegemonic business model 

in which digital infrastructures enable two or more groups to interact and, in doing so, extract, analyse, and 

monetise data at unprecedented scale (Sousa, 2019; Srnicek, 2017). Srnicek identifies five ideal-typical platforms 

— advertising, cloud, industrial, product, and lean — and underscores that advertising platforms, especially 

Google and Facebook, leverage cross-subsidisation and network effects to consolidate monopoly power over the 

digital attention economy (Mandal, 2018). As Sadowski argues, these platforms deploy three interlocking 

mechanisms — data extraction, digital enclosure, and capital convergence — to instantiate novel forms of rentier 

capitalism (Sadowski, 2020). Quico demonstrates how Netflix-like platforms amplify this logic by tying 

consumer behaviour to data-intensive recommendation systems, a logic that now extends, in modified form, to 

news distribution (Quico, 2019). Steinberg, Zhang, and Mukherjee further call for the pluralisation of the concept 

into platform capitalisms, emphasising that state–platform–culture relations vary considerably across the Global 

North and South (Steinberg et al., 2024). 

Van Dijck, Poell, and De Waal extend this argument through the concept of platformisation, defined as the 

penetration of platform logics into news production, distribution, and consumption (Dijck et al., 2018). For 

Nieborg and Poell, platformisation renders cultural production contingent, because editorial decisions are 

increasingly driven by engagement metrics, audience analytics, and the optimisation calculus of large platforms 

(Nieborg & Poell, 2018). This contingency is particularly stark in Indonesia, where domestic outlets compete 

against each other and against entrenched oligarchic media conglomerates, while simultaneously depending on 

the very global platforms whose algorithms shape what reaches audiences (Fahadi, 2019; Taryana & Rusadi, 

2025). Faedlulloh observes that Indonesian discourse on platform economics often oscillates between celebration 

of the "sharing economy" rhetoric and the reality of structurally unequal labour and algorithmic relations 

(Faedlulloh, 2021). 

Effects on editorial autonomy and journalistic labour 

Algorithmic mediation has significant consequences for editorial autonomy. McGregor and Molyneux, summing 

across recent literature, demonstrate that algorithm-personalised feeds narrow editorial scope, prioritise 

engagement-rich stories, and produce editorial decisions that are "performance-driven" rather than public-

interest-driven (Hastuti et al., 2025). Trielli describes platforms, particularly Google, as a machine editor whose 

criteria differ from human journalists, producing latent tension and continuous negotiation between algorithmic 

values and professional journalistic norms (Trielli, 2025). Simon argues that the introduction of AI into news 
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intensifies platform power over both distribution and means of production, increasing structural dependency and 

reordering journalistic ethics around platform logics (Simon, 2022). Bell and Owen-type concerns about media 

concentration are echoed in Seipp's regulatory analysis, which suggests that platform opinion power now shapes 

the public agenda more than legacy oligopolies ever did (Seipp, 2024). 

These shifts are not merely editorial but also labour-based. Drawing on the audience commodity tradition 

(Beverungen et al., 2015; Caraway, 2011; Fisher, 2012; Fuchs, 2012), scholars have argued that platform 

datafication converts audience activity into a commodity sold to advertisers, while users, journalists, and 

outsourced contributors perform work whose surplus value flows primarily to platform owners (Fuchs & 

Sevignani, 2013; Gandini, 2020; Turow & Couldry, 2018). Beverungen, Böhm, and Land demonstrate that this 

audience labour is increasingly intertwined with managerial logics that treat user activity as productive work, 

fundamentally deterministic of the algorithms governing news flow (Beverungen et al., 2015). Livingstone 

cautions against overreach in this argument, noting the heterogeneity of audience relationships with platforms 

and the need to distinguish between data labour and the work of platforms in monetising it (Livingstone, 2018). 

Even so, Gandini shows that playbour and similar hybrid labour categories have firmly established journalism as 

a sector of intensified immaterial work (Gandini, 2020). 

For journalists themselves, these platform dynamics produce heightened precarity. Rick and Hanitzsch outline a 

multidimensional model of perceived job insecurity that combines objective employment conditions with 

subjective sense of precariousness, particularly salient among freelancers (Rick & Hanitzsch, 2023). Gollmitzer 

shows that even in the Global North freelance and intern journalists function as "precariously employed 

watchdogs", structurally dependent on unstable income streams (Gollmitzer, 2014). Hayes and Silke find similar 

dynamics in the Irish freelance sector, where digital labour blurs the boundaries between employment and self-

employment (Hayes & Silke, 2018). Miconi, Cannizzaro, and Risi apply the platformisation framework to 

European news during the COVID-19 pandemic, showing how platforms intensified structural dependency 

among legacy media (Miconi et al., 2024). Da Silva and Rocha extend this line to Brazilian jornalismo local 

plataformizado, documenting how regional newsrooms are absorbed into the platform ecosystem on deeply 

asymmetric terms (Silva & Rocha, 2024). 

Indonesian context: media system, regulation, and democratic conditions 

Indonesia's post-authoritarian media system is characterised by constitutional press freedom but persistent 

structural vulnerabilities (Maharani, 2024; Suriyanto, 2020). The 1999 Press Law guarantees editorial 

independence and prohibits censorship, and the Press Council plays a quasi-regulatory role in upholding the 

journalistic code of ethics (Suriyanto, 2020). However, the rapid expansion of online media — the Indonesian 

Press Council recorded at least 68 officially registered cyber media by 2015, and many more operate unregistered 

(Susanto et al., 2020) — has outpaced the Council's institutional capacity. Harahap and Adeni document 

widespread violations of journalistic ethics in Indonesian online media, including clickbait, weak verification, 

and misinformation, driven primarily by economic pressures and platform algorithms (Indonesia et al., 2025). 

Maharani shows how the ITE Law routinely criminalises journalistic work, weakening the protective function of 

the Press Council (Maharani, 2024). Maulani and Soponyono further document digital-age threats including 

hacking, doxxing, and the weaponisation of the ITE Law against investigative reporters (Maulani & Soponyono, 

2025). 

Democratically, Indonesia's three-decade reform trajectory has stagnated under successive governments, with the 

Jokowi presidency associated with a measurable decline in civil liberties, increasing political polarisation, and 

the erosion of checks and balances (Arifin et al., 2022; Asrinaldi & Yusoff, 2023; Jh. & Jh., 2020; Mietzner, 

2011, 2020). Arifin and colleagues note that civil liberties stagnated at 5.59 points on the EIU index between 

2018 and 2019, and that the Alliance of Independent Journalists routinely reports dozens of assaults and threats 

against media workers (Arifin et al., 2022). These conditions create a press freedom environment in which 

platform regulation becomes doubly important: not only do platforms substitute for direct state censorship, but 

they also marginalise the kind of investigative reporting that documents democratic backsliding (Suherman, 

2025). 

Within this environment, Indonesian online media have pursued multiple revenue strategies but continue to face 

structural fragility. Masduki and colleagues observe that business models for Indonesian digital news "remain 
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unstandardized" and that the prevailing expectation of free news consumption, combined with platform 

competition, undermines viability (Masduki et al., 2024). Oktavianti shows that small and medium-sized 

Indonesian newsrooms face acute revenue pressure and increasingly accept client-driven editorial strategies — 

including bundling, minimal gatekeeping, and identical content distribution across platforms — to remain solvent 

(Oktavianti, 2026; Oktavianti et al., 2024). Parahita and Pamungkas find that both conglomerates and digital-

native startups monetise user participation, content, and expertise, but that revenue diversification remains fragile 

(Parahita & PAMUNGKAS, 2023). Mutiara and Priyonggo document a more general pattern of print media 

struggling to find viable online business models due to limited reader willingness to pay, weak human resource 

capacity, and the dominance of free aggregators (Mutiara & Priyonggo, 2019). Astuti and Irwansyah frame this 

as a "news desert" problem, in which alternative digital outlets fill gaps left by collapsing legacy media, often 

without sufficient economic foundations to sustain public-interest reporting (Astuti & Irwansyah, 2022). 

Clickbait, SEO, and algorithmic capture 

A substantial literature documents the rise of clickbait and SEO-driven editorial strategies as direct responses to 

platform algorithmic curation. Jung and colleagues show that clickbait functions as a digital nudge exploiting 

cognitive biases, particularly diminished attention spans and reduced interest in hard news (Jung et al., 2022). 

Diez-Gracia and colleagues confirm that even "serious" international outlets such as The Guardian, The New 

York Times, El País, and Público have incorporated clickbait into their front pages, particularly around the most-

read and most-shared articles, eroding informational quality and audience trust (Diez-Gracia et al., 2024). Lischka 

and Garz show empirically that clickbait supply and user interaction form an inverted-U-shaped relationship and 

that news outlets collectively adjust toward industry clickbait standards following platform algorithm changes 

(Lischka & Garz, 2021). Herbowo and Sanityastuti document an Indonesian counter-discourse on @clickunbait, 

suggesting that the societal consequences of platform-driven clickbait have begun to provoke civic pushback 

(Herbowo & Sanityastuti, 2023). 

SEO is the most direct manifestation of platform dependency in editorial decision-making. Akmalia, Herawati, 

and Aunillah document that the Indonesian outlet Detik.com systematically integrates SEO considerations into 

editorial workflow, using SEO as a strategy for audience reach, competitor analysis, and channel-specific 

differentiation (Akmalia et al., 2024). Trielli and Diakopoulos show that top positions in Google's Top Stories 

box confer disproportionate referral traffic, concentrating attention among already-dominant outlets (Trielli & 

Diakopoulos, 2019). Calzada and Gil provide empirical evidence that Google News functions as a gatekeeper of 

news visibility, although some large publishers resist its dominance (Calzada & Gil, 2019). Athey, Möbius, and 

Pál find that Google News substantially increases referral traffic, particularly for breaking news, making news 

outlets structurally dependent on the aggregator (Athey et al., 2021). Bandy and Diakopoulos extend this line to 

Apple News, demonstrating that audited audit studies reveal uneven editorial logic between platform curation 

systems (Bandy & Diakopoulos, 2020). Daucé and Loveluck show how these dynamics play out in non-Western 

contexts, including Russia through Yandex.News (Daucé & Loveluck, 2021). 

Publisher bargaining regulation and the comparative regulatory landscape 

Australia's News Media Bargaining Code has become the most studied regulatory innovation in this domain. 

Flew, Iosifidis, Meese, and others describe how the NMBC, enacted in 2021, used concepts from competition 

law to address the bargaining power imbalance between news outlets and platforms, securing around AU$200 

million in annual transfers from Google and Meta (Flew et al., 2023). Carson and Müller examine its effects on 

digital-native journalism in Australia, finding that while some support has flowed to public-interest outlets, the 

code has been more successful for legacy media than for digital-native start-ups (Carson & Müller, 2023). 

Molitorisz and Attard show that the NMBC has transferred approximately AU$250 million annually but warn 

that Meta's 2024 decision not to renew deals worth an estimated AU$70 million has already triggered widespread 

job cuts across major Australian newsrooms, exposing the structural fragility of bargained settlements (Molitorisz 

& Attard, 2024). Columbia Journal analysis underscores that even with the code's arbitration mechanism, 

designation has not been triggered and that core mechanisms have been watered down following platform 

lobbying (Arts, 2023). Ors identifies the NMBC and the parallel EU copyright directive as the two principal 

regulatory models under development globally (Ors, 2021). 

In Indonesia, attempts to replicate this framework are advancing. Sandrini and Somogyi map the diffusion of 
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news media bargaining codes from Australia to Canada and Indonesia (Sandrini & Somogyi, 2023). Syafruddin, 

Syahriah, and André describe the Indonesian Press Council's leadership in drafting a publisher rights regulation, 

noting that digital platforms account for approximately 60% of Indonesian media advertising spending 

(Syafruddin et al., 2023). Nugroho and Juwita analyse Presidential Regulation 32/2024, highlighting its 

distribution priority mechanisms, Rp105 trillion revenue-sharing obligations, and the oversight committee 

embedded within the Press Council (Articles 9–17) (Nugroho & Juwita, 2025, 2026).  

Rohmana, Budhijanto, and Rafianti argue that Indonesian legislation remains suboptimal in protecting local 

media against platform asymmetries, requiring specific legal frameworks that prioritise fairness and publisher 

rights (Rohmana et al., 2023). Aprilla and colleagues, together with Lauta and colleagues, also document 

regulatory gaps in the digital sphere, particularly the absence of explicit KPI authority over digital platforms 

under the 2002 Broadcasting Law (Aprilla & L.L.M, 2025; LAUTA et al., 2025). Saogi identifies a 52% rise in 

2024 in criminalisation cases tied to digital political expression, suggesting that without harmonised platform 

regulation, the press freedom environment deteriorates (Saogi, 2025). Prahassacitta traces Indonesia's existing 

policy framework on information disorder, including criminal penalties under Articles 14–15 of the 1946 

Criminal Law and Articles 263–264 of the 2023 Penal Code, alongside regulatory provisions in the ITE Law 

(Prahassacitta, 2023). 

Theoretical Framework 

This article mobilises three theoretical resources to make sense of Indonesia's platformised news environment. 

Srnicek's platform capitalism provides the macro-political-economic frame. Platforms are best understood not as 

neutral infrastructure but as capitalist enterprises that combine network effects, cross-subsidisation, and data 

extraction to consolidate market and discursive power (Mandal, 2018; Sadowski, 2020; Sousa, 2019; Srnicek, 

2017). The platform business model is premised on capturing and monetising attention, behavioural data, and 

engagement signals. News organisations, in this view, function as contingent content providers whose editorial 

decisions are reshaped, sometimes imperceptibly, by the operational requirements of platform distribution 

(Nieborg & Poell, 2018). 

Smythe's audience commodity theory, as revived and extended by Fuchs, Caraway, Fisher, and others, provides 

the labour-theoretical lens. Mass media sell audiences to advertisers; in the digital age, audiences are sold as data 

commodities to algorithmic advertising systems (Caraway, 2011; Fisher, 2012; Fuchs, 2012). Users produce 

behavioural surplus value by spending time on corporate platforms; journalists produce editorial surplus value 

by adapting their craft to platform logics. The result is a multi-layered labour process in which journalistic labour, 

audience labour, and platform algorithmic labour are bound together in a single valorisation circuit (Beverungen 

et al., 2015; Fuchs & Sevignani, 2013; Gandini, 2020; Turow & Couldry, 2018). 

Napoli's digital audience economics offers the meso-level institutional framework. Napoli's work traces how 

audience measurement has evolved from broadcast ratings to multi-platform, multi-currency digital metrics, 

including time spent, engagement, and proprietary platform data (Jackson-Brown, 2011; Medina et al., 2024; 

Sullivan, 2005). The proliferation of "audience currencies" — size, engagement, exposure diversity — has 

intensified competition among them and reduced the professional autonomy of news organisations, whose 

commercial sustainability increasingly depends on metrics they do not control (Napoli, 2011; Nelson & Webster, 

2016). Audiences are increasingly datafied, fragmented, and dependent on opaque algorithmic valuations, 

complicating the relationship between journalistic quality and economic viability. 

The article's specific contribution is to synthesise these three frameworks into a single conceptual model — the 

algorithmic dependency–sustainability paradox — that captures the contradiction between algorithmic visibility 

(which promises short-term commercial sustainability) and structural dependency (which undermines the long-

term conditions for public-interest journalism). 

METHODOLOGY 

This study employs a qualitative secondary-data design integrating critical thematic analysis and critical 

discourse analysis. Secondary-data research designs are appropriate when the research question concerns 
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expansive structural relationships that exceed the scope of single-site ethnography or interview studies, and when 

triangulating across scholarly, industry, and regulatory sources can sharpen analytical leverage. Consistent with 

Carvalho's programme for analysing journalistic texts through CDA, the approach treats news discourse and 

industry discourse as mutually constitutive sites of meaning production that both reflect and reproduce 

commercial and ideological structures (Carvalho, 2008; Fürsich, 2008). 

The corpus includes (a) peer-reviewed Indonesian and international journal articles identified through Scopus, 

Web of Science, and Google Scholar searches using terms such as "platform capitalism", "platformization", 

"audience commodity", "digital audience economics", "clickbait", "SEO", "Indonesia online journalism", 

"Indonesian news business model", "publisher rights", "Press Law", and "investigative journalism Indonesia"; 

(b) industry and analytics reports, including the Reuters Institute Digital News Report, DataReportal reports, We 

Are Social/Meltwater analytics, and the Indonesian Press Council's press freedom documentation; (c) regulatory 

documents, including the 1999 Press Law, the 2002 Broadcasting Law, the ITE Law, Presidential Regulation 

32/2024 on publisher rights, the ACCC and ACMA documentation on the Australian News Media Bargaining 

Code, and the Canadian Online News Act; and (d) Indonesian primary newsroom materials, including public-

facing SEO headlines, social-media formatting, and editorial-style statements by outlets such as Detik.com, 

Kompas.com, Tempo.co, CNN Indonesia, and Tribunnews. 

Critical thematic analysis follows the iterative coding logic articulated by Braun and Clarke, focused on 

identifying recurrent themes across scholarly, regulatory, and industry material. The categories developed — 

algorithmic dependency, commodified visibility, editorial adaptation, regulatory asymmetry, sustainability 

paradox — emerged inductively but were progressively refined through engagement with the theoretical 

framework. Each theme is coded against the full corpus, and counter-evidence is actively sought to test the 

boundaries of each category (Hastuti et al., 2025; Jung et al., 2022; Lischka & Garz, 2021). 

CDA is applied principally to the discursive dimension of platform logic. Following Reynolds, the analysis 

attends to the language, framing, and ideological positioning through which platform and news-industry actors 

construct the problems of news sustainability, the responsibilities of news organisations, and the obligations of 

platforms (Reynolds, 2018). CDA is also used to examine how Indonesian regulation frames the publisher–

platform relationship relative to comparators such as Australia and Canada (1951- & 1974-, 2017; Connor et al., 

2024). 

The methodological design has acknowledged limitations. Secondary-data research cannot directly observe 

editorial decision-making in newsrooms; it relies on the available scholarly literature, which is uneven in its 

treatment of Indonesian online media. The article therefore supplements Indonesian-specific findings with the 

broader comparative literature on platformisation, while making explicit when an argument is grounded in 

Indonesian primary material (e.g., Akmalia et al. on Detikcom (Akmalia et al., 2024), Oktavianti on small-

medium Indonesian newsrooms (Oktavianti, 2026)) and when it draws from comparative cases (e.g., Lischka and 

Garz on German legacy outlets (Lischka & Garz, 2021), Bandy and Diakopoulos on Apple News (Bandy & 

Diakopoulos, 2020)). 

FINDINGS 

SEO-driven news production and the commodification of the headline 

The most pervasive editorial adaptation documented across the Indonesian online news landscape is the 

integration of SEO into the earliest stages of editorial decision-making. Akmalia, Herawati, and Aunillah's study 

of Detik.com — Indonesia's most visited online news outlet — demonstrates that SEO is now intrinsically tied 

to editorial routine. Journalists craft not only story content but also title, teaser, brief description, and hashtag 

with explicit attention to search ranking (Akmalia et al., 2024). The reasons are explicitly commercial: SEO is 

treated as a tool for broader audience reach and as a competitive weapon against rival outlets whose search 

rankings function as share-of-voice metrics. Editors interviewed in the study note that channel-specific SEO 

cultures produce different standards across properties, reinforcing the position that algorithmic visibility has 

become a primary determinant of editorial value. 
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Oktavianti documents a parallel pattern in Indonesian small- and medium-sized newsrooms, where SEO 

knowledge is integrated into the hiring and evaluation of journalists and where editorial performance is 

increasingly measured through metrics that clients — typically advertising partners — use to allocate marketing 

spend (Oktavianti, 2026). As one informant candidly states, "To earn revenue, we must follow Google's 

journalism standards. Viral news, even though its lack of accuracy, can increase traffic, and that is what clients 

care about. High traffic, high page views, satisfied clients — that is how we survive. Idealism no longer matters." 

This statement captures the structural substitution that has occurred: Google's optimisation calculus has 

effectively replaced editorial judgement as the dominant rule of news selection. 

Cumulatively, these findings align with Trielli and Diakopoulos' empirical observations on the disproportionate 

referral traffic that top positions in Google's Top Stories box confer (Trielli & Diakopoulos, 2019) and with 

Athey, Möbius, and Pál's finding that Google News is the principal referral path for breaking news (Athey et al., 

2021). In Indonesia, these dynamics are intensified by the volume of digital-native outlets and the absence of the 

legacy oligopoly that still anchors much Global North consumption. The result is a market in which SEO 

performance — not editorial distinctiveness — determines whether an outlet remains visible. 

Clickbait headlines and the structural degradation of newsworthiness 

Closely associated with SEO is the rise of clickbait editorial strategies. Across the corpus, Indonesian online 

media increasingly deploy clickbait headlines as a low-cost, high-yield engagement tactic. Harahap and Adeni's 

review of Indonesian online media ethics identifies clickbait as one of three principal categories of ethical 

violation, alongside weak verification and the spread of misinformation, with both economic pressures and social 

media algorithms identified as drivers (Indonesia et al., 2025). Suryaputri and Rizki extend this to TikTok, 

documenting that Indonesian news organisations, including CNBC Indonesia, Urbanasia.com, and 

TribunJabar.id, routinely translate straight news reportage into short-form video with attention-grabbing 

formatting optimised for the platform's logic of forgability rather than informational completeness (Suryaputri & 

Rizki, 2022). Nurazizah frames this as the commodification of news into short videos, in which editorial creativity 

is reconfigured as algorithmic compliance (Nurazizah, 2024). 

These findings resonate with the global literature. Jung and colleagues show that clickbait exploits cognitive 

biases and shortened attention spans, producing higher engagement but lower informational density (Jung et al., 

2022). Diez-Gracia and colleagues confirm that The Guardian, The New York Times, El País, and Público — 

flagship outlets in their respective national press ecologies — have all incorporated clickbait on their digital front 

pages (Diez-Gracia et al., 2024). Lischka and Garz document that the German legacy press collectively adjusts 

toward an industry clickbait standard following algorithm changes, with Facebook's deprioritisation interventions 

producing only limited dispersion effects (Lischka & Garz, 2021). In Indonesia, where platform dependence is 

structurally higher, the pull toward clickbait is correspondingly more pronounced: the few legacy outlets that 

maintain traditional journalistic standards compete against a vast field of digital-native outlets willing — and 

financially pressured — to adopt whatever headline strategies maximise clicks. 

Rahman's review demonstrates that this trajectory raises acute ethical dilemmas, as the prioritisation of revenue 

erodes accuracy, objectivity, transparency, and public interest as guiding norms (Rahman, 2023). Herbowo and 

Sanityastuti's study of @clickunbait suggests that Indonesian audiences have begun to recognise and contest these 

dynamics, but civic literacy initiatives cannot substitute for the structural reform required to alter the underlying 

commercial incentives (Herbowo & Sanityastuti, 2023). 

Multi-platform optimisation and the absorption of editorial labour 

Multi-platform optimisation refers to the practice of tailoring content to the specific algorithmic, demographic, 

and cultural logics of each major platform — typically including a website, YouTube channel, Facebook page, 

Instagram feed, and increasingly a TikTok account. Oktavianti, Paramita, and Sukendro's study of Indonesian 

mobile journalists producing news videos for YouTube channels documents that organisational regulation, 

situational factors, and technological adaptability all determine news video productivity, with looser internal rules 

generically producing more viral but lower-quality news while stricter rules produce more selective but lower-

volume output (Oktavianti et al., 2024). Woda and colleagues describe Detik.com's pivot from independent online 
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news outlet to conglomerate-owned hybrid news-and-services multimedia platform, illustrating how 

organisational ownership shapes platform strategy (Woda et al., 2021). 

Vázquez-Herrero, Negreira-Rey, and López-García, drawing on a content analysis of 234 news media and 

programmes on TikTok from around the world, document that news outlets have progressively incorporated 

TikTok since 2019 to reach younger audiences, with platform-specific adaptations in formatting, narrative, and 

style (Vázquez-Herrero et al., 2020). Demetrio and colleagues describe how EKORA NTT applies this logic in 

Indonesian newsrooms, producing short-form videos with CapCut templates and uploading during peak 

engagement windows (Demetrio et al., 2024). Syahdafi and Efendi's study of @cnnindonesia on TikTok shows 

that even major Indonesian legacy outlets now organise editorial work around the rhythms of a short-form video 

platform algorithm (Syahdafi & Efendi, 2025). 

The labour implication is significant. Miconi, Cannizzaro, and Risi observe that multi-platform optimisation 

redistributes editorial labour across more discrete tasks, increasing output volume while fragmenting the time and 

attention available for sustained investigative or explanatory activity (Miconi et al., 2024). For Indonesian 

journalists, the compounding effect of SEO, clickbait, and multi-platform adaptation produces an editorial 

environment in which the time budget for any single story is dramatically compressed. 

Analytics-governed newsrooms and the erosion of editorial autonomy 

The fourth finding concerns the role of audience analytics in editorial decision-making. Hastuti and colleagues' 

systematic review documents that algorithmic ranking drives narrowed editorial scope, performance-driven story 

selection, prioritisation of certain news types, and micro-audience segmentation that bypasses long-form 

journalism (Hastuti et al., 2025). In the Indonesian setting, Oktavianti shows that "every month, our IT team 

releases page view reports because we no longer recognise traditional journalism", suggesting that analytics 

infrastructures have effectively become editorial gatekeepers (Oktavianti, 2026). 

This dynamic aligns with Seipp's argument that algorithmic curation redistributes power across the news-

production network by introducing what Diakopoulos and Trielli describe as a "machine editor" — a non-human 

actor that shapes the perceived selection criteria of news (Trielli, 2025; Trielli & Diakopoulos, 2019). Bell and 

Owen-adjacent concerns in Nelson and Webster are particularly salient: in the age of big data, "audience 

currencies" are detached from any single metric, and German legacy outlets' collective adjustment toward a 

clickbait "industry standard" demonstrates that analytics infrastructures have become monopolies of 

measurement that constrain what counts as news (Lischka & Garz, 2021; Nelson & Webster, 2016). The 

Indonesian digital press, lacking both the scale and the institutional protection enjoyed by German legacy outlets, 

faces amplified exposure to analytics pressure: as one Indonesian newsroom principal argued, "Fix the business 

first, and the content will follow" (Oktavianti, 2026). 

Commodification of labour and the marginalisation of investigative journalism 

A fifth strand of findings concerns the structural impact of platformisation on public-interest and investigative 

journalism. Suherman documents that algorithmic monetisation, audience-driven visibility, and platform 

dependency in Indonesia marginalise journalism whose forms — long-form, slow, labour-intensive investigative 

reporting — cannot be made algorithmically legible (Suherman, 2025). Kurnia and colleagues' mapping of post-

New Order investigative outlets shows that even before platformisation, Indonesian investigative journalism 

operated on thin financial resources and fragile institutional protection; platformisation has compounded these 

vulnerabilities (Kurnia et al., 2020, 2021). Fahadi documents the persistent structural obstacles, including 

defamation law weaponisation, threats of physical assault, and government-driven media capture, that compound 

the economic fragility of investigative reporting (Fahadi, 2019). 

Globally, the trend is similar. Márquez-Ramírez, Amado, and Waisbord document labour precarity among Latin 

American journalists as deeply entrenched, with platforms intensifying the casualisation of news work (Márquez-

Ramírez et al., 2021). Salamon, Belair-Gagnon, and Crawford show that, under neoliberal platform capitalism, 

independent creators and freelance journalists face intensified self-exploitation through individualised branding 

and visibility pressures (Salamon et al., 2026). In all of these contexts, the news industry's audience commodity 

status compounds the labour exploitation already experienced by journalists, who, even as they are squeezed 
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economically, are expected to produce ever-higher quantities of optimised content for an attention economy 

whose primary beneficiaries remain platform owners (Caraway, 2011; Fuchs, 2012; Gandini, 2020). 

Theoretical Contribution: The Algorithmic Dependency–Sustainability Paradox 

The findings converge on a structural tension that warrants theoretical elaboration. Indonesian online media adopt 

algorithm-responsive editorial strategies to secure the algorithmic visibility that, in turn, generates the advertising 

revenue necessary for institutional sustainability. However, the very adaptations that secure visibility — SEO-

driven production, clickbait headlines, multi-platform optimisation, analytics-governed decision-making — 

entrench the dependence of newsrooms on platforms, commodify journalistic labour, marginalise investigative 

and public-interest reporting, and reproduce the structural conditions that have made the news business model 

crisis symptomatic in the first place. In other words: the algorithmic adaptations that promise short-term financial 

survival accelerate the structural erosion of long-term sustainability. 

This tension can be theorised as the algorithmic dependency–sustainability paradox. The paradox has six 

interrelated dimensions: 

⒈ Visibility without viability. Algorithmic visibility generates short-term reach but does not necessarily 

produce revenue sufficient to sustain newsroom operations, particularly when platform algorithms change 

rapidly and unpredictably (Athey et al., 2021; Trielli & Diakopoulos, 2019). 

⒉ Engagement versus newsworthiness. The metrics prioritised by algorithms (clicks, watch time, shares) 

systematically diverge from professional news selection criteria (significance, public interest, diversity), 

producing editorial decisions that are optimised for the former and corrosive of the latter (Diez-Gracia et 

al., 2024; Jung et al., 2022; Lischka & Garz, 2021). 

⒊ Multi-platform reach versus institutional coherence. Adapting content to each platform's logic fragments 

the editorial identity of newsrooms and complicates the cultivation of brand-loyal direct audiences 

(Demetrio et al., 2024; Nurazizah, 2024; Oktavianti et al., 2024; Syahdafi & Efendi, 2025; Vázquez-

Herrero et al., 2020). 

⒋ Audience commodification versus audience relation. Smythe-derived analysis shows that the audience is 

sold, in platformised media, as a data commodity rather than cultivated as a public (Beverungen et al., 

2015; Caraway, 2011; Fuchs, 2012; Livingstone, 2018; Turow & Couldry, 2018). The resulting relations 

are extractive rather than dialogic. 

⒌ Algorithmic opacity versus accountability journalism. Investigative reporting, which depends on time-

intensive, non-routine, and often adversarial investigation, is structurally incompatible with the output 

cadence and engagement optimisation that platform analytics demand (Kurnia et al., 2020, 2021; 

Márquez-Ramírez et al., 2021; Suherman, 2025). 

⒍ Local democratic accountability versus global platform capture. Indonesian journalism serves a 

democratic polity that warrants locally relevant public-interest reporting, yet the structural composition 

of the audience economy is determined by global platforms whose incentives are agnostic to local 

democratic consequences (Fahmy & Elhamy, 2025; Hasan, 2026; Steinberg et al., 2024). 

The algorithmic dependency–sustainability paradox extends the political-economy tradition of audience 

commodity analysis (Caraway, 2011; Fisher, 2012; Fuchs, 2012) and the platformisation literature (Dijck et al., 

2018; Miconi et al., 2024; Nieborg & Poell, 2018) by focusing on the sustainability of public-interest journalism 

rather than on the extraction of value per se. It also extends Suherman's nested-crisis framing of Indonesian 

investigative journalism (Suherman, 2025) by generalising the analysis to the full spectrum of algorithm-

responsive editorial strategy, not just long-form investigation. Finally, the paradox is situated explicitly within 

the regulatory comparative literature: as Flew and colleagues show, even Australia's NMBC has not eliminated 

structural dependency, and Meta's 2024 decision not to renew deals worth an estimated AU$70 million has 

already triggered widespread job cuts (Arts, 2023; Carson & Müller, 2023; Flew et al., 2023; Molitorisz & Attard, 

2024). This indicates that bargaining-code approaches can mitigate but not dissolve the paradox. 

Implications for Policy, Regulation, and Democratic Communication 

The findings carry implications across three intersecting domains: media policy, platform regulation, and 

democratic communication. 
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Media policy 

Indonesia's regulatory environment remains structurally inadequate to the scale of platformisation. The 1999 

Press Law establishes press freedom and the Press Council's quasi-regulatory function but does not address 

platform dependency (Maharani, 2024; Suriyanto, 2020). The 2002 Broadcasting Law, drafted before the rise of 

digital platforms, does not confer explicit oversight authority on KPI over digital content, creating a regulatory 

vacuum that April and Lauta's analyses document (Aprilla & L.L.M, 2025; LAUTA et al., 2025). Saogi finds a 

52% increase in 2024 in criminalisation of digital expression linked to political speech, signalling that the ITE 

Law is increasingly used as a tool of arbitrary suppression (Maulani & Soponyono, 2025; Saogi, 2025). 

Prahassacitta's analysis of information-disorder regulation shows that Indonesia's penal approach under Articles 

14–15 of the 1946 Criminal Law and Articles 263–264 of the 2023 Penal Code prioritises criminalisation over 

intermediary liability and platform accountability (Prahassacitta, 2023). 

A coherent media policy for platformised news would require (a) extending the Press Council's mandate to 

include oversight of how Indonesian news outlets interact with global platforms; (b) adopting a co-regulatory 

model, as Saogi suggests (Saogi, 2025), that integrates state, industry, and civil society; (c) investing in media 

literacy programmes that equip audiences to recognise platform-driven distortions; and (d) reaffirming the 

protective function of the Press Law against ITE Law overreach. 

Platform regulation 

The comparative regulatory landscape offers instructive models. Australia's NMBC has transferred 

approximately AU$200–250 million annually from Meta and Google to Australian news outlets, but its effects 

on long-term sustainability are limited (Carson & Müller, 2023; Flew et al., 2023; Molitorisz & Attard, 2024). 

Canada's Online News Act was explicitly modelled on the Australian code (Sandrini & Somogyi, 2023). 

Indonesia's Presidential Regulation 32/2024 represents the country's first attempt to operationalise publisher 

rights, with article 5 establishing distribution priority, article 7 mandating Rp105 trillion in revenue sharing, and 

articles 9–17 embedding an oversight committee within the Press Council (Nugroho & Juwita, 2025, 2026). 

However, Nugroho and Juwita caution that Presidential Regulation 32/2024 functions as a lex specialis that 

supplements but does not replace copyright law, leaving residual ambiguity about its durability (Nugroho & 

Juwita, 2025). Rohmana, Budhijanto, and Rafianti argue that without broader reform to Indonesian copyright 

law, publisher rights will remain subject to structural asymmetries (Rohmana et al., 2023). 

Drawing on the comparative experience, an effective Indonesian platform regulation would incorporate (a) 

eligibility criteria that prioritise public-interest and investigative outlets, not only legacy media; (b) mandatory 

transparency of platform payments to news outlets; (c) data-sharing arrangements that allow Indonesian 

researchers and regulators to audit platform algorithmic effects on news visibility; (d) a binding dispute-resolution 

mechanism that does not depend on voluntary bargaining; and (e) protections akin to those Flew and colleagues 

propose for cross-jurisdictional regulatory cooperation (Flew et al., 2023). 

Democratic communication 

At the broadest level, the algorithmic dependency–sustainability paradox threatens the informational foundations 

of democratic communication. Indonesian democracy has experienced significant stagnation and backsliding, 

with civil society increasingly polarised and protective of democratic norms unevenly (Arifin et al., 2022; 

Asrinaldi & Yusoff, 2023; Jh. & Jh., 2020; Mietzner, 2011, 2020). The erosion of investigative journalism — 

documented across the Indonesian literature (Fahadi, 2019; Kurnia et al., 2020, 2021; Suherman, 2025) — 

weakens the watchdog function that journalism performs in democratic accountability. The proliferation of 

clickbait, weak verification, and misinformation documented by Harahap and Adeni (Indonesia et al., 2025) 

degrades the informational environment on which democratic deliberation depends. As Fahmy and Elhamy argue 

for the Global South more broadly, Western framings of press freedom and the watchdog role rarely translate 

directly into contexts of media capture, oligarchic ownership, and platform asymmetry (Fahmy & Elhamy, 2025). 

The findings of this study suggest that democratic communication in Indonesia and comparable emerging 

democracies requires not only platform regulation but also sustained investment in alternative institutional 

infrastructures: collaborative investigative networks, public-interest journalism funds, university-affiliated 
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newsrooms, and not-for-profit digital initiatives such as those documented by Astuti and Irwansyah in their work 

on Indonesian alternative media filling "news deserts" (Astuti & Irwansyah, 2022). Suherman's two-track 

framework — external solutions through platform regulation and media literacies, plus internal solutions through 

collaborative infrastructure and institutionalised newsroom partnerships — provides a useful organising principle 

(Suherman, 2025). 

CONCLUSION 

This article has examined how Indonesian online media organisations adopt algorithm-responsive editorial 

strategies, how these strategies reshape journalistic quality and newsroom autonomy, and how platform 

capitalism restructures the economic conditions of media sustainability in an emerging democracy. Drawing on 

Srnicek's platform capitalism, Smythe's audience commodity theory, and Napoli's digital audience economics, 

the analysis demonstrates that SEO-driven production, clickbait headlines, multi-platform optimisation, and 

analytics-governed newsroom decision-making generate short-term commercial visibility while entrenching 

structural platform dependency, commodifying journalistic labour, and marginalising public-interest and 

investigative journalism. 

The article's principal theoretical contribution is the algorithmic dependency–sustainability paradox, which 

captures the structural tension between the algorithmic visibility that newsrooms need to remain viable and the 

structural dependency that the pursuit of visibility reproduces. The paradox intersects with — but is not exhausted 

by — the comparative publisher-bargaining literature (Arts, 2023; Carson & Müller, 2023; Flew et al., 2023; 

Molitorisz & Attard, 2024; Nugroho & Juwita, 2025, 2026; Sandrini & Somogyi, 2023). As the Australian 

experience has shown, even ambitious bargaining-code reforms cannot, on their own, dissolve the paradox: 

Meta's non-renewal of AU$70 million in deals has already triggered widespread job cuts. Indonesian publisher 

rights regulation under Presidential Regulation 32/2024 represents a promising institutional innovation, but its 

durability is unclear and its operation is constrained by copyright law's residual ambiguity. 

Three conclusions follow. First, Indonesian policy makers should pursue a multi-track reform agenda combining 

platform-specific regulatory innovation, publication of platform-payment transparency, and a Press Council 

mandate over platform dependency. Second, newsroom-level responses — collaborative investigative networks, 

audience relationship models that bypass platform dependence, and editorial decision frameworks that protect 

investigative capacity — are necessary complements to regulation. Third, scholarship on platform capitalism and 

journalism should centre the Global South, where platform dependency is structurally higher and where the 

consequences of the algorithmic dependency–sustainability paradox are particularly acute for democratic 

communication. 

ACKNOWLEDGMENTS 

The author gratefully acknowledges Prof. Dr. Ir. Tri Yuni Hendrawati, M.Si., Chair of the Institute for Research 

and Community Service (LPPM), Universitas Muhammadiyah Jakarta, for her valuable support and 

encouragement throughout the conduct of this paper under Community Service program. The author also extends 

sincere appreciation to Prof. Dr. Ma’mun Murod, M.Si., Rector of Universitas Muhammadiyah Jakarta, for his 

institutional support and commitment to advancing research and Community Service activities at the university. 

Their support made a meaningful contribution to the successful completion of this Community Service program. 

REFERENCES 

1. 1951-, F., John, & 1974-, R., John E. (2017). The Routledge Handbook of Critical Discourse Studies. In 

Massey Research Online (Massey University). Massey University. 

https://doi.org/10.4324/9781315739342  

2. Akmalia, S., Herawati, M., & Aunillah, R. (2024). How Seo Influences Editorial Decisions In Detikcom’s 

News Production. Representamen, 10(2), 26–39. https://doi.org/10.30996/representamen.v10i02.10949  

3. Anandra, A. R., Kriyantono, R., & Antoni, A. (2020). Persaingan Portal Berita Online Menggunakan 

Prespektif Teori Niche Pada Kajian Ekonomi Media. Metacommunication Journal of Communication 

Studies, 5(2), 155–155. https://doi.org/10.20527/mc.v5i2.8597  

https://rsisinternational.org/journals/ijriss
https://rsisinternational.org/journals/ijriss
http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume X Issue VII July 2026 

Page 12345 
www.rsisinternational.org 

 

 

4. Aprilla, A. I., & L.L.M, -, Fahmi Fairuzzaman, S. H. ,. M. H. ,. (2025). Tinjauan Yuridis Kewenangan 

Pengawasan Terhadap Media Digital Di Indonesia. In UMS Library Center of Academic Activities 

(Universitas Surakarta). Universitas Surakarta.  

5. Arifin, A. A., & Lennerfors, T. T. (2021). Ethical aspects of voice assistants: a critical discourse analysis 

of Indonesian media texts. Journal of Information Communication and Ethics in Society, 20(1), 18–36. 

https://doi.org/10.1108/jices-12-2020-0118  

6. Arifin, M. Z., Nugroho, W. B., Cortés, A. M. N., & Purnama, P. (2022). The Ratification of Omnibus 

Law: A Sign of Democratic Deconsolidation in Indonesia. JSW (Jurnal Sosiologi Walisongo), 6(1), 13–

28. https://doi.org/10.21580/jsw.2022.6.1.9666  

7. Arts, C. J. of L. the. (2023). Full Issue. The Columbia Journal of Law & the Arts, 46(3). 

https://doi.org/10.52214/jla.v46i3.11774  

8. Asrinaldi, A., & Yusoff, M. A. (2023). Power consolidation and its impact on the decline of democracy 

in Indonesia under President Jokowi. Cogent Social Sciences, 9(1). 

https://doi.org/10.1080/23311886.2023.2232579  

9. Astuti, I. D., & Irwansyah, I. (2022). Online Alternative Media and Their Effort to Overcome News Desert 

in Indonesia. Jurnal Komunikasi, 14(2), 382–403. https://doi.org/10.24912/jk.v14i2.19044  

10. Athey, S., Möbius, M., & Pál, J. (2021). The Impact of Aggregators on Internet News Consumption. In 

National Bureau of Economic Research. https://doi.org/10.3386/w28746  

11. Bandy, J., & Diakopoulos, N. (2020). Auditing News Curation Systems: A Case Study Examining 

Algorithmic and Editorial Logic in Apple News. Proceedings of the International AAAI Conference on 

Web and Social Media, 14, 36–47. https://doi.org/10.1609/icwsm.v14i1.7277  

12. Beverungen, A., Böhm, S., & Land, C. (2015). Free Labour, Social Media, Management: Challenging 

Marxist Organization Studies. Organization Studies, 36(4), 473–489. 

https://doi.org/10.1177/0170840614561568  

13. Calzada, J., & Gil, R. (2019). What Do News Aggregators Do? Evidence from Google News in Spain and 

Germany. Marketing Science, 39(1), 134–167. https://doi.org/10.1287/mksc.2019.1150  

14. Caraway, B. (2011). Audience labor in the new media environment: A Marxian revisiting of the audience 

commodity. Media Culture & Society, 33(5), 693–708. https://doi.org/10.1177/0163443711404463  

15. Carson, A., & Müller, D. (2023). Symbiosis or Precarity? Digital Platforms’ Role on Australian Digital-

Native Journalism and Their Funding Models. Cogitatio (Cogitatio), 12. 

https://doi.org/10.17645/mac.7529  

16. Carvalho, A. (2008). Media(Ted) Discourse And Society. Journalism Studies, 9(2), 161–177. 

https://doi.org/10.1080/14616700701848162  

17. Connor, C., Kranert, M., McKelvie, S., Clutterbuck, D., McFarland, S., & Alwan, N. A. (2024). A critical 

analysis of UK media characterisations of Long Covid in children and young people. ePrints Soton 

(University of Southampton), 4(11). https://doi.org/10.1371/journal.pgph.0003126  

18. Daucé, F., & Loveluck, B. (2021). Codes of conduct for algorithmic news recommendation: The 

Yandex.News controversy in Russia. First Monday. https://doi.org/10.5210/fm.v26i5.11708  

19. Demetrio, Y. A., Kedoh, L. N., & Bastian, M. (2024). Produksi Video Berita pada Media Sosial Tiktok 

EKORA NTT. Arus Jurnal Sosial dan Humaniora, 4(3), 2319–2328. 

https://doi.org/10.57250/ajsh.v4i3.912  

20. Diez-Gracia, A., Sánchez-García, P., Sampío, D. P., & Sánchez-Sobradillo, I. (2024). Clickbait Contagion 

in International Quality Media: Tabloidisation and Information Gap to Attract Audiences. Social Sciences, 

13(8), 430–430. https://doi.org/10.3390/socsci13080430  

21. Dijck, J. van, Poell, T., & Waal, M. de. (2018). The Platform Society:Public Values in a Connective 

World. In UvA-DARE (University of Amsterdam). University of Amsterdam. 

https://doi.org/10.1093/oso/9780190889760.001.0001  

22. Faedlulloh, D. (2021). Mempertimbangkan Platform Cooperativism sebagai Alternatif Platform 

Capitalism. http://repository.lppm.unila.ac.id/27467/  

23. Fahadi, P. R. (2019). Oligarchic Media Ownership and Polarized Television Coverage in Indonesia’s 

2014 Presidential Election. Jurnal Komunikasi Ikatan Sarjana Komunikasi Indonesia, 4(2), 77–86. 

https://doi.org/10.25008/jkiski.v4i2.328  

https://rsisinternational.org/journals/ijriss
https://rsisinternational.org/journals/ijriss
http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume X Issue VII July 2026 

Page 12346 
www.rsisinternational.org 

 

 

24. Fahmy, N., & Elhamy, H. (2025). Beyond objectivity: interventionist journalism and professional role 

performance in Global South media landscape. Frontiers in Communication, 10. 

https://doi.org/10.3389/fcomm.2025.1660219  

25. Fisher, E. (2012). How Less Alienation Creates More Exploitation? Audience Labour on Social Network 

Sites. tripleC Communication Capitalism & Critique Open Access Journal for a Global Sustainable 

Information Society, 10(2), 171–183. https://doi.org/10.31269/triplec.v10i2.392  

26. Flew, T., Iosifidis, P., Meese, J., & Stepnik, A. (2023). Digital platforms and the future of news: regulating 

publisher-platform relations in Australia and Canada. Information Communication & Society, 27(16), 

2727–2743. https://doi.org/10.1080/1369118x.2023.2291462  

27. Fuchs, C. (2012). Dallas Smythe Today - The Audience Commodity, the Digital Labour Debate, Marxist 

Political Economy and Critical Theory. tripleC Communication Capitalism & Critique Open Access 

Journal for a Global Sustainable Information Society, 10(2), 692–740. 

https://doi.org/10.31269/triplec.v10i2.443  

28. Fuchs, C., & Sevignani, S. (2013). What Is Digital Labour? What Is Digital Work? What’s their 

Difference? And Why Do These Questions Matter for Understanding Social Media? tripleC 

Communication Capitalism & Critique Open Access Journal for a Global Sustainable Information 

Society, 11(2), 237–293. https://doi.org/10.31269/triplec.v11i2.461  

29. Fürsich, E. (2008). In Defense Of Textual Analysis. Journalism Studies, 10(2), 238–252. 

https://doi.org/10.1080/14616700802374050  

30. Gandini, A. (2020). Digital labour: an empty signifier? Media Culture & Society, 43(2), 369–380. 

https://doi.org/10.1177/0163443720948018  

31. Gollmitzer, M. (2014). Precariously Employed Watchdogs? Journalism Practice, 8(6), 826–841. 

https://doi.org/10.1080/17512786.2014.882061  

32. Harahap, H., Sabarina, Y., & Lubis, F. W. (2021). New Media And Model Of News Reporting In North 

Sumatera, Indonesia. Jupiis Jurnal Pendidikan Ilmu-Ilmu Sosial, 13(2), 379–385. 

https://doi.org/10.24114/jupiis.v13i2.28373  

33. Hasan, T. M. R. (2026). Media Challenges in Developing Countries: Understanding the Rise of 

Alternative Digital Platforms Over Mainstream Journalism. International Journal of English Literature 

and Social Sciences, 11(1), 129–135. https://doi.org/10.22161/ijels.111.21  

34. Hastuti, H., Maulana, H. F., Lawelai, H., & Suherman, A. (2025). Algorithmic influence and media 

legitimacy: a systematic review of social media’s impact on news production. Frontiers in 

Communication, 10. https://doi.org/10.3389/fcomm.2025.1667471  

35. Hayes, K., & Silke, H. (2018). The Networked Freelancer? Digital Journalism, 6(8), 1018–1028. 

https://doi.org/10.1080/21670811.2018.1505438  

36. Herbowo, A. A. T., & Sanityastuti, M. S. (2023). Digital Literacy of Netizens on Social Media (Content 

Analysis of Twitter @clickunbait Period January 1 - February 28, 2019). Jurnal Humanitaria Jurnal Ilmu 

Sosial Dan Humaniora, 1(2), 215–234. https://doi.org/10.14421/hum.v1i2.2901  

37. Indonesia, D. of C. S., UPN Veteran Jakarta, Jl. RS. Fatmawati Pondok Labu, Jakarta, Harahap, M. A., 

& Adeni, S. (2025). Journalism Ethic in Online Media in Indonesia. International Journal of Social 

Science and Human Research, 8(8). https://doi.org/10.47191/ijsshr/v8-i8-88  

38. Jackson-Brown, G. (2011). Audience Evolution: New Technologies and the Transformation of Media 

Audiences. Journalism & Mass Communication Educator, 66(2), 191. 

https://www.questia.com/library/journal/1P3-2642428181/audience-evolution-new-technologies-and-

the-transformation  

39. Jh., P., Thomas ca. 20. /21., & Jh., W., Eve ca. 20. /21. (2020). Democracy in Indonesia. In ISEAS 

Publishing eBooks. https://doi.org/10.1355/9789814881524  

40. Jung, A.-K., Stieglitz, S., Kißmer, T., Mirbabaie, M., & Kroll, T. (2022). Click me…! The influence of 

clickbait on user engagement in social media and the role of digital nudging. PLoS ONE, 17(6). 

https://doi.org/10.1371/journal.pone.0266743  

41. Kurnia, S. S., Ahmadi, D., & Firmansyah, F. (2020). Investigative News of Online Media. MIMBAR 

Jurnal Sosial Dan Pembangunan, 36(1), 1–11. https://doi.org/10.29313/mimbar.v36i1.4286  

42. Kurnia, S. S., Kuswarno, E., Maryani, E., & Firmansyah, F. (2021). The characteristics of investigative 

news organizations in Indonesia between 2010-2012. Heliyon, 7(2). 

https://doi.org/10.1016/j.heliyon.2021.e06276  

https://rsisinternational.org/journals/ijriss
https://rsisinternational.org/journals/ijriss
http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume X Issue VII July 2026 

Page 12347 
www.rsisinternational.org 

 

 

43. LAUTA, D. S., Yamani, Y. M., & Susanti, P. (2025). Tinjauan Yuridis Kewenangan Komisi Penyiaran 

Indonesia Dalam Media Digital Berdasarkan Undang-Undang Nomor 32 Tahun 2002 Tentang Penyiaran. 

In University of Bengkulu Scholar Repository (University of Bengkulu). University of Bengkulu.  

44. Lischka, J. A., & Garz, M. (2021). Clickbait news and algorithmic curation: A game theory framework 

of the relation between journalism, users, and platforms. New Media & Society, 25(8), 2073–2094. 

https://doi.org/10.1177/14614448211027174  

45. Livingstone, S. (2018). Audiences in an Age of Datafication: Critical Questions for Media Research. 

London School of Economics and Political Science Research Online (London School of Economics and 

Political Science), 20(2), 170–183. https://doi.org/10.1177/1527476418811118  

46. Maharani, E. (2024). The Fourth Estate Unbound: Examining Press Law and Ethics in the Digital Age in 

Indonesia. Indonesia Media Law Review, 3(1). https://doi.org/10.15294/imrev.v3i1.78901  

47. Mandal, A. (2018). 16Digital Humanities. The Year s Work in Critical and Cultural Theory, 26(1), 305–

326. https://doi.org/10.1093/ywcct/mby016  

48. Márquez-Ramírez, M., Amado, A., & Waisbord, S. (2021). Labor Precarity and Gig Journalism in Latin 

America (pp. 137–150). https://doi.org/10.4324/9781003057376-13  

49. Masduki, M., Prastya, N. M., Yusuf, I. A., & Ningsih, I. N. D. K. (2024). Understanding Business Model 

of Digital Journalism in Indonesia. Jurnal Kajian Jurnalisme, 8(1), 1–14. 

https://doi.org/10.24198/jkj.v8i1.54220  

50. Maulani, M. I., & Soponyono, E. (2025). Legal Protection for Journalists Covering News in The Digital 

Age in Indonesia. International Journal of Social Science and Human Research, 8(10). 

https://doi.org/10.47191/ijsshr/v8-i10-09  

51. Medina, M., Pérez-Latre, F. J., & Vara‐Miguel, A. (2024). 12 The audience in media markets (pp. 169–

184). https://doi.org/10.1515/9783110793444-012  

52. Miconi, A., Cannizzaro, S., & Risi, E. (2024). European narratives on social media platforms: the Italian 

case during the Covid-19 pandemic. Observatorio (OBS*). https://doi.org/10.15847/obsobs17520232417  

53. Mietzner, M. (2011). Indonesia’s democratic stagnation: anti-reformist elites and resilient civil society. 

Democratization, 19(2), 209–229. https://doi.org/10.1080/13510347.2011.572620  

54. Mietzner, M. (2020). Sources of resistance to democratic decline: Indonesian civil society and its trials. 

Democratization, 28(1), 161–178. https://doi.org/10.1080/13510347.2020.1796649  

55. Molitorisz, S., & Attard, M. (2024). Is Australia’s News Media Bargaining Code a Model for Saving 

Journalism? Global Perspectives, 5(1). https://doi.org/10.1525/gp.2024.126792  

56. Mutiara, F., & Priyonggo, A. (2019). Digital disruption in print media: challenges of convergence and 

business models. https://doi.org/10.2991/insyma-19.2019.53  

57. Napoli, P. M. (2011). Exposure Diversity Reconsidered. Journal of Information Policy, 1, 246–259. 

https://doi.org/10.5325/jinfopoli.1.2011.0246  

58. Nelson, J. L., & Webster, J. G. (2016). Audience Currencies in the Age of Big Data. The International 

Journal on Media Management, 18(1), 9–24. https://doi.org/10.1080/14241277.2016.1166430  

59. Nieborg, D. B., & Poell, T. (2018). The platformization of cultural production: Theorizing the contingent 

cultural commodity. UvA-DARE (University of Amsterdam), 20(11), 4275–4292. 

https://doi.org/10.1177/1461444818769694  

60. Nugroho, E. D., & Juwita, J. (2025). The Implications of Publisher Rights on the Digital Media Ecosystem 

from a Legal Perspective. Jurnal Indonesia Sosial Sains, 6(12), 3824–3843. 

https://doi.org/10.59141/jiss.v6i12.2146  

61. Nugroho, E. D., & Juwita, J. (2026). The Implications of Publisher Rights on The Digital Media 

Ecosystem From A Legal Perspective. Interdisciplinary Social Studies, 5(2), 532–551. 

https://doi.org/10.55324/iss.v5i2.1024  

62. Nurazizah, A. (2024). Kreativitas Dan Inovasi Dalam Redaksi Digital : Komodifikasi Berita Menjadi 

Video Pendek Di Tiktok. Sintesa, 3(2), 121–138. https://doi.org/10.30996/sintesa.v3i02.11152  

63. Oktavianti, R. (2026). Entrepreneurial Online Journalism in Indonesia: Revenue Strategies and Editorial 

Challenges in Small-Medium Newsrooms. Journalism Practice, 1–21. 

https://doi.org/10.1080/17512786.2026.2653090  

64. Oktavianti, R., Paramita, S., & Sukendro, G. G. (2024). Producing News Stories on the YouTube Platform 

by Mobile Journalists in Indonesia. Jurnal Ilmu Komunikasi, 22(1), 18–18. 

https://doi.org/10.31315/jik.v22i1.6907  

https://rsisinternational.org/journals/ijriss
https://rsisinternational.org/journals/ijriss
http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume X Issue VII July 2026 

Page 12348 
www.rsisinternational.org 

 

 

65. Ors, S. (2021). The Power of the Pen, the Press, and the Algorithm: Evaluating the Framing of Google 

News Regulatory Efforts in the European Union and Australia. Deep Blue (University of Michigan). 

https://doi.org/10.7302/1284  

66. Parahita, G. D., & PAMUNGKAS, N. (2023). Monetising User Participation, Content and Expertise: 

Sources of Income for Indonesia’s Digital News Media. Jurnal Komunikasi Malaysian Journal of 

Communication, 39(1), 107–124. https://doi.org/10.17576/jkmjc-2023-3901-07  

67. Prahassacitta, V. (2023). Indonesia Digital Policy Against Distribution of Information Disorder: A Better 

Policy for Sustainable Society. E3S Web of Conferences, 426, 2029–2029. 

https://doi.org/10.1051/e3sconf/202342602029  

68. Quico, C. (2019). Television Reshaped by Big Data: Impacts and implications for Netflix-like platforms 

in the age of dataism. International Journal Of Film And Media Arts, 4(1), 48–55. 

https://doi.org/10.24140/ijfma.v4.n1.04  

69. Rahman, H. U. (2023). Media Ethics in the Era of Clickbait Journalism: Ethical Dilemmas and Solutions 

in Online Media. Journal of Social Sciences Review, 3(4), 11–20. https://doi.org/10.54183/jssr.v3i4.392  

70. Reynolds, C. (2018). Building Theory From Media Ideology: Coding for Power in Journalistic Discourse. 

Journal of Communication Inquiry, 43(1), 47–69. https://doi.org/10.1177/0196859918774797  

71. Rick, J., & Hanitzsch, T. (2023). Journalists’ Perceptions of Precarity: Toward a Theoretical Model. 

Journalism Studies, 25(2), 199–217. https://doi.org/10.1080/1461670x.2023.2293827  

72. Rohmana, R. D., Budhijanto, D., & Rafianti, L. (2023). Keutamaan Prinsip Fairness dan Publisher Right 

Dalam Melindungi Perusahaan Media Nasional di Era Disrupsi Digital. COMSERVA Jurnal Penelitian 

Dan Pengabdian Masyarakat, 2(11), 2670–2685. https://doi.org/10.59141/comserva.v2i11.662  

73. Ross, A. A., Badrinathan, S., Mont’Alverne, C., Toff, B., Fletcher, R., & Nielsen, R. K. (2022). “It’s a 

Battle You Are Never Going to Win”: Perspectives from Journalists in Four Countries on How Digital 

Media Platforms Undermine Trust in News. Strathprints: The University of Strathclyde Institutional 

Repository (University of Strathclyde), 23(14), 1821–1840. 

https://doi.org/10.1080/1461670x.2022.2112908  

74. Sadowski, J. (2020). The Internet of Landlords: Digital Platforms and New Mechanisms of Rentier 

Capitalism. Antipode, 52(2), 562–580. https://doi.org/10.1111/anti.12595  

75. Salamon, E., Belair-Gagnon, V., & Crawford, M. (2026). Journalism and social media in creator 

economies: Evolving structures and labor. New Media & Society. 

https://doi.org/10.1177/14614448251407336  

76. Sandrini, L., & Somogyi, R. (2023). News Media Bargaining Codes. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.4398480  

77. Saogi, A. (2025). Regulation and Implementation of Digital Broadcasting Monitoring in the Context of 

Freedom of Opinion in Indonesia. Siyasah Dusturiyah State Law Review, 1(1), 38–44. 

https://doi.org/10.65101/5gvazr25  

78. Seipp, T. J. ; id_orcid 0000-0002-4048-4471. (2024). Media concentration 2.0:Regulating platform 

opinion power in a concentrated digital media ecosystem. In UvA-DARE (University of Amsterdam). 

University of Amsterdam. https://hdl.handle.net/11245.1/d69a1258-c3e9-4c94-9594-87cf8879e7c5  

79. Serafini, L. (2023). The old-new epistemology of digital journalism: how algorithms and filter bubbles 

are (re)creating modern metanarratives. Humanities and Social Sciences Communications, 10(1). 

https://doi.org/10.1057/s41599-023-01905-6  

80. Silva, A. M. da, & Rocha, L. V. (2024). Jornalismo local plataformizado: uma análise dos veículos 

jornalísticos Voz Bico, Folha do Bico e Tocnotícias. Ámbitos Revista Internacional de Comunicación, 

66, 33–52. https://doi.org/10.12795/ambitos.2024.i66.02  

81. Simon, F. M. (2022). Uneasy Bedfellows: AI in the News, Platform Companies and the Issue of 

Journalistic Autonomy. Digital Journalism, 10(10), 1832–1854. 

https://doi.org/10.1080/21670811.2022.2063150  

82. Sousa, H. (2019). Digital Media Inequalities: Policies Against Divides, Distrust and Discrimination. 

European Journal of Communication, 34(6), 701–704. https://doi.org/10.1177/0267323119886749  

83. Srnicek, N. (2017). LSE Lit Fest 2017: platform capitalism by Nick Srnicek. London School of Economics 

and Political Science Research Online (London School of Economics and Political Science).  

84. Steinberg, M., Zhang, L., & Mukherjee, R. (2024). Platform capitalisms and platform cultures. 

International Journal of Cultural Studies, 28(1), 21–29. https://doi.org/10.1177/13678779231223544  

https://rsisinternational.org/journals/ijriss
https://rsisinternational.org/journals/ijriss
http://www.rsisinternational.org/


INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS) 

ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume X Issue VII July 2026 

Page 12349 
www.rsisinternational.org 

 

 

85. Suherman, A. (2025). The algorithmic trap: how social media monetization undermines investigative 

journalism in local media. Frontiers in Communication, 10. 

https://doi.org/10.3389/fcomm.2025.1619367  

86. Sullivan, J. L. (2005). Modelling the audience marketplace. International Journal of Media and Cultural 

Politics, 1(1), 153–156. https://doi.org/10.1386/macp.1.1.153/4  

87. Suriyanto, S. (2020). The Function of the Press Council in Supporting Legal Protection for Journalists to 

Actualise the Press Freedom. Journal of Politics and Law, 13(1), 104–104. 

https://doi.org/10.5539/jpl.v13n1p104  

88. Suryaputri, J. D., & Rizki, R. (2022). Fenomena Junalisme TikTok di Media Baru. Jurnal Riset Jurnalistik 

Dan Media Digital, 1(2), 115–126. https://doi.org/10.29313/jrjmd.v1i2.492  

89. Susanto, E., Loisa, R., & Junaidi, A. (2020). Cyber Media and Diversity Issues in Indonesia. Estudios 

Sobre El Mensaje Periodístico, 26(1), 349–357. https://doi.org/10.5209/esmp.67315  

90. Syafruddin, S., Syahriah, R., & André. (2023). Realizing Justice for Conventional Media in Indonesia 

through Publisher Rights. Neoclassical Legal Review Journal of Law and Contemporary Issues, 2(2), 33–

38. https://doi.org/10.32734/nlr.v2i2.11525  

91. Syahdafi, A., & Efendi, E. (2025). Efektivitas Akun Tiktok @CNNIndonesia dalam Memenuhi 

Kebutuhan Informasi Generasi Z Mahasiswa Komunikasi Penyiaran Islam Stambuk 2021 UIN Sumatera 

Utara. Jurnal Khabar Komunikasi Dan Penyiaran Islam, 7(1), 353–367. 

https://doi.org/10.37092/khabar.v7i1.1175  

92. Syartanti, N. I. (2021). Critical Discourse Analysis on Celebrity Case in Online News Headlines. Lensa 

Kajian Kebahasaan Kesusastraan Dan Budaya, 11(1), 124–124. 

https://doi.org/10.26714/lensa.11.1.2021.124-135  

93. Taryana, A., & Rusadi, U. (2025). Ekonomi Politik Disrupsi Digital dan Polarisasi Konten Media: Studi 

Kasus Oligarki Media Tradisional dan Dominasi Platform Global di Indonesia. Jurnal Penelitian Inovatif, 

5(4), 3269–3276. https://doi.org/10.54082/jupin.2015  

94. Trielli, D. (2025). Search in the Newsroom: How Journalists Navigate Google’s Dominance in a Hybrid 

Media System. Media and Communication, 13. https://doi.org/10.17645/mac.9975  

95. Trielli, D., & Diakopoulos, N. (2019). Search as News Curator. 1–15. 

https://doi.org/10.1145/3290605.3300683  

96. Turow, J., & Couldry, N. (2018). Media as Data Extraction: Towards a New Map of a Transformed 

Communications Field. London School of Economics and Political Science Research Online (London 

School of Economics and Political Science), 68(2), 415–423. https://doi.org/10.1093/joc/jqx011  

97. Vázquez-Herrero, J., Negreira-Rey, M.-C., & García, X. L. (2020). Let’s dance the news! How the news 

media are adapting to the logic of TikTok. Journalism, 23(8), 1717–1735. 

https://doi.org/10.1177/1464884920969092  

98. Woda, B. E., Birowo, M. A., Vidiadari, I. S., & Nuswantoro, R. (2021). Pandemic Journalism: A Study 

of Covid-19 News Coverage on detik.com. Jurnal ASPIKOM, 6(2), 235–235. 

https://doi.org/10.24329/aspikom.v6i2.906  

https://rsisinternational.org/journals/ijriss
https://rsisinternational.org/journals/ijriss
http://www.rsisinternational.org/

