INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (1JRISS)
ISSN No. 2454-6186 | DOL: 10.47772/1JRISS | Volume X Issue VIII August 2026

Impulse Buying among University Students: A Proposed Framework

Khairunnisa Abd Samad!, Khaizie Sazimah Ahmad '*, Joeaiza Juhari!, Najihah Abdul Rahim!, Nani
Shuhada Sehat!, Intan Liana Suhaime!

Universiti Teknologi MARA Malaysia (UI'TM) Melaka Branch

DOI: https://doi.org/10.47772/1JRISS.2026.100800936

Received: 19 August 2026; Accepted: 24 August 2026; Published: 21 September 2026

ABSTRACT

Impulse buying among university students has intensified as digital payment technologies, social media
commerce, and psychologically charged marketing converge. This paper proposes a conceptual framework
explaining impulse buying behavior among university students through four antecedent variables: digital credit
accessibility, social media influence, fear of missing out, and materialism. This study synthesizes the impulse
buying, financial technology, social media, and consumer psychology literatures. The Stimulus-Organism-
Response framework serves as the theoretical foundation, positioning digital credit accessibility and social media
influence as environmental stimuli, FOMO and materialism as internal organismic states, and impulse buying as
the behavioral response. Six hypotheses are developed: digital credit accessibility and social media influence
has direct relationship with materialism, social media has direct relationship with FOMO, FOMO and
materialism are proposed as direct antecedents of impulse buying, and digital credit accessibility has direct
relationship with impulse buying. The paper integrates previously fragmented streams of research into a single
testable model tailored to the university student context, addressing a gap in the literature on how new digital
credit tools combine with social comparison dynamics to drive unplanned spending among young consumers.

Keywords: impulse buying, university students, digital credit, buy-now-pay-later, social media, fear of missing
out, materialism,

INTRODUCTION

Impulse buying is acting on a sudden urge to purchase without prior intention or consideration of long term
consequences has long been a central concern of consumer research (Nyrhinen et al., 2023). The shift from
physical retail to online and mobile shopping has dramatically lowered the barriers to impulsive consumption:
convenience, one-click checkout, targeted advertising, and the omnipresence of brands on social media all tempt
consumers into hasty purchase decisions (Aragoncillo & Orus, 2018). The scale of the phenomenon is
considerable. In the United States, shoppers aged 18 - 24 make almost half (49%) of their purchases on impulse
(Thiirmer et al., 2020), and this age group is simultaneously accumulating worrisome levels of consumer debt
(Faraz & Anjum, 2025).

University students are an especially relevant population for studying impulse buying. They are young adults in
a formative stage of identity development, heavily embedded in social media, and increasingly equipped with
digital financial tools that were designed for their generation. Buy now pay later schemes, digital wallets, and
"pay later" options have become deeply integrated into e-commerce platforms, enabling purchases without
immediate payment and thereby reducing the perceived pain of paying (Biradar & Reddy, 2025; Faraz & Anjum,
2025). Generation Z alone accounts for 56.7% of pay later users in some markets (Rochma & Suryandari, 2025),
and research demonstrates that BNPL users exhibit a higher online impulse buying tendency than non-users
(Fook & McNeill, 2020). The combination of transitioning identities, exposure to commercial social media
content, and frictionless digital credit creates a distinct risk profile for young consumers, who may progress from
impulsive consumption to over-indebtedness and financial stress (Goyal, 2025).

Despite the maturity of impulse buying research, the literature remains fragmented. Studies have examined social
media, materialism, FOMO, and digital credit largely as separate streams, and the evidence on some relationships
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is contradictory. Prior work has primarily examined the broad impact of social media while overlooking the
specific role of FOMO in shaping impulsive purchasing (Tripopsakul & Tripopsakul, 2026).

This paper addresses the gap by proposing a comprehensive conceptual framework in which social media
influence, materialism, FOMO, and digital credit accessibility act as positive antecedents of impulse buying
among university students. The remainder of the paper reviews the relevant literature, develops the theoretical
foundation, presents the conceptual model with associated propositions, and closes with implications and an
agenda for future research.

LITERATURE REVIEW
Impulse Buying

Impulse buying is conventionally defined as an unplanned purchase characterized by relatively rapid decision-
making and a subjective bias in favor of immediate possession (Bhakat & Muruganantham, 2013). Rook (1987)
described it as occurring when a consumer experiences a sudden, often persistent urge to buy something
immediately, an urge that is hedonically complex and may involve diminished regard for consequences (Akyliz,
2018). Stern's (1962) classic typology distinguishes pure, reminder, suggestion, and planned impulse buying,
providing an early account of the situational and promotional triggers of unplanned purchases (Akyiiz, 2018).

In the digital environment, impulse buying has become more prevalent and more difficult to resist. The ease of
selecting a product and "clicking" to purchase creates temptation and increases the likelihood of impulse buying
(Aragoncillo & Orts, 2018), while the internet may weaken consumers' capacity to control their buying impulses
(LaRose & Eastin, 2002). Social commerce further amplifies the phenomenon, as consumers are exposed to peer
activity, social recommendations, and targeted promotions in the same environment where transactions occur
(Kanthawongs & Jabutay, 2024).

Social Media Influence

Social media influence encompasses the exposure to and persuasion exerted by social networking platforms peer
content, influencer endorsements, targeted advertising, and product displays on consumers' purchase decisions.
Its role in shopping is substantial: 65% of social media users affirm that social networks influence their shopping
processes, and nearly half say social media inspires their online purchases (Anh, 2024). Among young adults,
social media exposure triggers impulsive purchases through at least two mechanisms: hedonic browsing and
upward social comparison. Research on young Thai adults found that social interaction motives elicit hedonic
browsing and upward social comparison, and that the intensity of browsing and comparison elevates the
likelihood of impulse buying (Kanthawongs & Jabutay, 2024). Peer influence operates similarly: the presence
of same-age peers increases impulse buying among young consumers, who are particularly sensitive to social
cues (Thiirmer et al., 2020).

Empirical work in Vietnam similarly found that young adults relied on recommendations from friends and online
endorsements, and that social comparison pressure sometimes drove purchases motivated by the desire to
conform rather than genuine preference (Anh, 2024). Importantly, low self-control appears to amplify these
social-media effects: young consumers with low self-control not only impulsively purchase more directly, but
also develop more positive attitudes toward targeted advertisements and become more susceptible to the
impulsiveness of their social networks (Nyrhinen et al., 2023).

Digital Credit Accessibility

Digital credit accessibility refers to the ease with which consumers can obtain and use credit in digital form
including BNPL schemes, digital wallets, one-click credit, and other pay-later facilities embedded in shopping
platforms. Across studies, the convenience and interest-free structure of BNPL encourage more frequent
purchases and reduce the psychological impact of spending, often leading to impulsive buying and lower savings,
while limited financial literacy and strong social influences make young consumers more vulnerable to hidden
fees, repayment delays, and debt accumulation (Goyal, 2025). BNPL use is positively associated with hedonistic
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lifestyles and facility utilization, which in turn increase impulsive buying among young consumers (Rochma &
Suryandari, 2025), and BNPL users display higher online impulse buying tendencies than non-users (Fook &
McNeill, 2020; Juita et al., 2024).

A second mechanism is psychological: digital payments reduce the salience of money, decreasing the "pain of
paying" and consumers' psychological resistance to spending. This phenomenon, labeled "spendception,"
demonstrates that the diminished visibility and physicality of digital transactions alter perceptions of spending,
leading to impulse buying and higher purchase behavior (Faraz & Anjum, 2025). Similarly, user friendly digital
payment mechanisms have a substantial positive impact on the probability of engaging in online purchases, an
effect that is amplified when combined with consumers' impulsive tendencies (Ghaith et al., 2024).

Materialism

Materialism is a value orientation in which the acquisition of possessions is central to life, a path to happiness,
and the criterion of success (Seinauskien¢ et al, 2016). Richins and Dawson's (1992) influential
conceptualization comprises three dimensions: acquisition centrality, acquisition as the pursuit of happiness, and
possession-defined success (Meng et al., 2019). Materialists value possessions for their cost and status-
conferring ability rather than the satisfaction they yield, and they tend to be spenders with high urgency for
numerous wants (Thayyib et al., 2024). Consequently, high materialism is associated with irrational and
unplanned buying intentions that translate into impulse buying (Thayyib et al., 2024).

Among young adults specifically, materialism has been shown to predict impulsiveness and irresponsible
financial behavior (Luci¢ et al., 2021), to mediate the association between subjective well-being and impulsive
buying tendency (Seinauskiené et al., 2016), and to aggravate compulsive and impulsive consumption (Verawati
& Anwar, 2025). Materialism thus occupies a central role in digital-era consumer behavior, connecting
psychological states to online compulsive buying (Verawati & Anwar, 2025).

Fear of Missing Out

FOMO is the apprehensive feeling that others are having rewarding experiences from which one is absent, and
it is intensified by social media, which curates content that fosters feelings of exclusion (Tripopsakul &
Tripopsakul, 2026). Globally, 69% of people experience FOMO in some form, and 37% of users report making
purchases directly due to FOMO-triggered urgency; social media advertising has driven impulsive purchases
among 60% of Gen Z consumers (Tripopsakul & Tripopsakul, 2026). Consumers with FOMO tend to compare
themselves with others, especially when exposed to exclusive promotions and flash sales, and Generation Z's
high levels of FOMO can lead to more spontaneous purchases driven by the desire for recognition in their social
environment (Charles & Immanuel, 2025). FOMO strongly influences impulsive purchases because buyers
worry about losing the chance to obtain desired items, and such purchases sometimes result in post-purchase
dissonance (Charles & Immanuel, 2025). In the fast-fashion context, FOMO has been shown to connect
perceived scarcity and peer pressure with impulsive purchase (Mokhlis et al., 2025).

Theoretical Foundation
The Stimulus Organism Response Paradigm

The framework is anchored in the stimulus organism response paradigm, originally proposed by Mehrabian and
Russell (1974), which holds that stimuli (S) in the environment induce fluctuations in an individual's internal
organismic state (O), which in turn produces a behavioral response (R) (Ligaraba et al., 2022). The paradigm
has become one of the most widely used theoretical lenses in consumer behavior research (Nugraha et al., 2023).

The three components are defined as follows:

Stimulus (S): any external trigger in the environment that influences the consumer, including marketing stimuli
such as promotions, pricing, and scarcity; platform stimuli such as media format, payment features, and visual

Page 13675
www.rsisinternational.org


http://www.rsisinternational.org/
https://jenni.ai/citation?d=z%3AnVbLbhxFFJ2gBCJlAzt2lIQiOdLMeGZsxw5CipTYxgbHMR6LKKyorrrdXXZ1VbseM9NZJXwHP%2BJvQPwBCz4C5AUbTnX7BTibLMbtqb6Pc88999a8O%2Bs9KEQZzcmuPLe0COQM18%2B5KAkHhbaCB%2BvOc%2BtUocwnVS3zHVWUGp%2Fgz%2FPaUa4W53QabaBz8sK69AiNpvPcxzy9lHPrTs56n5Y888FxEZq7D45KYlzOuBFUkQnM5iyQKI3VtmgYN5IFWCiT4FBgJfdMOjUjw7wqjMqV4PBCNOMBreJBWeNh37oBdcY1y6JXhrxnGvG84DVSIrCAZazIMa3yDqkfspeGmLGBZzplNXbWRkwBc2WAUiHeDYBL2wmaKB8x5dmz2LB9O%2B%2BzA96wPQ7IbOnZ%2FsHeoz7jTIK2AOfrMJ7cTAkCUh4YmZTSX4HyLFhW8RNidXQCZePdXIXSxsBUVZFUiM9q3iTW%2BqlaR1nDhCMANgUSVugA43VNXLcHqFgZHxJdvrR1nQ5pUZNTBPKH7KhECZeYEs8FB2uS%2BYhuwStBrm0dNXcqoDWVRYDGRlOgzoIMuY78PlC5oEQy1A375uoN%2B7HP5qVlXAh4BYZ%2BsbXHw%2FWHqenXlEVgQCM6OCFKpFJVSweHIJs3ibDUm1zHBDw5J5IZEpQkrVEeya972mc5F0onyDHg%2BabFgo4kPiqU46EmSKRJfGRU8pkCrqSYROJpTJUH%2BMAIZDqLgUDymdWzZHEakQXxDFdgWyK3UxnyAExK0CL2KCSUzsaiRJmgBkTuEfeBTRHeobHT4KII0eHFFo5a9xdWUtu4pYO96WC69eJR4oSSfiSOPXM0Q2uBsbZetfgc6a4FpapRSpgTxqTlJnpedKLPbChvZaR9ezuB81Kh6KiDwnwRegqRdnUCO%2FqiTJKdh1beT%2BgNudzQOMZq1yAlecWHGsLAlJLcRJZiMpo8HozGVcqVhOh2TW7PevcKHjEFzr%2FVSIYdso2PdXI0XFsn5X2ke4SGaVp8vdsujbY48PStjWmhJbk8j86lXTMVrfTZIXniGLKWgkOaKZrnaDAg3tdXpSLlz2e9j6ThFeGZ57xSuskPrSgrTkVaSfp11CCvYZuKO%2Bmspt7%2FPY6n0TVIhCnqvKpDCsayI5yBsc4tx%2FwdyPxPoaQ%2F690V0qrF5%2BPRcHV9%2FGS8rI6Fd255tjFQa4PHG1BdZt7irzfv1GRtYzzYWFkdY8SxU8DDyavV1fHoyWRldWMCo5f8r%2BOWp5bmY9C8NhitDSZPSmzHIkInGUFeMQtNnWCftMOs6Qhf74BKsvl3kODNY8Je0w1stVCB5LPmeZrvXsCVgK0EhuUrLH7fnV505%2FsdbJiLhXlj%2BDMStoJSmW%2BqzLbduk2T%2F5JTTbbW9DQPtlYiNenjXNoKmgGiTEk%2BaTtgp7bduhdN97iuSMvOJJuMWpvFl1vot60Qps%2B6fwndF75VBlZ9uqZgnx%2BNxxvj9QufHdtui%2F6lQbdb9slqlWH1QRJVdx%2F%2B%2FfS3z375o9frlaD3Rno5GY1W2mDFRYgPqWGlC%2FFfmw7uZH282sF9%2BBpXSMm2ZMSFfjn3ySd1kW02MELBl4B%2F3f79p1sAr6yMO0SLL5Lr9WV9gKLRqev8MsnovohOL5bKEGr%2F1fIy1Dy0rlh%2Bn6BP0u%2BEH7AfAO%2FOPw%3D%3D
https://jenni.ai/citation?d=z%3AnVbLbhxFFJ2gBCJlAzt2lIQiOdLMeGZsxw5CipTYxgbHMR6LKKyorrrdXXZ1VbseM9NZJXwHP%2BJvQPwBCz4C5AUbTnX7BTibLMbtqb6Pc88999a8O%2Bs9KEQZzcmuPLe0COQM18%2B5KAkHhbaCB%2BvOc%2BtUocwnVS3zHVWUGp%2Fgz%2FPaUa4W53QabaBz8sK69AiNpvPcxzy9lHPrTs56n5Y888FxEZq7D45KYlzOuBFUkQnM5iyQKI3VtmgYN5IFWCiT4FBgJfdMOjUjw7wqjMqV4PBCNOMBreJBWeNh37oBdcY1y6JXhrxnGvG84DVSIrCAZazIMa3yDqkfspeGmLGBZzplNXbWRkwBc2WAUiHeDYBL2wmaKB8x5dmz2LB9O%2B%2BzA96wPQ7IbOnZ%2FsHeoz7jTIK2AOfrMJ7cTAkCUh4YmZTSX4HyLFhW8RNidXQCZePdXIXSxsBUVZFUiM9q3iTW%2BqlaR1nDhCMANgUSVugA43VNXLcHqFgZHxJdvrR1nQ5pUZNTBPKH7KhECZeYEs8FB2uS%2BYhuwStBrm0dNXcqoDWVRYDGRlOgzoIMuY78PlC5oEQy1A375uoN%2B7HP5qVlXAh4BYZ%2BsbXHw%2FWHqenXlEVgQCM6OCFKpFJVSweHIJs3ibDUm1zHBDw5J5IZEpQkrVEeya972mc5F0onyDHg%2BabFgo4kPiqU46EmSKRJfGRU8pkCrqSYROJpTJUH%2BMAIZDqLgUDymdWzZHEakQXxDFdgWyK3UxnyAExK0CL2KCSUzsaiRJmgBkTuEfeBTRHeobHT4KII0eHFFo5a9xdWUtu4pYO96WC69eJR4oSSfiSOPXM0Q2uBsbZetfgc6a4FpapRSpgTxqTlJnpedKLPbChvZaR9ezuB81Kh6KiDwnwRegqRdnUCO%2FqiTJKdh1beT%2BgNudzQOMZq1yAlecWHGsLAlJLcRJZiMpo8HozGVcqVhOh2TW7PevcKHjEFzr%2FVSIYdso2PdXI0XFsn5X2ke4SGaVp8vdsujbY48PStjWmhJbk8j86lXTMVrfTZIXniGLKWgkOaKZrnaDAg3tdXpSLlz2e9j6ThFeGZ57xSuskPrSgrTkVaSfp11CCvYZuKO%2Bmspt7%2FPY6n0TVIhCnqvKpDCsayI5yBsc4tx%2FwdyPxPoaQ%2F690V0qrF5%2BPRcHV9%2FGS8rI6Fd255tjFQa4PHG1BdZt7irzfv1GRtYzzYWFkdY8SxU8DDyavV1fHoyWRldWMCo5f8r%2BOWp5bmY9C8NhitDSZPSmzHIkInGUFeMQtNnWCftMOs6Qhf74BKsvl3kODNY8Je0w1stVCB5LPmeZrvXsCVgK0EhuUrLH7fnV505%2FsdbJiLhXlj%2BDMStoJSmW%2BqzLbduk2T%2F5JTTbbW9DQPtlYiNenjXNoKmgGiTEk%2BaTtgp7bduhdN97iuSMvOJJuMWpvFl1vot60Qps%2B6fwndF75VBlZ9uqZgnx%2BNxxvj9QufHdtui%2F6lQbdb9slqlWH1QRJVdx%2F%2B%2FfS3z375o9frlaD3Rno5GY1W2mDFRYgPqWGlC%2FFfmw7uZH282sF9%2BBpXSMm2ZMSFfjn3ySd1kW02MELBl4B%2F3f79p1sAr6yMO0SLL5Lr9WV9gKLRqev8MsnovohOL5bKEGr%2F1fIy1Dy0rlh%2Bn6BP0u%2BEH7AfAO%2FOPw%3D%3D
https://jenni.ai/citation?d=z%3AnVbNbhxFEF6jiHBC4saNFgi4%2BGfXdhyHC6yTEDnBihUbIm7UdvfMdLane%2Bju2d3xKYgLL8IrIPnAK%2FAqHMiNC1%2F1eNcOjonExfJ2189XX31VPT%2BdD94pfDClcbfV3Ifp%2BeCDiiYxBZKpu7V7mISJYmYSWZG8kL5ugq60UyJVWiiddKiNI5ciDgjGrrCtdlIL76xxWjRtkBVF40pYSxONdxFW0Sjdh%2Bgc1UaKoMnWwhdCAQtnQ6paB6k3xSnMkDVql0RMreqEXjTW4yRHYExWL0wyOECApGXlvPVlJyilYCZtwgUBskTuFkHFRFc0Mz4AiPBB4QS1UZQ6JMIRohq%2BuywFPxLSZ%2FAwrWn67wJ13BRPdCcK4xSKjWKuA2wmHFArUQRfC7rkL5qZFrENM7gA82g4FI32qKO3fAxU5PrSVxG5NvzuKeBDSYlJBO183lPEcAvRRh02imDQKNutKG2oq5nEGgyRM7GOAsgBK7boOJpo2MhHUAl0pm6gAS6%2Bj%2B4nNDHWpAxYu5KgmTIzeI2IIzTHz3RYz67GVeACeY2TsCSmkWPINiaPdjClcwoKuqib1mZqVsHWxRx0CV0UWjIslGM1QlMJVieQgsV58A4SaiwlaLmGD5eVUfvctl682qFq8BPJMkjmlmCvmRNA4i4tqUa1M1YoeCxam%2FVaVtA4zEWUlbcE1CwpGBY6sqrJsq5z1sJoqzJLG0sVr4tYacXBheVQTOslOIL6c39BADJnRMtgy%2BZN2o69IX3NfeXB6IeT1MxEmkA6eUCdatE1Qi4uCo4sCwKbr4nduJmOyZS9grSoW5sMhJXVQ7EBqcuJ7mXQNxLjlEW3mtYr9K8G1pKU4ESrBzAtt4fbdzZGoxrI8iyEQ1f488FaSW2qfIgvm9XNNx7BfcCladDfZ%2BRKjf1kChNiOsbJWmWp%2F%2B%2B2Za883IjxC6wU9ghbFwX2ie2KRxUZgC6hGeeOyNIUsqyorkFN8FYPrvvYsd14RnOKlcKMZk%2BNMIpucijG9qz1qjeNy%2FBiPFFkpxRMfaPja%2Bi%2Bp6qjt6Irx9Ynj%2F2VnaZfmwDNPOarmzyqsT3xUwDpXSxwtdZSJcabRzf5TMHBI4o0d0sK7GOCwGsxrv4D3IuxLStzdkZz03uVR1TVvr1wKDCQx6p4JY2K54NbUnmz%2BGg03ByNhve2jJRhDxtwbxNa2d0cDe%2FsbO8Pd5WJE%2FcSf6N7WflGQ8t6MX2%2Bu3Nvf3QP92zwlF69gEHba%2B0F%2B28Mtze29yAUV7YQygRQsN5S1zBacJGMtPoUP9d45n3xBDN%2F9Vhj2GwHWytN0uqgu%2B9bl95PQRe8xaRWz%2FFMxnz64acaUwNYJw8XoMHxgPKgPMzbKk%2F0g4vxPb7Yvbw0Dldr7qAfaiyD44uFJw6XL02RfGNk%2FPl88G6hfI0JAaiJUbSdufcnXvLuOJF5G2BR8dbpTSaj%2FWzz44OLJ3dlhcvilLnuDRafnV6%2BlmPlm7ybGeO3eEHEQf9OtlghEovy7y%2F%2F%2FOu3rwaDQQVGr6RTo%2F1hD2rxMU93qPsdf9LFpPHIcLwjcugGU3Ctnp0e63HVRWyXmyq6m62a%2B3hB8aCHpVVf0O5wb7cH8PnTUOJtO8sIeLUi90N8IPhOa3GsQ0YHv1VFf9z%2B4U0V3b2oaD6GNAqTqebWWKxvzvu%2FunKB8ZODFh9EWJHrV2jJSMdSsq6gib6u0Z2dvd5H3F9%2BvDyDQo1d9gZEYG3j02dV0O%2B%2FijcVBIpyJHNEYQrZulLxULwn22AXW1VKTfxiawuDuelDufWW2Zzyp%2BJ3eLpB8to%2F
https://jenni.ai/citation?d=z%3AzVbLbhxFFB1DQOwREuxKwMIWycz0xGMzyQLZhhDLtmLihABCiqq7bneXp7qqVY%2Bxh5URfACfwG%2F4L9ixYcUPsAobBOJU90x78iDsEAuP2tVV95577jm3%2BtvL3iu5sbKQ%2Bpo4M3Z62Xuz5Knzlmd%2Bfu2nncUjO%2FFBSHKs5DNidM4rqUkwb4KVrmKuNHUtdcGkZjNupQmOcVdT5t11lgbPXMZtRsySIzyUCONYfC9zmXGl5iw3WXCIaDSTVR2Uk8jThU0JeaWxzOSLnDHwWSkRSrq4WnPrZRYUt0iiaMY10gGNL%2BkKJXmPaK7PHpQ45VDSnHEhgMqhNB8Xax4y6ecsnS%2BqjOlzMGCsQ7xcBdJZU2mHcgHoCm2wBTGuBasDauWOWG5N1UBZkLJSB4J6sporxr23EmTRdeZMJrGyzIeVJpw1IqAX3cY%2B212FuVeiKcimjC5%2Bvfih5EF1bDG0cQZiwHDwTgpiO07y6w0oqmppYx9if4LCZheKgoDNl9yzdb6xWq3lEhAApyRhtMya54qjCEBGKqx40gKw56vtYop4FMxKqI4n0gUvqCId2WAgO8Tiu31pmKO822w93bgiOTNVzbU0evAsWa6lOwctEFaMD0Vwj0jQTE2ERq7nVgKjG2RGAVcRyG20HMf46JIDZK6BmitnGM9zdK3h6gXijGUAXLbRNSi1MVQ0AkFK2HgGSmWhG7WjSGrjPaX1GCVKmizBG02qZUGNvhehazQKr6IWVyLebrCvi41FmyOsM%2BlLxq9gxt4wWEgbzyojyKJlbaKWHqNdKWtYzZ8RPYusif9cY5b6joYCIQs%2FNd5rI%2BPPWIIkcCxAEzayKiKaVQO8xO8L2c8gWAeR2SmC6WJQcQ3BRMG1PJToFHxkOguYGXI1RC68357tK54BGwbNx6i%2BGA1H4xtJUmVGe46Ddl%2Fn5rL3WsGDL2H4CwVsqPpO43%2Bx2d%2FeIulcoFcBwys6%2F%2FTYqPlDtq8hex8ih0B0fznkdvATy1q%2FC0Oyg%2FgT93vKyuibhxovrcO02chnRoWK3qo7JIcm48h52VuTNUq9z3VBmNXoNzg8xso7a1%2BUii%2BfcxVPNlMBuL%2FHTqF5FU%2FkrQ%2FEEUxGBTJqcQfBhDWKes%2Fvy45Jttvoq%2FIl%2B9LDxbbiLv7maO4%2FbTwx7UZ9QDO4%2B4BX7E5YBs4hn2ORP8mkcJe91zNhZJ0M%2B8lwOBqcetsfjba2hHSpvsCv0xdZxYvT0SRJJsNka3tLmZr0TtPSfeGT0Xg4HN%2BcjIYfJpuT0Xh7nEygKEJT6Hz66OoYYt3jT06bVjZKOB0Nk8mN4ehGMgapugggNSUNYaawDTzZCmOtqe2c%2FVs%2Fp5ij0F1GD606%2F7L0vr41GEjL%2B0qm%2FRpHQp9E6JfTQSo9Llji1SAZ3pxs43dzeysZJIND%2BfgIJo1OfnxsKQvWobGP95de6dciL1xI%2FbyOZE%2Bb60%2FRA%2Fy7BhmSyQ%2BkFqvL5ONFi70KFxyJ3fmeCdq%2F%2FQHS5xg68Kx4hA8A1y5jDDQKN0sUsOESRTTvS66%2FpXlvsU%2Bib%2BMAawby6rXU%2BTT4FPmWXxLe5d7UMnPfQQy5MBW8AMSpFHzUcG9O2mF%2FkmF%2Bo%2B2US1Ki3ZImm21%2F3tsNLobHuD9qBkVzs8RRAqnE6oAS%2B%2FMHSTK%2BubXo6R7mHyxoYV84ULHd5QhafPmQyzDK%2Fvjot7%2B%2B%2FrHX65XgfiW3SDaHbSR5tJxS%2F00Jw2Rz3J6ZdCV02OG33eYual%2FVcUI1UfbRF99cHnGpq%2B33P9n%2Fq7bx4sz7e8F5E2s7ITuLV%2BBnuIrih1o8d2jmXPl5V8bPv6CKF5Wx3UYb37MFvh2%2BaYoH3I6vGOxuwO0Sh3jj4BWIInrtDXhAnb%2B78HQpVB9TUijqa%2FJPeXgav6Y%2Fj%2FPA6LW%2FAQ%3D%3D
https://jenni.ai/citation?d=z%3AnVVNjxs1GJ5FBSEhDtwqThYroRbtZjP53O2FZrO7aqDbjZrQcnXs1zPeeOyp7UkTiUMpR%2F4EfyMHDvwgjlUOcOC1J2kXqYtED5PMeB6%2FH8%2FzPp6f18lnGcsrPR%2FxjYGlB6upGlKWAy5kyjDqjd0IY2Um9Z2i5OKRzHKFl3cbUVoQcrmBF5XxsAHHjA1%2FfqVgI1wlwkv%2B0tj5OvkipzPnLWV%2B%2Bfc0l444X%2FEVkXqBeJlRD47k5iURQC0xghTSOakzYipP7l1cXV7dR6xQFWiGSFmUlXJyAWRWrQJsBjldSGMPCCxpIXVY8zmQArikPjxZoyAEdoZJquoXBHRGMyhAe0I1r3cYDrbeAkIA8y7uAiUOmdEew0RoCGMOAZdMIRkR2JixWJgmHKnymAFfuaoAi0kW0hodsriGogwbcMDPsOWs1Wz1DpudIkSmUoMdaWHWyccZrXyO8V4p7BRDX8TwPG00%2B4DEVHAHvPQKlr2Rjpp5aVA48p2pgoCh4sHZs8GT4fkZGTzBazx%2BPML7yXB0josTsTAKa%2Fu8fJv4cS31OtmTJVLylOoM1slHUkjr%2FBhX7vZyRbe3D1WkQs6q0PRrxHFNi4AXAtlXq%2FnUytKUjs4rBRnqpLNJxXJqPQ86JP9%2Fh8ipG3PxhknukCDGjVx%2BmTYbrfS43T6S15S6RmCz0ew0ms0el26mX%2BGv069lq522D9v9Vqe%2B67V6PypTgh5EKUbcp91mq3uS9vr99kmv3%2Bl2m91OHhAUKZ4%2F76fdTto67vROMOAVfXMdJYgKXm8VPEzbOJIzJV2%2BE3EvdrhsjDQOuK98nL4BX1CcYE4mTIZRJufoOe1QPXJvNJic389cNfOrMjAzx%2BYlUzDFxz1EgBHfS81vLgMOmlohVjHpgZ%2BuhqbSPvHoS7AhPn%2BO7nNx9e7%2BdmZ%2BurjdY2G0bzXXAzJFg7zPSAf%2FMsjBfzhEeFNK5n5ZJ58IbgqcPax%2BJjltRbrMpI66pcfh%2BQKK15BZ2qkp3T%2BtsG6U7oBcUn3TwKhoaBWLRryYpmm33av3kOHOjk%2BRNKnI6bYpMsGDSGKmeHr99e2f6teHSZLkqMON3Dzt4FCFSPKS2jkyqbMPauE4Yl6cAZNR9R2qrhcntwYsv54Cy7VRJlvh0JgyGDy2%2BIPDHrbFV3ZXdfbH77%2B9r%2BrjZl3U8qswlLaIBwWZrJyHwsV47xj8kH7aNeZ67FYsj9XuiO9sE%2B%2FviMYQj4Aqn8e08dxCl4d63nJ%2FSxdtNFkMZgdlqSS65106HszyKausWn6Te1%2B6B0dHeDY0jM2Obj8e5uGj9AxskGDvHw%3D%3D
https://jenni.ai/citation?d=z%3AnVVNjxs1GJ5FBSEhDtwqThYroRbtZjP53O2FZrO7aqDbjZrQcnXs1zPeeOyp7UkTiUMpR%2F4EfyMHDvwgjlUOcOC1J2kXqYtED5PMeB6%2FH8%2FzPp6f18lnGcsrPR%2FxjYGlB6upGlKWAy5kyjDqjd0IY2Um9Z2i5OKRzHKFl3cbUVoQcrmBF5XxsAHHjA1%2FfqVgI1wlwkv%2B0tj5OvkipzPnLWV%2B%2Bfc0l444X%2FEVkXqBeJlRD47k5iURQC0xghTSOakzYipP7l1cXV7dR6xQFWiGSFmUlXJyAWRWrQJsBjldSGMPCCxpIXVY8zmQArikPjxZoyAEdoZJquoXBHRGMyhAe0I1r3cYDrbeAkIA8y7uAiUOmdEew0RoCGMOAZdMIRkR2JixWJgmHKnymAFfuaoAi0kW0hodsriGogwbcMDPsOWs1Wz1DpudIkSmUoMdaWHWyccZrXyO8V4p7BRDX8TwPG00%2B4DEVHAHvPQKlr2Rjpp5aVA48p2pgoCh4sHZs8GT4fkZGTzBazx%2BPML7yXB0josTsTAKa%2Fu8fJv4cS31OtmTJVLylOoM1slHUkjr%2FBhX7vZyRbe3D1WkQs6q0PRrxHFNi4AXAtlXq%2FnUytKUjs4rBRnqpLNJxXJqPQ86JP9%2Fh8ipG3PxhknukCDGjVx%2BmTYbrfS43T6S15S6RmCz0ew0ms0el26mX%2BGv069lq522D9v9Vqe%2B67V6PypTgh5EKUbcp91mq3uS9vr99kmv3%2Bl2m91OHhAUKZ4%2F76fdTto67vROMOAVfXMdJYgKXm8VPEzbOJIzJV2%2BE3EvdrhsjDQOuK98nL4BX1CcYE4mTIZRJufoOe1QPXJvNJic389cNfOrMjAzx%2BYlUzDFxz1EgBHfS81vLgMOmlohVjHpgZ%2BuhqbSPvHoS7AhPn%2BO7nNx9e7%2BdmZ%2BurjdY2G0bzXXAzJFg7zPSAf%2FMsjBfzhEeFNK5n5ZJ58IbgqcPax%2BJjltRbrMpI66pcfh%2BQKK15BZ2qkp3T%2BtsG6U7oBcUn3TwKhoaBWLRryYpmm33av3kOHOjk%2BRNKnI6bYpMsGDSGKmeHr99e2f6teHSZLkqMON3Dzt4FCFSPKS2jkyqbMPauE4Yl6cAZNR9R2qrhcntwYsv54Cy7VRJlvh0JgyGDy2%2BIPDHrbFV3ZXdfbH77%2B9r%2BrjZl3U8qswlLaIBwWZrJyHwsV47xj8kH7aNeZ67FYsj9XuiO9sE%2B%2FviMYQj4Aqn8e08dxCl4d63nJ%2FSxdtNFkMZgdlqSS65106HszyKausWn6Te1%2B6B0dHeDY0jM2Obj8e5uGj9AxskGDvHw%3D%3D
https://jenni.ai/citation?d=z%3AnVVNjxs1GJ5FBSEhDtwqThYroRbtZjP53O2FZrO7aqDbjZrQcnXs1zPeeOyp7UkTiUMpR%2F4EfyMHDvwgjlUOcOC1J2kXqYtED5PMeB6%2FH8%2FzPp6f18lnGcsrPR%2FxjYGlB6upGlKWAy5kyjDqjd0IY2Um9Z2i5OKRzHKFl3cbUVoQcrmBF5XxsAHHjA1%2FfqVgI1wlwkv%2B0tj5OvkipzPnLWV%2B%2Bfc0l444X%2FEVkXqBeJlRD47k5iURQC0xghTSOakzYipP7l1cXV7dR6xQFWiGSFmUlXJyAWRWrQJsBjldSGMPCCxpIXVY8zmQArikPjxZoyAEdoZJquoXBHRGMyhAe0I1r3cYDrbeAkIA8y7uAiUOmdEew0RoCGMOAZdMIRkR2JixWJgmHKnymAFfuaoAi0kW0hodsriGogwbcMDPsOWs1Wz1DpudIkSmUoMdaWHWyccZrXyO8V4p7BRDX8TwPG00%2B4DEVHAHvPQKlr2Rjpp5aVA48p2pgoCh4sHZs8GT4fkZGTzBazx%2BPML7yXB0josTsTAKa%2Fu8fJv4cS31OtmTJVLylOoM1slHUkjr%2FBhX7vZyRbe3D1WkQs6q0PRrxHFNi4AXAtlXq%2FnUytKUjs4rBRnqpLNJxXJqPQ86JP9%2Fh8ipG3PxhknukCDGjVx%2BmTYbrfS43T6S15S6RmCz0ew0ms0el26mX%2BGv069lq522D9v9Vqe%2B67V6PypTgh5EKUbcp91mq3uS9vr99kmv3%2Bl2m91OHhAUKZ4%2F76fdTto67vROMOAVfXMdJYgKXm8VPEzbOJIzJV2%2BE3EvdrhsjDQOuK98nL4BX1CcYE4mTIZRJufoOe1QPXJvNJic389cNfOrMjAzx%2BYlUzDFxz1EgBHfS81vLgMOmlohVjHpgZ%2BuhqbSPvHoS7AhPn%2BO7nNx9e7%2BdmZ%2BurjdY2G0bzXXAzJFg7zPSAf%2FMsjBfzhEeFNK5n5ZJ58IbgqcPax%2BJjltRbrMpI66pcfh%2BQKK15BZ2qkp3T%2BtsG6U7oBcUn3TwKhoaBWLRryYpmm33av3kOHOjk%2BRNKnI6bYpMsGDSGKmeHr99e2f6teHSZLkqMON3Dzt4FCFSPKS2jkyqbMPauE4Yl6cAZNR9R2qrhcntwYsv54Cy7VRJlvh0JgyGDy2%2BIPDHrbFV3ZXdfbH77%2B9r%2BrjZl3U8qswlLaIBwWZrJyHwsV47xj8kH7aNeZ67FYsj9XuiO9sE%2B%2FviMYQj4Aqn8e08dxCl4d63nJ%2FSxdtNFkMZgdlqSS65106HszyKausWn6Te1%2B6B0dHeDY0jM2Obj8e5uGj9AxskGDvHw%3D%3D
https://jenni.ai/citation?d=z%3AfVbLbhxFFJ2g8NwgPgCpJBaAlJ6HPRk72aA4loUdbEexIcoKarpud5Wnuqqpx3g6bAISW%2F7HP8UuC8SGU9UzxgkxljyP6nurzj33nFvz69Xgvco6VSvzobi0bnE1%2BEzyuQ%2BOl6G7%2B8e5JFZxH9KLVNYwZUTE047ZKpBhgbuaAgnW2RgkngaLtYUyNeNiyU3gNSGUBUnKpcfkCLspZDoywjNuBFNNi9NSWEvk%2BjVvS8U1a0goPjyXyjMfougYrXijDHkm7SUrrfGxIcfmJPlS2eiYI2zlWYKRklpJxjb4Nzd3rRBjcVDraMk1mR7Q26V6SlFYdzbWEvlcdx57AucBcZfej5X3qdbTGNhXB6fHp18zri0WLhXYaMmVpJZgx5fclSp093KF6Vzvo6OMqY2ulNxTZseEnuRKRzIl%2BeGZTAk32UC2bWyOS%2BkNdwsKCURAVar0%2FT5eVV0qCfuW0qq01cGN4r70LII7H7gyfK4RlKls87YNN6pCm0DjuvY1xnTKNdWeXUpVSlaC8gDqsJHJKBGpQWqNJiWAZJbKWYMmBDycRyegm1y4BJ0l1gS1Ti15OrtvNegBwdgbnwUeIWGeq8mdwwceWGKbAVNCjvIjWEbTlUlwEplAXzvVMtTTa%2FNdNdxj5FtKqHWXNKAMGEm8ozYo9WZR4AemALc4Ed3mpbM%2BEUSb5mya6oeHiGksyPaqBpOoEQpLMJ2ax77BWaFo5FIJqIC1vkOXtK0zH7RqNdSWIyGypPRcLbYw0GR%2FKoyI4CxjxGwE1hP7hsayFGGxqD2Y%2FFduKTLI6NEg2dectl0Ye6lJ9K59h782RlGkRQp5wzH58L4o%2BBW%2Bw7csShQFBDoBRty6eEJf4TwHoC0WVZJh2uFWYQ41L4HTk9iH4uqt8dasGG83iVlEkzs0lb0avF9ztBu8vNL9YDnIbhfj4faU4NdIn8AvQdPq6DDNo55oIDxCfekdVT0quaBGlezZtRIN24sQD47PIM%2F6pp%2BVKvu0WloNpj7V120GgN8xXIXhDaUhW2Fu6a4%2Btguplac6qTqcRFeccJhasj2OPN8pLpzVNPhv6sUel9xFIQAiZy%2FW2VK5W5OqIwgJVswJ%2BshyKIidSf7y1ozyBY99uN3HAqz3HRE7jKa%2B9YwnMDxanpN%2BPuAO1eyrNtUEu6g%2BrYLmnorqdamEvxrcLYVVq88n4%2BFsPN4ZqQvu5t6PlpP7hZqMR1uz2XRXKD83r%2FDqzW9qC3%2FF7MGDsdraHu8W27uTmbQtoV20WjyfTifTnZ2d8XiG8FP%2B%2BiK3OavkAiq5X0zGEIqEqeqIC2kO7iA6tLuk751e%2FSJDaP3D0Ug6TFM%2FLG0zajmmt%2F%2FRx3mjAi64HtNorfSiwu31sitgzaK3f3Ft%2FwLyKCqM6CKPrqK3HhXz2GH2FLzB%2FVDkkTRsRVXjhNC1ic4Fd7CKpnN8vYNDyFZP4PKby4QRqjvEapidxF732EYTBrhLK4wrCFE8xx3u%2B9W1yk8w97M7DzLmh%2BxbzJO1fJ9uQGdN5yGzn0Czwx40NJ9AswyavUigq2Bb3DL44fBBJWwD4wHOXAm%2BlWVh3zIG5UnRh8wn0xyz%2BmJjpXvsGPqsKV0OGcKjskzYcSbiq%2FPJ5P72rM9hjzfD6BlYUJrt9TPJsTP8MFA4yZfW0d%2Ff%2FPnXxz8NBgMJYm%2BcLSZTqCPtpI43N6ZIxH9URkig2EgAuhxaV4%2F%2BV5qL9EvpB%2BgDtN75Bw%3D%3D
https://jenni.ai/citation?d=z%3AvVZLcxtFEFZCeJw5pbhkqiiqoLCkXVl25FyoPMGYkFQsMBxnd3p3J5qd2cxD0uaUFPwQfgF3%2FwH%2BDqecuPDNriybxK6iOHBR7aOnu79H9%2Br16eB6Yawspb4hVsYuTgcfVzxz3vLctzduzSvpmPNBtIzqRpnWMV8ROx4%2BGT5jjyyvKR5i3jCpl%2BS8LLmnLqRAAmMdnhcqkM6lLllmzcrFC64Fk3UTlJNLYrnRLtSNl0YzU%2BDW1eRlzhprRMi9Y7w2OPQ4OCVrtjI1IU6zuVzMzYIdV6YZsTlKNlbW3LasMHlwMZOP3Z83FvPjAZoNWpB1%2Fp9tZKHtmqSKL6Wxl1VFXo%2BLDhY71MJocpL31QupBc6fF7bkiNu8woOCLFtyFXimCEedLCvAQiO5qRuuJQEjetkizyxuQTzRIraEQNIV13lHrbQMMBcIxKuolKcyZoCOuJV1UICKVxeQ%2FStI71BqGEir0Lrgnu%2BgQ4QoqYm5YJfUshV3UbuoEYmdSLRRy1g5TZK3inQKo8iI3TdLbmXEMsy4IxERIEGwXDF6EXqVaiMIlcquRPBSyZeIBA3cOXJgbmVY1TYG3eG%2B5x90BwVWowx570Lukd3Y6AxTmy5zhYScNcZJH5mJrEMNLQuc0R5JInnotpINW0lfsYqgcidJ790RuysEDhvNlWp33nnftVwYOCz2C95R5Op6BGvkPlLfq4VWAywDYrai9ejwWkVYsbfeYUB%2B7rmofc01L6OQXZG8MorHG8Avgu11lA5yg%2FQRO6IWkyvcnbcZehcRlL2qN8XzHHqQeBBNOEkm%2B8MkraG25%2FCJPdSFOR28V%2FLgK%2ByCVzBEg7XwqFsNIhntTWFir8gd6Yfs2OQSHjjOJbYFORWzWJmFuEV%2BxZoSGtsmrquC11K15fehtLzi8P6StPw5iIqzBysprFE0uCT%2BKdnIUB%2FvntFLCY9WvOaCzXko5OKqk%2BLuS5n1x7rLq%2BKqb7iQ3Hq5iX1A2vSxBUh7Koo3uRTudPB%2BLoxc30yTUTrbSybjhXOj5Uyms1E6nRykECnTr%2FDr9Gs52Utnw%2F392U%2FKNKTvdmwfiheTg8ntWbq3d3t3NpnuTWdTDCzBkLRenEx3Z7Nkkqb7CXI84W%2BeI1PoFXoOhXaHaTLcTSrFdRngl4w01M2UdHBIL9i1DtjiSJuVIlESe7jAcBmITz9YtT6qvG%2FcnfF4oWlzMs4FVtkYdqT1qKmaMRQd9oqOIyW5orEwK60MF%2BMO5niymxzMShcy3zaRxcUmbo7bazAimeII%2BS4%2BJh9nDrEql1g599r7mDP%2FobeEBRtdI07wNXLd05sHvbfW88PtHnx65t97vX%2BDjaO02VQnl3xX7rBH2wnDgLATfEnYt3zJC28ambtfTgcfFMLUcDu6yqTgk44785aZqZCkRB%2BSpdMuZv3pvYDxgqA77HE3uqjvu%2BGFzhEC6iK%2BmIOv6ebMF%2Fc3m%2FQMAnY6Djzefg%2BgYPe5JXI55vqvr%2F48%2BuO3wWBQgegLTYh0mux3KeX27H%2FBMkk2WB5iXE0NSnZYf0kY3rzfReAw7vszLAcbLJ%2F1wkCN%2FsMbQ%2BeUV9ooU7YMb7EnsN43OL7%2BnV2CY5IkfZvrT7YtdJkudvH%2FqLR7%2B0ylWz3imPs7GBX%2FpdruxJlmW0xfXgeky7TpG3x%2BXkLEKfkoD5i%2Fz8%2FmD2tkZGw5vmqTLOJ%2Fsx%2FxRcA0Xfsb

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (1JRISS)
ISSN No. 2454-6186 | DOL: 10.47772/1JRISS | Volume X Issue VIII August 2026

appeal; and situational stimuli (Gao et al., 2022). In online settings, stimuli are the elements of the virtual
environment that reach the consumer's consciousness and arouse particular emotions (Gatautis et al., 2016).

Organism (O): the consumer's internal cognitive and affective states that intervene between stimulus and
response, including attitudes, beliefs, attention, comprehension, knowledge, and emotions such as pleasure and
arousal (Gatautis et al., 2016).

Response (R): the behavioral outcome, typically framed as approach or avoidance behavior. In consumer
research, responses commonly include purchase intention and, critically for this study, impulse buying (Li et al.,
2023; Vazquez et al., 2020).

The SOR paradigm is widely regarded as the most adopted theoretical approach in online impulse buying
research (Chopdar et al., 2021), having been extended from physical retail environments into e-commerce
settings, where website and platform features replace the physical store atmosphere (Kiihn & Petzer, 2018). In
the present framework, the strict mediation chain of the classic paradigm is relaxed: rather than proposing that
stimuli operate only through organism states, the model predicts direct effects of both external stimuli and
internal states on impulse buying. This simplification is consistent with conceptual models that treat
environmental and individual characteristics as parallel antecedents of impulsive behavior.

Conceptual Framework and Hypotheses
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Figure 1. Conceptual framework of impulse buying among university students (direct-effects model).
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Social media is widely recognized as a key driver of FOMO, with an estimated 69% of people globally
experiencing it in some form; platforms such as Instagram, Facebook, and Snapchat intensify the condition by
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curating content that fosters feelings of exclusion (Tripopsakul & Tripopsakul, 2026). The mechanism is
inherently comparative: followers view influencers as ideal role models they seek to imitate, and imitation of
influencers significantly increases FOMO (Dinh & Lee, 2021). Because university students are among the most
intensive social media users, constant exposure to the curated experiences and purchases of peers and influencers
heightens the perception that rewarding opportunities are passing them by. Exposure to social media influencers
triggers FOMO, which subsequently influences consumption decisions (Dinh & Lee, 2024). Hence:

H1: Social media influence has a significant positive effect on fear of missing out among university
students.

The social comparison dynamic of social media does not only generate anxiety; it also cultivates materialistic
value orientations. Drawing on social comparison theory, scholars have shown that social comparison plays a
significant role in developing materialistic values, with social media use moderating the relationship between
comparison with peers and media celebrities and the formation of materialistic values among adolescents and
young adults (Islam et al., 2018). Social comparison with social media influencers significantly increases
materialism among young adults (Azhar et al., 2026), and heavy social networking is positively associated with
financial social comparison, which in turn fuels materialism (Sharif et al., 2021). Influencer imitation likewise
drives materialism alongside FOMO (Dinh & Lee, 2021), and exposure to influencers' conspicuous consumption
is mediated by both fear of missing out and materialism (Dinh & Lee, 2024). For students immersed in
influencer-saturated feeds, acquisition is repeatedly framed as the route to status and belonging, reinforcing
materialistic values. Therefore:

H2: Social media influence has a significant positive effect on materialism among university students.
Digital credit accessibility

Digital credit accessibility may also feed materialistic values, though this path has received less attention than
the reverse (materialism — credit use). The logic is that frictionless credit normalizes acquisition beyond one's
means: BNPL services can put consumers into a debt trap by encouraging them to buy things they cannot afford,
thereby promoting a culture of materialism and consumerism (Raj et al., 2023). Relatedly, BNPL usage is
positively associated with a hedonistic lifestyle among young consumers, and this lifestyle orientation ultimately
contributes to increased impulsive buying (Rochma & Suryandari, 2025). Where credit is instantly available at
the point of purchase, the perceived attainability of material goods rises and consumption-oriented value systems
are reinforced; conversely, the same literature shows that materialistic consumers are disproportionately drawn
to BNPL (Raj et al., 2023), suggesting a mutually reinforcing relationship between credit access and materialistic
values. The following hypothesis is therefore proposed:

H3: Digital credit accessibility has a significant positive effect on materialism among university students.
Direct Stimulus-to-Response Path (S — R)

Digital credit shapes behavior partly by attenuating the pain of payment. The convenience and interest-free
structure of BNPL encourage more frequent purchases and reduce the psychological impact of spending, often
leading to impulsive buying (Goyal, 2025). BNPL users show a higher online impulse buying tendency than
non-users, with a clear link between impulse buying tendency and sensitivity to sales conversion tools (Fook &
McNeill, 2020). Accessibility and convenience are decisive: research finds a strong correlation between
behavioral intention and increased discretionary spending, driven largely by the accessibility and convenience
of BNPL services (Biradar & Reddy, 2025). Among students, fintech payment app use and hedonistic lifestyles
positively predict impulsive buying (Fransisca & Loo, 2025), fintech payment adoption has been linked to
increased consumptive buying among young people (Rusdian et al., 2026), and BNPL's psychological design
deferred payments and perceived affordability predicts impulsive purchasing (Nusir et al., 2026). Because digital
credit simultaneously removes payment friction and adds urgency, easy access should directly elevate impulsive
digital borrowing and spending, in line with evidence that quick-access credit facilitates impulsive spending
financed by debt (Frigerio et al., 2020). Therefore:
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H4: Digital credit accessibility has a significant direct positive effect on impulsive buying among university
students.

Direct Organism-to-Response Paths (O — R)

FOMO operates as an internal urgency state that lowers self-control and heightens emotional arousal at the point
of purchase (Syafila et al., 2025). Studies of student samples confirm that FOMO and social media use exert
significant simultaneous effects on impulsive buying, with FOMO showing a significant positive coefficient (3
=0.192, p <0.001) alongside social media use (f = 0.776, p < 0.001) (Adhi & Psikolog, 2025). Globally, 37%
of users make purchases directly due to FOMO-triggered urgency (Tripopsakul & Tripopsakul, 2026).
Qualitative evidence among university students shows that FOMO-driven impulsive buying is triggered by
trends, livestream promotions, discounts, and free shipping, often followed by guilt (Husna et al., 2025), and
that FOMO significantly drives impulsive purchases and short-term gratification followed by post-purchase
regret (Siri, 2025). FOMO should therefore translate into impulsive digital spending, with digital credit making
the urge trivially easy to discharge. Therefore:

HS: Fear of missing out has a significant positive effect on impulsive buying among university students.

Materialistic value orientation directs identity and self-esteem toward the accumulation of goods (Ozdemir,
2022), and this orientation reliably predicts unplanned spending. Materialism increases the inclination toward
impulse buying and precipitates compulsive buying behavior, with impulse buying operating as the conduit (Raj
et al., 2023). Social comparison-driven materialism directly predicts impulsive buying among young adults
(Azhar et al., 2026), materialism positively and significantly influences impulsive buying behavior (Rodrigues
& Oliveira, 2021), and materialistic individuals show greater shopping impulsivity, particularly when
commodities reflect identity (Seinauskiené et al., 2016). Because materialistic students are oriented toward
immediate acquisition, and digital credit removes the financial constraint that would otherwise delay that
acquisition, materialism should directly elevate impulsive digital borrowing and spending. Hence:

H6: Materialism has a significant positive effect on impulsive buying among university students.
Discussion and Implications
Theoretical Implications

This framework contributes to the impulse buying literature in three ways. First, it integrates previously siloed
streams cognitive (financial literacy), psychological (materialism, FOMO, self-control), social (social media
influence), and technological (digital credit accessibility) into a single parsimonious direct-effects model,
responding to calls for research on how consumer-related factors and the digital environment jointly facilitate
impulsive purchases (Nyrhinen et al., 2023). Second, the framework addresses the previously overlooked role
of FOMO in social-media-driven impulse buying (Tripopsakul & Tripopsakul, 2026) by including it alongside
materialism as a distinct antecedent, while also accommodating evidence that financial literacy's effects may be
contingent on context and measurement (Putri & Noorrizki, 2024; Sarmiento, 2024). Third, by treating self-
control as a direct inhibitory antecedent grounded in deficient self-regulation theory (LaRose & Eastin, 2002),
the model recognizes the individual's regulatory capacity as a first-order determinant of impulse buying rather
than a peripheral factor.

Practical Implications

For policymakers and educators, the framework underscores the need for financial education programs that go
beyond knowledge transfer to include behavioral awareness, emotional regulation, and digital media literacy
(Farhana, 2025). University curricula could integrate modules on budgeting, credit costs, and BNPL risks, since
low financial awareness among young digital credit users contributes to uninformed decision-making (Biradar
& Reddy, 2025). For digital lending and e-commerce platforms, the findings imply a responsibility to design
transparent credit disclosures, spending limits, and friction points that counter impulsive defaults (Goyal, 2025);
self-control-supporting features such as reflection prompts and salient cost information have already been shown
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to reduce impulse purchase urges (Han et al., 2021). For students themselves, the model suggests that cultivating
self-control — through conscious regulation strategies and reduced social-media-driven comparison — is a

practical lever for resisting impulse buying even in an environment engineered to encourage it (Han et al., 2021;
Nyrhinen et al., 2023).

Limitations and Directions for Future Research

As a conceptual paper, this study's propositions require empirical validation; the framework does not yet quantify
effect sizes or establish causality. The model is also deliberately bounded to university students, and findings
from student samples may not generalize to other age groups or geographies (Pradhan et al., 2018). Several
extensions are possible: examining post-purchase regret and financial well-being as outcomes of impulsive
buying (Halim et al., 2024; Nusir et al., 2026); testing gender differences in the proposed paths, consistent with
evidence that BNPL intention is more strongly driven by impulsive buying among male consumers and by risky
indebtedness behavior among females (Hesniati et al., 2025); and exploring self-control and financial literacy as
protective moderators that attenuate the proposed relationships.

CONCLUSION

Impulse buying among university students is the outcome of a convergence that is historically new: frictionless
digital credit, immersive social media, and the psychological states of FOMO and materialism. This conceptual
paper has integrated these forces into a theoretically grounded, testable framework in which digital credit
accessibility and social media influence act as stimuli, FOMO and materialism act as organismic states, and
impulse buying is the behavioral response. By offering six propositions four direct, the model provides a
roadmap for empirical research and a warning for marketers, universities, and regulators alike: the students most
susceptible to impulsive spending are precisely those with the easiest access to the digital credit that finances it.
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