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ABSTRACT

In recent years, increased online viewership, particularly user engagement on social media platforms has
positioned educational influencers and online learning communities as significant informal learning agents in
India. These platforms enhance access, motivation, and cognitive engagement through simplified and
selfregulated learning formats. However, algorithm-driven echo chambers and reward-based psychological
mechanisms often reinforce belief-aligned content, thereby limiting critical thinking and scientific
temperament. The study concludes that while educational influencers expand reach and learner engagement,
they lack the methodological rigor of formal education and therefore function as a complementary support
system rather than a substitute for institutional learning in the Indian Context.
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INTRODUCTION

The presence of influencers has increased dramatically from 2020 onwards on social media especially
Facebook, Instagram, YouTube, Twitter, and other online platforms. The growth of Influencers has been
witnessing 320 % plus by 2025 from 2020. Although influencers engage in promoting various products,
education is one of such areas in India pushing social media consumption. This shows the growing online
traffic in education through influencers network on various social media platforms.

Education is not immune to the influence exerted by social media, and digital influencers wield in this age of
digital technologies. It is not about promoting the products and services, but about the influencer figures who
inspire, educate and empower students and teachers alike. According to the online statistics the growth of
influencers in education sector is around USD 5 Billion by 2025. According to YouGov’s data, 71% of urban
Indians follow some kind of social media influencer, out of which 80% follow them on YouTube. Now rural
India is dominating with 39 million over urban India. The content creators and vernacular influencers play a
strong role in shaping awareness and opinions in rural users. Now it is witnessing 10 %YoY growth in rural
while it is 5 % YoY growth in Urban India. Influencer marketing in education brings increased engagement,
authenticity and trust, access to diverse perspective and wider reach.

The Indian education system that involves with both formal and non-formal education streams which caters
one of the largest learning population among the globally operating across diverse socio-economic, linguistic
and cultural contexts. Further it offers a wide range to multilinguistic population. In the formal stream the
educational institutions including schools, colleges ,universities and professional bodies continue to play a
central role in curriculum delivery, courseware ,certification and support the socialization process among the
peers. However, the system still has gaps such as larger class sizes, limited personalization, examination
oriented, rote memorization than analytical. As the digital platform open their vistas in imparting educational
learning and one of the key digital platform actors are influencers.

In recent years, social media platforms have emerged as an influential informal learning environment.
Although numerous influencers operate across digital platforms, only a limited number of educational
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influencers and digital learning communities on platforms such as YouTube, Instagram, X, and Reddit provide
structured academic instruction, competitive examination guidance, career mentoring, financial literacy, civic
education, and peer-based academic support. However, learner engagement differs across platforms, with
YouTube dominating due to its accessibility and strong audience preference. Instagram follows, gradually
consolidating its position within the educational content ecosystem. These platforms operate outside
institutional accreditation structures, yet they exert substantial influence on learner cognition, motivation, and
behaviour.

Within this context, educational influencers are conceptualized as complementing existing learning systems
and pedagogical practices that support mainstream education rather than substituting for them. Drawing on
established educational psychology frameworks, the paper examines how influencer-driven learning processes
address cognitive, motivational, and social dimensions that are often underemphasized within formal
educational settings. Accordingly, the study positions educational influencers as complementary learning
systems and evaluates their alignment with the objectives of the National Education Policy (NEP) 2020.

2. Review of Related Literature

The review of literature is based on various online articles on the role and presence of influencers of social
media and the psychological and neurological influence on the target audience. The review includes , research
articles, podcasts, YouTube, Instagram videos, online articles, and Digital content and platform-based
educational resources. This study extends the literature by integrating educational psychology with policy
analysis to understand the systemic role of educational influencers in India. Accordingly, the literature is
organized thematically to highlight key conceptual dimensions relevant to educational influencer led learning.

2.1 Education Influencers and the Learning engagement.

The Existing literature indicates that educational influencers play a increasing role in shaping learner
engagement within informal and digital learning environments. Studies examining influencer-led education
report increased learner attention, perceived relevance, and accessibility, particularly among secondary school
and higher education learners. Research focusing on student decision-making and learning behaviour proposes
that influencer credibility, relatability, and simplified communication styles contribute to sustained
engagement, positioning educational influencers as informal pedagogical agents operating beyond traditional
institutional frameworks (Naveen & Sharma, 2025; Jagtap, 2025).

2.2 Psychological Impact on Motivation and Learning Behaviour

Some of the studies highlight the psychological processes through which educational influencers affect learner
motivation and learning behaviour. Research shows that influencer-driven educational content encourages goal
orientation, persistence, and perceived self-efficacy by presenting learning as achievable and socially validated
(Jagtap, 2025; Kushagra, 2024). These findings conceptually align with motivational perspectives such as Self
Determination Theory, which emphasizes autonomy, competence, and intrinsic motivation. However, scholars
caution that motivation driven primarily through external validation and platform engagement may remain
fragile without structured pedagogical reinforcement (Chowdary et al., 2023).

2.3 Cognitive Effects, Simplification, and Learning Outcomes

Investigation on digital instructional practices emphasizes the role of content simplification, repetition, and
visual explanation in enhancing learner comprehension. Studies examining social media—based education
suggest that modular presentation and visual cues reduce perceived learning difficulty and cognitive overload,
particularly among examination-oriented learners (Naveen & Sharma, 2025; Jagtap, 2025). These observations
resonate with Cognitive Load Theory, which explains how reducing extraneous cognitive load facilitates
schema acquisition. Nevertheless, the literature warns that prolonged reliance on simplified content may
constrain higher-order cognitive processing and analytical depth if not complemented by formal instructional
structures (Sweller, 1988).
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2.4 Ethical Concerns, Children’s Rights, and Mental Well-being

The growing body of literature addresses ethical and psychological concerns associated with influencer-led
educational content, especially among children and adolescents. Studies based on parental and teacher
perspectives report mixed attitudes, acknowledging the accessibility and motivational value of educational
influencers while raising concerns regarding privacy, commercialization, and unregulated exposure (Kiziltas &
Kutluboga, 2025; Khan & Sharma, 2024). Parallel research on influencer culture also documents emotional
strain, anxiety, and psychological pressure experienced by influencers themselves, underscoring the reciprocal
stresses embedded within engagement-driven digital ecosystems (Azayam et al., 2024).

2.5 Algorithmic Echo Chambers and Critical Thinking

Recent scholarship on algorithmic personalization highlights the formation of echo chambers within social
media environments. Studies examining short-video and social networking platforms demonstrate that
confirmation bias and selective exposure reinforce belief-aligned content, limiting exposure to diverse
perspectives and critical debate (Dutta et al., 2025; Gao & Gao, 2023). In educational contexts, such
algorithmically curated environments are shown to weaken analytical reasoning, critical thinking, and
scientific temperament by privileging familiarity and agreement over epistemic challenge.

2.6 Consumerism, Commercialization, and Influencer-Led Education

Existing literature also examines educational influencers within the broader context of digital consumerism and
platform-driven commercialization. Several studies highlight how influencer culture operates at the
intersection of education, marketing, and consumption, where learning content is increasingly embedded
within promotional narratives and monetized engagement strategies (Jain, 2025; Chowdary et al., 2023).
Research on influencer ecosystems suggests that algorithmic visibility, brand partnerships, and audience
metrics incentivize content creators to prioritize engagement and scalability, potentially blurring the boundaries
between educational intent and consumer persuasion. While these studies do not dismiss the educational value
of influencer-led learning, they caution that the growing integration of commercial logics into educational
spaces may reshape learner identities from knowledge-seekers to content consumers.

2.7 Synthesis and Research Gap

Although existing studies provide valuable insights into engagement, motivation, cognitive processing, ethical
risks, and consumerist dynamics associated with educational influencers, the literature remains fragmented
across media studies, psychology, and education. Limited research integrates educational psychology
frameworks with policy perspectives to examine educational influencers as systemic components of national
education ecosystems. Addressing this gap, the present study conceptualizes educational influencers as
complementary learning systems within the Indian educational context and analyses their psychological
implications in relation to the objectives of the National Education Policy 2020

METHODOLOGY

This study adopts a descriptive research design based on secondary sources, including digital content and peer
reviewed academic literature and adopts a thematic and framework-based analytical approach. Secondary data
drawn from digital content and platform-based educational resources were systematically examined and
interpreted using established educational psychology frameworks to understand patterns of learner
engagement, motivation, and cognitive influence. Data sources included publicly accessible social media
platforms (YouTube, Instagram, and Twitter/X), online learning communities (e.g., Reddit), along with peer-
reviewed literature in educational psychology.

Objectives of the Study

The objectives of the study are a) to identify the most popular education focused influencers and learning
communities across various social media platforms in India  b) to classify the types of educational content
provided through these platforms c) to examine the educational levels served by influencer-based learning and
the areas they covered d) to analyse the psychological mechanisms underlying influencer driven education e)
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to study and state the role of echo chambers in attracting and retaining the followers i.e the learners. f) to
assess how for the influencers can complement formal education system and how this align with NEP 2020.

The limitations of the study.

As the study based on subscribers and followers and various types of content and visuals that made this
learning process and the study limited to a few and most popular influencers despite these platforms provide a
much wider base. As the primary data of the learners and interviews of the influencers are absent the study
limited to the information collected from various online sites.

Within these methodological boundaries, the study aims to provide an analytical understanding of educational
influencers as complementary learning systems in the Indian educational context.

RESULTS

The rapid expansion of digital learning across social media platforms is shaping on various platforms of social
media which shaping India’s educational ecosystem, As the educational influencers gaining momentum with
their presence and penetration on various SM platforms and the trend has shown phenomenal increase since
2020. The platforms that shaping this ecosystem are YouTube, Instagram, Facebook, Threads ,Spotify,
Medium, Quora, LinkedIn Reddit and so on

The influencers and content creators provide learning resources, updates and career guidance to larger student
audience. The influencers have become key informal agents to promote the education to the online learning
community ,impacting student awareness and engagement beyond traditional institutions.

The popular education influencers are Khan Sir,( Khan G.S. Research Centre) , Dr,Vikas Divya Kirti ,Gagan
Pratap, Himeesh Madan, Roman Saini, Aman Dattarwal ( Founder: apni kaksha) ,Sagar Dodeja (founder: civil
beings) and Alak Pandey ( founder: physics Wallach ), Mohamad Khsif (dear sir), Sonam Wangchuk and even
more on the list. Among the women influencers Diksha Arora,Manisha Saini, Nikitha Choudary, Ritu
Rattewal, and Himanshi Singh and the list further moves on. Each one creates a different content aim for
addressing the audience different needs. Now this list enlarges and target audience figures have been
dramatically increasing at a constant basis.

Educational Influences and Platforms

Table 1 Social media wise Educational Influencers and learning communities

Platform | Influencers / Communities Educational Focus

YouTube | Khan GS Research Centre; Physics Wallah; Dear Sir; Dhruv | Academic learning,
Rathee; Sandeep Maheshwari; TED-Ed; Crash Course exams, civic education

Instagram | Ankur Warikoo; Finance With Sharan; Think School; Aman | Career skills, finance,
Dhattarwal productivity

Twitter/X | Sonam Wangchuk; Vikas Divya Kirti; Dhruv Rathee; Akshat | Education reform, policy
Shrivastava discourse

Reddit r/Education;  r/Teachers; r/HomeworkHelp; r/Studylnindia; | Peer learning, academic
r/College support

The table illustrates the platforms and the influencers and their focus areas. Instagram influencers showcasing
their power of career skills, finance and productivity. It is reflected and focused on only a few of the
influencers. On X platform the main education focus is reform and policy framework and discourse, reddit
asserts various communities who extends the content and the focus areas are on academic support and peer
learning, while YouTube’s focus lies in academic learning, exams and civic education and provides different
subjects.
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Content Domains of Educational Influence

Table 2 Classification based on Content Domain

Content Domain

Nature of Learning

Major Platforms

Academic Instruction

Conceptual clarity

YouTube

Competitive
Preparation

Examination

Strategy, discipline

YouTube, Twitter/X

Career Guidance

Transition planning

Instagram

Financial Literacy

Applied economics

Instagram, Twitter/X

Civic Education

Critical reasoning

YouTube, Twitter/X

Peer Learning

Collaborative support

Reddit

Here, the most popular platforms are listed to limit the study focus. It shows that YouTube is dominating major
content areas. Especially academic instruction, competitive examinations, while Instagram occupying the next
place its focus areas are career guidance and financial literacy. And peer learning is promoted by Reddit and

The X is also showing their incrementing presence.

Educational Levels Served

Table 3 Educational Influencers and Educational Levels

Educational Level Influencer Category Learner Needs

School Education Academic YouTubers Cognitive scaffolding

College / University Career  mentors,  peer | Navigation and decision-
forums making

Educational Level Influencer Category Learner Needs

Competitive Examination | Exam mentors Motivation and discipline

Track

Lifelong Learning Finance and policy | Self-directed learning
educators

This table reflects the different categories students based on their education level and the influencer category,

and learner needs and how they are wrapping up the areas.

Table 4. Platform-wise Distribution of Education Influencers - Educational Level and Target Audience, -

Traffic Intensity

Platform Educational Influencer Category | Target Learner Needs Traffic
Level Age Intensity
Group
YouTube School Education | Academic YouTubers | 13-18 Cognitive scaffolding, | Very High
years concept clarity
YouTube Competitive Exam mentors, | 16-25 Motivation, discipline, | Very High
Examination coaching channels years exam strategies
Track
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Instagram College / Career mentors, skill | 18-25 Career navigation, | High
University coaches years productivity
Instagram Lifelong Finance &  self | 22-35 Self-directed learning, | High
Learning improvement years awareness
influencers
Twitter / Higher Education | Thought leaders, | 21-45 Policy understanding, | Moderate
X & Policy educators years critical discourse
Reddit College / Peer forums, | 18-30 Peer learning, problem | Moderate
University academic years solving
communities
LinkedIn Lifelong Professional 22-45 Skill upgradation, | Moderate
Learning educators,  industry | years professional growth
experts
Quora College / Subject experts, | 18-35 Concept clarification, | Moderate
University academic responders | years exploratory learning
Spotify Lifelong Podcast  educators, | 2045 Reflective learning, | Moderate
Learning subject specialists years contextual
understanding
Threads College / Opinion leaders, | 18-30 Perspective-building, Low to
University Educommentators years discourse Moderate
Facebook School & College | Teacher groups, | 25-45 Community  support, | Moderate
Education coaching years resource sharing
communities

The table illustrates the categories of educational influencers and the age groups most inclined to engage with
influencer-based learning. It also indicates that different digital platforms cater to varied educational levels,
ranging from school and university education to lifelong learning contexts. This further explains the varied
learning needs and areas of interest among learners, the platforms through which influencers engage their
audiences, and the corresponding intensity of platform traffic. The findings indicate a platform-specific
structuring of educational influencers in relation to learners’ educational levels and learning requirements.
High traffic platforms such as YouTube and Instagram support school and examinations and early career
learning. Inquiry and discourse driven content is from the platforms such as Reddit, Quora, and X. These
platforms facilitate peer learning , conceptual clarification, discussions, particularly among college and adult
learners. The reflective and community-oriented platforms such as Facebook, Spotify and LinkedIn cater to
lifelong learning ,professional development and self-directed education. This underscores the differentiated yet
complementary roles of these platforms in shaping India’s informal educational ecosystem.

DISCUSSION

The findings presented across Tables 1 to 4 demonstrate a clear platform-specific structuring of educational
influencers in relation to learner age groups, educational levels, and learning needs within India’s informal
education ecosystem. YouTube emerges as the dominant platform for school-level instruction and competitive
examination preparation, reflecting its capacity for extended explanations, visual scaffolding, and subject
depth. Instagram primarily supports career guidance, financial literacy, and productivity-oriented learning
among college students and early-career learners, while platforms such as Reddit, Quora, and Twitter/X
facilitate peer learning, academic discussion, policy discourse, and conceptual clarification, particularly among
higher education and adult learners. Collectively, these patterns indicate that influencer-based education is not
monolithic but differentiated across platforms, each fulfilling distinct pedagogical functions. This functional
specialization suggests that educational influencers operate as complementary learning channels that address
gaps in accessibility, engagement, and learner support rather than replicating the structured roles of formal
educational institutions.
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Educational Psychology of Influencer-Based Learning

Educational influencers exert their impact on learners mostly through a combination of cognitive, motivational,
social, and critical-reflective psychological mechanisms that collectively supplement the functions of formal
education. From a cognitive perspective, influencer-led instruction particularly on platforms such as YouTube
which employs simplified explanations, visual representations, repetition, and modular lesson structures that
effectively reduce extraneous cognitive load and facilitate schema construction. This is especially beneficial
for school students and competitive examination aspirants who often struggle with dense curricula and time
constraints. In terms of motivation and self-regulated learning, career, productivity, and financial educators
encourage learners to set goals, manage time, monitor progress, and reflect on performance, thereby fostering
autonomy, self-efficacy, and persistence. The key components of self-regulated learning that are often
underdeveloped in examination-centric formal systems. Social constructivist mechanisms are most visible
within Reddit-based academic communities and educator forums, where peer interaction enables collaborative
problem-solving, normalization of academic stress, and collective knowledge construction, aligning with
VWygotskian principles of learning through social mediation. Additionally, civic educators and policy-oriented
influencers stimulate critical pedagogy by encouraging questioning, ethical reasoning, and informed
citizenship, extending learning beyond syllabus-driven objectives to include democratic engagement and moral
reflection. Collectively, these psychological processes validate that educational influencers do not merely
transmit information but actively shape how learners think, regulate their learning, interact socially, and
construct meaning and thereby functioning as psychologically rich additions to mainstream education rather
than substitutes for institutional pedagogy.

Educational Psychology perspectives on Influencer-Driven Learning

Educational influencers shape learning processes through several well-established psychological mechanisms
articulated in educational psychology. From the perspective of Social Learning Theory, proposed by Albert
Bandura, learning occurs through observation, imitation, and modeling. Influencers function as visible and
relatable role models, enabling learners to acquire knowledge, strategies, and attitudes by observing problem
solving approaches, study habits, and success narratives. The perceived similarity and credibility of influencers
enhance vicarious learning and self-efficacy, thereby strengthening learner motivation and engagement.

Drawing on Vygotsky’s sociocultural theory, learning is understood as a socially mediated process that
develops through interaction within a cultural context. Influencer-led learning environments, particularly
comment sections, peer discussions, and community-based platforms, create informal spaces resembling the
Zone of Proximal Development (ZPD), where learners extend their understanding through guided
explanations, shared experiences, and collaborative meaning-making. In this sense, influencers act as
mediators who scaffold learning beyond formal classroom boundaries.

From a motivational standpoint, Self-Determination Theory, advanced by Deci and Ryan, provides further
insight into the appeal of influencer-driven education. Influencer-based learning often supports autonomy by
allowing learners to choose content and pace, competence through simplified explanations and achievable
goals, and relatedness through parasocial interaction and community belonging. These factors collectively
foster intrinsic motivation, which is central to sustained engagement and self-regulated learning.

In terms of cognitive processing, Cognitive Load Theory, proposed by John Sweller, explains how simplified
content formats commonly used by influencers reduce extraneous cognitive load, making complex concepts
more accessible. Visual aids, repetition, and modular explanations help learners process information efficiently,
particularly in exam-oriented or skill-based learning contexts. However, excessive simplification may also
limit deeper cognitive processing if not supplemented by structured pedagogical depth.

Together, these theoretical perspectives illustrate how educational influencers address cognitive, motivational,
and social dimensions of learning that are often underemphasized in formal education systems. While these
mechanisms enhance accessibility and engagement, they also highlight the need for balance, as influencer-
driven learning lacks the systematic rigor and evaluative frameworks of institutional education. Consequently,
educational influencers are best understood as complementary learning agents that extend and support formal
education rather than replace it.

Page 2082 www.rsisinternational.org


https://rsisinternational.org/journals/ijrsi
https://rsisinternational.org/journals/ijrsi

INTERNATIONAL JOURNAL OF RESEARCH AND SCIENTIFIC INNOVATION (1JRSI)
ISSN No. 2321-2705 | DOI: 10.51244/1JRSI [Volume XIII Issue | January 2026

* RSIS ¥V

Echo chambers: The psychological and neurological implications.

The education stream of influencers mostly based on created belief and impact of the online audience for
which we need to see the underlying factors. Otherwise, we are literally in a myth. This informal learning
stream has contributed to the wider dissemination of educational content across diverse sections of society.
Neurological and psychological mechanisms underlying echo chambers play a significant role in shaping how
learning is received and internalized. In this context, target audiences often engage within belief-aligned
environments. Algorithmically reinforced agreement and peer validation activate the brain’s reward circuitry,
encouraging learners to repeatedly consume content that feels familiar, simplified, and emotionally affirming
rather than cognitively challenging. As followers begin to associate understanding with comfort and
affirmation, the amygdala increasingly tags alternative explanations, academic complexity, or contradictory
evidence as confusing or threatening, further leading to avoidance rather than inquiry. This process reduces
activation of the prefrontal cortex regions responsible for analytical reasoning, uncertainty tolerance, and
metacognitive reflection, resulting in passive acceptance of influencer-led explanations as authoritative
knowledge. Over time, repeated exposure reinforces synaptic pathways aligned with the influencer’s narrative,
making interpretations appear intuitive and self-evident, even when they lack methodological rigor.
Consequently, learning within such influencer-centric echo chambers prioritizes confidence, motivation, and
accessibility but often at the cost of epistemic depth, critical evaluation, and engagement with diverse scholarly
perspectives, positioning influencers as cognitive anchors rather than facilitators of independent learning.

In the event of the above as the target audience are mostly log into a belief system there by more focused and
attentive and thought that their learning process is more effective which in turn effect the inner cognitive
abilities such as critical thinking and reasoning. at times they miss the rational judgement while fully in
agreement with the influencer’s information. This information channelizes in the informal stream which
comforting the learner that prompts scope of absence of analytical approach, questioning method and loose the
ground to furtherance of scientific temperament. Despite effective role it played while disseminating and
channelizing the information which more of a content that pushes the audience to a trans as the belief system
that impacted by dopamine effect. In spite of it is complement the formal stream of education it may not have
the formal methodology and approach of formal stream of education which is more akin to promote the
scientific temperament and allow to explore and extract their inner cognitive abilities, Hence these streams
may have lasting impression for quite some time as a part of influence of latest technologies but not exactly
complementing formal education stream. As the influencers are more on a revenue based and the social media
plat forms rely and push to promote more and more as they get more traffic on their platforms which is base
for commercial activity and promotion and marketing.

In the context of online education influencers, echo chambers often draw learners into belief-aligned
environments where attention and focus are heightened, creating a subjective sense of effective learning. This
comfort-driven engagement, reinforced by dopamine-based reward mechanisms, can induce a quasi-immersive
or “trance-like” state in which agreement replaces evaluation. While such informal information streams
succeed in disseminating and popularizing content, they frequently bypass analytical approaches, questioning
methods, and rational judgment, thereby weakening critical thinking, reasoning, and the development of
scientific temperament. Unlike formal education systems that are structured around methodological rigor,
epistemological scepticism, and cognitive exploration, influencer-led learning is shaped by platform algorithms
and revenue incentives that prioritize engagement, traffic, and commercial viability. As a result, echo chambers
stabilize belief rather than inquiry, offering short- to medium-term influence and motivation but risking long-
term cognitive passivity. Although these influencer ecosystems may appear to complement formal education,
their lack of institutional methodology and analytical discipline means they often operate parallel rather than
integrative with the formal education stream, especially when sustained primarily by commercial logics of
attention and promotion.

Habituation and Conditioning

Educational influencers increasingly adopt engagement-maximizing strategies such as simplified narratives,
emotional storytelling, repetition of familiar viewpoints, visual stimulation, and frequent validation of audience
beliefs to sustain attention and loyalty. These practices align closely with platform algorithms that reward
consistency, virality, and prolonged watch time. Psychologically, such strategies foster cognitive ease and a
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sense of belonging, while neurologically they activate dopamine-based reward pathways through likes,
comments, notifications, and perceived social approval. Over time, this reinforcement conditions learners to
associate comfort, confidence, and emotional affirmation with the influencer’s content, leading to habitual
consumption and dependence. As a result, attention becomes increasingly driven by reward and familiarity
rather than inquiry and critical evaluation, deepening audience attachment while narrowing cognitive
autonomy.

Future Trajectory: Complementarity Versus Dominance

Despite their scale, educational influencers face structural constraints which limit their capacity to replace
formal education. Credentialing, curriculum regulation, assessment, and long-term mentoring remain
institutional responsibilities. Educational psychology further suggests that sustained developmental learning
requires sequenced curricula and relational continuity, which influencer-based learning cannot fully provide.

The future of Indian education is likely to reflect functional specialization, wherein influencers act as para
educational agents addressing gaps in access, motivation, and personalization while formal institutions retain
their central role.

Alignment with National Education Policy 2020

NEP 2020 emphasizes learner-centric education, equitable access, flexibility, multidisciplinary learning, and
technology integration. Educational influencers contribute to these goals by democratizing access to
knowledge, enabling self-paced learning, supporting lifelong learning, and integrating life skills with academic
knowledge.

The findings of this study align with several foundational principles of the National Education Policy (NEP)
2020, particularly its emphasis on digital literacy, learner autonomy, and multidisciplinary access to
knowledge. NEP 2020 recognizes the growing role of technology-enabled learning environments in expanding
educational access and fostering flexible, self-directed learning pathways. Educational influencers and online
learning communities, as observed in this study, contribute to these objectives by providing informal and
accessible learning resources that supplement formal curricula.

At the same time, NEP 2020 underscores the importance of critical thinking, scientific temper, and structured
pedagogical rigor—areas where influencer-driven learning remains limited. The prevalence of algorithm-
driven echo chambers and engagement-oriented content formats may constrain deep conceptual understanding
and evaluative reasoning if not balanced with formal instructional frameworks. In this context, educational
influencers are best understood as complementary learning agents that support, rather than replace, institution
based education.

Accordingly, the study reinforces NEP 2020’s call for integrating digital literacy and ethical engagement with
technology within formal education systems, while recognizing the supportive role of informal digital learning
ecosystems in contemporary Indian education

Findings In Brief

1. Educational influencers significantly enhance access to learning resources, particularly by extending
educational reach beyond formal institutional settings.

2. They support cognitive clarity, learner motivation, and self-regulated learning, especially through
simplified and accessible content formats.

3. Platform-specific roles contribute to a diversified learning ecosystem, with different platforms serving
distinct educational purposes and learner needs.

4. Influencer-based education boosts motivation and attention, but may weaken critical thinking and
analytical reasoning by favouring cognitive comfort over epistemic depth.
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5. Algorithmic echo chambers reinforce belief alignment and agreement, discouraging questioning and
exposure to diverse perspectives, thereby limiting independent and scientific thinking.

6. Despite these limitations, influencer-based education complements rather than replaces formal educational
systems, lacking the methodological rigor required for institutional learning.

7. Influencer-driven learning aligns with NEP 2020 objectives by functioning as a supportive informal digital
learning ecosystem within contemporary Indian education.

CONCLUSION

The analysis presented in this study indicates that educational influencers and online learning communities
represent a structurally distinct yet pedagogically significant layer within India’s educational ecosystem. Their
rapid expansion reflects not a decline of formal education, but a response to its systemic limitations,
particularly in relation to scalability, personalization, psychological engagement, and responsiveness to
contemporary learning demands. While these influencers lack the institutional authority required for
credentialing, curriculum governance, and formal assessment, their strength lies in addressing cognitive
overload, motivational deficits, and the need for self-regulated and socially mediated learning experiences.

From an educational psychology perspective, influencer-based learning environments enhance learner
engagement by simplifying complex content, reinforcing intrinsic motivation, enabling peer-supported
knowledge construction, and encouraging reflective and critical thinking. These mechanisms operate most
effectively at points where formal education systems experience friction, such as high-stakes examinations,
transitional career stages, and lifelong learning contexts. Consequently, educational influencers function less as
competitors to institutional education and more as adaptive supplements that extend and enrich formal
pedagogical processes.

Looking ahead, the future of education in India is unlikely to be shaped by a displacement of institutions by
digital influencers. Instead, it points toward a hybrid educational architecture in which formal institutions
retain their central role in structured learning, accreditation, and developmental guidance, while influencer-
driven platforms augment learning through flexibility, accessibility, and psychological responsiveness. Such a
blended ecosystem aligns closely with the objectives of the National Education Policy 2020, particularly its
emphasis on learner-centricity, technology integration, and lifelong learning. Recognizing educational
influencers as complementary actors rather than disruptive threats enables policymakers, educators, and
institutions to strategically integrate informal digital learning into the broader educational framework, thereby
fostering a more inclusive, resilient, and psychologically familiar education system for India.
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